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ERVING ALL FIGHTING FORCES 
ON ALL FRONTS 


Every branch of the Armed Forces, 
abroad and at home, are depending 
upon war materials and tools from our 
production lines. On the hot desert 
sands of Africa, in the frozen lands of 
Alaska and the Aleutians, to the 
swampy jungles of Guadalcanal, our 
boys are using and counting on many 
products of war made in the Irwin plant. 


Our boys are on the move, preparing for 
the greatest offensive attack in the his- 
tory of warfare. They need equipment 
and supplies to succeed and we are not 
going to let them down. /The more we 
do now and the quicker/ we do it, the 
earlier all of us will return to normal 
living and business as usual. 


THE IRWIN AUGER BIT COMPANY, Wilmington, Ohio, U.S.A. 
FOR VICTORY BUY ¥. S. WAR BONDS 


MAIN LIBRARY 











“TIN CAN" 


PAINTED BY WORDEN WOOD 








The destroyer is the fleet’s jack-of-all-trades. Usually first to contact enemy 
vessels, the destroyer may fight a gun battle, close in swiftly for a torpedo attack, 
or lay a smoke screen to cover a maneuver. In the presence of enemy undersea 
craft, the “tin can” becomes the fleet’s sub-chaser. Relying on speed and maneuver 
ability, the destroyer has sent many a heavier ship to the bottom. One of the 
destroyer’s most important duties in the present war is the escorting of convoys. 


You can help us in our job of providing rope for the “tin cans”. Urge your 
customers to conserve rope and re-order only when absolutely necessary. 






® The illustration is trom the “AMERICAN” SERIES OF UNITED STATES 
NAVAL VESSELS. Write for a full-color reproduction suitable for framing. 









AMERICAN MANUFACTURING COMPANY 


NOBLE and WEST STS., BROOKLYN, N. Y. 


ROPE TWINE PACKING OAKUM 





= at 
2 S WESTERN FACTORY: 
& 
Z. S ST. LOUIS CORDAGE MILLS 
Wy ~~ ST. LOUIS, MISSOURI 
MAKES © SALES OFFICES: Baltimore, Boston, Chicago, Houston, New Orleans, Philadelphia 
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Her sweetheart is in the Army now, her 
food is rationed and there is no replacing 
many of the products she used to buy from 
her hardware dealer—but there is still a 
sales vitamin for you in her Victory Garden, 
as shown in this advertisement by Yale & 
Towne in the SATURDAY EVENING POST. 


Get the whole story in Yale’s “ Victory 
News”, appearing regularly in your hard- 
ware papers, with ideas for special promo- 
tions, window displays, business-building 
hints—all part of Yale’s War-Time Pro- 
gress Plan for you, for every hardware 
dealer. A reprint of the Victory Garden 
issue is available on request. 


~YALE~ 


YALE PUTS 3 BIG SALES MOVERS 
INTO YOUR BUSINESS 





THE YALE & TOWNE 


MANUFACTURING COMPANY 
210 Henry Street, Stamford, Conn., U. S. A. 


3 





published every other 


Printed in U. S. A , year Single copies, 25¢ each. Vol. 151, 


Thursday by Chilton Co. (Inc.). Entered as seconi-class matter, March 24, 1933, at the Post Office at Philadelphia under the Act of 
$1.00 pe 9 








@ RAPID-FLO Quality acclaimed by America’s dairy farmers 
in a national poll. Asked to name the best filter disk, twice as 
many voted for J & J Rapid-Flo as for all other brands combined! 


Sunni e Meadows Rue . H, ile Seu ws Briss ) 
I a I 


1942 GRAND CHAMPION AND ALL-AMERICAN HOLSTEIN 


@ “Sunny Meadows,” Grand Champion at Waterloo Dairy Congress, 
Minnesota State Fair and Iilinois State Show, 1942, is owned by E. H. 
Ravenscroft, Ravenglen Farms, Antioch, Ill., and managed by R. A. 
Arnold. Mr. Arnold states that Ravenglen Farms have used Johnson & 





Johnson Rapid-Flo filter disks for over 3 years. 


i” tremendous volume of milk needed in 1943 
demands the utmost production from dairy herds, and 
assurance that every drop of milk is utilized. 

Quality is most important — in herds, and in filter 
disks—in attaining this huge production goal. To 
avoid loss of milk, farmers know that Rapid-Flo 
filter disks provide vital Double Protection: 


A reliable, everyday checkup on basic 
sanitary precautions for producing clean 
milk —the farmer’s own sediment test. 


A strong, efficient filter, immediately 
removing dirt which may get into milk 
in spite of all precautions. 

Rapid-Flo Quality has been achieved through continu- 


ous research both in J & J laboratories and on the farm. 





To round out the J & J Quality Program, expert tech- 
nical assistance is being rendered by our specially trained 
Field Service Representatives. 

Because of well known high standards of Quality and 
Uniformity, rigidly maintained in every Johnson & 
Johnson product, dairy farmers know they can rely upon 


J «J Rapid-Flo—truly, the“Grand Champion” filter disk. 


FILTER PRODUCTS DIVISION 





4949 W. 65th Street Chicago, Illinois 
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MFILTER DISKS 


1. TURNOVER It’s profitable and pleasant to sell a prod- 
uct that dairy farmers prefer. Asked to name the best filter 
disk, in a nation-wide poll of dairy farmers, twice as many 
voted for J & J Rapid-Flo as for all other brands combined. YO 

MAKE A PROFIT ON EVERY RAPID-FLO FILTER 
DISK that passes through your hands. 

2. QUALITY The function of a filter disk is to remove 
immediately dirt which may get into milk in spite of all pre- 
cautions. Scientific construction, based on years of laboratory 
research, uniformity obtained by rigid manufacturing control 
from bale to box — these are qualities which make J « J 
Rapid-Flo the outstanding milk filter disk. 


3. ADVERTISING You will immediately recognize that 
J « J Rapid-Flo advertising does more than sell the product. It 
tells the story of clean milk, impressing dairy farmers with the 


HOW You Should Sell 
if RAPID-FLO 


A. Set up a“‘dairy farm supplies” department. 





B. Display J «J Rapid-Flo filter disks in the familiar Blue boxes. 


C. Display related items—milk cans—strainers—washing 
solutions—other dairy supplies, near the Rapid-Flo display. 


Cut out the left-hand page of this alvteemnest eee it to 
a piece of cardboard pond pn it close to the Rapid-Flo display. 
Many of your customers will have seen this “Grand Champion” 
ad in their favorite dairy publication and will be reminded 
to buy Rapid-Flo filter disks and other dairy supplies. 


APRIL 29, 1943 





need for proper sanitary precautions on the farm, and so helps 
you sell more Rapid-Flo filter disks and other related items. 


4. EXPANDING MARKET Nation-wide attention 
is focused on dairy farmers and the huge volume of milk 
needed this year. This means an ever increasing demand for 


J & J Rapid-Flo. 


RApiD-ft0 2 a RAPID-FLO 
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American Motor Specialties Co 
Newark, New Jersey 

Baird Hardware Company 
Gainesville, Florida 

A. Baldwin and Company, Inc 
New Orleans, Louisiana 

Belknap Hardware & Mfg. Co 
Louisville, Kentucky 

The W. Bingham Co 
Cleveland, Ohio 

Bluefield Hardware Company 
Bluefield, West Virginia 

Thomas H. Bradley, Inc 
Watertown, New York 

Bright and Company 
Reading, Pennsylvan'a 





88% pune PENN 


SUPER 


Campbell Motor Parts fort -T-17 tit-ta) 
Boston, Massachuretts 
Chicago Auto Parts 
Chicago, Illinois 
Dinkins-Davidson Co 
Atlanta, Georgia 
Eskew. Smith and Cannon 
Charleston. West Virginia 


FORTIFIEO 


MOTOR oll 


Frankfurth Hardware Company 
Milwaukee, Wisconsin 

Thomas E. Hogan Company 
Boston, Massachusetts 

Kansas City Automobile Supply Co 

City, Missouri 

Kellev-How-Thomson Company 
Duluth, Minnesota 

Kruse Hardware Company 
Cincinnatti, Ohio 
M. McClung and Company 
Knoxville, Tennessee 

Minneapolis Iron Store Co 
Minneapolis, Minnesota 

Moore-Handley Hardware Co 
Birmingham, Alabama 

Morley Brothers 
Saginaw, Grand Rapids, and 
Detroit, Michigan 

Motive Parts Co. of America, Inc. 
Chicago, Illinois 

National Automotive Parts Warehouse 
New York, New York NEW . 

NAPA Pittsburgh Warehouse. Inc rt t | 
Pittebenia Miaeeioata quart container reveais 


Dean and Gregg 


“St. Cloud, Wilmar, and St. Pau Quality and Beauty of Super Galena Motor Oil 


Kansas 





Minnesota 

Hardware Company 
Greensboro, North Carolina 
Quaker City Motor Parts Co 


Hardware dealers may now stock Super Galena Fortified 


Philedelphie. Allentews, and Motor Oil in the smart new quart container pictured above. 
Harrisburg, Pennsylvania ” e ~ 
Baltimore, Maryland This container is not only sturdy and completely tamper- 
Weshington, O. C. proof, but also affords a clear, convincing view of rich, 
snoke Hardware Company . ~ ° . 
Roanoke, Virginia smooth Super Galena—a strong selling point. 
ss-Fraze ron Company . a ° ° 
St. Joseph, Missous This new visible presentation of the oil, plus a quality-wise 
Shadbolt and Boyd Company , . . . 
pet cg Sonaivey war-time market, should make this the biggest year in Super 
Shepleigh's Galena history. 
St. Louis. Missour 
H. Seti Peataaee Company Always a big volume, high profit line, with lots of repeat 
ttsburagh ennsylvania ° ’ ~ ° : > 
The Sestth Mua tienes Compeny business, Super Galena is now available in the new quarts, 
Columbus, Ohio 5 gallon pour pails, and 15, 30 and 54-gallon drums. 
W. H. Smith Hardware Company 


ten dnd ac. Write for details on the Galena Profit plan—or see your 
andard otor r? ompany 


Des Moines, lowa Hardware Jobber, today. 
Stratton-Warren Hardware Company 

Memphis. Tennessee 
nit Parts Corporation 

Buffalo. New York 
Van Camp Hardware and on C 


ata tan OIL CORPORATION 
Williamson, West Virginia General Offices: 401 Butler St. - Cincinnati, O. 


The Blue Ribbon of the Refinery at Franklin, Pennsylvania 
Hardware Industry 





ATTENTION—HARDWARE JOBBERS! Certain areas are 
now open to Super Galena distribution. Offer exceptional profit 
Opportunities. Write for particulars. 
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The administration of our huge Army, Navy, and 
Air Force is big business. There are vast organiza- 
tions to be supervised, supplies to be purchased in 
enormous quantities, huge shipments of men and 
materials to be planned and accomplished. 

Large staffs of officers and men are needed to do 
the mountainous “paper work”, and their head- 
quarters are Buildings, at every base throughout the 
nation. Much of the tremendous amount of hard- 
ware required for doors, windows, and cabinets is 
supplied by Stanley. 

Stanley’s already large production facilities have 
been stepped up again and again, but the demand 
for this, and other war requirements is unceasing. 
As a reward for merit in performing this important 
war job, the “E” Flag now flies over our plant. The 
Stanley Works, New Britain, Connecticut. 


Re 


STANLEY 


HARDWARE 

















1843 [STANLEY] 1943 








E APRIL 29, 1943 7 























The advertisement 
shown at left (one of 
the Winchester 1943 
series) will appear in 
full color in the Saturday 
Evening Post of May 
8th, in May Progressive 
Farmer and sporting 
magazines for May and 
June. Also in black and 
white in other farm, 
sporting and youth 
publications. 
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fot WINCHESTER Vealeta 


Conseiner Goodwill is Being Maintained 


¢" i: * <4 
“day 

ee New Customers Developed 

te ; * * 

and 

on By Outstanding Campaigns in National Magazines 


f A ithough Winchester has gone 
to war, and our great plant has 
long been busy at full-scale pro- 
duction for Uncle Sam, we are 
maintaining —in fact, éucreas- 
ing—consumer acceptance of 
Winchester peace-time products. 


Winchester dealers and jobbers 
are not being forgotten. You can 
look forward to even larger post- 
war sales of Winchester sporting 
arms and ammunition, and flash- 
light batteries, than ever before. 


Winchester’s part in the war 
effort is one of the most inter- 
esting chapters in America’s 
colossal war production program. 


Through this story the great 
Winchester name and reputation 
for quality products will be pre- 
served. Your present and future 
customers will be reminded con- 
tinuously of the name Winchester 
and its meaning to them through- 
out the year by dramatic messages 
in full color pages in the Saturday 
Evening Post, Life and outdoor 
publications, also in black and 


' white pages in other sporting, 


farm and juvenile magazines, in- 
cluding the Canadian publica- 
tions: Rod & Gun, Hunting & 
Fishing, and Game Trails... all 
safeguarding your future sales! 


WINCHESTER REPEATING ARMS COMPANY 
New Haven, Conn., U. S. A. 


Division of WESTERN CARTRIDGE COMPANY 


. WINCHESTER - 


TRADE MARK 


“On Guard for America Since 1866” 
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Parts and Replacements 
Swell Wartime Volume 


as ‘i> eerie, = Pe * 
on t 0 ROAD were 17... 
jn - 


War did not disrupt this MYERS 
dealer’s business, but threw it 
into higher gear. Always well 
equipped to handle calls for 
parts and replacements, the Gal- 
loway Pump & Repair Co. of 
Akron, Ohio, profits substantially 
from increased needs for repairs 
of pumping equipment. 


AR is bound to affect every business — yet it 

has also opened up fresh opportunities as many 
a MYERS dealer can attest. Since the sale of new 
water systems has become restricted, the sale of 
repair parts and replacements has promptly 
responded to sales attention. And the end of this 
rise is not yet in sight. For as the pumps and water 
systems now in use become older day by day, they 
develop new needs for upkeep that cannot he 
put off. While limited by government rationing, 
complete water systems can still be sold. But 


the one-time minor item of parts is now capable 
of swelling business volume to respectable pro- 
portions. Water system Repair Parts and 
Replacements are not rationed. Adequate stocks 
are available at MYERS. Organize to secure your 
share of this good business. A post card will 


bring you dealer information. 


The F. E. Myers & Bro. Co. 
135 Fourth Street, Ashland, Ohio 


Take Off Yo 


¥ Your-Het=9 
7 To The x 
x MYERS ‘| 
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This Book Adds 
Profits to Sales 
of Repair Parts 


Unprofitable service calls are re- 
duced to a minimum with the aid 
of this excellent manual on the 
“home” care of ALL MAKES of 
pumps, water systems and power 
sprayers. Owners soon learn how 
to diagnose common pump troubles and make their 
own minor adjustments and repairs, purchasing needed 
parts from dealers. Book furnished free, in reason- 
able quantities, to any pump and water system dealer, 
without regard to the make of equipment which 


he handles. 
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True Success Story 


That's the true success story of True Temper 
Solid Shank and True Temper Dynamic shovels. 
Their design and method of construction pro- 
duce a better and a stronger shovel. 





These True Temper shovels are taper forged 
in one piece, from a bar of steel. This patented 
forging process produces thicker sections of 
forged steel at points of strain and wear, and thus 
eliminates frogs, hollow backs, and welds. 








Even More Important, 


Taper Forging produces a full capacity blade, 
stronger in relation to weight, and a far better 
balanced shovel. 

To this basic construction advantage, add the 
better forging and heat treatment for which True 
Temper has long been the accepted leader, and 
you have the reasons why True Temper shovels 
are preferred by users who demand tops in 
strength, utility, balance, and value. 


True Temper shovels are advertised to con- 
sumers and users in America’s best publications. 
Millions already know and prefer True Temper 
products. 

Supplying Users the brands they prefer reduces 
sales costs and increases Trade, Profit, and Good 
Will. 





















True lEMPER 


DYNAMIC 


Forged from a Bar of Steel 



























THE AMERICAN FORK AND HOE CO. + CLEVELAND, O. 


STEEL GOODS 





TRUE TEMPER 


Zar Ouer 
One Hundred Years 








tinued to build into True Temper Steel 
Goods, the quality, value and utility 
that has won for them world’s acknow!l- 
edged leadership. 


They have created, developed and 
marketed every important improvement 
in design and construction. 


Unexcelled beauty of design and 
finish indicates the integrity of work- 
manship and material which gives true 
quality and value. 


The developmient of the tubular fer- 
rule, the creation of light oval tines, and 
the introduction of superior steels making 
stronger and lighter tools, are typical 
examples of True Temper’s leadership. 


The process of commercially fire hard- 
ening fine ash handles in flame, was de- 
veloped and perfected by True Temper. 
It is man’s oldest method of strength- 
ening, toughening and preserving wood. 
It produces a finish equal to that of 
hand rubbed and preserves and protects 
the handle against moisture and vermin. 


Modern factories equipped with new- | 
est type machines and the most modern 
controlled heat treating and tempering 
devices, make possible today’s even . 
higher standards of uniform quality. 


Millions know and prefer True Temper. 









GENEVA : 
! | True LEMPER | 
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Introducing 
new ‘sales natural’ for you to stock 


This is an air filter. Every 
forced warm-air furnace user 
has air filters in his furnace. 
These filters clean the air 
before it circulates through 
the owner’s house. They 
should be replaced regularly 


to assure fuel economy. 





It has demand...a healthy profit margin...repeats regularly 


...and you can get it at once! 


It is a Dust-Stop* Air Filter. 

It is by far the largest-selling forced warm-air 
furnace filter in the country. 

It is nationally advertised through the best filter- 
selling season .. . every year. 

And—until very recently—it has not been sold 
in many Hardware Stores. But! Alert buyers have 
sensed a new “sales natural” in the Dust-Stop 
Air Filter... 

. ordered it, displayed it, and pushed it... 

And the sales greatly exceeded even our own ex- 
pectations! © These same sales can happen to you. 
You see, householders with forced warm-air fur- 
naces should replace dirty filters regularly. Just 
think how many of your regular customers have 
these furnaces. And when you know that Dust-Stops 


FIBERGLAS’ [jj 


are standard equipment in most forced warm-air 
furnaces, you can see the sales possibilities at once. 


You can get complete information quickly 
We can’t tell you the entire Dust-Stop story on this 
page. But if you will write or wire us today .. . 

We'll (1) give you complete information on the 
Dust-Stop sales successes of other stores; (2) show 
you the big Dust-Stop retail-selling plan; (3) supply 
you plentifully with free sales helps if you decide to 
order, and (4) give you prompt service on your re- 
orders of Dust-Stops. 


Write: Owens-Corning Fiberglas Corporation, Toledo, 
Ohio. In Canada, Fiberglas Canada, Ltd., Oshawa, Ont. 





1) Facts on request. 
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Making them 
RIGHT for you 
to sell .. 


Specializing in fastening de- 
vices, OLIVER makes bolts 
nuts, rivets for armament 
plants, shipyards, industrial 
factories, railroads. OLIVER 
fasteners are true to size 
and shape, accurately 
threaded, carefully finished 
“Specials” include alloy 
steels, heat-treated, galvan 
ized coatings, bright electro 
zinc plating, etc. as required 


When your customers want bolts, 
nuts or rivets, you will find the 
sizes and types they need in the 
complete OLIVER line! And there’s 
hardly a company on your call list 
that doesn’t have a steady demand 
for these fasteners. 

Some use carload lots, others 
buy a dozen at a time—some use 












standard products, some specially 
designed items. But whatever the 
requirements, you can always find 
OLIVER products that will com- 
pletely fill the bill. 

You can recommend OLIVER 
products with complete confidence 
in the satisfaction your customer 
will have in them. 


PITTSBURGH, PENNSYLVANIA 
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On the Road to Victory! 


29, 


1943 


\ ASTER is humbly proud to be marching 

with these fine Americans on the road to 
Victory ... providing security to their precious 
personal possessions... giving Master protection 
to the barrack bags, foot lockers, sea bags and 
military equipment of countless thousands of 


our soldiers, sailors and marines. 


With Victory won, Master’s full measure of energy 
and ability will again be mustered into the serv- 
ice of the independent hardware trade... better 


able than ever to do a job for you! 


Master Padlocks 


LAMINATED «+ WROUGHT STEEL + DOUBLE CASE 


eT 
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Not a Water Paint | 
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At last! A “tno water, no casein” paint that 
really covers wallpaper in one coat! 

The BPS paint people developed Flatlux, an 
oil base paint which covers most any surface. 
It’s ready to use—easy to apply—and dries 
quickly to a flat, glareless finish. 

BPS Flatlux has passed every test on wallpaper, brick, 
wood, plaster and wallboard surfaces. Write The Patter- 
son-Sargent Co. at once for the complete details of this , 
sensational new advancement in paintmaking. Get on the NES — ang he 
BPS route to greater paint profits... now! : 
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of the bre 
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McKay plants are working “the 
clock around” to turn out more chain 
than they have ever produced before 
... yet less McKay Chain is available 
for our jobber and dealer friends 
than at any time in the past quarter 
of a century! 

Over ninety per cent of our chain 
production now goes into war ma- 
terials and products, or into uses di- 
rectly contributing to the success of 
the war effort. The balance left for 
essential but non-war uses isn’t a 
drop-in-the-bucket to meet the de- 
mand. 

This is an explanation of our in- 
ability to satisfy your requirements, 
but... 

Excuses don’t fill any orders... 
explanations don’t ring any cash 
registers. We know that. . . we are 
mindful of your plight. . . but we are 
powerless to do anything about it. 
Except, of course, to thank you for 
your magnificent cooperation in this 
crisis. 

There are a few bright spots on the 
horizon. Some production of agri- 
cultural chain items will soon be 
resumed. A tapering of war demands 
may be expected as armament pro- 
grams reach required quotas, which 
should release additional steel for 
essential civilian needs through nor- 
mal trade channels. We can only 
hope so... and keep on working for 
a victory that will re-establish the 
privileges of free-trade. 


Among the first honored , . Cc 
oie the Navy “E” The ao 


cKay Company is proud 
of the broader award of 


pho Army-Navy “SE” PITTSBURGH, PENNSYLVANIA - General Sales Office—York, Pennsylvania 
Manufacturers of Chain, Tire Chains and Welding Electrodes 


Chain Hooks « ‘C’” Links - Lap Links Cold Shuts ~ Well Chain Log Chains 
Pump Chain - Tire Chains ‘ Heel Chains - Feed Chains - Repair Links : Trace 
Chains - Stake Chains - Truck Chains ‘ Anchor Chain: Sling Chains Breast 
Chains - Wagon Chains « Halter Chains - B B Coil Chain - Machine Chain 
Tie-Out Chains - Harness Chains - B B B Coil Chain Conveyor Chain 
Stretcher Chains « Proof Coil Chain - McKay Sash Chain Stage Trace Chains 
Passing Link Chain - Steel Loading Chain - Victor Breast Chains - Open Ring 
Cow Ties * Closed Ring Cow Ties * Twist Link Coil Chain - Ohio Pattern Cow 
Ties - Victor Pattern Cow Ti Victor Pattern Coil Chain McKay Twist Link 
Coil Chain - Victor Weldl Dog Chains * Lock Link Pattern Coil Chain 
Steam Shovel Hoisting Chains - Victor Pattern Tie-Out Chains McKay 
Straight Link Coil Chain Victor Pattern Porch Swing Chains 





| o™~’ 
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SELL “PENNVERNON“ 
_. . NOT JUST “WINDOW GLASS“ 


@ Pennvernon Window Glass is clear. It is brilliantly finished on both 
sides of the sheet. For a sheet glass, it is unusually free from distorting 
defects. It aflords good vision. And its uniformly high quality is reflected 
in the fact that more architects are specifying Pennvernon today than 


ever before. More contractors are using it. And more dealers are selling 





more of it. Pennvernon is readily available the country over, through 
our many branches and thousands of dealers. Pittsburgh Plate Glass ; 


Company, Grant Building, Pittsburgh, Pa. 


ENNVERNON WINDOW GLASS 


PITTSBURGH PLATE GLASS COMPANY 
PITTSBURGH stands for Zualty Glass and ttt’ 
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TICONDEROGA No.1, No. 2 and No. 635 


WO panels of actual use-pictures of 
power plant and shop applications with 
attached folding 7-page descriptive booklet, 
offer many and varied know-how-to-use 


directions and suggestions which will prove 


f 


very helpful to even your most experienced 


1 SS A 
V7 


VY 


| 


customers. 


THE EXCELLENCE OF THESE GRAPHITES 
REMAINS UNCHANGED 


In their new instructive packages, these 





graphites will continue to provide in even 
wider scope, distinctive service values in 
reducing FRICTION and OVERHEATING at- 
tending EXTREME BEARING PRESSURES 
and HIGHER SPEEDS and for COATING 
GASKETED, THREADED and FLANGED 
PIPE JOINTS and in many other similar 
and widely different services. 


THE NEW KNOW-HOW PACKAGE IS NOW 
AVAILABLE ONLY IN THE FOLLOWING SIZES 


5 &10 LB. TICONDEROGA NO. 1 (LARGE FLAKES) 
5 & 10 LB. TICONDEROGA NO. 2 (MEDIUM POWDERED FLAKES) 
5 LB. NO. 635 (FINELY POWDERED FLAKES) 


All other size containers of these Graphites including 
MICROFYNE (extra finely powdered flakes), are still 
being packed in the previous style packages, which will 
be changed as soon as new containers are obtainable. 


























JOSEPH DIXON CRUCIBLE COMPANY, JERSEY CITY, N. J. 


Pipe Joint Compound + Graphite Seal-+ Graphited Oils + Cup 








and Pressure Gun Grease * Gear Lubricants » Waterproof Graphited 





Grease * Auto-Marine Grease *« Graph-Air Guns «+ Lathe Center 








Graphite Lubricant + Belt Dressing (Contains no Graphite). 
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To anet the Urgent Need on Farms 







New multi-stage ejector pump for 
maximum efficiency from deeper 


wells. IMPLE in design and engineering, with fewer 

moving parts... Dependable in service, requir- 
ing a minimum of attention... Quiet and Efficient 
in operation... F & W Centrifugal Jet Pumps will = 
help meet America’s critical need for food, and 
















release manpower for other vital farm jobs. 





We have been authorized by WPB to manufacture 
a limited number of water systems in 1943 and 
these will be available under established regulations. tt No 






















F & W Jet Pumps may be installed over well or 


offset in basement. Compact, simplified design elim- That's 
inates many moving parts. No gears, no belts, no stopsin. 
rods in well; no lubrication required because bear- to tell t 


ings are packed for permanent service. Complete be run. 








line includes models to suit all needs, for shallow The in 
: what he 
Single stage ejector pump for eco- wells, medium deep and deep wells. All F & W Tom B 
mical installation on medium dee Pm Y 

nome “ deep well ejector pumps have automatic control Germay 
valve which adjusts itself to varying well depths, of og 
waa assuring maximum efficiency over entire range. po i. 
rca ut joe 

+. We have greatly expanded our facilities for direct 
ne war production so, when victory is won, we shall And b 
+. be better prepared than ever to produce our com- has m 
Ki plete line of farm and household pumps... also er 
a : , ere 

ar Zeph dmills. 

2 Star Zephyr windmi a If he ¢ 
4: Help Finance Victory a : 
oa Buy War Bonds and Stamps v4 
ap . agent. 
“ ce Like n 
be FLINT & WALLING MFG. CO., INC. the wa 
in our 77th Year of life 





OAK STREET, KENDALLVILLE, INDIANA 
For shallow wells, this 


streamlined “Bullet” 
model is compact, sim- 


ple, efficient. 
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oduced from a full-color painting by Douglass Crockwell for Republic Steel. 


That's Joe talking. Every night when he 
stops in for his coffee and sinkers he has plenty 
to tell the boys about how this war should 
be run. Maybe he’s right and maybe he isn’t. 


The important thing is that he can say 
what he thinks — out loud. Right in front of 
Tom Burke, the cop. He couldn't do that in 
Germany or Japan or Italy... or in any 
of the nations that have been “‘liberated” 
by the New Order. 


But Joe is an American. 
* * * 


And because Joe is an American, he 
has more privileges—and more op- 
portunities—than can be found any- 
where else in the world. 


If he doesn’t want to work for some- 
body else, he can operate a business 
of his own—anywhere. Joe is a free 
agent. His future is under his hat. 
Like millions of other Americans on 
the way up, Joe can cash in on a way 
of life that has brought America the 





This advertisement is one of 
@ series appearing regularly 
in national periodicals, farm 
publications, and prominent 
city newspapers. Reprints in 
full color are available for 
e us for them. 


highest standards of living in the 
world—by a big margin. 

It is a typically American way of life 
—based on American ingenuity, am- 
bition, desire to get ahead. It gives 
every person a chance. 


That is why today, after a compara- 
tively short time, teamwork and co- 
operation in American industry and 
American agriculture are performing 
miracles of production that would be 
impossible in a country weakened by 
years of regimentation and dictatorship. 


That is why the steel industry—in 
which Republic holds a leading posi- 
tion — has been able to ‘‘come 
through” with the steels and steel 
products for our Nation’s gigantic 
armament and shipbuilding pro- 
grams. In 1942 Republic operated at 
99.5% of capacity for the entire year. 
And the nearly 70,000 Republic 
men and women supporting our 












fighting forces* beat the 1941 record 
by 479,000 tons. 


That, too, is why Republic chemists, 
metallurgists and engineers are con- 
stantly searching for—and finding— 
new and improved ways of making 
finer steels. 


And that is why you can look with 
faith to the future—when victory will 
insure our free way of life—when you 
and we can return to the job we want 
to do most — produce peacetime 
products to make America a better, 
happier, safer place in which to live. 


Until then, we have a big job to do. 
LET’S DO IT WELL and get it fin- 
ished in a hurry. And let’s guard 


faithfully our American way of life! 
*Over 13,000 Republic men are now in uniform. 


REPUBLIC STEEL CORPORATION 


General Offices: Cleveland, Ohio 
Berger Manufacturing Division + Culvert Division 
Niles Steel Products Division ¢ Steel and Tubes Division 
Union Drawn Steel Division e¢ Truscon Steel Company 
Export Department: Chrysler Building, New York, N.Y. 


., : UPSON BOLTS, NUTS AND RIVETS 


Pipe, Sheets, Roofing, Nails, Staples, Woven Wire Fencing, 


Barbed Wire, Steel Fence Posts, Bale Ties. 
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t- cutting crosscu 
the middle of the last 







@ The modern, easy-Wo 
them today, had their origin ‘wo 
E. C. Atkins developed the 
which immediate! 


Methods of tempering sc 
Segment 












Crosscuts, 
improved. 
STEEL was developed 
types of saw han 
are the background ° 
popularity 


.. new and better 
r improvements 


Saws of today. They help 
















explain the 
WwPB standardization rulings 


A list of the saws Atkins | 
is available on request. Sen 


E. C- ATK! N S 
4i0o S. IMlinois Street, 










COMPANY 


Indiana 






indianapolis, 








CUTTING A 
NAME 
FOR THEMSELVES IN WAR PR 
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“Dyeducing FEWER Models 
~-but MORE Shovels 


-and we are still 
Split-Proof Edges | des of all Ingersoll Shovels. 
Shovels are important imple- 
¢ War just as they are sO 
i e. Today, our 
e 


: styles 0 
Ai Ble Fede scoops to permit 
i the essential types of work in 
the Agricultural, Industrial and 


Construction fields. 
jbutors should make application 
Hardware anc 


pp-1X with the 
1 of the War Produc- 
ci, for 


isc ‘DIVISION 


& D 
CORPORATION 
INDIANA 


l.; Kalamazoo, Mich. 


INGE 
sPADES ° 


SHOVELS ° 


“THE BORG-WARNER Li 





BOSTON WOVEN HOSE & RUBBER COMPANY 


CAMBRIDGE, MASS, 
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Pop’s 


Sure he’s proud of his old man! Doesn't 
that new Army-Navy "E” lapel pin prove 
that “pop” has stuck to his guns on the 
production front... worked night and day 
on a war assignment that’s more sweat 
than blood, more grime than glory? It cer- 
tainly does. The “unknown soldiers” of 
World War II are truly the dads who back 
up the men on the firing line. 

We're proud, too, of the men, of the 
fathers and husbands... yes, and mothers 
and wives .. . whose devotion to duty in 
our Bucyrus plant has earned the coveted 
Army-Navy “E” Award. Even as that em- 
blem of excellence is raised for past per- 
formance, they have dedicated themselves 


to new achievements in producing all types 


THE SWAN RUBBER 


APRIL 29, 1943 
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Just Been Decorated! 


of hose to help our armed forces win this 
war faster. Two hundred and eighty strong, 
they have pledged intensive united effort 
as a tribute to their seventy-five fellow 
workers now in the service .. . as a trib- 
ute to the millions of Americans fighting 
throughout the world. 

We can conceive of no better way to 
serve you now than by speeding the day 


of Victory. We'll stick to that aim. 



















Our factories are producing to the limit the quan- 


tities of insect screen cloth, poultry netting and 
hardware cloth permitted under WPB regulations. 
Shipments are being made to distributor stocks as 
fast as possible, according to priority numbers oh 
orders — with the fairest proportionate allocation 
to all distributors that we can devise. 


The restrictions do not permit us to produce 
enough to meet ALL the requirements of our dis- 
tributors. Our distributors on their part will not 
be able to fill a//of their dealer orders. Buc we know 
you can count on their fair allocation of supplies 
among all of their dealers according to orders on 


hand and past requirements. 


WARTIME PRODUCTION REPORT 
to our dealers and distributors 
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HERE’S VALUABLE HELP! 
This free book suggests ways you can use your 
ingenuity to make what poultry netting you DO 
receive go a long way in dollar sales . . . also the 
adding of chicks, feeds and related items to your 
sales. With the book we send free window posters 
and mats for newspaper publicity. If you have not 


received your copy, write for it on your letterhead. 








WICKWIRE SPENCER STEEL COMPANY 


500 FIFTH AVENUE 


FAMOUS FOR QUALITY IN POULTRY NETTING, HARDWARE CLOTH, 
SPRINGS, METAL CONVEYOR BELTS, INDUSTRIAL WIRE CLOTH, ELECTRICALLY WELDED FABRIC FOR CONCRETE 


26 


and subsidiary, American Wire Fabrics Corporation 


NEW YORK, N. Y. 


INSECT SCREEN CLOTH, WIRE, WIRE ROPE, STANDS FOR 
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We will pay $50.00 to the person who submits the best 
idea for improving any EK CO item—and $5.00 for every 
idea we consider usable. Fair enough? 


This is right down your alley! Because what we’re after is a mer- 


chandising idea—for example: 


Here are just some of the scores of differ- 
ent tin baking pans we make—and it 
should be easy money for you to suggest 
a new pan for a new purpose for us to 
make in the future. 


uses for some of the pans we now make. 


send us that idea, it may win you $50. 


Maybe you can suggest new special 


Perhaps you can im- 












REO | 
if 








prove some popular pan 






we now make—suggest 
it to us. 


Perhaps your Mother—or your grand- 





mother had a favorite tin baking pan 
that she used for certain purposes— 


JUST TO GET STARTED... 








EKCO Ovenex and Plain 
Tin Baking Pans 


You know that our famous Ovenex Baking 
Ware actually put new life in the sale of tin- 
ware. We make all popular kinds and sizes 
of bread, cake, biscuit, pie and muffin pans 
in both Ovenex and plain tin. These lines 
have the widest sales distribution of any tin 
baking ware line in the country. 
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EGG BEATERS ° 
GENEVA FORGE CUTLERY 





Start Thinking About This Right Now! 


Here’s an easy, quick way to make 
$5.00—or $50.00. Your idea may 
hit you any second—any place— 
in the store—in the office — be- 
tween work and home. Your wife 
—or your husband may help you 
with a suggestion. But when you 
get it—jot it down and send it in! 


NOTE: Be sure to give your name 
—for whom you work— what 
position you hold—and your 
business address. 






4 v %, a 
Ghing Fane 


NO STRINGS TO THIS OFFER 


Here's all you have to do: Sketch your 
idea roughly and tell us about it briefly 
in your own words. Hf you're one of 
those folks who can’t draw a lick, 
just outline your idea in plain English. 
Style doesn’t count—it’s the idea that 
counts. Remember, you are not lim- 
ited to the products shown on this 
page. Work from the, Katzinger prod- 
ucts on your counter or our catalog 
or your old listing sheets. 


ALL SUGGESTIONS MUST BE IN BY 
MAY 1, 1943 


RULES: All ideas submitted become the property of 
Edward Katzinger Company. Our decision as to winners 
will be final. In case of ties equal prizes will be awarded. 


EDWARD KATZINGER COMPANY « CHICAGO, ILLINOIS 


A&J KITCHEN TOOLS bd 
EKCO OVENEX AND PLAIN TINWARE ¢ 


CAN OPENERS ° 


SPECIALTIES 
¢ KATZINGER FLASHLIGHTS 
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Some of these Hardware Veterans 
are still available to serve you 
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BUILDERS’ 
HARDWARE 
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—but the majority are en- 
listed to serve our government 
for the duration. Because of our 
patriotic response to the all-out 
call for production from American 
industry we are unable to fill 
many requests for 


National 
BUILDERS’ 
HARDWARE 


We appreciate the fine spirit of 


indulgence shown by our many 
dealers who are carrying on and 
making the best of existing con- 
ditions. Cooperating with your 
trade in stretching limited stocks 
of hardware is often possible by 
suggesting substitute sizes or fin- 
ishes that will serve a job equally 
well. And, being National Hard- 
ware, the quality is the same 
throughout the entire line. 


Whenever possible we suggest 
that dealers make application for 
their requirements on regular 
government priority forms to 
facilitate more prompt delivery. 





STERLING 


National Manufacturing Company fine 
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Y TROUBLE 
AHEAD / 


IF HE ABUSES TOOLS 


gens is ahead if tools are misused. The 
Army and Navy need hand tools —by the 





ton—to fight a global war. Few will be left for 
civilian needs at home. Tools misused or Jost 
may be irreplaceable—it pays to take care of the 
ones we have. 

As an aid to promoting longer tool life, we 
have prepared a handy, pocket size booklet con- 


taining helpful hints on the care of tools and 


PLIERS 
WRENCHES 


, és a 

a mail the coupon below. 

ne) \ DISTRIBUTED THROUGH JOBBERS 
CLIMBE RS ; ore \\; Foreign Distributors: International Standard Electric Corp., New York 
SAFETY STRAPS a \\ : 


BELTS 


suggestions for their proper use. A copy will 


be sent to any one interested, without charge— 


\ 
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Mathias Klein & Sons 
$200 Belmont Avenue, Chicago, Illinois 


2B Gentlemen: Please send me without charge a copy of the 


I 

1 

I 

1 

Z t 

! P booklet “Long Life to Tools.” 

Write for this free y . 
' 

1 

I 

1 
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booklet on the care MD dah sia: 00 ade torte dO a a Rohan Aa we ae ee 
and safe use of tools. 


pw’ 


Since 1857... 


AER & Sons 


'8 0 0 ): ae ae ae Oe ie y AVENUE, CHICAGO 
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Announcing 


NEW 


Self - Polishing 


OR FLOORS 


GIVES SAME LASTING BEAUTY 
..eTHAT MAKES SIMONIZ SO 
. FAMOUS FOR AUTOMOBILES 


Here's really big “Profit News”! A self-polishing 
floor wax carrying the world famous trademark 
“SIMONIZ.” Think what that means! Immediate 
acceptance by millions. A ready-made market. A 

3 tremendous volume of business from the start at 
excellent profits. 








rus ASURE 
; CONTENTS ONE QUART ¥ ‘= 





This self-polishing floor wax well deserves the name 
“SIMONIZ." It’s longer lasting ... more durable. 
Something all housewives have hoped for. They'll 
buy self-polishing ‘““SIMONIZ” on sight. It sells itself. 
Be among the first to have this sensational new 
product! 


THE SIMONIZ COMPANY ¢ CHICAGO, U.S. A. 


| Edis | 




















DEALER’S 
PRICES 
UNITS WEIGHT UNIT PRICE 
LIST FULL LESS THAN 
. , CASE CASE PRICE CARTON CARTON 
‘ AL Pint 12 18 Lbs 59 4.96 44 
~ Quart 12 33 Lbs 98 8.23 74 




















SIMONIZ 


For Furniture, Woodwork, Linoleum 


ors 2 ! t , linish 


Housewives everywhere have used regular Simoniz and Simoniz Kleener in their homes 
for years, Now the new Household Simoniz . . . and even more exquisite beauty! Women 
by the millions buy it for glorifying their homes. Made in four colors to match all finishes. 





Order today! It’s a sure-fire profit maker. 


COLOR RECOMMENDATIONS 




















DEALER’S PRICES Mahogany—also for cherry, redwood. Oak-—also 
ous vans 10 werent OF LJ wae y pny for dark mahogany, ebony. Maple—also for wal- 
nut, light oak, birch, pine. Clear—for bleached 
6 Oz 12 13 Lbs 50 45 and light woods. 
Retails for $.75 
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When he eek for a. 
Swiss Pattern File... | 


Like NUCUT Machinists’ Files and NUCUT Saw Files, Swiss 
Patterns come in many shapes and styles. A file that is suit- 
able for finishing corners is not necessarily the one to select for 
finishing slots and holes, flat surfaces or other work. 

The chart, which shows the more commonly used NUCUT 
Swiss Pattern Files, may be of service in helping you recom- 
mend the right files to meet your customers’ needs best. 












NUCUT SWISS PATTERN FILE-FINDER CHART 



























































cross WIDTH (FACE OR SIDE), THICKNESS (EDGE), AND 
are SECTION ' CHARACTER OF TEETH , GENERAL USES 
Uniform in width. Tapered in thickness. Two flat sides 
Hand aa are double cut. One edge is double cut; other edge is | Flat surfaces 
safe or uncut. 
. Similar in shape to Hand File, but narrower. Two flat | Flat surfaces, 
Pillar Co sides are double cut. Both edges are safe or uncut. | slots | 
shin . 
mt Warding | c= | Tapered in width. Double cut on flat sides and edges. | Slots 
diate Square C] Tapered. Double cut. Corners, holes 
et. A . , 
- @ ae A Le ages Double cut on all three sides. Single cut on Connava, betes 
Round O Either uniform or tapered. Double cut. Corners, holes 
1ame 
Half Tapered in width and thickness. Flat and half round 
_— Round “> sides are double cut. Corners, holes 
1ey 
itself. 4 Tapered in width and thickness. Double cut on flat 
new Knife ——] | sides. Single cut on edges. Slots 
:, Crossing <> ae gee, eee eae of one side greater than the —— 
; ‘ Uniform in width and thickness. Double cut on flat 
Equalling | ————1 | sides and edges. Slots . | 
ide flat side only. Back and beveled edges are 
ome | Gy laoca Corners | 
me | t Flat in shape, with rounded edges. Double cut on flat 
| ¢ See Crochet. | c= sides and ate. 7 Slots 





LL LO ae 





yy Dek 

5 SoZ DO3s 
8) ~? 
ERIS 


HEN YOU OFFER your customers a NUCUT File with the patented 
‘*Wavy Teeth’’ design, you are recommending a time-tested 
tool that has proven by actual performance it can do more work 
easier, faster, with less effort. Possessing both coarse teeth and 
fine teeth, it makes possible BOTH clean, deep, true cutting, and 
smooth surface finishing, AT THE SAME STROKE! 
Your jobber will gladly help you select the right sizes, shapes 
and cuts to meet your needs in Swiss Pattern Files and also in 
NUCUT Mill, Saw, Machinists’ Files and Rasps. 


HELLER BROTHERS COMPANY 
America’s Oldest File Manufacturers — Good Tools Since 1836 
ae Newark, New Jersey Newcomerstown, Ohio 
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Would you like Peter Putter’s st 
tested recipes’ on how to have 
fun and sove money doing your pl 
own odd jobs ‘round the house? 
Then send for this full-color to 
folder ts free! Fill ie ood, 
Ww 








th 
THE GREATEST SINGLE CONSUMER MESSAGE in fe 
Schalk’s long history of national advertising! Leading maga- 
zines will carry this full page blast in May and June. It features 
the same Peter Putter... the same lovable character that 
typifies Mr. John Handyman, U.S.A. Only this time he’s ‘‘all 
out’’ for Home Defense...and he means business. Business 
for you, too! Enlist Schalk’s Big Five in your spring drive. Order 
from your jobber! Schalk Chemical Co., Los Angeles, Chicago. 



































“Hon. propaganda wrong — no shortage American Fence” 











‘ENCE shortage is only a matter 
of which way you look at it. 
Knemy prisoners think there is no 
shortage of American Fence — so 
many are seeing so much of it. But 
with U-S-S American Fence dealers 
who need fence so badly, it’s a dif- 
ferent story. 

\s the manufacturers, we are do- 
ing all we can to produce enough 
\merican Fence to help fill the un- 
usually heavy demand for strong, 
sturdy, long-lasting fence. Also we've 
produced a helpful booklet, “How 
to Make Your Fences Last Longer,” 
which offers 25 valuable tips on how 
the farmer can prolong the life of his 
fences. Then, too, we are continuing 


to keep the American Fence name 
alive by advertising in leading farm 
papers, thus helping our dealers to 
hold fence customers for the post-war 
market. 

Here’s what you can do! You can 
keep in close touch with farmers— 
helping them to get an equitable dis- 
tribution of the limited supply of 
fence that has been allocated for farm 
use. You can write for and distribute 
copies of this new fence conserva- 


tion book. And thirdly, vou can ex- 
plain to your customers why they 
can’t get all the American Fence 
they would like to have, and try to 
do all you can to keep your store 
known ‘and remembered as head- 
quarters for U-S-S American Fence. 
Then when the war is over, you can 
cash in on the pent-up volume of 
fence business when there is again 
plenty of U-S-S American 
Fence available for evervone. 


good 


AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 


United States Steel Export Company, New York 


US'S AMERICAN FENCE 
Theei more tn we Whar tng Mhee beant 


UNITED STATES STEEL 








APRIL 29, 1943 

















34 


q 


e/ 





WARREN TOOL CORPORATION 
MUST SERVE TWO ARMIES 


The soldiers of industry are partners of men 
carrying arms ... Here, therefore, are two 
armies that are Vital to Victory... both must 
be served. Frankly, this is our task. @ Both 
armies have increased their tool requirements, 
yet, limitations upon the amount of materials 
made available complicate our job of 
supplying them . . Fortunately, our 
production has increased materi- 


ally in spite of difficulties, but we 


WARREN TOOL CORP. * WARREN, OHIO 







can’t make all we would like. We will do 
all in our power to serve you and when we 
can't “come through,” we know you will 
understand ... we are at war. You can help 
too, however, by selling tools only to those 
who are in direct war effort. Thus, you, your 
jobber, and Warren Tool Corporation 
» will be extending every ounce of 
\\ steel and man power to the limit 


for the war effort and quick victory. 


HARDWARE 








AGE 








PUBLISHED BY GENERAL ELECTRIC LAMP DEPARTMENT, NELA PARK, CLEVELAND, OHIO 














The operator of this Blinker Signal Gun aims it like a rifle 
at an observer who may be several miles away. Then he 
flashes dot-and-dash signals by operating the trigger. 


He’s shooting a letter to the Admiral - 
with a beam of light! 


Many types of G-E flashlight lamps——some of 
which you probably stock—are in active mili- 
tary service all over the world. One example 
is the tiny G-E MAZDA flashlight lamp used 
in the Blinker Signal Gun for ship-to-ship 
signalling. The concentrated beam from this 
gun can be seen several miles at night and for 
short distances even in full sunlight. However, the gun is 
so constructed that an observer more than 6 degrees off 
the beam’s angle cannot read the message. 

Other types of G-E flashlight lamps are used as life raft 
markers, in emergency safety lanterns aboard ship, and 
also for indicator lights on food and ammunition para- 
chutes. The lamps for this latter use are lighted before the 
parachutes are tossed out of the plane and remain lighted 


for 20 to 30 minutes to show the location of the ’chutes. 


It takes a lot of lamps to fight a war. Today more than 400 
different G-E MAZDA lamps are in military service. 





NEW 4-COLOR DISPLAY 





Twelve removable display cards featuring 
such subjects as war bond sales, G-E 
“Hour of Charm’’, home repair hints, and 
the like, accompany this new four-color 
G-E MAZDA Lamp display which went 
to display subscribers early in April. 
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MANY STORES CAN . 
GET MORE LIGHT! 
Without buying a single new bulb or 
fixture, or using any additional cur- 
rent, many a store can get a lot more 
usable light by doing these two things 

regularly: 
1. Keep light bulbs and reflectors 


spotlessly CLEAN. Dust and grease 
from the air can cut light 25 to 50%. 


2. Light-colored walls and ceilings re- 
flect light. Dark colors absorb it. You 
can waste a lot of light by neglecting 
to clean or re-paint walls and ceilings. 
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6,750,000 FAMILIES A MONTH 
LISTEN TO G-E “HOUR OF CHARM” 


How many people listen to the G-E ‘‘Hour of 
Charm” broadcast Sunday nights at 10 P.M. 
(Eastern War Time) over 125 NBC stations? 
Although it’s impossible to tell the exact number, 
the A. C. Nielson Company (whose merchandise 
surveys are well-known to many store owners) 
reports approximately 6,750,000 families hear the 
program every month. Allowing two listeners per 
family, the average is 13,500,000 people. 





MAY G-E LAMP AD 


Toe Wartime Lighting Suggestions «+> | 





This G-E MAZDA lamp ad in the May 
3rd Life, the May 1st Collier’s and the 
May Better Homes and Gardens gives 
customers six practical wartime ideas for 
getting better light for better sight. This, 
and the other G-E lamp ads in the May 
8th issues of Saturday Evening Post, 
Liberty, and Business Week, and the May 
24th Time helps to maintain good will for 
G-E MAZDA lamps. 
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ADJUST YOUR THINKING TO 
PRESENT-DAY CONDITIONS AND 


GET BEHIND THESE ITEMS 











These facts are self evident: You can't stay in business without merchandise to 
sell, and if you can get merchandise, it must be what the public wants. Colum- 
bia offers you a volume-building, profit-making solution to both phases of your 
major problem today. Here is merchandise to sell — NOW! These quality 
items have met the test of repeat orders from coast to coast. They have every- 
thing — CONSUMER DEMAND ... UTILITY VALUE . . . SALES and EYE 
APPEAL ... plus PRICE APPEAL! Comparable goods are usually priced much 
higher. Item for item, stitch for stitch, and fabric for fabric, you just can't get 
more genuine value for the same money. Don't let delay rob you of the extra 
volume and extra profits you can be making now! Replace lost lines with these 
fast-selling Columbia numbers! Show them and sell them! 


* IMMEDIATE 
DELIVERY 


* ATTRACTIVE 
DISCOUNTS 


* ADVERTISING 
COOPERATION 


ASK YOUR JOBBER OR WRITE US FOR SAMPLES AND PRICES 





JUST 4 NUMBERS FROM OUR 
COMPLETE LINE OF SERVICE ITEMS 





FURLOUGH BAGS HAND BAGS There’s o ready demand 





_ sonal belongings. 








JUST 2 NUMBERS FROM OUR 
COMPLETE LING OF FIRST AID KITS 





HANDY KITS WALL CABINET 


) ao 








among defense workers for 
these new, smartly styled, col- 
lapsible kits. They are fully re- 
inforced, leather bound, finest 
quality; and come in Herring- 
bone Khaki Drill or Herring- 
bone Tan Covert. Each holds 
\/y pint vacuum bottle, sand- 


wiches, fruit, dessert and per- 


ANTICIPATE YOUR NEEDS! 


ORDER TODAY! 


HARDWARE AGE 








Autoyre’s massive presses, which stamped out many millions of soap dishes, are now at work 


to help stamp out aggression. Our Press Department is making advances in speed, accuracy, 


and performance...qualities of supreme importance today...of greater promise for tomorrow. 


_ Manufacturers of Bathroom and kitchen 
WIZ, Accessories, Now 100"> in War Production 


THE, AUTOYRE COMPANY - OAKVILLE, CONNECTICUT 
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INVEST IN AMERICA’S FUTURE — BUY U. S. WAR SAVINGS BONDS 
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HEY, BILL! HAVE YOU NOTICED THE 
ADVERTISEMENTS GEPHART |S RUN- 
NING IN THE OUTDOOR MAGAZINES? 













DEALER 


SURE HAVE! 
AND BELIEVE 
ME, THEY'RE 

CERTAINLY 
GOING TO HELP 
GEP SALES 
AFTER THE 
















































L % This advertisement is appearing in March and April Outdoor Magazines 
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MAT PEWARRS ASSORTMENTS 


SPECIALLY SELECTED e PROVED-AT-RETAIL 
for SALES APPEAL, TURNOVER and PROFIT 


a 4 
WULTICR 4 _ 
yy, ‘a aD LIEL or 


You will find these balanced groupings of nationally known Multi- 
craft giftwares an important and dependable source of year-round 
sales and profits. Items are finely crafted reproductions of hand- 
carved ine originals . .. combine decorative charm with popular 
selling price to give your customers outstanding value for their 
money. See your jobber for complete details. Find out, too, about 
other fast-moving numbers in this impressive line . . . 
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SEE YOUR JOBBER... 
MULTI PRODUCTS, INC., 1914 SOUTH WESTERN AVE., CHICAGO, ILLINOIS 





225 Fifth Avenue, New York City * Room 1558 Merchandise Mart, Chicago 
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STOPPED. | 


FOR THE DUWRATION/ | 


BECAUSE of a critical shortage of phenol the War | 
Production Board has ordered that no more Formica ft 
can be used for push and kick plates for the present. 



























Therefore we are no longer able to enter orders for this 
type of material. 


This order includes both civilian and priority uses. 


Formica push and kick plates had jumped into a great 
popularity which was not due so much to the shortage of 
other materials as to unusually attractive and practical 
qualities of the Formica plates themselves. They are easy 
to keep clean, not brittle, attractive in appearance and very 
durable. 


Research in improving the product is going forward in 
spite of the stoppage of shipments. As soon as phenol is 
again available for general use Formica plates will be back 
and, we believe, they will be handsomer than ever. 








ARMY, Sy 
Sita theo ek — ae The Formica Insulation Company 


the Army-Navy 
4646 Spring Grove Avenue, Cincinnati, Ohio 
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from Guadalcanal 


Many of our troops depended upon 


Guadalcanal campaign—their favorite 


brand when hunting at home. This actual 
photograph was received from the South- 


"west Pacific. Western is backing up our 


i 


| fighters on many other fronts. The rifles 


in the picture are the famous Garand, 
being produced in quantity by Winchester! 


PAGE, FULL COLOR ADVERTISING 


iis appearing regularly in Outdoor publi- 


augmented by a strong campaign 


Farm, Juvenile and leading Service 


magazines, 
Gees 


\ 


ESTERN is continuing its advertising through 
this war period—as business insurance for Western 
dealers in the days to come when SUPER-X and XPERT 


cartridges and shot shells will again be available. 


The enormous Western plant is humming at peak pro- 


duction, turning out cartridges exclusively for the boys 


on Guadalcanal and other fronts. But we are maintaining 
the nation-wide shooter preference that has always made 
the Western line so desirable. 


Compelling advertising as shown here, is continuing to 
build goodwill and post-war business for you. 


WESTERN CARTRIDGE COMPANY, EAST ALTON, ILL. 





NAIL HOLDING . 
HAMMERS 


Cheney Nail Holding Hammers 
save up to 50 per cent of man 
hours. You can drive twice as 
many nails and with less fatigue 
with a Cheney Nail Holding 
Hammer. 


For 107 years, since 1836, 
Cheney Hammers have served 
our Country well, in war and in 
peace. 


Do a better job, faster and 
easier with a Cheney. 


Buy War Bonds and Stamps— 
Every Day. 


HENRY CHENEY HAMMER CORPORATION 


Sales Office: 302 BROADWAY, NEW YORK CITY Factory: LITTLE FALLS, NEW YORK 


HARDWARE ACE 








Shee 


Meibils ccsvasititaisnta 



























What's the hottest spot — 4 
in a Dog Fight ? ; 


me centerless grinder Br*l™ 





the valve stems to an § 
of five ten-thousandt 
inch. Does 
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THERE’S A 


JOB 


TO BE DONE 


HE successful conduct of the war 

is calling for maximum produc- 

tion in the vast majority of in- 
dustrial plants to make ships and planes 
and tanks and guns and shells for our 
fighting forces. 
The reproduction of our current adver 
tising in such business magazines as 
Time, Fortune and Newsweek tells part 
of the story that precision grinding plays 
in the war effort. 
Without exception these same plants are 
in turn calling for more abrasive tools 
grinding wheels, sharpening stones, coat- 
ed abrasives. 
Our first concern, obviously, is to supp] 
these demands. Therefore, in spite of 
our increased production, we must urge 
limitation of civilian use of abrasive 
products to “necessities.” 
We pledge our every effott to supply 
these necessary products to maintain 
our record and reputation for service to 
the hardware trade. We urge your co- 
operation in reminding your customers 
that abrasive products are “Weapons 
for Production” to use them wisely. 











THE CARBORUNDUM COMPANY, NIAGARA FALLS, N.Y. 


Sales Offices and Warehouses in New York, Chicago, Philadelphia, Detroit, Cleveland Boston, Pittsburgh, Cincinnati, Grand Rapids 


Carborundum is a registered trade-mark of and indicates manufacture by The Carborundum Company 
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“How To Do It” 
Ol NO FS Information For 
Crescent Tool Users 


Now cut thru 








Here are two methods 


No. 9 HOW TO CUT] i cr 
BX ARMORED CABLE 


" the paper in- 
sulation and 


workmanlike result, wires with your 








and save time. Crescent Heavy 





Diagonal Cutters 
as shown. Their 


1 Grasp the 
s 


cable with 
your hands as 
shown, either 


powerful lever- 
age will readily 
sever even heavy 


side of the point insulated wire. 
to be cut. Bend 


sharply until a 





spiral breaks 
5 Last, squeeze 


open. Then re- 
I * back sharp 


verse this pro- . 
I end of the armor 





cedure by . : . 
J with a pair of 
Crescent’s No. 


1950 Linemen’s 


2 ... bending 
* 


Pliers and you 
the cable . 


; have completed 
sharply in the a neat, workman- 
opposite direc- like job. 
tion. This opera- 
tion willseparate 
a single spiral of 


THE HACKSAW METHOD 


Instead of using a pair of heavy diagonals for the first 


cable. Grasp the 

cable close to 
the break and... three steps, a Crescent Hacksaw may be used. Clamp 
the cable in a vise, and saw across one spiral at the 





angle illustrated below, using care not to cut the in- 
sulated wire inside. Complete the job as explained in 


steps 4 and 5. 





3 ... cut the ! 
©. 


exposed and ‘. 


separated spiral 
with a pair of 
Crescent No. 542 
Heavy Diagonal 
Pliers, using care 
not to cut the 
insulated wire 
beneath. 





REPRINTS OF THIS SERIES 


. including the previous 8 informative ad- 


CRESCENT TOOLS 
Give Wings to Work 


vertisements are available without charge. 

State whether you want them for bulletin 

board use or to fit a standard 3-ring binder. 
Write direct to: 


CRESCENT TOOL COMPANY 
JAMESTOWN, N. Y. 





a HARDWARE AGE 

















API 





"had 
Or 


sers 


thru 
er in- 
and 
your 
eavy 
itters 
Their 
ever- 
adily 
eavy 


wire. 








first 


lamp 
- the 
e in- 
-d in 


th. 


IES 
ve ad- 
jarge. 
lletin 
inder. 


NY 


\GE 


ENLIST WITH 


EPIDEMIC 
DISEASES 


- RECRUITING OFFICER - 


Have you ever thought what would 
happen to all of us, were we deprived 
of the protection given by screen 
cloth? 

“The power of transmitting disease 
germs is not confined to insects of 
blood-sucking habits,"’ says a recog- 
nized medical authority. “The house- 
fly is a potential disease carrier—it 
is a serious menace to the health of 
the community.” 

Insects carry malaria, typhoid, dys- 
entery, anthrax and other diseases. 
Screen Cloth is therefore vitally es- 
sential in protecting the health of 
America's manpower. 
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ENLIST IN THE RED EDGE WAR © 





ON EPIDEMIC DISEASES 
America is losing millions of work- 
days yearly—because of workers’ 
sickness. You can help to stop this 
appalling loss. 

Help make the present limited sup- 
ply of screen cloth go as far as 
possible. Check customers’ window 
and door measurements closely; sell 
exactly the amount they need. Sug- 
gest purchase of remnants for patch- 
ing holes and tears instead of entire 
replacements. With your help Red 
Edge can give more health protec- 
tion. ..to more customers. 





RED EDGE 
Self-Measured 
SCREEN CLOTH 
in the Round Package 
® 


BRANDS 
SUN-RED EDGE 
AluminA 
(electro-plated with zinc) 


SUN-RED EDGE 
Black 
(painted) 


SUN-RED EDGE 
*Bronze 
Bright and Noxide 
(antique) 
*Not available for the duration, as 
all Bronze is being used in the 
war program. 
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What would you think of a shipyard that laid the But good intentions alone won't do it. 
keel of a Liberty Ship—and then never completed Take your change in War Stamps—AND FILL 
the job? THAT BOOK. 
Yet that’s precisely what happens when you start a Absenteeism is just as harmful in your stamp book 
War Stamp Book—and then forget to fill it. as anywhere else! 


means an absentee stamp that’s sabotaging the war 
effort just as surely as an absentee workman on the 
production line. 


Absentee stamps. Every empty space in your book PLYMOUTH CORDAGE COMPANY 


World’s largest makers of 






rope and allied products 


North Plymouth, Massachusetts 


Put Stamp Books to work. If every War Stamp and Welland, Ontario 
Book now in the hands of the men. women and chil- iat dacel 

: F ‘ : nhs ivision ices: 
dren of America were filled—it would mean millions Now Tack, Clitease, Houston, Sau Peanslaco 


of dollars more that would go directly into ships, Warehouse Stocks: 
. ‘ New York, Boston, Philadelphia, B: ore, 
tanks, planes to beat the Axis. vod 


Houston, Chicago, San Francisco 


NAANSNAA AA SRSSSSAISISSSSSS SSS SS SSS SSA SEAARSARS 
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By The Light of A Coleman Lantern! 


Zz MILLION 


Coleman Ads Like This 
Are Building A Future 
Market For YOU!... 
































£ easy rorvoutomorro’ Free Offer Features The Famous 


y \ \ForT 
. Renewal Plan For Dealers NOW! 


The same Coleman Military 

Appliances that are helping the 

fight for Victory today, will be 

Y yours to séll in the World-of-To- 

{ morrow—sensational new Cole- 

® man developments in gasoline- 
pmorro ~~ burning appliances... 

-..a lantern that floodlights a 
100-ft. area; a picnic, camping, or 
work-bench burner so small it fits 
into your overcoat pocket; a 2- 
burner stove the size of a shoe- 
box that cooks meals for 12 to 20 
persons—wherever you may be! 
... These and many others! 

This year over 39 million Cole- 
man advertisements tell this story 
wo p si to your “Market-of-the-Future” 

PR ..-plus a free offer to Coleman 
owners that’s designed to build 
store traffic for you today! 








f= . 
® e The Coleman Lamp and Stove Ce. 
= Wichita, Kans. Philadelphia, Pa. Chicago, Ill. 
Los Angeles, Calif. Toronto, Canada 


Va 
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a THERMDS BRAND REPLACEMENT FILLER 
WILL FIT ANY VACUUM BOTTLE " 
WITH THIS NAME ON THE BOTTOM Pl 








* Any of your customers have a broken 
vacuum bottle? If it’s made by Thermos, a 
Thermos brand Replacement Filler will put it 
back in service—make it as efficient as new. 

In times when war workers need nourishing 
food and drink, and production of new vac- 
uum bottles is restricted, you perform a val- 
ued service when you put a broken bottle 
back to work. And the transaction is profit- 
able for you. 

Every Thermos brand Replacement Filler is 
thermometer tested. Each filler will keep liq- 
uids hot or cold for many hours. Each bears 
the “Thermos” name your customers know 
so well. 

To help maintain your volume on vacuum- 


insulated products, stock — and sell— Thermos 






brand Replacement Fillers. Display this card in a prominent 


spot —it will help you sell more 


fillers. Packed in each standard pack- " “HAM 
age of pint fillers. Or we'll send a . | REPLACEMENT 
tH 1 . display card direct to you on request. La] prot 
good as ever 
a 





TRADE MARK REG. U. S. PAT. OFFICE 





: Ki} 
BRAND REPLACEMENT FILLERS cca ier EZ * 
Replacement Filler = 

Will Fit Any Vacuum Bottle ® 


with This Name on the Bottom * 





as 4b 


THE AMERICAN THERMOS BOTTLE COMPANY, NORWICH, CONNECTICUT 
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PEXTO wishes that you might be directed to your Wholesale Distributor for a Deal (a “large” 
Deal) of those profit-making Tool values...but for the duration PEXTO Machine and 
PEXTO Tool extensive manufacturing capacity is occupied 100% with War Work.... 





“/- actiatiansiel 


TRADE-MARK 
Reg. U. S. Pat. Off. 
Also sold under 
private brands 
of certain 
large Distributors 


A REMINDER: Those DEALS were not ordinary factory- 
scheme “assortment”’ tricks to get rid of stickers. Proof: How 
many of the Tools from those DEALS have you left on your 
hands? Not a Factory but 14 Wholesale Sales Managers 


SEINE 








experienced in Retail Hardware Trade carefully SELECTED 
each Tool, also every size, offered in those profit-making 
DEALS... which is why those Tools sold fer you, and 
by the millions. 


= raf 
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SINCE 1/60 


HAS HELPED THIS COUNTRY THROUGH A FLOCK 


Your TOOL ISLAND 


Watch for announcement. 


Protect 


It has an extra value. 





Peale did it before & Peale wild da it Gagan 
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FIGHTING 
FRONT or 
HOME FRONT 

















sustrite Zoe the fob! r 


Justrite Safety Cans — the safe, sensible way to handle 
and pour ‘flammable liquids — are doing their stuff 
today, saving lives, fuel and time, from Kiska to 
Tunisia, from California to Maine. 


This is the type of protection your plant needs to- | 
day. Lower insurance rates, lessen fire hazards with | 
Justrite Safety Cans. Approved by Underwriters’ Lab- 
oratories, Inc. and by Associated Factory Mutual Fire | 
Insurance Companies. | 

| 


For prices and specifications of this and 
other Justrite products, ask your jobber, 
or write direct. 
JUSTRITE MANUFACTURING COMPANY 
2073 N. Southport Ave., Chicago, III. 


JUSTRITE 222222 


SAFETY CANS FILLING CANS - OILY WASTE CANS 
APPROVED SAFETY ELECTRIC LANTERNS 






,JTICA 
“TOOLS 


for More Tool 
Mileage 


* 
















Every branch of Uncle Sam’s armed 


forces ...on land, sea, and in the 
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‘TIME OUT FOR WAR! 





ON LAND 


ON THE SEA 


OFFICIAL U S. ARMY ANO NAVY PHOTOGRAPHS 


Gnom hereon ins... ITS 
READING “WARWARE- 


The greatest contribution we can make to a 
quick decisive victory is to concentrate 100% 
of our time and facilities on the production of 
“fightin’ stuff’. READING Armor Plate helped 
the Marines make a landing in the Tulagi area 
in our first real offensive against the Japs. 
READING armor-piercing shot is proclaimed 
by ballistic experts as “tops” in performance. 


These—and a hundred and one other parts, 
gadgets and what-nots manufactured by 
READING for assembly into tanks, planes, ships 
and guns—are helping our boys and Allies 
polish off the enemy so that you and we can 
again get back to the business of making and 
selling “buildin’ stuff” that will be needed for 
post-war America. 


In the meantime we have some startling new products, a new merchan- 
dising program, catalogs, dealer helps, etc. lined up ready to start a new 
page in the history of builders’ hardware as soon as the Victory is won. 


We'll be secing yau...... after the shootin’ stops 
READING HARDWARE CORPORATION 


READING, PENNSYLVANIA 


29. 1943 


















GENERAL 


POWER AND HAND SICKLE GRINDERS 
KEEP YOUR FARM TOOLS NEW 


Increased harvests are as important as guns and airplanes this 
year. Our country needs foods . . . more and more of them 
to keep in fighting trim. "General" power and hand Sickle 
Grinders will help produce more by keeping hard-to-replace farm 









tools in fighting trim. 








SICKLE CONES POWER SICKLE 
Clean, sharp cutting, true GRINDER , 
running, perfectly leveled. @ ooo general utility 
Made from high quality — ‘or all farm work. 
abrasive mineral, electri- harpens six sections at a 
cally fused. All sizes. time. V or Fiat belt drive. 


3618 W. PIERCE STREET 





Buy from your regular jobber. 











BALL CONTACT 
WITH FLOOR 


THE SCHATZ MANUFACTURING CO 
U. S. A. 


REPRESENTATIVES LOS. TED AT 
Detroit: 2640 Book Tower * Chicago: 902 S. Wabash Ave. 
Cleveland: 402 Swetland Bldg. * Los Angeles: 5410 Wilshire Blvd. 





2m, 


I " 
HAND SICKLE GRINDERS 
Sturdily built for long usage. Accurately ma- 


chined gears and pinions. Electrically fused 
sickle cones. 


GENERAL HARDWARE COMPANY 


MILWAUKEE, WISCONSIN 















HERE is the modern, stream- 
lined caster—the ball bear- 
ing “ACME” caster that rolls 
smoothly and easily in any 
direction. Protects floors, 
rugs and floor covering of 
any kind. 


“Armee” 
CASTERS 


A fast-selling item and a 
real profit-maker. “ACME” 
Casters sell themselves. All 
you have to do is roll an 
“Acme” on the counter and 
the sale is made. The ex- 
clusive ball bearing feature 
makes “Acme” the out- 
standing caster of the trade. 


The manufacture of ‘‘Aeme’’ Casters will 
be discontinued for the duration. We 


can only supply ‘‘Acme’’ Casters te 
customers with high priority ratings. 
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E MEN and WOMEN of the Columbian Vise & Mfg. Co. are 
proud of the Army-Navy ‘‘E’’ Award for outstanding production 












of war material. 





We are happy to join the ranks with others whose work deserved 











. similar recognition, and we accept the challenge of this recog- 


nition for our future efforts. 


In turn, we express appreciation to our sources of supply and to 
our distributors who have helped us to serve other war industries 





and essential civilian customers during these war years. 


8 The tools of industry are our weapons for the fight, and we will 
not lay down our weapons until victory is won. 

















THE COLUMBIAN VISE AND MFG. CO. 


$017 BESSEMER AVENUE CLEVELAND, OHIO 


THE WORLD'S LARGEST MAKERS OF VISES 
APRIL 29, 1943 55 














rings the cash register more 
and louder because first of all the /ine is complete 
—a size and type for practically every chain job 


and all the fittings that go with them. 


Equally important is customer acceptance. For its 
safety, strength and dependable performance in 
service, ‘“Inswell’’ Electric Weld Chain is classed 


as “tops.” 


Too, CM’s years of chain making for ‘industry, 
farm and home carries the added assurance to 
dealers and jobbers alike that here is a manufac- 
turer and a line of chain that can be depended 
upon for cooperation in building and maintain- 


ing a more satisfactory chain volume. 


CALL YOUR JOBBER 
He has the CM catalogs and will help you 
select a fast moving, profitable stock of 
CM “Inswell” Electric Weld Chain. 


MBUS-MSKINNON 
CORPORATION 


(Affiliated with Chisholm-Moore Hoist Corporation) 


172 FREMONT AVE. TONAWANDA, N. Y. 
Branch Offices: NEW YORK + CHICAGO - CLEVELAND eo 
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NEW YORK: 45 Warren St. CHICAGO: 162 N. Clinton St 
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T the Animal Trap Company of America, more 
men and women must work more hours to pro- 
duce more equipment for the Army and the Air Corps. 
Combined with metal shortages, this severely restricts 
trap production. 
However, your government recognizes vermin control 
as essential to home defense. Metal and manpower are 
available for the manufacture of a limited supply of 


mouse and rat traps. Models and shipping methods 


Animal Trap 


LITITZ 


APRIL 29, 1943 





must naturally fit into the nation’s conservation and 
transportation programs. 

The wartime policy of the Animal Trap Company 
must naturally be the same as the wartime policy of the 
hardware dealer and all thoughtful business men. In 


two words, it’s “America First.” 


Army-Navy “E’’— awarded to the Animal Trap 
Company of America “‘for great accomplishment in 
the production of war equipment.” 
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Buy U. S. WAR BONDS 


<UBM> wren BRUSH MANUFACTORIES <GecaMARaERSS |" 






































A LINE THAT YOU “\ 


Has Gone To War ¥y| ill GAN SELL. 
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The Army, Navy, and Air Corps chose 
Diamond tools for active duty on the Now, more than ever, farmers need dependable, casy-seour fi 
ing, light draft Star Shares. And you still can sell them! 
For longer wear and better service . . . be sure to feature 
win the war. When that job is done. it'll this specially constructed lister tase. Like alt Star Shares, 
‘arenes S wears it is fully guaranteed as to quality, fit, and finish. Patterns 
be BUSINESS AS USUAL. | ‘ ; : ; 
are available for practically all plows, listers, middlebreakers 
in No. 1 soft center or No. 2 crucible steel of the highest 
quality obtainable. Send today for catalog and trade prices. 


front lines. Over 90% of our factory’s 
output is being used to help our nation 





DIAMOND CALK { 
HORSESHOE CO. f Jill _ 
WV, or) 


4622 Grand Ave. 
Duluth ... 








DIVIS'ON OF ILLINOIS IRON & BOLT CO 


CARPENTERSVILLE, ILLINOIS, U.S.A. 


STAR MANUFACTURING COMPANY & ¥ 
\ 


ESTABLISHED 1873 
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THE NAME SILVER LAKE STAMPED ON EVERY FOOT 


@ PACKED IN CARTONS @ 
OUR WEATHER PROOFED THE 
BETTER SASH CORD 
é f \ \ 
N\ \ eyever” LOWER PRICED GRADES 
EDDYSTONE 


PELHAM 
— Chattanoochee, Ga. NUCORD 


SILVER LAKE C0. } cso ne a St., Boston BENGAL 
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£ For Essentiac Neeps 


"Rafting" logs down inland waterways is only one of the 
more ingenious ways in which chain in huge quantities is 
serving the war program. From Maine to California, 
chain is helping in the transportation of materials vital to 
war production. To supply these requirements, the vast 
chain needs of American agriculture, the Army and Navy, 
is the tremendous wartime job of the chain manufacturer. 

. The Cleveland Chain & Mfg. Co. is serving in this 
task to the limit of capacity. But its responsibility to the 
PROOF AND BBB hardware jobber and his dealers is not being neglected. 
COIL CHAIN When additional chain merchandise is available,—look 
Straight or Twist Link to CLEVELAND for service. 
Chain. Electric or Fire 
Welded. Selié-Colored or LE VELAN D 
Galvanized Finish. 
Tested. 





(tiles 


Highest Quality Since 1869 





Associates—THE BRIDGEPORT CHAIN & MFG. CO., BRIDGEPORT, CONN. SEATTLE CHAIN & MFG. CO., SEATTLE, WASH 
DAVID ROUND & SON, CLEVELAND, OHIO. ROUND CALIFORNIA CHAIN CORP.. LTD., $0. SAN FRANCISCO, CALIF. 
ROUND CALIFORNIA CHAIN CORP., LTD., LOS ANGELES, CALIF. 
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HERE’S A SALES AND PROFIT LEADER 


ALL-PURPOSE 
cues MAR 
The Successor to ordinary wax 


One of the quality products in the complete 
and profit-making Onco line. 


‘ll like Onco 
tomers will like One! 
s why your cus ; aintain 
/ — = a buy it, recommend it, and m VE auromosite 
} Wax — w 


° tor it: CLEANER 

; as enckinn demand ae “a 
J a consistant profit making g Because it is a sem'P “ 
; Cleans as it wat” wax, it spreads evenly, 


Wax content 100% Pure goes farther. — 
Carnauba Wax. 9. Heavy duty, traffic type. 
p Ss “a 1 
ater soluble: Floors mended for a 
a hetgecnte repeatedly 10. Ree Ot floors, linoleum 
and still retain wax = po finished surfaces. 
Gives a beautiful, long- 
lasting luster. 
5 Doesnot leave a slippery 
ace : 
oe : 5 “<IN€S ang nat; PAINTED SURFACE 
_ Economical to use , ing git! backe ne 8 
Easy to apply. Saves time esaler a). Aids. ag so an noes 
' and effort 


c.w. ONTHANK company ens (Sn 


fe} 4 sof 43 Minneapolis + Cleveland 


, Los Angeles + Cincinnati 
Dept. llth and Cherry Streets Des Moines, lowa | point Pleasant, N.Y. 











From the “fox holes” of New Guinea or the sturdy standard sized shovels are the tools 
slit trenches of Tunisia, the panorama of waris for digging “Fox Holes” and Trenches. e And 
grim, with sudden death ever present.e Meager wherever U. S. Engineers are building bridges, 
as the protection of these bulwarks may seem, making roads or repairing airfields on the 
they are mighty important to our courageous many battlefronts of this global war, among 
fighting men... and the tools with the tools they use, you'll find “Ames” 
which to dig them are equally im- shovels. « If “Ames” shovels could 
portant. « Here is where “Ames” talk, they'd give you a vivid picture 
again helps to win... just as in of War—one that would spur 
the Battle of Bunker Hill and everyone on the home front to 
every American War since then. greater efforts. So, whatever you 
Today specially designed are doing to help, do a little 
small “Trench Shovels” and more—buy more War Bonds. 


“AMES” BRANDS KNOWN 6 me) AROUND THE WORLD 


O. AMES OPTIMUS ~ 3 KNOXALL RED EDGE 
i * 2 , * * 


COLT PONY HUSKY RAM CARTER BRONCO 
* * * . * rs 


») 
PEERLESS FAVORITE § ( PINNACLE MONONGAH 
* * O * 


* 
pee STAR THREE STAR 
* 


parxerssurs, w.va. x AMES BALDWIN WYOMING CO. x  orti Easton, mass. 
EE _ ETCH Le ae | 
60 } 


HARDWARE AGE APR 





SURFACE 
NER 


eveland 
ncinnati 


i A 





4 


While many lawns across the seas are scarred 
and neglected, America’s lawns are still beautiful 
...and well-kept by thousands of Jacobsen power 
and hand mowers. The Jacobsen Lawn Queen is 
the finest, most efficient power mower of its 
price and type. Jacobsen all-steel hand mowers 
are the sturdiest, lightest running hand lawn 
mowers made. There should be more of them 


« 


\ 
a 


pee GAOON Aan 


|; ALL OVER THE 
/? WORLD! 


...and there will be when the Victory is ours. 

Today, of course, Jacobsen is proud to be 
doing a job for our Uncle Sam. But in the vic- 
torious peacetime tomorrows to come, you can 
depend on this: you'll be selling and profiting 
with Jacobsen power and hand lawn mowers of 
even greater efficiency...even more compelling 
beauty and sales-appeal. 





\JACOBSEN MANUFACTURING COMPANY 
DEPT. 775 + RACINE, WISCONSIN 


} APRIL 29, 1943 
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THESE BRANDS MEAN 
GUARANTEED QUALITY 


WK PEACE! 


FIRST IN WAR! Shovels, spades 






tools in the construction of trans- 
portation lines, camps and fortifi- 
cations . . . standard equipment for soldiers, 
trucks, tanks and armored cars. 


FIRST IN PEACE! Shovels, spades and scoops 
—hbasic hand-tools of mining and agriculture 
... needed for taking all raw materials from the 
ground ... necessary in the building of roads, 
railroads and plants, and in all excavation jobs. 


Shovels, spades and scoops come first wher- 
ever the earth is turned. As designed and 


and last longer. 


THIS EXCLUSIVE FEATURE IN THE HANDLE 
MEANS EXTRA-STRENGTH IN THE TOOL 


\ 


The Steel I-Beam Handle 
Reinforcement . . . found 
only in Wood Closed Back 
and Open Back shovels, 
spades and scoops. 
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The above observations—many of which you may have seen previously—have been col- 
lected from various jobber and dealer sources. They are not our opinion, advice or recommen- 
dations. But we hope they may be of interest to our friends—and may perhaps suggest ways 







to broaden their 1943 markets and increase profits. 


AMERICAN CHAIN DIVISION 


York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, San Francisco 










AMERICAN CHAIN & CABLE COMPANY, Inc. 


BRIDGEPORT * CONNECTICUT 


ie ESSENTIAL PRODUCTS .. . TRU-LAY Aircraft, Automotive, and Industrial Controls, TRU-LOC Aircraft Terminals, AMERICAN CABLE Wire Rope, 
TRU-STOP Brakes, AMERICAN Chain, WEED Tire Chains, ACCO Malleable Castings, CAMPBELL Cutting Machines, FORD Hoists, Trolleys, 
HAZARD Wire Rope, Yacht Rigging, MANLEY Auto Service Equipment, OWEN Springs, PAGE Fence, Shaped Wire, Welding Wire, 
READING-PRATT & CADY Valves, READING Electric Stee! Castings, WRIGHT Hoists, Cranes, Presses. . . In Business for Your Safety 
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Had Its “Chin 
Up: 


Probably at no time in the 
experience of living hardware 


manufacturers and wholesal- 


ers. have their respective busi- 


ness operations been 
difficult or more complex. Cer- 
tainly, they never have had 
such shortages, such delayed 
shipments, so much governmen- 
tal control and _ related 
plicated paper work to contend 
with in their daily 
lives. A year ago, at the South- 
ern convention in New Orleans. 
and last October, at the Na- 
tional in Chicago. hardware 
wholesalers were almost given 
a “death sentence at an early 
date.” But two weeks ago at 
Memphis, 79 southern jobbers 
and their 23 northern whole- 
saler guests v definitely 
went around the Peabody Ho- 
tel with their “chins up.” To 
be sure, they have a million 


com- 


business 


very 


worries and headaches never 
before known to any of them, 
taxes are terrific. goods are 
short and deliveries slow and 
WPB and OPA questionnaires 
are staggering——but 
still much in 
They are serving a vital part 
in distributing basic war mate- 
rials to war production plants 
and are doing the best possible 
job of serving essential civilian 
needs through their retailer- 


they are 


very husiness. 


customers. The flow of mer- 
chandise has been better than 
they had expected. far better 
than thev were told it 
he. The prospects. based on of- 
ficial and unofficial 
promise a little easing of the 
situation at an early date and 


hoth WPB and OPA are sim- 


would 


reports. 
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Memphis Convention 


more 


plitying their paper work re- 
quirements, not quickly but 
surely, and. best of all, both 
government war agencies are 
heing staffed more and more 
with experienced and success- 
ful business men——-many from 
the hardware business. Govern- 
mental agency representatives. 
those on the program and those 


just observing. really “knew . 


They 
the business executives’ prob- 
lems and. although they didn’t 
rules. 


the score.” understood 


vield one iota on the 
thev did make the regulations 
seem more palatable because 
they made them more under- 
standable. The “crack-down” 
philosophy and psychology. so 
predominant in previous con- 
tacts with war agencies, was 
not in evidence. The net result 
is going to be more whole- 
hearted and intelligent cooper- 
ation from the hardware trade. 


Streamlined and 
Worth While: — 


\lthough gross attendance 


was lower there were more 


wholesale and more manufac- 
turing firms represented at the 





‘conference 


Viemphis convention than there 
were a year ago at New Or- 


leans. The jobber firm repre- 
sentation set a new record with 
79 out of a possible 89 mem- 
ber firms on hand, plus 23 
guest wholesalers from outside 
the southern territory. The en- 
tire program was streamlined 


‘and all business. war business 


primarily, plus some serious 
thinking about doing a better 
job of cooperating in the war 
effort. surviving and helping 
retail hardware merchants sur- 
vive the and the 
equally important discussion 
about the post-war era and the 
hardware industry’s part in the 
unscrambling and rehabilita- 
tion that will be required to 
win the peace was very much 
worthwhile. who at- 
tended the Memphis war-time 
freely 
their satisfaction in the invest- 
ment of time and money. They 


duration 


Those 


expressed 


came away feeling better satis- 
fied and wholly confident of 
the future of the industry, de- 
spite war imposed regulations 
and restrictions. The first com- 
plete story of this important 
and interesting hardware gath- 
ering is told in this issue. A 
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careful and thoughtful read- 
ing is urged in the belief that 
a full appreciation of the ad- 
dresses presented will be in- 
structive and informative. 


Consumers’ Co-ops’ 
Wholesalers’ Sales 
More Than 
$100,000,000 in 
1942:— 


There are 16 regional whole- 
saling units in the organized 
American-Canadian Consum- 
ers’ Cooperative movement. 
Two of these are in Canada 
and the other 14 are in the 
United States. Their combined 
sales volume in 1942 was, at 
wholesale prices, $103,488,- 
956 as compared to 1941 sales 
of $82,624,650. The owner- 
ship of these 16 wholesale 
units is vested in 2539 local 
retail units which are Consum- 
er Cooperative owned and op- 
erated by 874,324 consumer 
members. These 16 wholesal- 
ing units are part of National 
Cooperatives, Inc., a central 
purchasing agency for all of 
them. Although a major part 
of this tremendous wholesale 
sales volume is in lines not 
competitive to wholesale-retail 
hardware distribution, it 
should be realized that a sig- 
nificant part of this business is 
precisely competitive to the 
hardware business and that in 
recent years the scope of the 
Consumer Cooperative move- 
ment’s merchandise _ interest 
has been increasingly on hard- 
ware store lines. It is also 
quite clear that the trend to- 
ward more hardware store mer- 
chandise is an important part 
of the Co-op future planning, 
largely because hardware 
stores furnish many basic ne- 
cessities of life. In fact, even 
a hasty glance at Co-op whole- 
sale catalogs (and a_ hasty 
glance is all that [ have ever 
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had a chance to get) impresses 
one with their similarity to tra- 
ditional hardware jobber cata- 
logs—starting with “‘axes” and 
ending with “zine.” The simi- 
larity of illustrations, for- 
mat and general appearance 
makes one think that some 
hardware wholesaler could 
have printed up an extra thou- 
sand or so of his own catalog. 
substituting only his name’ or 
house brands for those of the 
Co-op. Or perhaps they had 
the same printer. Certainly 
they had the same or similar 
cuts and similar, if not identi- 
cal, descriptions. 


How Does Volume 
Com pa re? :=—— 


Try to remember and visual- 
ize this Co-op wholesale volume 
handled by 16 regional units. 
The figure is $103,488,956. 
This provides an average of 
approximately $6,500,000 per 
regional wholesale unit. Far 
less than half of all of the 
wholesale hardware firms in 
the U. S. A. enjoyed that kind 
of individual volume even in 
1942. It is fair to state that 
the four or five largest hard- 
ware jobbers combined about 
equalled this 1942 record of 
the 16 Co-op wholesale units. 
But, very definitely, the next 16 
did not. And, after you elimi- 
nate the first four or five and 
the next 16, it is a question 
whether the next 100 hardware 
wholesalers (selected by vol- 
ume) combined came more 
than close. This admittedly 
sketchy and informal compari- 
son is presented in the hope 
that it will make more hard- 





Latest News on 
PRIORITIES 
and 


WAR-TIME ORDERS 
on page 124 





ware men think about cost 
and methods of distribution 
and perhaps be a little less 
smug in their individual and 
collective thinking. For, as | 
see it, the Co-op movement 
threatens to be a very formida- 
ble competitive factor in the 
post-war period. Judging from 
the catalogs I have seen and 
from a few personal visits to 
Co-op retail stores here and 
there, there is no reluctance on 
the part of leading manufac- 
turers to serve the Co-op dis- 
tribution set-up, either direct 
of through nearby wholesalers. 
At any rate, they have the 
“blue-chip lines” or have had 
them and very likely will have 
them again. 


Co-ops Are Getting 
Ample Support:— 


The Consumers’ Coopera- 
tive movement has been get- 
ting plenty of state and federal 
support, officially and other- 
wise. Many local groups are 
reputed to have been organ- 
ized by county, state or fede- 
ral farm agents or similar pub- 
lic officials whose salaries are 
paid out of the taxes of “profit- 
system merchants” and others 
equally involved as being tax- 
payers. Co-ops enjoy certain 
privileges that do not include 
the paying of all of the current 
high taxes all other business 
must pay. They also get fre- 
quent endorsement from tax- 
supported officials in high 
office. For example, Vice- 
President Henry A. Wallace is 
currently quoted as describing 
the Co-op movement (and I 
quote from the official bulletin 
of the Cooperative League of 
the USA from which authori- 
tative source I gathered the 
other data in these comments ) 
as “the dominant economic 
idea of the future.” This is se- 
rious and should command the 
best thinking of every hard- 
ware man. 
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For the hardware at Washington’s Hotei Statler, Holabird & Root conceived 
a basic design of Spartan simplicity with a rich natural bronze surface unmarred 
by screw heads. . . . Guest room plans required that corridor, bath and closet 
doors step aside automatically, in order to avoid unsightly damage. . . . 
Lockwood Engineers accomplished each objective is shown below. 


ESCUTCHEONS «acthout Serews 


The need for screws in escutcheon plates has always been 
taken for granted. How else could a plate be fastened 
securely? Lockwood Engineers designed a set of hidden 
attachments, screwed into the door beneath the plate. One 
of these is shown in Fig. 1: a tapered plate with undercut 
sides that engage V-shaped grooves in the underside of 
the escutcheon. This serves to hold the upper end of the 
escutcheon firmly against the door surface. 

Knob spindle and Thumb Turn holes are employed to 
secure the escutcheon as shown in Fig. 2. Plate (A) is 
screwed onto the surface of the door, and escutcheon (B) 
is fastened securely by means of threaded locking thimble 
(C) which surrounds the knob spindle and acts as a collar 
for the knob shank 

This method also serves as sole and adequate support 


of round plates. 
o 


DOORS that "Step AAvcde’ 


Structural considerations made it necessary—in Certain guest 
rooms—to place the corridor, bath and closet doors in close 
proximity. To avoid damage caused by one door striking 
another, Lockwood Engineers designed a set of roller 
bumpers which serves to move one door quietly out of the 
way as another door is opened. This feature removes one 
of the common causes of expensive maintenance in hotels. 
Lockwood is prepared to work with you: for 
today’s war permissible construction; for to- 


morrow's commitments; and in those plans for 
that richer, fuller life when peace is assured. 


Division of Independent Lock Co. 
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W.T. Weaver & Sons Co., Washington, D.C. 
Hardware Distributors 





Lockwood Hardware Mfg. 


Fitchburg, Massachusetts 





i 





Worthington, Ohio, firm features 
unpainted bookcases, tables and 
benches, pergolas and trellis 
both outside and inside store. 
Many sales of paint and picnic 


items stimulated by displays. 


Doro. of un- 


painted sectional bookcases. pic- 
nic tables and benches. pergola 
and trellis for lawns and gardens 
helped the Worthington Hardware 
Co.., Worthington, Ohio. add to its 
volume during the spring and 
summer season of last year. All 
of these items were new and all of 
them were made of wood. The 
sales which resulted were decided. 
ly gratifying. 

To display these new lines in a 
store which was already crowded 
called for considerable planning 
and readjusting of stocks on the 
part of J. W. Loos. manager. These 


changes were made and _tailor- 











plays of this 


Decorative dis “ms stock of pergolas 


attention on t 


trellis. 
and advantage arou 


to great 


made displays were created for 
each of the lines. 

Display tables in one portion of 
the main floor were removed and 





Ample display space was given to this line of unpainted, sectional book- 
cases. Customers were encouraged to arrange sections to suit themselves. 
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These items nd several posts. 


unpainted sectional bookcases sub- 
stituted. This merchandise was ar- 
ranged so that the advantages of 
the sectional equipment were clear- 
ly apparent. Sufficient space was 
left around the goods to permit a 
customer to try different arrange- 
ments. A small show card indi- 
cated the price of each unit while 
a larger card called attention to 
the line. 

Picnic tables and benches were 
featured outside as well as inside 
ihe store. They were carried in 
two sizes. The larger unit was 
shown on a paved section between 
the street and the sidewalk. 

A smaller picnic table and bench 
set was displayed inside the store. 
Every item necessary for a suc- 
cessful outdoor party was shown 
upon it. This arrangement stimu- 
lated shoppers’ interest in the new 
line and in the related merchan- 
dise. 
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Odd Furniture Lines Help| y 


-o- awe 2 





A Paved 
spa 

walk Provide 

Spet for larg 


Ce bet 
d an 


\ excellent wall shelf display 
-\ for glassware and chinaware 
with wide aisle space so that wo- 
men can walk right up and inspect 
all the items in stock, helps the 
Kozelka Hardware Co., Prairie du 
Chien, Wis., sell more of these 
articles. 

The stock is kept up-to-date 
with a wide variety of patterns 
and this mass display is what the 
housewife likes to see. One glance 
at the long. well stocked shelves 
and she knows that she will be 
able to get what she wants in the 
line of glassware and dishes. 

Shelving is painted white with 
thin trim in black. This makes a 
very striking effect and at night 
the white reflects the light and at- 
tracts attention to the display. The 
lower two shelves are wider than 
the top shelves making a fine step- 
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up arrangement that 
makes the merchandise 
stand out, 


This arrangement makes 
it an easy matter to 
display chinaware and 
glassware in attrac- 
tive fashion. Shelving 
is painted white with 
a thin black edging. 


Ip} Worthington Maintain Volume 


ON AVAILABLE GOODS 


The pienic tables and benches 
were priced “knocked-down.” If 
the customer wanted them set up 
an extra charge was made $1.00 
for the large set and 50 cents for 
the small set. This merchandise 
was all unfinished. Many sales of 
paint were made to those cus- 
tomers who wanted to stain the 
pieces in a particular color. 

Decorative pergolas and _ trellis 
were shown inside the store. Dis- 
plays of this material were seat- 
tered and were used as decorations 


for the store in some cases, 








Encourage Local Poultry Raising) a 
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OOD will win the 
war is the opinion held by many 
authorities. Certain it is that the 
citizen, who formerly took for 
granted sources of every-day food 
supply, now realizes that more 
and more foods will be subject to 
rationing. Many consumers who 
are attempting to solve part of the 








food problem, and also aid in the 
war effort with Victory Gardens, 
are being helped considerably by 
the hardware dealer’s stock of 
seeds and equipment and by his 
knowledge of gardening proce- 
dure. Hardware dealers also can 
go a step further in helping meet 
the local food rationing problem 


Live chicks in a win- 
dow serve to call at- 
tention to the fact 
that poultry supplies 
can be obtained 
within the store. 


by encouraging customers and 
prospects in the raising of poul- 
try. Just as the furthering of the 
Victory Garden idea helps your 
government, community and cus- 
tomers, so does the home poultry 
raising idea contribute to the war 
effort. With the sale of poultry 


and supplies the hardware dealer 
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ON AVAILABLE GOODS 


helps both the war effort, and his 
own business by building good 
will, increasing store traffic and 
boosting his sales volume. Meat 
rationing. effective since March 
29, will cause a tremendous in- 
crease in the demand for poultry 
and eggs. 

Thousands of hardware dealers 
already carry many of the ar- 
ticles the home “hennery” fan 
uses in maintaining his poultry in 
a healthy and productive condi- 
tion. Many of them have long 
acted as agents for poultry farms. 
without maintaining any live 
stock, taking orders for living 
chicks and transmitting them di- 
rect to the poultry farm. Other 
dealers have carried live chicks 
right in stock either on a year- 
‘round basis or as an Easter-time 
promotion. 

Most of the large cities and 
many of the smaller towns have 
strict ordinances prescribing the 
circumstances and conditions un- 
der which chickens may be raised 
within their limits, but they defi- 
nitely can be raised in many com- 
munities. In many instances, lo- 
cal ordinances can be a help to 
your sales since they permit poul- 
try raising but only under the 


It will help ease the rationing 
problem in your community, will 
build good will, increase store 
traffic and boost sales volume 








WASHINGTON 





If zoning laws don't interfere, 
in towns and 


many yards 
suburbs, or even in the middle of 


cities, are good places to raise poultry. 


Anything that adds to the 
good foods 


total supply of 
is’a step towards winning the war and 
an added guarantee that we will continue 
well-fed in this country, 


to be 


nude 


Secretary of Agriculture 








DEPARTMENT OF AGRICULTURE 


pulaherd 








The Secretary of Agric It Tre e orse po try Tdalsing. 
ultu nd ses ul 


strictest sanitary regulations—thus 
providing markets for disinfec- 
tant, insecticides. etc. There has 


been a big market for poultry 
supplies in most towns and many 
cities in this country. With the 
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need for increased food supplies. 
that market is expanding daily. 
You can make the cash register 
ring by really going after the 
poultry and supplies business. 
Where metal feeders, etc., are not 
available there are manufacturers 
now producing these items from 
wood, plywood and specially 
treated fiber board. 








(Courtesy Flex-O-Glass Mia. Co 


Glass substitutes are another 
poultry raising and egg producing 
aid that hardware dealers find to 
be a profit maker. Since these 
products come in rolls, which are 
easily stocked, cut and handled. 
they are advantageous all around. 
At least one manufacturer offers 
this product in several grades as 
well as in the form of plastic-cov- 
ered cloth, in red to admit ultra- 
violet rays and make red objects 
appear colorless as a means of 
preventing cannibalism, and with 
wire base and mesh base. The 
product is easily displayed in 
stores or show windows. 


Talking Points 


{s to talking points, the dealer 
may emphasize the fact that the 
use of glass substitutes keeps 
warmth in and cold out and per- 
mits the passing through of ultra- 
violet sun rays. Admission of the 
sun rays, of course, helps healthy 
chicks to mature more quickly and 
helps the healthy, properly fed and 
cared for hens lay more eggs. It 
also keeps out rain, snow, hail and 
dampness. Manufacturers of this 
product. as is the case with those 
making other poultry supplies, 
provide mats, circular matter and 
copy suggestions for the dealer's 
advertising and sales talk use. 

Most human beings need pro- 
tein compounds, obtained from 
meat, fish, poultry, eggs and from 
dried peas, beans and _ lentils. 
Growing children particularly 
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need protein compounds in their 
diet. So anything the hardware 
dealer does to promote increased 
poultry and egg production is 
helping very decidedly in our war 
effort. 

The fact that a large depart- 
ment store in New York City re- 
cently converted part of its fifth 
floor (which houses toys, camera 
supplies, sporting goods and cer- 
tain clothing departments) into a 
“Victory Barnyard” serves to em- 
phasize the volume and profit pos- 
sibilities that may be obtained by 
really going after poultry sales. 
Before declaring that only a big 
store can undertake such an inno- 
vation, let the hardware dealer 
consider the fact that health de- 
partment permission is required 
before people in New York City 
can maintain chickens on_ their 
premises. Let him also consider 
the fact that the big store in ques- 
tion is drawing much of its poul- 
try business from people living 
miles away, that it had to start 
from “seratch” and attract atten- 
tion to its idea with extensive ad- 
vertising. The local hardware 
store already has its trade for 
poultry supplies of many types 
and so merely needs to publicize 
these various items and, where 
feasible. add live chicks to its 
lines. either on a stock or order 
basis. 

Last year, a Pennsylvania hard- 
ware dealer, a short distance from 
Philadelphia, gave considerable 
local impetus to the Victory Gar- 


den idea by having a series of gar- 





dening lectures right in its store to 
aid in increasing the growing of 
better vegetables in the commu- 
nity. Hardware dealers can adapt 
the same idea to build interest in 
the home raising of more poultry 
and greater egg production in and 
near their communities. Govern- 
ment agencies, poultry farm own- 
ers. agricultural colleges and other 
organizations are only too willing 
to provide poultry experts to talk 
to your customers and to help 
them plan for raising poultry as a 
means of increasing the local food 
supply. Such a plan requires pro- 
motion with newspaper or direct 
mail advertising, display windows 
and the possible use of radio spot 
announcements. If such meetings 
cannot be held in your store, you 
might use a local meeting hall. 
with or without the cooperation of 
other hardware dealers as co- 
sponsors. Such gatherings will 
build good will and will result in 
increased business for your store. 


Cultivate Garden Groups 


Go after your local Victory 
Garden groups and tie them in 
with the poultry raising idea. 
Raising poultry may not appeal to 
all who enjoy gardening. but it 
will arouse the interest of many 
Victory Garden fans. If you make 
it easy for youngsters to start rais 
ing poultry by offering equip- 
ment, materials and authoritative 
advice you will make many 
friends among the adults of the 
next decade. Many youngsters 
who would like to make extra 





(Courtesy of Pittsburgh Steel Co.) 
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Courtesy Wickwire Spencer Steel Co 


As part of its contribution to encourage the greater production of poultry 
and eggs, and thus help hardware dealers to sell more poultry supplies and 
equipment, Wickwire Spencer Steel Co., New York City, offers dealers a 
window poster approximately 14 by 24 inches which features the above illus- 
tration. This ties in with HAFF which means Hens Auxiliary Food Force an 
idea conceived by this company. Its purpose is to arouse greater interest 
in more home raising of poultry. The featured cartoon drawn by Artzybasheff 
show hens wearing military caps. Sam Browne belts and bag with HAFF 
monograms. In addition a poster is offered, showing Miss Janis Carter. a 
United Artists star, in a poultry raising pose. Newspaper mats, including one 
of Miss Carter are available for advertising and for illustrating local news 
stories. A bulletin, “The HAFF Incubator,” will be issued by Wickwire Spen- 
cer. This will provide suggested news stories, contest ideas, merchandising 
suggestions and methods for promotion together with other retail outlets. 


money to buy War Bonds and 
Stamps will welcome the opportu- 
nities afforded by raising chick- 
ens, as a source of egg supply. 
The idea of “egg money” for 
bonds and stamps ties in with the 
food supply plan. 


Seek Local Support 


Hardware dealers can promote 
the poultry raising idea by seek- 
ing the support of local war agen- 
cies such as CDVO, Red Cross. 
Boy and Girl Scout troops, frater- 
nal organizations. schools. Sunday 
schools, women’s clubs, Rotary. 
Lions, Kiwanis. chambers of com- 
merce. boards of trade and town 
and county governing bodies in 
promoting the raising of poultry. 
Emphasis on any such _ activity 
should be for the purpose of in- 
creasing poultry and egg produc- 
tion both for family use and for 
sale to other families. In addition. 
a dealer can and should encourage 
local newspapers to get behind the 
idea with stories on the advan- 
tages and needs for production of 
more poultry and eggs. He could 


obtain from dietitians recipes 
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which use eggs and poultry as 
their principal ingredients. He 
could feature live chicks and 
grown hens in his window, to- 
eether with work clothes which 
would be used in poultry tending. 
These windows would also prop- 
erly show brooders, feeders. farm- 
vard tools, insecticides, chick rem- 
edies. chicken feed. ete. Egg pre- 
serving equipment —-earthen 
crocks. water glass. etc.. might 


also be shown. 


Essay Contests 


The hardware dealer, with o1 
without other dealers and with lo- 
cal poultry clubs might seek per- 
mission to run essay and poster 
contests for local high school stu- 
dents tying in with the needs and 
purposes of increased egg and 
chicken production to help  fur- 
ther community interest. Awards 
for the best essays—and there 
could well be several awards 
could be in the form = of live 
chicks. laying hens and different 
supply items. but under no cir- 
cumstances should a_ participant 
he required to make purchases to 


enter the contests. In the event of 
lies in any such contests provision 
should be made for duplicate 
awards, 

It would add considerable em- 
phasis to the poultry raising idea 
if you could obtain an endorse- 
ment of the idea by your town or 
city’s mayor, city manager, or 
other chief executive. Talks by lo- 
cal poultry farms to school and 
other groups on the subject of 
poultry raising and care, and even 
arrangements for trips by school 
children and other local groups to 
well conducted poultry farms, 
would help increase interest. A 
parade of local poultry raisers 
and local theater programs tying . 
in with poultry raising would help 
increase interest. A local theater 
might be encouraged to tie in 
with the parade idea and to pro- 
vide awards for the healthiest 
hens. to be determined by compe- 
tent poultry judges. Your local 
Rotary and other service clubs 
could be invited to have a Poultry 
Day luncheon, featuring poultry 
on the menu. and talks about 
poultry raising stressing the need 
for an increase in such an_ac- 
tivily. 

Cooperative “Henneries” 

Cooperative Victory Gardens 
are being maintained in many 
cities and larger towns where gar- 
den space is at a premium. A co- 
operative “hennery” could — be 
maintained with division of duties 
among the participants and divi- 
sion of,the proceeds of the enter- 
prise among the participants. If 
too much poultry or too many 
eggs were produced for the needs 
of the cooperating members the 
halance could be sold and the re- 
sulting funds donated to war 
funds or toward purchase of War 
Bonds and Stamps to be donated 
to local charities. 

More food is needed, Mr. Hard- 
ware Dealer, and poultry and eggs 
can help solve part of that need. 
Do your part as a dealer to help 
promote the raising of poultry 
and eggs on a larger scale in your 
community. If you can find the 
space try raising poultry yourself. 
Your knowledge from such activ- 
itv will be a big help to your 
country. your community, your 


customers and your store. 
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The purpose of this club is to 
exchange ideas and information. 
Take part by submitting your 
successful ideas for publication. 
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Ring Out 


4 SHE Harpware Ace Retail 
Sales Idea Club is about 
to sponsor a new and third 

type of contest for members. The 

Club was inaugurated in the July 

10, 1941 issue of HARDWARE AGE 

and the first type of contest spon- 





sored was an idea contest. Par 
submitted 
questions 


ticipants answers to 
certain 


wealth of interesting and worth 


given and a 






































while answers, both general and 
specific in nature, were received. 

The May 14, 1942, issue wit- 
nessed another milestone when the 
“selling sentence” type of contest 
was introduced. Answers to the 
final contest of this type appear 
on these pages. 

Announcement has _ already 
been made of the third type—the 
“What Do You Know?” contest, 
and the answers to the first of this 
series will be published in the 
May 27 issue. 

The idea contests served to give 
the members of the club a better 
knowledge of selling in the retail 
hardware store. a more rounded 
background. 

The “selling sentence” contests 
went a step further. They served 
to give the salesman and sales- 
woman a better insight into the 
way to approaching and convine- 
ing the customer. In many in- 
stances they provided ammunition 
for actual sales talks which were 
brief, to the point and convine- 
ing. 

The 


contest 


“What Do You Know?” 
into the field of 
store operation and management 

what might be termed an ad- 
vanced course. 


steps 


This is concerned 
not only with what might be done 
(or said) but 
with what has 
been done. Par- 
ticipants in this 
series should ac- 
quire some in- 





the Old! 


teresting ideas on operation and 
management not only as a result 
of their own research but from the 
published answers of other con- 
testants. 

witnesses the 


This issue con- 
clusion of the “selling sentence” 


type of contest. They have pro- 
vided plenty of mental exercise 
and have been interesting in every 
respect. Club members have “sold™ 
themselves pretty well in their 
“selling sentences.” Now let’s see 
what they can do with the new 
series. We're asking you “What 
Do You Know?” You tell us! 





Winners of the March 
“Selling Sentence’ Contest 


Contestants in the March “Selling Sentence” Con- 
test were required to build selling sentences about 
the following merchandise items: 


1—Folding Lawn Chair 
2—Lawn Seed 


3—Wood Bathroom Cabinet 
4—Ironing Pad 


5—Servicemen’s Furlough Bag 


The Editors ofp HARDWARE AGE, acting as judges, 


have selected the following winners. 


First prize 


awards of $2.00 each have been paid to these mem- 
bers for the best selling sentence in each merchan- 


dise group: 


FOLDING LAWN CHAIR 
FIRST PRIZE—$2.00 
Won by 


LEONARD NELSON 
West Side Hardware Co., 
Elgin, Ill. 





LEONARD NELSON 


“Solid comfort is what you 
want and you are sure to get it in 


this lawn chair. It is no bother 





at all to carry this chair to wher- 
ever you want to sit. It is light 
and easy to set up and when the 
season is over it can be readily re- 
folded and stored in any small 
place. This chair won’t let you 
down, either. Note how well it is 
braced and how it is honestly built 
for long service.” 

x * *& 

LAWN SEED 
FIRST PRIZE—$2.00 
Won by 


DANIEL R. WOODBURY 


Waite Hardware Co., 
Southbridge, Mass. 


“You can point to your lawn 
with pride if you use this triple- 
cleaned, laboratory-tested lawn 
seed because it has growing abil- 
ity and deep rooting qualities 
which bring results. It is free from 
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You receive $1.00 for each idea 
considered worthy and accepted 








* * for publication. Watch these 
pages of successful ideas. 











ro- weeds, chaff and coarse grasses ters of an inch high to prevent iency, faster heat and greater mois- 
ise which mar the beauty of good small articles from falling off ture absorbency. It will not mat. 
ery lawns. The money, time and ex- when a tall object is removed is quickly attached to the board 
ld” from the back of the shelf. Two and will give long. satisfactory 
wie coats of white enamel have been service.” 

ae put on both the outside and in- xk & 

oa side. This is a first quality sil- SERVICEMEN'S 

sat vered, heavy, plate glass mirror. FURLOUGH BAG 





DANIEL R. WOODBURY 


pense of preparing the soil will 
not be wasted if you buy this long- 
lasting. quality lawn seed.” 


bound with a narrow white enam- 
eled frame. This cabinet should 
give you many years of pleasure 
and satisfaction.” 

k ok * 


IRONING PAD 
FIRST PRIZE—$2.00 
Won by 


MARION H. WOODBURY 


Waite Hardware Co., 
Southbridge, Mass. 





FIRST PRIZE—$2.00 
Won by 


LENA DAY 


DeVore Hardware Co., 
Monopgahela, Pa. 


“This bag is suitable for use 
by any man in the armed forces. 
It is light and easily carried, yet 





x * * 
>t WOOD BATHROOM . 
CABINET 
FIRST PRIZE—$2.00 
Won by 
HELEN M. DOUGLAS 
W. H. Douglas Hardware, 
Commerce, Texas 
“This recess-type, wood bath- LENA DAY 
room cabinet is needed in every roomy enough for holding three 
home to help the housewife keep or four changes of clothes. Tooth- 
a tidy bathroom. It is designed brush, comb and shaving equip- 
it ; with square corners which enables ssamene: 2 weeneuer ment can be put in the utility 
e ‘ it to fit snugly into the wall, or ; pockets. Its outstanding features 
- where it can be hung on the wall. “Here is an ironing pad which are the stay-open frame and the 
l “The front edges of the three will give you quicker, easier and zip closer that locks. It is a money 
1 adjustable shelves are three-quar- better results. The reversible saver and will give excellent ser- 
; knitted cover gives greater resil- vice for a long time.” 
t 


* 


* 


Honorable Mention 


The judges award the rating of “Honorable Mention” and a payment 
of $1.00 to the following contestants whose entries, though not win- 


° ning one of the major prizes, were considered worthy of publication: 
FOLDING LAWN CHAIR back support that add to your 
LENA DAY, DeVore Hardware ase. This chair 
can be adjusted 











HELEN M. DOUGLAS 





Co., Monongahela, Pa. 


to several posi- 
“You can be sure of resting tions and folds 
comfortably in this chair because compactly for 


of the reinforced seat and kidney ease in carrying. 















It will remain in perfect condi- 
tion for many years because of 
its hardwood, varnished frame 
and weather resistant material.” 


tw * 
LAWN SEED 
ELMER J. LARSON, Perth Am- 


boy Hardware Co., Perth 
Amboy, N. J. 


“This lawn seed is a mixture of 
many outstanding quality seeds. 
such as Kentucky Blue Grass. 
Fancy Redtop, White Clover and 
many others. It has been tested 
at the agricultural station to grow 
in practically any ground which 
is at least half way fertile, al- 
though it is especially adapted for 
the soil in this locality. 

“After this seed has taken root 
it will give your lawn a wonderful 
appearance. It will grow the same 
way vear after year. and will give 
vou plenty of satisfaction.” 


~ «& * 


WOOD BATHROOM 
CABINET 


ALBERT C. HOFFMAN, Sam S. 
Nave Hardware Co., Hunt- 
ington, Ind. 


“This cabinet is made of se- 
lected. thoroughly-seasoned, kiln- 
dried lumber. The back, top, bot- 
tom and sides are grooved, dove- 
tailed and glued together in a way 
which prevents warping and com- 
ing apart. The screws can be 
placed at any point through the 
back to securely fasten it to the 
wall. The mirror is heavy and 


clear. The door is of the offset 
type which makes the cabinet 
practically dust proof. The hinges 
are of brass, are rust proof and 
work freely and easily. Shelves 
are of plate glass and are adjusta- 
ble to any height. These cabinets 
are furnished in several colors to 
match your bathroom color 
schemes. A durable and long- 
lasting cabinet of this type will 
add much to the convenience and 
attractiveness of vour bathroom.” 


* & * 
IRONING PAD 


LEONARD NELSON, West Side 
Hardware Co., Elgin, Ill. 


“This ironing pad lavs flat and 
stays flat. It is made of non- 
stretching, yet soft material and 
is thoroughly fire-proofed. It will 
retain its shape and smoothness 


for a much longer period than will 
ordinary pads, and it comes com- 
plete with a durable, white cover 
that can be easily laced on to stay. 
It will help to make your ironing 
more of a pleasure for many 


months to come.” 


k* * * 
SERVICEMEN’S 
FURLOUGH BAG 


HAROLD A. STIMMEL, Worth- 
ington Hardware Co., 
Worthington, Ohio. 


“This bag is light, small and 
compact, yet it will hold all of the 
necessary items for a serviceman’s 
furlough. With its leather strap 
and handles and its heavy canvas 
construction it can be carried eas- 
ily and subjected to rough treat 
ment for a long time without any 
danger of injurv.” 


FOR EACH OF THESE ID EAS $1.00 WAS PAID 


Demonstrates Its Worth 

“We sell a paint cleaner that we 
know is very good. Frequently. 
when a customer will not purchase 
this cleaner, because he does not 
know how reliable it is. we put 
some of it on a wet sponge and 
wash some of our woodwork with 
it. This has always been an effec- 
tive method of proving to the cus- 
tomer how good it is and how 


easily it mav be used.” 


YOU PAY NOTHING 
Any Retail Hardware Employee May Take Part 


Just Register—Paste Coupon on Penny Postal Card—Mail Today 


REGISTRATION FORM 


HARDWARE AGE 
Retail Sales Idea Club, 


100 E. 42nd Street, New York, N. Y. 


| hereby register for membership in the Hardware Age Retail Sales Ideo | 
Club. | am a reader of Hardware Age and would like to take part in the activ- | 


ities of this club, as often as | can. 
Name 
Firm 
City 


| am submitting the following idea which may be of interest to other mem- ? 


bers of the club. 


St. 
State 


Aids Seed Customers 


“When selling loose seed. we 
write the name of the vegetable on 
each bag the customer buys. This 
saves him the time and trouble of 
opening the bag later to see what 
kind of seed it contains. We then 
give each customer a “Handbook 
for the Garden.’ ” 

Lena Day 
De Vore Hardware Co.. 
Vonongahela, Pa. 


Copy this form on a penny 
post card if more than one 
form is necessary. 


USE THIS 


FORM TO 
REGISTER 
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| Late May—Show Moth Goods, Gifts for 
= Service Men and Dairy Supplies 
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A stalk of cotton near 

Memphis — the largest 

spot cotton market in 
the world. 


~ 
ko. the second time 


since Pearl Harbor the South- 
ern Hardware Jobbers’ Asso- 
ciation met with the American 
Hardware Manufacturers’ Asso- 
ciation when delegaies and 
guests of both groups assembled 
at the Peabody Hotel, Memphis, 
Tenn., April 12 to 15, 1943. It 
was strictly a streamlined, war- 
time, all-business gathering and 
any of its social aspects were 
private and informal. Most of 
the speakers came from Wash- 
ington out of WPB—former 
hardware men now serving in 
the war effort. They came to 
explain governmental regula- 
tions and to help take the kinks 
out of misunderstandings and to 
get current reflections of hard- 
ware opinions. It was the 53rd 
annual meeting of the Southern 
association and the 86th semi- 
annual gathering of the manu- 
facturers. The jobbers reelected 
practically all of their officers. 
The manufacturers held no elec- 
tion as their officers are chosen 
at the October convention. 


Attendance 


Official attendance was about 
800 which was less than that of 
last year but an important fac- 
tor to consider is that there 
were more southern wholesalers 
and more manufacturing com- 
panies represented than there 
were a year ago. Specifically, 
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The Story of 





THE MEMPHIS 


there were 79 southern jobbers 
and 23 visiting jobbers repre- 
sented. This is probably the 
largest wholesale representation 
the Southern convention has 
ever enjoyed. Percencage-wise 
it probably marks a new record 
as the Southern association has 
89 member firms and ali but 10 
were on hand. About 19 more 
manufacturing firms were pres- 
ent than last year at New Or- 
leans. 
Spirit Good 

The spirit of the convention 
was good. A year ago things 
looked dark for both hardware 
manufacturers and wholesalers. 
Threats of virtual extinction 
were literally sprayed on the 
delegates a year ago, whereas 
the 1943 meeting found the situ- 
ation unusually cheerful. Many 
lines are short and substitute 
goods do not offset lost volume 
~—yet 1942 was a good year and 
although inventories are down 
most wholesalers are receiving, 
and have received, more goods 
and better shipments than had 
been expected a year ago. 

Better coopération in the war 
effort; survival for wholesalers 
and retailers, plus post-war 
planning, entered into all discus- 
sions both in the sessions and 
in the informal lobby and room 
conferences. Those who attended 
the Memphis war-time conven- 
tion went away satisfied with 
the time and money invested and 
felt that it had been thoroughly 
worth while. 

Appropriately keynoting the 
spirit and theme of the 1943 
Southern convention W. A. 
Parker, president, Beck & Gregg 
Hardware Co., Atlanta, Ga., and 
re-elected president of the South- 
ern Hardware Jobbers’ Asso- 
ciation told the opening joint 
session, in part: 

“Many conventions have been 
abandoned for the duration. 

There may have been a ques- 


tion in the minds of some as 
to the wisdom of holding our 
convention this year. It may 
be in order, therefore, to ex- 
plain that among the officials 
of these two associations there 
has never been any serious 
doubt about the desirability 
of going ahead with our con- 
vention plans. We are not 
meeting here this year merely 
because it has been cur long- 
time custom to do so. Rather, 
we are here because we be- 
lieve that this convention can 
and will assist the members of 
this essential industry in 
their efforts to help promote 
the war program. Directly 
and _ indirectly, these iwo 
branches of the hardware in- 
dustry are contributing very 
greatly to the war effort. 

“We believe it is conserva- 
tive to say that most manufac- 
turers of lines sold through 
the hardware trade have de- 
voted a large portion of their 
facilities to direct war pro- 
duction; and in many cases 
all or the major portion of 
their facilities are so employed 
today. There is still a large 
volume of hardware passing 
from the manufacturer 
through the regular channels 
of trade, but for the most part 
it is going only into essential 
civilian uses. 


Wholesaler’s Contribution 


“The hardware’ wholesaler, 
likewise, is making an im- 
portant contribution to the 
war effort. In many cases he 
is an essential source of sup- 
ply for the military services 
as well as the war industries. 
But aside from that, the tools 
and operating supplies which 
are needed by agriculture, in- 
dustry and the most essential 
civilian occupations, are dis- 
tributed through the _ hard- 
ware trade. There may have 
been a time when the whole- 
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saler in general was regarded 
by some of our Washington 
boards and bureaus as in the 
nature of a stepchild in the 
distribution family. But not 
so today. The hardware whoie- 
saler, at least, has a well-estab- 
lished place in the war-time 
distribution picture, having 
earned it during these critical 
days through excellent ser- 
vice to the war effort and to 
the home front. 

“So we are meeting here 
this week that we may dis- 
cuss, both in convention ses- 
sions and in our personal con- 
tacts, how we may regulate 
our activities to conform to 
necessary war-time restric- 
tions and how we may con- 
tribute most effectively to the 
war effort. 

“There is still another and, 
in my opinion, an equally im- 
portant reason for this joint 
convention—the need to take 
counsel among ourselves as to 
ways and means of carrying 
on into the post-war period, a 
strong and efficient hardware 
distribution system. 


Post-War Demand 


“It seems toa be the con- 
sensus of opinion that follow- 
ing the war there will be a 
very heavy demand here at 
home for goods and services 
—and especially for merchan- 
dise such as hardware, pro- 
duction of which for civilian 
use has been curtailed during 
the war. Jn that event, a 
strong, healthy distribution 
system must be maintained to 
meet the need and carry the 
load. It therefore becomes 
not only the selfish objective 
but the patriotic duty of all 
of us who believe in the 
American way, not only to 
render to the war effort the 
best service of which we are 
capable but to keep in mind 
our obligation to the home 
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front now and after the war 
is over. 

“The presence of so many 
at this streamlinea, strictly- 
business convention indicates 
that the hardware industry is 
not only determined to main- 
tain itself and fulfill its pres- 
ent patriotic obligation but 
anxious to discover ways and 
means of doing a better job 
of it. 

“It goes without saying 
that we are meeting this year 
in a most critical period, a 
time of world crisis. Yet, if 
we will think back one year 
to the time of our meeting in 
New Orleans, I believe we 
must agree that many of the 
dire prospects which then 
seemed in sight have not 
materialized, or certainly not 
to the extent we then antici- 
pated. 

“How greatly that situation 
has changed during the year 
that has now passed! From 


an outright defensive position 
we and our allies have passed 
to the offensive. Each day 
there is convincing headline 
evidence of our. increasing 
strength, along with similar 
evidence of declining strength 
and resources of the enemy 
nations. 

“One year ago, tivo, there 
was serious question as to 
what merchandise and how 
much merchandise would be 
available to the hardware 
trade. There was very serious 
doubt as to how the hardware 
industry, more particularly 
the distributor and dealer, 
would be faring a year hence. 


Situation Clarified 

“Today, we may at least 
say that the situation has 
clarified and that for the hard- 
ware trade the prospects are 
more encouraging. It is true 
that many items of hardware 
are not now obtainable, and 





Cotton moves in Memphis—the world’s largest inland cotton market. 














the manufacturer of many 

other hardware items is cur- OFFICERS ELECTED AT MEMPHIS, TENN. 
tailed drastically. Yet, hard- 

ware wholesalers and retail- by the 

ers, for the most part, are 


faring excellently. Some are SOUTHERN HARDWARE JOBBERS ASSOCIATION 


still doing a record volume, Th . 

, ursday, April 15, 1943 

while the sales of most are ili 

well above what might be con- President 

sidered normal. During re- W. A. Parker. Beck & Gregg Hardware Co., Atlanta, Ga. 


cent months, too, there has 


: , i ice-President 
been evidence of greater First Vice-Presid 


ability on the part of the Wm. W. French, Moore-Handley Hardware Co.. 
manufacturer to provide a Birmingham, Ala. 

— better for the distribu- ——_— 

or. 


R. R. Witt. Builders’ Supply Co., San Antonio, Texas. 
Encouragi igns 
ging Si Executive Committee 
Henry J. Allison, Glasgow-Allison Co., Charlotte, N. C. 
Wm. C. Weaver, McWhorter, Weaver & Co., Nashville, Tenn. 
Geo. Gates, Gates Hardware Co., Tulsa, Okla. 
W. H. Terstegge, Stratton & Terstegge Co., Louisville, Ky. 
F. Edward Barkley, C. M. McClung & Co., Knoxville, Tenn. 
James W. Warren, The Schoellkopf Co., Dallas, Texas. 


“Today, too, there are en- 
couraging signs of the possible 
resumption of the manufac- 
ture of certain essential home- 
front items, production of 
which had been stopped by the 
War Production Board. Wash- 


ington, apparently, is becom- Advisory Board 

ing increasingly conscious of Mark Lyons, McGowin-Lyons Hdwe. & Supply Co., Mobile, Ala. 

the necessity of healthful L. M. Stratton, Stratton-Warren Hardware Co., Memphis, Tenn. 

maintenance of the home J. L. Pitts. Brown-Roberts Hardware & Supply Co., Alexandria, La. 

economy. Col. Robt. H. Baker, Fones Bros. Hardware Co., Little Rock, Ark. 
Outlook Better A. C. Rankin, Teague Hardware Co., Montgomery. Ala. 


eal ; ; Henry J. Allison, Glasgow-Allison Co., Charlotte, N. C. 
“While the situation is still 


critical, while it is probable Secretary 

that we have many difficult T. W. McAllister, Southern Hardware, Atlanta, Ga. 
months ahead, unquestionably 

we are meeting this year un- Treasurer 

der a more optimistic outlook H. B. Horsey, Sharp-Horsey Hdwe. Co., Atlanta, Ga. 


than a vear ago.” 










Familiar lobby toun- 
tain of the Hotel Pec- 
body, Memphis, Tenn. 
convention headquar- 
ters. But the three 
trained ducks were 
missing this year. 


Sa 4a ease aa 


The Hotel Peabody, Memphis. Tenn. 


On the pages, immediately fol- 
lowing, are the major parts of the 
important addresses presented to 
the Memphis convention. 
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The Frills Have Been Removed 
From the Wholesale 
Hardware Business 


|g jpn war program could not have ex- 
panded so rapidly without the hardware 
wholesaler’s stock, his technical knowledge. 
service and his knowing “where to get it”. 
Practically all of jobber’s present-day business 
is directly or indirectly aiding the war effort. 
and the production of food plus maintaining 





W. A. PARKER 


I HE frills, for the 


most part, have long since been 
removed from the wholesale 
hardware business. Practically 
everything the hardware whole- 
saler handles today is of an es- 
sential or semi-essential nature 

essential either directly to the 
war effort or indirectly to neces- 
sary civilian activities. 

Without the hardware whole- 
saler’s stock and his technical 
knowledge, it is scarcely pos- 
sible that our war program, 
plants, projects, camps, etce.., 
could have been expanded so 
rapidly and so efficiently. With- 
out the hardware wholesaler’s 
stock and service and his knowl- 
edge of “where to get it,” these 
same war projects could 
scarcely be functioning as ef- 
ficiently as they are today. 

This same analysis may be ap- 
plied to the hardware whole- 
saler’s support of agriculture 
and of the home economy in 
general. Imagine the confusion 
and inefficiency and slowdown 
that would have developed if 
the hardware wholesaler had 
been removed from the picture. 

Sometimes we need to remind 
ourselves of these things; for 
they are proof enough that it is 
not merely the selfish obligation 
but that it is the patriotic duty 
of every hardware wholesaler 
to battle through whatever ob- 
stacles may come and continue 
the service he is now rendering. 

And, too, we may well look to 
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the home economy. 


By W. A. PARKER 
President 
Beck & Gregg Hdwe. Co 
Atlanta, Ga., and 
S.H.J.A. President 


the future, when this war is 
over, and take into considera- 
tion the great need for the hard- 
ware wholesaler which will ex- 
ist at that time. 


Post-War Demands 


It seems to be the concensus 
of opinion that this country will 
face a big job of rehabilitation, 
restocking, retooling, replenish- 
ing, etc., after the war. The 
carrying out of such a job calls 
for a strong and smoothly func- 
tioning distribution system. The 
hardware wholesaler will be 
needed, and needed badly, to 
move supplies efficiently from 
the manufacturer to industry as 
well as to the dealer and 
through the dealer to the indi- 
vidual consumer. There is little 
need to consider the confusion 
which would exist if the hard- 
ware wholesaler were not oper- 
ating in the usual way during 
the post-war period. 


* * 


At Jobbers 
Closing Session 
Thursday 


Aside from the actual physi- 
cal need of the hardware whole- 
saler, there is another and most 
important reason for our con- 
tinued healthy existence. 

The close kin of some of our 
associates have already died, 
and the blood of many more of 
our sons arfd relatives will be 
spilled before this war is won- 
and for what purpose? The 
answer is, for freedom. This 
word “freedom,” this thing we 
are fighting for and Which our 
boys expect to find when they 
come home, means freedom here 
at home as well as freedom from 
foreign tyranny and injustice. 

We who are carrying on, here 
at the home front, will be fail- 
ing in our duty if, in any sense 
of the word, we should weaken 
in the fight to sustain and pro- 
tect and keep free the great 
American business system 
which has helped so materially 
to develop and make strong this 
country of ours, and which is 
serving so valiantly, under so 
many handicaps, in this strug- 
gle today. 

Let me hasten to say that the 

(Continued on page 174) 
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Curtailment of Civilian Good) P) 





SPENCER T. OLIN 


I HESE war-time 


conventions provide opportunity, 
as no other medium could, for 
discussion and clarification of 
many problems of production 
and distribution, with resultant 
benefit both to the war effort 
and the civilian front. For if 
nothing else had been accom- 
plished by the several hardware 
organizations in their many 
years of existence, they have es- 
tablished a for acquain- 
tance, friendship and _ under- 
standing between manufactur- 
ers, wholesalers and _ retailers 
which paves the way for effec- 
tive cooperation when unity of 
effort must be the watchword of 
the nation. 

Because metal figures so pre- 
dominantly in our products, the 
handicap under which the hard- 
ware industry has operated and 
must continue to operate is obvi- 
ous. However, while the short- 
ages or difficulties that will face 
the trade generally during the 
remainder of the war period 
should not be minimized, there 
is good reason to believe that we 
have about reached the limit of 
curtailment on the production of 
items for civilian use. This does 
not mean that there will be a 
general upswing in the produc- 
tion of items distributed 
through the hardware industry. 
It simply means that production 


basis 
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HIS does not mean that there will be a gen- 

eral upswing in the production of goods 
sold through hardware channels but does mean 
that bare necessity will require limited increase 
in certain absolutely essential civilian goods. 
Improved merchandising methods and more 
wholesaler-retailer programs represent great- 
est post-war job for hardware industry. 


By SPENCER T. OLIN 


Vice-President, 
Western Cartridge Co., 
East Alton, Ill. 
and A.H.M.A. President 


for civilian use has reached rock 
bottom and that bare necessity 
will require limited increase in 
certain items absolutely essen- 
tial to civilian use. This situa- 
tion was recognized by the War 
Production Board some months 
ago by the appointment of a 
committee to study the problem 
and determine what hardware 
items should be included in this 
category. A list of some 300 
items has been tentatively com- 
piled and real effort is being 
made to insure sufficient produc- 
tion for minimum requirements. 
Hope for such a program is 


made possible by the fact that 
the urgency for equipping a 
huge army is nearing comple- 
tion and, that as we enter the 
second and more stable phase of 
maintaining the army and sup- 
plying replacements, material 
can be released to supply essen- 
tial civilian needs. 

Likely to be included in the 
list of essential items are house- 
hold equipment of all kinds, such 
as cooking utensils, canning 
equipment, wash tubs, garden 
and farming implements, and 
materials necessary to keep 
home heating, cooking, lighting 


A.H.M.A. VICE-PRESIDENTS 





JOHN S. TOMAJAN 
The Washburn Company, 


RUDOLPH S. RAUCH 
North Bros. Mfg. Co. 


HERBERT P. LADDS 
National Screw 
& Mig. Co. 
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At Tuesday's Opening 
Joint Session 


and sanitary facilities in repair. 
The supplying of such basic 
needs will in some measure as- 
sist the hardware manufactur- 
er, wholesaler and retailer to 
carry on and maintain the sta- 
bility of the hardware industry 
during the war period. 


Unrelated Lines 

As the stocks of civilian goods 
already manufactured and now 
in the channels of distribution 
are depleted, and items availa- 
ble for future distribution be- 
come limited, a tendency will un- 
doubtedly develop among certain 
trade outlets to branch into un- 
related lines in an effort to 
maintain volume. Such a trend 
already is in evidence. As an 
example, some automotive sup- 
ply houses have added hardware 
and sporting goods to replace 
regular lines which are no long- 
er available. Such a policy is 
fundamentally unsound and re- 
calls the bugaboo of chain store 
competition once prevalent. Time 
and experience has proven that 
chain store competition has not 
retarded the growth of the pro- 
gressive independent hardware 
merchant with a line of quality 
products, who has rendered real 
service to his trade. Similarly, 
the present attempt to make in- 
roads upon the lines of the hard- 
ware retailer will not seriously 
affect the present or future of 
the wide-awake independent. 
hardware distributor. He who 
attempts to handle unrelated 
lines simply divides his atten- 
tion, weakens the effectiveness 
of his remaining and depleted 
manpower, and surrenders to 
temporary expediency the oppor- 
tunity to build a sound founda- 
tion for the future. 


Applies to the Jobber 


This principle applies with 
equal force to the hardware job- 
ber. He will in the long run 
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“Rock Bottom” Limit 


achieve better and more profit- 
able results by devoting time 
and energies to developing new 
and improved’ merchandising 
ideas and methods than by at- 
tempting to exploit unrelated 
lines for the sake of temporary 
volume. 


Improved Methods 


In my estimation, the biggest 
job of post-war planning to be 
done by hardware men is along 
the lines of improved merchan- 
dising methods. A step in this 
direction has been made by some 
of the larger wholesalers who 
have closely associated them- 
selves with the operation of re- 
tail outlets for research pur- 
poses. These “guinea-pig” 
stores, whether actually owned 
by the wholesaler or conducted 
on a cooperative basis with the 
retailer, have been the source of 
much valuable information, and 
have enabled the wholesaler to 
effectively test merchandising 
ideas and consumer’ appeal, 
check turn-over, determine slow 
moving and unprofitable items, 
and have pointed the way to in- 
creased volume and profit. Much 
still remains to be done to im- 
prove retail hardware merchan- 
dising and such activity offers a 
fertile field of opportunity to the 
progressive wholesaler who has 
an eye to the future. 


A Long, Hard Road 


The road that has been trav- 
eled by the hardware industry 
during the past year has not 
been an easy one. The problems 
have been many and difficult. 
Particularly is this true with re- 
spect to the wholesaler. The 
problems of the manufacturer 
in converting to war production 
which provided a_ satisfactory 
volume of business were much 
less difficult than those of the 





CHARLES F. 


ROCKWELL 
New York City 
A.H.M.A. Secty-Treas. 


wholesaler who was faced with 
inability to secure many of his 
volume items. Some of us for 
a time may have _ wondered 
whether the wholesaler could 
surmount these handicaps. How- 
ever, any fears in that respect 
have been greatly allayed by the 
experience of the past year. 


Failures Negligible 


Failures among hardware 
wholesalers have been negligible. 
Volume has been substantially 
maintained through government 
contracts and in meeting the de- 
mand for industrial supplies in 
connection with the war effort. 
With a continuance of this vol- 
ume, plus the volume available 
in supplying essential civilian 
needs, the stability of the hard- 
ware wholesaler during the war 
period seems assured. He has 
demonstrated that in war or in 
peace he renders an essential 
service in a competent manner 
and is a vital part of the Ameri- 
can system of distribution. 
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Looking Ahead 


UR history teaches us that high reward for 
exceptional contribution is a stimulation to 
the unusual individual and is one of the chief 
sustaining factors in the living standards of the 
masses. Our history teaches us that the prime 
essential for the economic progress of all our 
people is a free flow of private capital, and 
especially of that private capital which people 
are willing to risk in new ventures for high re- 
ward. Maximum freedom for the individual, on 
which both happiness and success rest, de- 
pends on a division and distribution of govern- 
mental authority. The success and happiness 
of the coming generation will depend on the 
degree to which we can reconstitute the prin- 
ciple and operation of States’ rights. 





W. GIBSON CAREY, JR. 


| 
HE discussions 


which one hears’ constantly 
about whether we should con- 
centrate on the war or concen- 
trate on post-war plans have 
appealed to me as shallow and 
even absurd. I say this because 
there is no definitive time limit 
at which the plans and aspira- 
tions of men should cease. Cer- 
tainly the common sense of the 
situation is simple and inescap- 
able, to wit, we must win the 
war at the earliest possible mo- 
ment and we must have our na- 
tional, corporate and individual 
objectives reasonably crystal- 
lized before peace comes. There 
is no inherent conflict in these 
objectives, so far as I can see, 
except perhaps for those of 
small minds and little patriotism 
who are thinking only from day 
to day of their immediate and 
selfish personal desires. 


Provisional Basis 


It must be said that post-war 
plans need necessarily be on a 
provisional basis since no one of 
us can tell when the war in Eu- 
rope and Africa and in the Ori- 
ent will end, or just what the 
conditions surrounding: the con- 
clusion of actual combat in those 
areas will be. There is, however, 
one generality which seems to 
me all embracing so far as the 
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By W. GIBSON CAREY, JR 


President, 
The Yale & Towne Mfg. Co 


United States is concerned. That 
is, just what will be the rela- 
tionship of the individual citizen 
to his local and State govern- 
ments and to the Federal Gov- 
ernment when peace returns? 
This question, I think, brings us 
face to face with practically 
every fear and hope which I 
may have or which you may 
have. It covers, in large mea- 
sure, the economic, political, 
social and religious fields. I do 
not mean by this that within the 
scope of government resides the 
inventive, inspirational and pro- 
ductive resource of our nation, 
on which we must depend, but 
rather that within the scope of 
government resides the power to 
circumscribe and dampen the 
natural aspiration and energy 
of the people. 

It is my considered opinion 
that most of us have but little 
understanding of the reason for 
our national success in the past 
and the requirements for our 
success in the future. This in- 
dictment, I assure you, does not 


spring from conceit on my part, 
since I realize fully the views I 
hold are shared in large part by 
many of you and that, further- 
more, they have been expressed 
many times by you and by 
others more ably than I can give 
voice to them. Despite this, the 
fact remains that the entire 
teaching of our history, and es- 
pecially our history of the last 
decade, indicates that we can 
make more social and economic 
progress through producing and 
distributing more and _ better 
goods at declining prices than 
we can by dividing existing 
wealth. 


State’s Rights 


Our history teaches us that 
high reward for exceptional con- 
tribution is a stimulation to the 
unusual individual and one of 
the chief sustaining factors in 
the living standards of the 
masses. Our history teaches us 
that the prime essential for the 
economic progress of all of our 
people is a free flow of private 
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capital, and especially of that 
private capital which people are 
willing to risk in new ventures 
for high reward. Our history 
here and our observation of 
trends abroad certainly teach us 
that the maximum freedom for 
the individual, on which both 
happiness and success rest, de- 
pends on a division and distribu- 
tion of governmental authority. 
This is the reason why, despite 
the alarming trend toward con- 
centration of government in 
Washington, I still have the 
temerity to make to you the flat 
statement that the success and 
happiness of the coming gener- 
ation will depend on the degree 
to which we can reconstitute the 
principle and operation of 
State’s rights. 

Certainly you, who in such 
large part are from the South- 
ern States, are fully conscious 
of the peril of concentrating po- 
litical authority. Within the 
past few months two ringing 
pronouncements have come from 
the Governor of Texas and the 
Governor of Alabama on this 
very point. I make the unquali- 
fied prediction that it is men 
who not only understand but 


who are willing to fight for a di- 
vision and distribution of power 
in the United States who will in 
the post-war era make the great- 
est contribution to the security 
and happiness of all our people. 
Thank God there are such men 
in every State in the Union, but 
I think there are already indica- 
tions that the greatest contribu- 
tion in this regard may come 
from the Southern States. If 
this prove true, even in part, if 
means that each of you will have 
an unusual opportunity for ser- 
vice in the finest cause imagin- 
able, the preservation of oppor- 
tunity in this great country of 
ours for every citizen whatever 
his background or station. 


Think Realistically 


Important as I feel these gen- 
eralities which I have been dis- 
cussing are, it is time that | 
turn to some other phases which 
weigh heavily on my mind. Even 
in the last month I have talked 
to a number of men in business. 
in the professions and in_ poli- 
tics. It is clear to me that our 
people are showing already a 
deep and a quite natural per- 


plexity as to our post-war for- 
eign obligations and our post- 
war trade policies. It is indeed 
essential that we think through 
realistically and rationally the 
end results of the different 
courses we may adopt. 

I think it would be nothing 
short of a tragedy were we to 
attempt to shirk our full respon- 
sibility as one of the dominant 
nations of the world in some 
well thought out plan for collec- 
tive security and war preven- 
tion. I do not want to argue on 
the basis of the history of the 
League of Nations and our re- 
lationship to it, but, neverthe- 
less, I must say that in my 
opinion we, as a country, shirked 
our international responsibili- 
ties in a shameful way after the 
last war. Whether you agree 
with this or not, I hope you will 
agree that each one of us, In 
looking ahead to the conclusion 
of this struggle, must do his 
part to see that our country 
joins the other nations of the 
world in some plan which is well 
conceived and which will at least 
give promise of preventing an- 
other such devastating conflict 


(Continued on page 168) 


THE X-CLUB LUNCHEON MEETING held Tuesday noon during the Memphis convention. This club limits its 
memberships to past presidents of the Southern Hardware Jobbers’, National Wholesale Hardware and American 


Hardware Manufacturers’ Associations and of the Old Guard. 


It meets twice a year at the Southern and National 


conventions. Leslie M. Stratton, president, Stratton-Warren Hardware Co., Memphis, Tenn., and a past president of 
both the Southern and National organizations continues as Chief X until the October convention of the National. 
George H. Harper, National Enameling & Stamping Co., continues as historian. 
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ROBERT A. WHITNEY 


: HIS year each one 


of us has some part in produc- 
ing the greatest total of war ma- 
terials ever programmed by one 
country! A total of 80 billion 
dollars as compared with only 
1% billion produced just four 
years ago. This stepping-up of 
war production more than sixty 
times has meant great disloca- 
tions all down the line of Ameri- 
can industry. 

Look at your own business— 
whether you are a manufactur- 
er or a distributor. Look at your 
industry. Could it have support- 
ed such a staggering increase if 
it had not some assurance that 
it would receive the materials— 
would receive the necessary 
equipment, parts and _ replace- 
ments? No, of course you 
couldn’t—no industry or group 
of industries could produce such 
gigantic production schedules 
unless the proper materials were 
available at the proper time. 

Out of this need to support 
this ever-increasing war pro- 
gram grew the War Production 
Board with its plans of material 
control, the system of  priori- 
ties, the system of allocation— 
the Production Requirements 
Plan and finally the Controlled 
Materials Plan. 


Facts to Remember 


This morning, before outlin- 
ing what the Controlled Materi- 
als Plan is, how it came about, 
and how it will affect your oper- 
ations, I would like to take a 

*In civilian life Mr. Whitney was 
sales promotion manager for the Pyrex 


Sales Division, Corning Glass Works, 
Corning, N. ¥ 
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Operations Under the’ 


By ROBERT A. WHITNEY* 
Deputy Chief, 
Controlled Materials Plan Division, 
WPB, Washington, D. C 


At Tuesday 
Joint Session 


minute and point out a few facts 
that many of us at times are 
prone to forget. These are facts 
we sometimes overlook when we 
start to discuss our own difficul- 
ties and our own privations of 
working under any system of so- 
called Government control. 


Control Resented 

First is the fact that as indi- 
vidual Americans under our sys- 
tem of free enterprise we resent 
any controi, no matter how nec- 
essary it is. Yet in spite of this, 
each of us here must realize that 
just as it is necessary to have 
control over men in our Army 
so too must we have some con- 
trol over certain materials for 
the duration of this war. Planes, 
ships, tanks, by the thousands, 
weapons by the millions, cannot 
be produced on time—shipped 
and arrive on time, unless we 


have some form of material con- 
trol. 

Here I would like to call to 
your attention a particular ex- 
ample of the necessity for this 
control. Sometime early in our 
war effort a schedule was let for 
1000 tanks, but when the time 
came to ship them to the theatre 
of strategic operations there 
wasn’t a ship to spare to carry 
them to the endangered, far flung 
battlefield. Had that schedule 
been for only 500 tanks and for 
one ship in which eto transport 
them, we would have had tanks 
at the proper place at the most 
critical time! 

Can anyone here doubt that 
overall control and scheduling of 
critical materials has become an 
absolute necessity in this highly 
mechanized war? 

Another fact that we some- 
times overlook is that even if we 
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— America’s war production 60 
times in four years has created inevitable 
dislocations. Under our American system of 
free enterprise we resent any control, yet con- 
trol of materials and production and shipping 
facilities is as important as control of men in the 
armed services. CMP aims to coordinate all 
factors involved in producing and shipping war 
goods and to allocate as practical materials 
and production of essential civilian goods. 


did have a perfect control of ma- 
terials—if we had things run- 
ning smoothly with American 
industry’s standards of efficien- 
cy we would still continue to 
have production schedules upset! 
We would still have exhausting 
raids on your inventories, on 
your stocks of raw materials and 
costly changes in your produc- 
tion runs—simply because we 
are not as yet entirely calling 
the turn if this war. 


Plans Depend on Conditions 


Many of you and your com- 
panies have been upset by sud- 
den revisions and_ overnight 
adoptions of entirely new poli- 
cies by Washington. The pro- 
duction schedules of our Army 
and Navy of the entire war pro- 
gram depends in great part on 
the operations, ideas, and deci- 
sions of three men living thou- 
sands of miles away! Herr Hit- 
ler, Premier Mussolini and little 
Tojo are the men that upset 
your plans, your schedules and 
your entire production pro- 
grams. They are the men about 
whom we may be properly in- 
dignant just as they become 
fearful when they hear about 
the great gains in American in- 
dustry’s production. 

After Pearl Harbor who 
would have thought that over 
500 tankers would have been to- 
tally destroyed in the short space 
of a few months within 100 
miles of our own shores? Need- 
less to say the sinking of those 
vessels required production 
changes all down the line. This 
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meant shortages of fuel in fac- 
tories, dislocations in getting 
goods out on time and a sudden 
spurt of the shipbuilding pro- 
gram. Many of your inventories 
and schedules were wiped out 
overnight. But who here doubts 
that it was necessary ? 

For several months we pro- 
duced one of the best combat 
tanks in the field but when these 
tanks started to fight in the des- 
erts of North Africa it was 
quickly revealed that a change 
in their design had to be made. 
The gun turret was too low for 
desert fighting—it gave the 
enemy tank an alarming advan- 
tage. Cables hummed — phones 


he) Controlled Materials Plan (CMP) 


rang and our tank arsenals 

throughout the country and 

their thousands of suppliers sud- 

denly had to change their sched- 

ules! Mr. Mussolini and Herr 

Hitler were responsible for this 
not Washington! 

In some of our airplane fac- 
tories it has been reliably esti- 
mated that over 5000 changes in 
specifications in plane designs 
are made each month. Think of 
that, 5000 improvements’ to 
make our fighting air ships bet- 
ter and faster than the enemies. 
Let us not forget these and the 
thousands of cases just like 
these when we hear of top-side 
executives changing their minds 
and changing plans’ without 
warning! Back of it all are 
three men—men who live not in 
our capitol but in the capitols 
of Germany, Italy, and Japan. 

Still one further fact that we 
sometimes forget is that every 
plan in Washington is missing 
the one factor which you and 
American business have usually 
had to your advantage. 


Missing Factor Is Time 


That missing factor is time! 
There is no time in Washing- 
ton! Everything must be done 
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not tomorrow, not today—but 
yesterday. A few years ago one 
of the largest concerns in this 
country decided to set up a sim- 
ple accounting procedure for 
each of its 9000 distributors. 
Gentlemen, it took over two 
years to get the distributors to 
understand this simple system. 
The War Production Board in 
Washington is setting up not 
one system but many systems 
and not to 9000 dealers but to 
over 250,000 different types of 
manufacturers, distributors and 
American business organizations 
throughout the country. 

Time no longer “marches on” 

it flys by on the wings of 
combat planes traveling 500 
miles an hour! 

Time has been against Ameri- 
can industry ever since Pear! 
Harbor! Think of the tasks you 
have done in the past two years 

with time and less time in 
which to do them. The War 
Production Board has also faced 
this problem in presenting CMP 
to the country. American indus- 
try has been given only a short 
six months in which to become 
familiar with the operations of 


CMP. However, the board is 
certain that with the ingenuity 
and leadership of the business 
executives of this country, the 
Plan can begin to function 
smoothly by July 1 of this year, 
the date on which CMP is sched- 
uled to go into full operation. 
As an item of interest to you, 
it might be pointed out that in 
England where a similar plan of 
control has been in operation 
more than four years, it has been 
only within the last six to nine 
months that it has started to 
function smoothly. Naturally 
we have benefitted by their ex- 
perience and this, coupled with 
the American ability to set pro- 
duction records once the method 
is understood, has led Washing- 
ton to base its plans on getting 
CMP into operation quickly. 


Same Men—New Jobs 

There is still one more fact 
that I would like to call to your 
attention before discussing CMP 
and that is that the persons 
writing the regulations and set- 
ting up the procedures in Wash- 
ington are those same persons 
who, a vear or six months ago, 


ian? 


were working in your factories, 
working in your plants or as ex- 
ecutives from all branches of 
American industry. These men 
have found in Washington, 
problems similar to yours, but 
now instead of looking out of 
just one port-hole to survey the 
sea of business they now stand 
on the control bridge above the 
entire ship and look at the over- 
all picture of the business of the 
entire country. Most of these 
men understand your problems. 
But you must remember that 
while most of them want to get 
materials for your production, 
they cannot forget the entire 
war effort when talking to you 
about your part in that effort! 
Now in turning to the Con- 
trolled Materials Plan, I don’t 
want to take vour time to ex- 
plain the intricate details but I 
would like to tell you about some 
of the thinking and the pro- 
grams that have made the de- 
velopment of this plan possible. 
During the period of evolu- 
tion, control has developed along 
two main lines. One has been 
the attempt to improve the sys- 
(Continued on page 152) 





THE OLD GUARD LUNCHEON held Wednesday noon during the Memphis convention enjoyed a brief talk by 


George E. Sokolsky. who addressed the joint session that morning. 


At the Old Guard’s business session held 


Tuesday morning the following officers were elected: Geo. F. Smith, Heller Bros. Co., president, succeeding Stan- 

ley Woodward, The Rubberoid Co.; L. L. Sullivan, Irwin Auger Bit Co., first vice-president; Frank Boxwell, The Yale 

& Towne Mfg. Co., second vice-president, and Harry K. Zust. Camillus Cutlery Co., chairman of the executive com- 

mittee. Other members of the executive committee are: R. E. Vance, Bona Allen Co.; B. E. Strader, Remington 

Arms Co., Inc.; Gardner Lipscomb, Cavert & Lipscomb; Chas. R. Eaves, C, R. Eaves Co., and C. L. Peterson, Peterson 
& Lowe. George H. Harper. National Enameling & Stampi1g Co., is chairman of the advisory committee. 
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Warehouse Distribution of 


Merchant Trade Steel Products 


N explanation and outline of various WPB 
orders governing the procurement, sale 
and resale of merchant trade products. 


By E. F. STUDWELL* 
Warehouse Branch, Steel 


Division, WPB 
Washington, D. C. 


At Jobbers 
Tuesday Session 


I HE control over the 


distribution of steel products 
is regulated by three separate 
orders. General Preference 
Order M-21-b-1 tells you how 
under the Controlled Materials 
Plan a distributor obtains de- 
liveries of General Steel Prod- 
ucts. General Preference Order 
M-21-b-2 tells you how under the 
Controlled Materials Plan a dis- 
tributor obtains deliveries of 
merchant trade products from 
producers and from other per- 
sons for stock or for delivery 
direct to a distributor’s custom- 
ers. Both orders indicate the 
manner in which you may ob- 
tain material. CMP Regulation 
No. 4 specifies the procedure to 
be followed by distributors in 
marketing controlled materials. 

Briefly, General Preference 
Order M-21-b-1 provides for the 
regulation of products such as 
ingots, blooms, billets, slabs, 
structural shapes, plates, rails 
and track accessories, bars, pres- 
sure tubing, hot rolled sheets 
and strip, etc. The method in 
which the general steel ware- 
house secures material for stock 
is essentially the same as that 
provided for by previous regula- 
tions, with the provisions made 
necessary by the Controlled 
Materials Plan. 

*In civilian life Mr. Studweill was 
a manufacturers’ agent, operating 


from Philadelphia, Pa., selling largely 
through hardware channels 
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General Preference Order M- 
21-b-2 provides for several in- 
novations in the method of pro- 
curement and distribution of 
merchant trade products covered 
by this order. These products 
include standard merchant and 
line pipe, oil country pipe, tin and 
terne plate, galvanized sheets, 
nails and staples, wire rope, 
drawn wire, bale ties, wire fenc- 
ing products, and fence posts. 
The method of securing delivery 
of these materials is based on the 
operation of the Warehouse with 
respect to purchases from pro- 
ducers during a base period. That 
base period for Groups 17 and 22 
is the calendar year 1940. For 
wire products, that period is the 
12-months period ending June 30, 
1941. Reference to the quarterly 
quota has been done away with, 
and a warehouse now obtains de- 
livery for stock from a producer 
on the basis of their actual base 
period tonnage purchases. 


No Essential Change 


There is no essential change in 
the definition of a warehouse, 
which has been established as 
that distributor who _ receives 
physical delivery of merchant 
trade products from a producer 
for sale or resale in the form 
received and who was engaged 
in such business on Aug. 9, 1941. 
There are points which I would 
like to bring out here. The 
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difference between a wholesaler 
and a dealer is not considered in 
the definition of a warehouse, 
and a dealer may be a warehouse 
for the purposes of this control 
on basis of his receipts to stock 
from a producer. The mere in- 
voicing of such_ shipments 
through a wholesaler does not 
change the status of the dealer, 
and such invoicing can be con- 
tinued but the actual base ton- 
nage is due this dealer as a 
warehouse under this order. 

In addition, where a ware- 
house maintains a stock at more 
than one location, each such loca- 
tion shall be deemed a separate 
warehouse. In the case of wire 
products, where a warehouse has 
been in the habit of ordering 
for delivery to one destination, 
but then re-delivers to various 
other stocks owned by him, such 
procedure may still be followed. 

This order provides for the 
separation of those products 
which are directly concerned 
with agricultural requirements 
and which are for the most part 
highly seasonal. These are 
grouped with limits to the maxi- 
mum amounts which may be 
delivered to warehouse by pro- 
ducer. These percentages will 
be changed in accordance with 
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the availability of the material 
and the production of the mills. 
To provide for highly seasonal 
requirements, we have made it 
possible for a warehouse to se- 
cure from their supplier up to 
their total base tonnage, with the 
exception of formed roofing and 
siding, during any calendar half 
year. The remaining products 
covered by this order are not re- 
stricted by any maximum per- 
centage which may be shipped to 
warehouse stock. 

Because in the case of the first 
product group the requirement 
is not taken up by claimant 
agencies, and it follows that the 
production will go to warehouse 
distributors almost entirely, it is 
deemed unnecessary to issue any 
directives on producers over and 
above those provided in the 
order. At the same time, to in- 
sure good geographical distribu- 
tion, it has been considered ad- 
visable to continue to tie the 
warehouse to their previous 
source of supply and to force 
such supplier to maintain their 
obligations with respect to those 
distributors. On the other items, 
claimant agencies definitely com- 
pete for tonnage, and it is there- 
fore necessary that we issue a 
warehouse load direclive for each 
such product. We believe you 
are familiar with the operations 
of these directives, since they 
were begun last fall and have 
resulted in assuring warehouse 
of a constant minimum tonnage 
for distribution for normal re- 
quirements. 


No Top Limit 


Over and above tonnage re- 
ceived on these warehouse load 
directives, there is no top limit 
to the amount of material which 
warehouse can replace in their 
stock through the use of Form 
PD-83-g or CMP-11. You are 
familiar with Form PD-83-g, 
since it has been used for over 
a year. Accumulations of sales 
from stock made between now 
and July Ist on preference rat- 
ings of AA-5 and higher and any 
sales from stock made on author- 
ized controlled material orders 
bearing definite allotment num- 
bers for preceding 90 days may 
be basketed and extended to any 
supplier on Form PD-83-g or 
CMP-11. By permitting these 
orders to be extended to any sup- 
plier, it is hoped we will be able 
to cut down dislocations and cross 
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hauling and that it will be pos- 
sible for a warehouse to find 
space for their order for fairly 
prompt shipment if allowed to 
contact various producers. 
Form PD-83-g provides for 
accumulation of a minimum of 
40,000 Ibs. on sales made from 
stock during previous 90 days. 
This provision is not included 
in CMP-11; therefore, for the 
next 90 days, or until a revised 
CMP-11 is issued, you will be 
permitted to extend tonnage less 
than 40,000 lbs. providing de- 
livery can be made by producer 
in carload quantities with other 
orders. Also, the former re- 
striction which required you to 
hold in stock a like tonnage of 
same product for deliveries on 
ratings A-l-j and higher for a 
period of 90 days after receipt 
of this material is withdrawn. 


The provision permitting the 
shifting of a base tonnage from 
one mill to another is provided 
for by Form PD-83-E, with 
which you are familiar. Also, 
on sales made from stock and 
tonnage extended on Form PD- 
83-g, such order may call for re- 
placement to stock any carbon 
sheet product. Orders for all 
merchant trade products shall 
not specify, in case of carbon 
steel, delivery before 30 days 
after the first day of month fol- 
lowing placing of such order. 


Extension Not Permitted 


Extension of MRO orders on 
PD-83-g or CMP 11 is not per- 
mitted on merchant trade prod- 
ucts. Orders are placed by 
consumers bearing a symbol 
(MRO) and a rating, such rat- 
ing does not apply to controlled 
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Reninetot DEALER LETTER 
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: Is it t ly f t-w | ? 
: s it too early for post-war planning: 
n 
l- 

We believe in taking the long view of things. 

This world turmoil can’t last forever. There 

7 will come a day when this country will be at 
. peace again, and it will be a victorious peace. 
1- Men by the millions will change from khaki 
J to civvies. From the business of war they’ll 
: turn again to the business of peace—yes, and 
d the pleasures of peace, too. 


Men will go hunting again—those who have 
hunted before and many who have not—and, 
after the lean war years, you, as a retailer, will 
want to do at least as much sporting arms and 
ammunition business as you did before—and 
probably a lot more. 





The rig 


ht to Walk in peace... 


" ‘ és ‘ . wate ene 
Remington is keeping that time in mind. Rem- = 
ington’s national advertising is constantly cre- et ee — me 
g wip ign Retinton 
ating and keeping alive a keen popular interest . Wid 


in shooting for sport. And, even though Rem- 
ington is 100% engaged in war work for the 
duration, we’re keeping the name “Remington” 
synonymous in people’s minds with finest sport- 
ing arms and ammunition. 

We’re creating and maintaining a post-war 
market for you—and insuring an even greater 
acceptance of Remington products than ever 
before! 

As manufacturers, we are taking the proper 
action now to see that shooters want and expect 


Remington advertisements like this are reaching 
millions of sportsmen regularly. 





to find Remington arms and ammunition in 
your store after the war is won. 


Perhaps it would be a good idea for you as 
a dealer to give some thought to post-war plan- 
ning from your viewpoint. Remington Arms 
Company, Inc., Bridgeport, Conn. 









y Ao. 
delines.. 


Heard about that movie star color, 17” x 14”, with 2-inch 
white border. Write Advertis- 
ing Section, Remington Arms 
Co., Inc., Bridgeport, Conn. 


who was so vain he even had 
the X-rays of his teeth re- 
touched before he’d let his den- 










tist see ’em? ’ * @ 

* * * It’s a good idea to remind cus- 
There are still some of the fa- tomers to wipe off guns with 
mous Mallard Duck scene pic- an oily rag occasionally—then 





tures available free. In full sell ’em some Remington Oil! 


“IT want a new sponge—this one is 


full of holes.” 
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materials and can not be used 
for purchase of merchant trade 
products. Such orders are to be 
filled from warehouse directive 
tonnage. 

Restrictions on inventories 
have been lifted to a large ex- 
tent. A warehouse having base 
tonnage of 240 tons or more can- 
not have an inventory at end of 
a calendar quarter greater than 
one-half its base tonnage for 
such product group and type. 

We urge all warehouses to 
make use of the Steel Recovery 
Corporation or any other medium 
through which they can secure 
delivery of idle or excess inven- 
tories in accordance with Prior- 
ities Regulation No. 13. These 
idle inventories are extensive, 
and it is desired they be put into 
circulation. We feel the ware- 
house can best take care of such 
quantities offered. 

Warehouses may accept orders 
from cust®mers other than deal- 
ers for direct shipment to such 
customer, providing such order 
is an authorized controlled mate- 
rial order bearing a_ definite 
allotment number of a claimant 
agency. 


Less Restriction 

The Warehouse Steel Branch 
has tried to exercise less and less 
restriction and supervision over 
operations of warehouses. One 
of the most wide-open proposi- 
tions contained in Order M-21- 
b-2 has to do with deliveries of 
merchant trade products to deal- 
ers. Very frankly, you are be- 
ing put entirely on your honor 
to conduct your business so the 
demands of dealers which you 





L. B. JACKSON 
Wickwire Bros. Inc. 
A.H.M.A. Executive 

Committee 


92 


have serviced in the past will 
be taken care of satisfactorily. 
There is no question about it- 

you can hold certain items in 
your stock for additional turn- 
over on orders which would ac- 
crue to you covering definite al- 
lotment numbers issued by claim- 
ant agencies. However, tonnage 
made available to you by ware- 
house load directives is specifi- 
cally to enable you to take care 
of the requirements of the 
dealers. 


Must Fill These Orders 


As in the past, a dealer may 
extend to you an order which 
he has secured with a definite 
allotment number of a particula 
claimant agency on it or with an 
AA-5 or higher rating. It is 
mandatory that you fill these 
orders, and you may extend them 
to your supplier as in the past. 
Other orders from dealers are 
not to be considered authorized 
controlled materials orders, but 
may be filled by you, and should 
be filled by you, in accordance 
with amount of material you 
have available for such deliveries 
to dealers. 


A Case in Point 

[ wish to state one case in 
passing, just to point out that 
certain activities of various 
wholesale distributors do come 
to our attention. Several months 
ago a condition developed 
which involved several large 
wholesale distributors. These 
distributors had built up an in- 
ventory of certain products 
which they were holding for high 
rated orders. Dealers which 
which they had previously ser- 
viced were unable to obtain any 
materials. We did not feel these 
whosesalers were acting in the 
best interests of the communi- 
ties which they serviced and of 
the war effort by doing this. We 
therefore addressed a number of 
such wholesalers in the same 
manner, advising that unless 
they distributed this material 
to the dealers which they took 
care of in the past, we would 
be forced to make other pro- 
visions which would enable the 
dealers to obtain such materials 
at the expense of deliveries to 
wholesalers’ stock. We meant to 
do just that, and we are pleased 
to advise that cooperation ex- 
hibited by these wholesalers was 





HAROLD G. 
INGERSOLL 
Ingersoll Steel & 
Disc Co. 
A.H.M.A. Executive 
Committee 


hoth immediate and satisfactor) 
Again, it is entirely up to the 
wholesaler to take care of this 
problem, and unless it is done 
in a satisfactory manner, further 
restriction of their sales will 
have to be made. 


Specifies Procedure 

CMP Regulation No. 4 speci- 
fies the procedure to be followed 
by Warehouses and distributors 
in marketing controlled materials 
under Controlled Materials Plan. 
This regulation was written 
some time prior to the writing of 
either M-21-b-1 or M-21-b-2. Pro- 
visions called for therein are 
rather lenient with respect to 
such restrictions on your de- 
liveries to our consumers. We 
believe you are familiar with 
the provisions permitting de- 
livery of orders in amount of 
$10 or less, of orders bearing 
preference ratings AA-5 and 
higher prior to July 1, and of 
orders calling for delivery of not 
more than specified amounts of 
each product classification and 
type indicated to the same cus- 
tomer at the same destination 
during any calendar quarter. On 
deliveries under such provision 
vou must receive a signed state- 
ment from such customer to the 
effect that he certifies to the dis- 
tributor with whom order is 
placed and to the War Produc- 
tion Board that receipt of stee! 
covered by his order, together 
with all steel received by or on 
order for delivery to the under- 
signed from all sources during 

Continued on page 167) 
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| GREAT DAY COMING! 
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with a 1,000,000-volt eye 
through 8 inches of steel 





= At last, engineers have 
solved the mystery of what goes on inside 
metals! With power to penetrate 8” of steel, 
1,000,000 volt X-Ray machines “expose’”’ 
any hidden defects . . . permit the crystals 
of the metal to be examined as a physician 
examines the cells of the human body. 
This scientific “crystal gazing” is a vital 
aid to Delco Appliance’s all-out war pro- 
duction. By revealing flaws and providing 
a guide to repairs, it speeds inspection, 
insures quality, cuts rejects. It also enables 


engineers to work out improved casting 


techniques, and new combinations of ele- Delco Appliance still further increase the 
ments that result in new metals of far efficiency and long life of the new home 
greater strength, lightness and durability. equipment planned for post-war selling! 


: errs a ss ° ” 
And this is just the beginning! Even now a In the meantime, “Victory Is Our Business”. 


hundred million volt X-Ray machine is being Delco Appliances include Automatic Delco-Heat 
(oil-coal-gas), Delco Water Systems, Delco- Light 
built. Imagine how such giants can help Power Plants and Delco-Light Ironclad Batteries. 


DELCO APPLIANCE 


ROCHESTER, N. Y. 
DIVISION of GENERAL MOTORS 


* 





DURING 
WAR OR PEACE 
DELCO 
APPLIANCES 
“DO THE JOB 
BETTER” 
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The Functions of the Hardware 


Supplies Branch of WPB 


HE chief function of this branch is the ad- 

ministering of Order L-63 and processing 

of PD-IX Applications. Its purpose is to help 

distributors. Personal visits to Washington 

facilitate action on applications better than 
telegrams and letters. 


By HERBERT L. GEORGE* 
Chief, Hardware Supplies 
Section, Industrial & Hardware 


Supplies Branch 
W.P.B., Washington, D. C 


At Jobbers 
Tuesday Session 


| AM going to speak 
briefly on the functions of the 
Industrial and Hardware Sup- 
plies Branch of the Wholesale 
and Retail Trade Division. 

The division is headed up by 
John A. Hurley as director and 
since he is located in New York 
it is necessary that the Wash- 
ington office, under which the 
supervision of the hardware 
supplier falls, has a self operat- 
ing unit. Under the set up N. G. 
Symonds acts in a dual capacity, 
as deputy director of the divi- 
sion and chief of the Industrial 
and Hardware Supplies Branch. 
Dean Gallagher, assistant direc- 
tor of the division, acts as Mr. 
Symonds’ assistant on division 
matters, and H. Norman Davies, 
chief of the Distribution Section, 
also reports through the dep- 
uty director. Perry B. Patteson 
is assistant chief of the Indus- 
trial and Hardware Supplies 
Branch and reports through Mr. 
Symonds as the branch chief as 
do R. C. Neal, chief of the In- 
dustrial Supplies Section, N. F. 
Ozburn, chief of the Automo- 
tive Supplies Section, and my- 
: *In civilian life Mr. George was 


associated with Marshall-Wells Co., 
Portland, Ore. 
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self as chief of the Hardware 
Supplies Section. 

Before I was called to Wash- 
ington last Dec. 1, I was fearful 
that I was being placed in a 
group who were anything but 
capable hardware men and the 
work being done in the Distribu- 
tors’ Branch was a sort of hit or 
miss proposition. I can now, at 
the end of four months, assure 
you that this is not the case. 

As you perhaps know, the 
chief function of our branch is 
the administering of Order L-63 
and processing of PD-1X appli- 
cations. 

If we had our way about it 
no one would suffer for want of 
merchandise, and everyone could 
keep every nut cinched right up 
tight on every bolt and piece of 
machinery in the land. 


A Serious Situation 

Unfortunately, however, we 
are in a mighty serious situation 
so far as certain critical materi- 
als are concerned, and where 
those items made out of such 
material enter the picture we are 
mighty lucky to have any left 
over for distribution to civilian 
consumers. Those items and 
lines are all known to everyone 
in the hardware business and it 
should not be necessary for me 
to ge into detail. 








(Chase-Stailer Photo) 


H. L. GEORGE 


Suffice it to say that the Dis- 
tributors’ Branch wish you to 
recognize them as your cham- 
pions as the creation of such an 
organization was for the _ sole 
purpose of rendering a service 
to distributors. 

Since taking my position in 
Washington I have had many 
visitors from all parts of the 
United States. A majority of 
these men were wholesale hard- 
ware distributors, some of whom 
have remained as long as two 
weeks. I can truthfully state, 
without a single exception, those 
men felt well repaid for their 
time spent. I don’t need to tell 
you that personal acquaintances 
get better results than any 
amount of letters or telegrams. 
Send your men in charge of 
your priority departments to the 
Industrial and Hardware Sup- 
plies Branch and we guarantee 
that we will furnish them with 
guidance and valuable informa- 
tion that can be gotten to you in 
no other way. 

Since my stay of four months 
there are many of these men 
who have returned as many as 
three times and state they in- 
tend to continue returning for 
they value those trips beyond 
any terms to be figured in dol- 
lars and cents. 
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MONEY MAKERS 
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| ORDER NOW-—SEASON JUST STARTING | T py = 


OF 





Here are a group of seven carefully 
selected Money Making items that 
will sell and repeat all through the 
summer season. They have everything 
— STYLE, QUALITY and WORK- 
MANSHIP. You can sell them at a 
worth-while profit, too. 


Order now from your jobber. The 
season is just starting. Be prepared 
to cash in on extra profits this sum- 
mer. Ask your jobber to show you 
other Money Making merchandise 
made by SPRADLING. 





M! 





| MONEY MAKER NO. 1 | 





OVERNIGHT BAGS — More REN are traveling these 


days—soldiers, sailors, marines, civilians—sell them SPRADLINGS overnight 


bags—at a good profit. 





WATER-PROOF 

No. 72—Made from assorted 
colors of high quality, heavy 
weight Leatherette, with three 
snap buttons. Approx. 15!/2" 
long. 

No. 73—Same size. Made from 
waterproof material. 





No. 74—Approx. 13 inches long. 
Made from assorted colors of 
fibre with a Leatherette gusset. 
Soft bottom. 

No. 71—15!/". Lacquered fibre. 
Stiff bottom. Leatherette gusset. 





MAKE MONEY ON BICYCLE ACCESSORIES—NOW 








[ MONEY MAKERS NO. 2 | 








No. 
from lacquered colored high it. 
grade fibre with Leather- 
ette flaps and trimmings. 


Dress up a bicycle 
with these acces- 
sories, display it in 
your window and 
watch the cash 
register ring up 
extra sales. You 
will be agreeably 
surprised at the 
volume you can do 


47—Bike Bag—Made on these items. Try 


TEE 
J. 
LAID BIKE COVER BRE BIKE BA 


EVFF) 
BICYCLE BASKET 





MM 
No. 3 


No. 61 — 
Approx. 
10x 19x 6. 
Artificial leather 
covered. Cloth lined. 
Ass't colors. 


MM 
No. 4° es 


No. 23—Plaid. ~~~ 
Fibre trimmed 
in cloth. Pad- 
ded with cot- 
ton. 


















MONEY 





MAKER 
No. 5 





No. 32—An attrac- 
tive shopping bag. 
Made of wood 





| MONEY MAKER No. 7 | 





No. 54—This item 
moves fast when put 
on display. Approx- 
imate size 8"'xI5". 
Made from assorted 
colors of Leather- 
ette, well 





padded 












No.32 FIBRE SHOPPING BAG 


SPECIAL ATTENTION 
OF JOBBERS 


Our production is on schedule and 
stocks ample at present. If your 
stock is low, or you don't handle 
our line, wire or write us. 


pulp fibre trimmed 
on top with color- 
ful Leatherette. As- 
sorted colors. 





with cotton. 





No. 63 ARMY—Approximately 40 
in. overall by 3 in. wide. Made 
from water repellant fabric, with 
two concealed inside flaps. 


No. 66 NAVY—Same as No. 63 
except in navy color. 


No. 70 SILK PLAID—Approx. 40" 
overall by 3" wide. Has two con- 
cealed flaps on the inside. Made 
of silk plaid in assorted colors. 
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There is one point that it 
might be well to clear up and 
that is that directives do not 
originate at our level. We have 
a liaison organization who are 
constantly contacting the mate- 
rials branches for new directives 
to obtain as high priority rat- 
ings for use on PD-1X Applica- 
tions as possible. Ofttimes our 
point is gained through numer- 
ous letters and other data com- 
ing to us from distributors. In 
other words, when our ratings 
on PD-1X are not getting de- 
livery on goods and we can sub- 
stantiate our claims with au- 
thentic information and com- 
plaints, our efforts are rewarded 
with ratings sufficiently high to 
obtain goods. When you file PD- 
1X and obtain no goods from 
manufacturers and do not file 
for reconsideration of your case 
it is natural for us to assume 
that vou have gotten the goods. 

Another job that we have in 


The Southern 


your behalf is the contact with 
other branches in connection 
with goods which are not being 
made in sufficient quantities for 
civilian use. If we can put 
enough fire into our contact with 
other branches and show them 
the seriousness of the lack of 
production of important lines 
and items it often results in an 
increase of percentages of pro- 
duction and, as a result, some re- 
lief is obtained in the allotment 
of materials. 

An Encouraging Attitude 

One very encouraging thing 
that has been observed recently 
is the attitude toward the pro- 
duction of supplies that are im- 
portant in the increased food 
production program. It is my 
prediction, based on encourage- 
ment from other branches of the 
War Production Board, that 
many lines will be obtainable for 
civilian use as time goes on. | 


Officers of 


reter particularly to many 
things that are essential to the 
production of more food and the 
preservation of that food. I als« 
do not wish to imply that this 
supply will reach proportions be- 
yond the bare necessities fo 
food production. I feel, however, 
that this is a movement in the 
right direction and the War 
Production Board are recogniz- 
ing more and more every day the 
importance of increased allot- 
ments of raw material with 
which to do this colossal job. 
You realize without my tell- 
ing you that there is a very 
acute shortage throughout this 
country of mechanics’ tools. It 
will be pleasing to you to know 
that the branch which I[ repre- 
sent has originated a_ plan 
whereby all mechanics’ tools now 
in the hands of defense workers 
will be conserved or kept in pos- 
session of that raw material pro- 
(Continued on page 162) 


Hardware Jobbers Association 





Left to right: W. H. Terstegge. Stratton & Terstegge Co.; R. R. Witt, Builders’ Supply Co.; Henry J. Allison, Glasgow- 
Allison Co.: W. A. Parker, Beck & Gregg Hardware Co.; James W. Warren, The Schoellkopf Co.; Mark Lyons, Sr., 
McGowin-Lyons Hardware & Supply Co.; Robert H. Gates, Gates Hardware Co.; W. W. French, Moore-Handley Hard- 
ware Co., and F. Edward Barkley, C. M. McClung & Co. Mr. Parker is president and Messrs. French and Witt are first 
and second vice-presidents respectively. Messrs. Lyons and Allison are members of the advisory board. Mr. Allison is 
also @ member of the executive committee, as are all of the others who are not otherwise designated by office. 
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@ An all-inclusive phrase that can well 
be applied to Camillus, for when war 
came—and before—we had the "know 
how" to shift at once—to the manufac- 
ture of knives for the United Nations. 


@ Knives made to stand the toughest 


tests in all history. 


@ Knives made to stand all the world's 


climates. 


@ Knives made to stand the wear and 


tear of combat use and field service. 


@ Our experience in meeting rigid 
Government specifications today will 





insure better pocket knives for civilians 






No. 4008 








tomorrow. 








. CAMILLUS CUTLERY COMPANY 


Sole Selling Agents —-ADOLPH KASTOR & BROS., INC.—60 East 42nd Street. New York, N. Y. 








APRIL 29, 1943 








imitation Order L-63 and 


Application Form PD-1X 


VERY wholesaler should use PD-1X so that 
he can serve and further the war effort 


as much as possible. 


Ratings and allotments 


on these applications are being increased by 
WPB as fast as practicable. Inspection of PD- 
336 report forms required under Limitation Or- 


= going to cover 
the subject of L-63 and the PD- 
1X and get over that very hur- 
riedly. That was the subject 
that was assigned. However, | 
would like to bring up to date 
the distributor and his position 
in this new Controlled Mate- 
rials Plan and just touch on 
some of the highlights as the 
CMP program will affect it. 
The reason I don’t want to 
spend too much time on the PD- 
1X is because I believe it was 
last June that Lew Herndon, 
when he was in Washington, 
and I decided that we would get 
out a new PD-1X. We thought 
we could do that within a couple 
of weeks and then we’d both 
take a vacation. As of the date 
that I left Washington the PD- 
1X still hasn’t come out and we 
are still trying to get a vacation. 
But it is planned and the basic 
principle of the new PD-1X is 
under consideration at the pres- 
ent time, and I believe that after 
your industry advisory commit- 
tees, the industrial and the 
hardware and the electrical and 
the hardware, all have an op- 
portunity to review it, you will 
finally see this revised docu- 
ment come out. 


L-63 Revision 


On the L-63 problem and the 
L-63 order, I would just like to 
state that there is consideration 
being given now also on a re- 
vision of that order which has 
been considered for a number of 
months. And here is one mes- 
sage that you can take back to 
your organizations and you 
might say to some of the others 
that are here that didn’t come 
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der L-63 now under way. 


By PERRY B. PATTESON 
Assistant Chief, 
Industrial and Hardware 
Supplies Branch, WPB., 
Washington, D. C 


* + 


down to the meeting, that finally 
in Washington they are going 
to call that well known PD-336 
form, which is a reporting form 
that you are supposed to make 
each month under the L-63 or- 
der. To assure you that I am 
sincere in that statement, it is 
already being called in 10 states 
and one of the types of supplies 
as covered. We are covering 
them by various types of sup- 
plies so that we can study them, 
and the ten states have already 
been called. So if you don’t have 
your form ready, I suggest that 
you get those figures ready im- 
mediately, because they are 
serious about it. 

Now don’t let that be a dis- 
turbing factor to you, please, 
because I don’t know of any 
single form that could come into 
Washington right at this par- 
ticular time that would be of 
more assistance in proving the 
jobbers’ and distributors’ posi- 
tion. We hear all of you say 
from time to time that your in- 
ventories are critically low. We 
know that. We believe it. We 
understand it. We see it on the 
PD-1X applications as_ they 
come in. We know that the 
trend has been downward, and 
we believe also that there is a 
low point that your inventories 
can get to as to where it be- 
comes critical to your serving 
this war program as you should 
and as we believe you should. 


The only way that we can 
prove that to the various prod- 
uct divisions and the various 
industry divisions in the War 
Production Board is to take 
those separate types of supplies 
on the PD-336 and show them 
the range as to where you have 
dropped, in other words, some- 
times to a fourth and a fifth 
and some as much as a tenth of 
your original inventories a year 
or a year and a half ago. So 
it is a medium which we will be 
able to use in these various in- 
dustry committees to make 
studies of the exact ratio of 
turn-over that has been accom- 
plished and what a real job can 
be done with the various types 
of supply. We have to call them 
on the basis of the types of sup- 
plies, and it is to your advan- 
tage for them to come in on that 
basis, because your plumbing 
and heating would have no rela- 
tion to discussing that with that 
industry division as it would be, 
we’d say, in discussing it with 
one of the other divisions in the 
War Production Board. 

So much for the L-63 order. 
because serious consideration is 
being given this, after study has 
been made, as to how the order 
should be adjusted to fit the cur- 
rent needs. 


Points to Consider 


I might mention, in all fair- 
ness, some of the considerations 
and thoughts that we have al- 
ready worked on in revising the 
L-63 order. We realize that 
some of the items that you are 
down in your inventories, you 
turn over very fast, some of 
them so fast that they only get 
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NATIONAL ADVERTISING TELLS THE STORY 
OF UNIVERSAL’S BUILT-IN QUALITY! 


Many letters from enthusiastic customers tell us of long 
service — twenty years, even thirty years from Universal 
housewares and appliances. Today with the manufacture of 
goods curtailed, this Universal built-in quality is a strong 
factor in keeping customers sold. Another factor is Univer- 
sal’s spring and fall National Advertising schedule in ten 
leading magazines. Each of forty million messages is 
designed to condition post-war markets for Universal sales. 
Each stresses built-in quality, new design and the servicing 
of appliances with genuine factory parts. 


POST-WAR PLANNING FOR PEACETIME MARKETS! 


Today all our efforts are directed toward 
Victory. Our Post-War Planning Com- 
mittee, however, is already considering 
new items which have developed spon- 
taneously through the wartime use of 
plastics, light metals and low cost production methods. 
These new housewares and appliances will combine built- 
in quality with new design—for quick turnover and substan- 
tial profit margins. Be sure to look for them after the war! 





UNIVERSAL SERVICE KEEPS 'EM WORKING! 


To assist dealers in servicing appliances, Univer- 
sal has established over thirty distribution centers 
for genuine factory parts. For certain major appli- 
ances such as the Vacuum Cleaner, a Packaged 
Parts Program has been inaugurated on a flexible basis for 
different types of service and sales dealers. If you are inter- 
ested in servicing Universal appliances, wire or write for 
full details direct to us at the factory. 





THE TRADE MARK KNOWN IN EVERY HOME 


FUNIVERSAL 


ELECTRIC APPLIANCES # VACUUM CLEANERS e ELECTRIC RANGES e WATER HEATERS 
CUTLERY e CARPET SWEEPERS « HOME LAUNDRY EQUIPMENT e VACUUM WARE 


LANDERS, FRARY AND CLARK + NEW BRITAIN, CONN. 
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in and touch the platform and 
out they go again. Some of them 
don’t even touch the platform. 
On the other hand, we realize 
that you have worked down to 
a point where you have a lot of 
slow-moving items in your in- 
ventories that have become a 
burden to you under the terms 
of the L-63 order. I am mention- 
ing those points, that all of that 
will be taken into consideration 
before this revised L-63 order 
comes out. 


Represent Trade’s Interests 


For a further point on the re- 
vision of both the L-63 and the 
PD-1X, both of them will be 
taken into full consideration 
with your industry advisory 
committee, and there is no ques- 
tion in my mind but if they put 
the stamp of approval on it for 
vou, that that will be the an- 
swer for you, as they represent 
vour interests. In other words, 
that is the purpose that they are 
to serve in Washington and that 
is the job that they are to do 
and that is the way that it will 
be handled. 

Now there are many of you 
who will say that’s a little tough 
way to go about this thing. If 
vou have any suggestions what- 
soever, please pass them in to 
your industry advisory commit- 
tee. Give those men some assis- 
tance. They are giving their 
time and their effort to come to 
Washington to work on this pro- 
yram, and I think the least thing 
that any member of any organi- 
zation representing any type of 
supply can do is to send his fair 
and honest suggestions in to 
these members of this commit- 
tee so that their story can be 
told and not wait until it comes 
vut and savy that it’s a hell of a 
form. 


In a Better Position 


On the CMP, in reference to 
the Controlled Materials Plan, 
I'd like to say that in my per- 
sonal opinion the 15 months that 
I have been with the War Pro- 
duction Board, the distributor 
today is in a better position and 
is recognized more than at any 
time in the history of the War 
Production Board; that is as to 
his actual functions, as to his 
need, and as to the fact that the 
War Production Board consid- 
ers him definitely essential in 
this war program. 

Now I will prove that to you 
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very simply. If you will read 
an original document of the 
Controlled Materials Plan as 
published February 9, you will 
find in that document that the 
distributor could not extend al- 
lotment numbers and symbols, 
which meant in simple language 
if you would interpret that, that 
the distributor in receiving a 
AA-1 rating with an allotment 
symbol could not pass on the 
allotment symbol receiving the 
full value, which meant that for 
his customer or the customer 
that passed to him the allotment 
symbol, in order to protect him- 
self, he would have to go direct 
to make that purchase instead 
of buying through the dis- 
tributor. 

If you will read CMP-3 today, 
you will find that that has been 
corrected, and I have often re- 
ferred to it on the basis that as 
of February 9 many of you 
gentlemen in this room, those of 
you that deal in AA-1 ratings, 
perhaps you didn’t know it then, 
maybe you don’t know it now, 
but you were just not in busi- 
ness. In other words, you were 
not in the business of handling 
the AA-1l as far as was con- 
cerned with CMP regulations. 
That has been changed and you 
are back in the picture. You 
can handle the allotments. 

I think you will find from 
that, that the whole trend of the 
picture of the distributor has 
constantly improved and he has 
gained and is in a very favor- 
able standing at the present 
time. 


Allotments Higher 


To further certify that state- 
ment, I refer to you gentlemen 
who have used the PD-1X ap- 
plication recently. The allot- 
ments of material that you have 
received are very much higher 
in proportion to the quantities 
that you requested and asked 
for, and I can look over the 
room and see many faces that 
know that’s true because they 
have told me that they wondered 
just what kind of storm had hit 
Washington, or we were really 
making mistakes and giving 
away too much. I assure you 
that that is not true, that the 
plan and this whole thought of 
distribution, as far as we are 
concerned, is to give basic lift 
to build these inventories back 
up and to get the distributor in 
the position where he should 


have been all the time, because 
we believe that he can serve a 
definite part in the program. 

Further than that, other than 
giving you high quantities, | 
think that each of you has found 
that your ratings have con- 
stantly improved and that you 
are up in a rating level at the 
present time where you can get 
somewhat reasonable delivery 
of your goods. We realize that 
you as hardware distributors 
have a part to play in this pro- 
gram and that from you it will 
filter on down to the farmer and 
to these other what we would 
consider essential end uses, 
which I remember six months 
ago would not have been consid- 
ered an essential end use. So we 
are trying to build up those in- 
ventories. 


Detinite Plan on Tools 


I would like to refer to a defi- 
nite plan that is already on the 
way on tools. On tools, I am 
speaking and referring to pre- 
cision measuring tools. For 
those of you who carry pre- 
cision measuring instruments 
and tools, I would suggest that 
you immediately upon your re- 
turn secure a copy of the new 
order E-5-a, because there is an 
entirely new procedure that has 
been set up in relation to the 
handling of precision tools. 
That will come through to you 
with a new certification called 
EHT, meaning employees’ hand 
tools, and this EHT at the fac- 
tory level will have the equiva- 
lent of an allotment symbol, as 
far as it is handled by the dis- 
tributor. 

Now there are methods of re- 
ceiving certifications as it pass- 
es on down to you on this EHT. 
That works well. As we told 
the tool division, that is a won- 
derful order and everything 
looks grand, when this mechanic 
comes in to secure his microm- 
eter or some other precision in- 
strument, when he walks in 
everything is swell except 
there’s one joker: the distrib- 
utor doesn’t have it on his shelf. 
So that means that the dis- 
tributor, in order to secure that 
precision instrument, would 
have to extend a single order to 
the producer, which is_ fool- 
ish, because that meant loading 
up the producer with single or- 
ders and thereby burdening the 

(Continued on page 164) 
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id- America's furnaces. But every war need has a steel need somewhere in 

“tg its production, transportation or conversion into battle strength. Food, 
generator of front line power, requires fencing, cultivation, processing, 
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at STERLING QUALITY 


However, utilization of electric furnaces for the production of 
all steel made by Northwestern, assures highly corrosion resistant elec- 
e trically refined steel for Sterling products. This method of steel pro- 
S. duction has long been the basis of Sterling quality. While we will not 
u be able to supply all the Sterling products you require, we shall be 
< using all our facilities -- all of the time -- day and night, Sundays 
and Holidays -- to produce the utmost in accordance with war production 
plans and regulations. 


Until the war is won, we urge you to write for any specific 
information you may desire regarding features of various products. 


PRODUCTS IN PRODUCTION 


; Hog & Cattle Fence Barbed & Smooth Wire 
4 Poultry Fence Nails & Staples 
Poultry Netting Pump Rods 
Hardware Cloth Manufacturers' Wire 
Bale Ties Wire Rods 


(Clinech-Hed & Single Loop) Bars, Billets, etc. 
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The Farm Equipment Situation 


F UTURE of farm equipment situation looks 
distinctly brighter. Manufacturers expect to 
get sufficient steel to complete quotas. Mechan- 
ized farming, in the south, will greatly increase 
and broaden the scope of sales opportunities in 
farming areas, increasing farmers’ general 


buying power. 


By P. H. NOLAND 


President, 
B. F. Avery & Sons Co. 
Louisville, Ky. 


I HE farm equipment 


situation is a difficult one to 
cover at this time because it 
has been, and still is, changing 
radically from day to day. 

The work of our Farm Equip- 
ment Institute in Washington 
started in the fall of 1940. At 
that time my old friend Chester 
Davis, then the agricultural 
member of the Federal Reserve 
Board, called me down there for 
a conference. He told me frank- 
ly that he was then worried 
about the farm equipment situ- 
ation. He was fearful that im- 
plement manufacturers could not 
obtain sufficient steel to produce 
enough implements to keep up 
the necessary food production. 
He thought our industry should 
get on this job. Even two and 
a half years ago, a year before 
Pearl Harbor, Mr. Davis was 
thinking about the wartime de- 
mand for food and the imple- 
ments to produce it. 

As a result of this meeting 
with Mr. Davis, a committee of 
implement manufacturers was 
immediately appointed and went 
to work in Washington to ob- 
tain an overall implement pri- 
ority that would get steel for 
our industry. 

After about six months of 
hard work our industry was 
given an A-10 priority on re- 
pairs and B-1 priority on com- 
plete goods. This, we thought, 
would solve all of our problems 
—all we had to do was order 
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steel, apply the priority, and get 
it promptly. We had a rude 
awakening, for it seemed that 
every other industry was given 
a higher priority, ours just 
wouldn’t get steel. Actually, 
ours was the first civilian in- 
dustry to be given an overall 
priority, but, all war business 
was given a higher one. 


Improved Ratings 


Since that time we have been 
fighting continually for better 
priority ratings, and we have 
gradually improved them until 
we now have a rating of AA-1. 
This is as good as any war in- 
dustry. 

All of you are no doubt fa- 
miliar with our first Limitation 
Order L-26, which was issued 
Dec. 31, 1941, but was made 
effective Nov. 1, 1941, and ex- 
pired Nov. 1, 1942. This order 
limited our production only. In 
addition to this production we 
could sell the inventories on 
hand as of Nov. 1, 1941. This 
initial inventory, plus the pro- 
duction allowed under’ L-26, 
gave us a very good year. 
Farmers generally were able to 
get most of the implements they 
really needed. 

When the L-26 Limitation 
Order was first issued and we 
saw that we were allowed to pro- 
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duce only about 80 per cent of 
the implements we had _ pro- 
duced in 1940, we thought the 
industry and the farmer were 
wrecked, but later we found we 
hadn’t seen anything yet. 

As the L-26 Order was issued 
about six months too late a 
number of us worked hard to 
speed up the issuance of the 
next Order L-170. I happened 
to be one of a committee of five 
manufacturers appointed about 
July 1942 to act as consultants 
to the Farm Equipment Branch 
of the War Production Board. 
Our job was to work in Wash- 
ington for about six weeks com- 
pleting the details of L-170, so 
that it could be issued by Sept. 
1 at the latest. 

What a hornet’s nest we ran 
into! We were given a quota 
of only 40 per cent of 1940, but 
we were also given the problem 
of concentration to work out. 
The Farm Equipment Industry 
was to be the guinea pig of con- 
centration. 

Concentration at that time 
meant giving the smaller manu- 
facturers as near 100 per cent of 
their 1940 production as possi- 
ble and, at the same time, mov- 
ing as much implement produc- 
tion as we could from tight to 
loose labor areas. 

One of the difficulties of doing 
this was the fact that the list of 
tight and loose labor areas was 
changed by the Labor Depart- 
ment almost daily. Then, some 
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doorway problem—and ready to give prompt. 
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—home, industrial, barn, garage, elevator or 


fire. R-W provides standard hangers of every 
type. 


Each of the branches listed below is staffed 
with competent engineers ready to provide the 
service you need at the time you need it. They 
will consult you gladly, without obligation. 
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hind the lines.” 
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small manufacturers were in 
very tight labor areas while 
some of the largest manufactur- 
ers were in very loose labor 
areas. To concentrate the busi- 
ness with small manufacturers 
and yet keep it all in loose labor 
areas couldn’t be done 100 per 
cent. 
A Fair Compromise 

However, after five or six 
weeks of effort we thought we 
had worked out a fair com- 
promise of all viewpoints. The 
Farm Equipment Branch ac- 
cepted our plan and we went 
home thinking we had done a 
job—that the new implement 
order would be issued in a few 
days. 

Apparently we had hardly left 
town before our plan went into 
the waste basket. The _ total 
implement quota was cut from 
10 to 20 per cent of 1940. Our 
plan of concentration was en- 
tirely changed. After 60 days 
of further wrangling L-170 was 
issued effective Nov. 1, the day 
all implement stocks were 
frozen. The day rationing of 
implements began. 

The implement business really 
hit bottom about December °42. 
Material to bnild implements 
was unobtainable. After they 
were built they were frozen. We 
had only a 20 per cent quota. 

The farm equipment indus- 
try has at no time stated how 
many implements’ should be 
manufactured. We have felt that 
the U. S. Department of Agri- 
culture with all of its organiza- 
tion and facilities was in a better 
position to determine how many 
implements should be manufac- 
tured in order to produce the 
required amount of food than 
was any other agency. 

However, you will see later 
that the Department of Agricul- 
ture’s recommendation was ig- 
nored and the recommendation 
of the Division of Civilian Sup- 
ply was adopted. 


Situation Has Improved 

Since January the situation 
has steadily improved. Our 
AA-1 rating is getting some 
materials; quotas have been 
greatly increased; implements 
have been released from the 
freeze order. They are being 
rationed to farmers. 

Everything possible is ap- 
parently now being done _ to 
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speed up the implement program. 
Only three weeks ago a special 
directive was issued to all the 
steel mills instructing them to 
ship us by April 15 all steel we 
had ordered for shipment prior 
to May 1. 

Without question the worst of 
this farm equipment situation 
is behind us. Only last week we 
received a copy of the tentative 
new implement order (calling 
for about 60 per cent of 1940 
production and with no refer- 
ence to concentration). This 
new order will become effective 
October first. Tomorrow our ap- 
plications for steel will go to 
Washington calling for our July, 
August and September steel re- 
quirements, to fabricate the im- 
plements we should start ship- 
ping in October. 


One Headache Saved 


While not many of you sell the 
larger implements such as 
tractors, tractor tillage tools, 
combines, etc., virtually all of 
you sell the smaller horse drawn 
implements plus many other 
items covered by the Farm 
Equipment Limitation Order, 
such as—sprayers, water sys- 
tems, pumps, windmills, cream 
separators, dairy supplies, barn 
equipment, stock tanks, incuba- 
tors, brooders, feeders, horse 
shoes, farm _ gates, lighting 
plants and fence controllers. 
Fortu nately for you these 
smaller horse drawn implements 
that you sell are not rationed. 
That is one headache you are 
saved. 

You know ef course that fewer 
and fewer of the implements 
you are now selling are being 
manufactured and_ sold each 
year. You knew that farther 
north and west in the great 
corn and wheat belts, horse 
drawn implements are a thing 
of the past. Every tractor that 
is sold cuts you out of the sale 
of a number of walking plows, 
middlebreakers, Georgia stocks, 
one horse planters and cultiva- 
tors of various types. Is this 
horse drawn implement business 
in the south going to vanish as 
it has farther north and west 
and if so how will this change 
affect your business? 

Frankly, I think that this 
horse drawn business in the 
south will disappear, perhaps 
not quite so fast as it has done 
in other sections, but the trac- 


tor is here to stay and the great 
majority of the horse drawn im- 
plement business will in my 
opinion go. 


The Sales Record 


To substantiate this state- 
ment let’s look at the record. 
Let’s compare the sales in the 
U. S. in 1941 with sales 15 
vears previously of a few of the 
principal items you sell: 


Sales 

1926 1941 

Walking plows .. fou vod 14y,000 

1 row planters ..... 106,000 50,000 

Plow stocks Bo 149,000 61,000 

Cultivators—1 horse. 162,000 X0,000 
Cultivators—2 horse, 

walking ...... . 62,000 22,000 

Fertilizer distributors 78,000 $4,000 


How will this affect your busi- 
ness—-will it help it or hurt it? 
Without question it will  in- 
crease it tremendously if you 
take full advantage of the op- 
portunities this great change in 
farming methods presents. 

Farmers are not buying trac- 
tors and tractor implements be- 
cause they are tired of feeding 
and caring for mules. They are 
motorizing their farms because 
they can farm more land, be- 
cause they can farm it better, 
because they can make more 
money by doing so. 

A few years ago all of us 
questioned whether the tractor 
would ever be sold in the south- 
eastern states in large volume. 
We then thought tractors were 
too large for this section—that 
they could never be used on 
rolling terraced land—on small 
farms. 

That was true of the tractor 
of that date, but now tractors 
are smaller and more adaptable 
to southern conditions. We now 
have light two-row tractors, and 
the one-row tractor for still 
smaller farms will soon be a big 
factor. These light, inexpensive 
tractors with a wide variety of 
implements — many of them 
mounted directly on the tractor 

are the tractors that will re- 
place these horse drawn imple- 
ments. 


Mechanization Aids South 

Farm mechanization will in- 
crease the standard of living on 
southern farms. It will mate- 
rially increase the southern 
farmers buying power—you will 
then be able to sell him more of 
your merchandise. 

While you won’t be able to sell 
him horse drawn implements, 

(Continued on page 141) 
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Dairy Farmers ...building repeat business for You 


Advertising is now appearing in 21 leading 
national and state farm papers ... sending 
dairy farmers to their hardware dealer for this 
sensational Trial Offer of labor-saving, time- 
saving, trouble-free Perfection Milk Filter discs— 


One week's supply FREE with the purchase of 
a regular 100-disc package of Perfection Milk 
Filter Discs . . . money back if not satisfied 
after using Free Trial package. 


Dairy plants everywhere are calling for "MORE 
MILK — CLEAN MILK.” Perfection Milk Filter 


Perfection Filter Discs are 
made in this big, new, 
modern and sanitary plant, 
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Discs are faster. Dairy farmers quickly see for 
themselves their unsurpassed filtcring efficiency, 
greater capacity, extra thickness and wash-re- 
sisting strength. That means extra year-round 
business for you. 

Order a stock of Combination Packages from 
your jobber now — 36 packages to a case. 
During FREE TRIAL period, freight prepaid on 
3 cases or more. Free newspaper mats, local 
mailings, and displays. 

SCHWARTZ MFG. CO., Two Rivers, Wis. 


America’s Oldest Maker of Milk Filter Discs 














The War on the Home Front 


MERICA’S 1942 war production record is 
one of which we may all be proud. Our 
armed forces have the best equipment in the 
world. Despite this admirable progress, it is not 
as much as we could have done. The weak- 
nesses and mistakes which have slowed our 
war effort could have been recognized and cor- 
rected earlier. Impossible to spend many bil- 
lions of dollars without some mistakes and 
some dishonesty. Must produce more food yet 
live on less. Renegotiation Contract Law will 
stand “Labor must not repeat the mistakes of 
arrogant capitalism, which forged the shackles 
that now restricts its every act.” 





Harris & Ewing 


HON. H. S. TRUMAN 


I HE praise and 


prayers of our citizens go with 
the menof our armed forces 
who are fighting our battles on 
land and sea and in the air. 
However, there is another great 
army of Americans who are 
striving for total victory against 
the foes of freedom. This is 
the army of the home front, that 


great portion of American citi-~ 


zens who make up agriculture, 
labor, industry and the home. 
It is this army on the home 
front that must work and toil 
and sacrifice so that we may pro- 
duce more food, more guns, 
tanks, planes and all the supplies 
of war for the boys “out there.” 

America’s 1942 war produc- 
tion record is one of which we 
may all be proud. War mate- 
rial of almost every description 
is now rolling off production 
lines at rates which we can be 
confident have not been and can- 
not be equalled by our enemies. 
This production has _ been 
achieved without _ sacrificing 
quality. Today, our armed forces 
have the best equipment in the 
world. With every additional 
day the impact of this produc- 
tion on our enemies will be 
greater. 

Despite this admirable prog- 
ress, it is not as much as we 
could have done. The weak- 
nesses and mistakes which have 
slowed our war effort during 
the past year could have been 
recognized and corrected earlier. 


106 


By HON. HARRY S. TRUMAN 


U. S. Senator from Missouri, 
Washington, D. C., and 
Chairman, Special Committee 
to Investigate the War Program 


x * 


The mistakes of the past are the 
problems of the present. 


Mistakes Unavoidable 


When a great peace-loving 
nation changes its ways of life 
for war-—when industry and 
agriculture turn from usual 
peace-time production to that of 
war—when government neces- 
sarily expands its _ functions, 
some confusion will ensue and 
some mistakes will be made. In- 
deed, some of our problems can 
be solved only through trial and 
error. 

We all know that it would be 
absolutely impossible to spend 
one hundred million dollars, let 
alone several hundred billion 
dollars, without some mistakes 
and without some dishonesty. 
We also know that only too often 
in past wars, indecision and in- 
action on the part of important 
government officials impaired 
the effectiveness of the program. 
No such factor must be allowed 
to impede this war program. 
This Administration is de- 
termined that the billions of dol- 
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Joint Session 


lars being spent on the arma- 
ment program shall be effec- 
tively and economically  ex- 
pended so as to insure a maxi- 
mum of production with a mini- 
mum, of expense and as little dis- 
location as possible. In further- 
ance of this end, the United 
States Senate created early in 
1941 a special committee to in- 
vestigate the war program, of 
which I had the honor of being 
named chairman. The purpose 
for which that committee was 
created was to search out the ob- 
stacles that were hampering the 
war program and to see that 
they were removed without fear 
or favor. What is more, the in- 
vestigation was to be a con- 
tinuing one. The committee 
was determined to do the job as- 
signed to it without resorting 
either to a whitewash or a 
smear. 

When we ask government offi- 
cials to explain their activities, 
we are asking on behalf of the 
whole country. The information 
which the committee gets is for 
every American citizen. The 
recommendations which it 
makes are made in the interests 
of the whole country. 

During the past year, the com- 
mittee has reported on light 
metals and aircraft, rubber, 
conversion to war production, 
manpower, shipbuilding, gaso- 
line and fuel oil rationing, 
lumber, barges, farm machin- 
ery, and steel. It has investi- 
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Hc; quantities of Heavy Garbage Cans 
and Water Pails, made to exact specifica- 
tions are needed to supply our armed forces on 
land and sea. Keeping pace with the require- 
ments of our rapidly and enormously expanding 
forces has meant that very little of this mer- 
chandise has been available for civilian use. 


The main objective of everyone is to see the 
war through to Victory. To this end, NESCO 
will continue to produce merchandise that can 
“take it” in war as it has in peace. Through 
lean and prosperous years we have held fast to 


the policy of making quality goods which 
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SAMPLES DISPLAYED AT 
1462 MERCHANDISE MART, CHICAGO 
200 5th AVE., NEW YORK 
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GARBAGE CANS and 
TOO, ARE IMPLEMENTS OF WAR! 
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would command the respect of the trade and 


public alike. 


When Peace comes, NESCO will be ready once 
more to serve the needs of Mrs. Housewife, 
and we invite you to plan to participate in the 
advantages of buying THIRTY individual 
housewares lines from ONE source. Concen- 
trating your purchases means operating econo- 
mies and savings which, in turn, mean greater 
profits and efficiency. 


NATIONAL ENAMELING AND 
STAMPING COMPANY 
EXECUTIVE OFFICE: MILWAUKEE, WIS. 





© Electric Roasters and Casseroles @ Oil Stoves 
and Ranges ©® Circulating and Portable Oil 
Heaters @ Portable Ovens © Galvanized Ware 
@ Baking Tinware © Decorated and Litho- 
graphed Ware @ Enameled Ware @ Radiator 
Covers @ Lunch Boxes @ Dairy Supplies © 
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gated and studied many other 
subjects and specific complaints 
on which no _ public reports 
have been made. It has _ in- 
spected numerous defense plants 
and military installations locat- 
ed in nearly every section of the 
country, including Alaska and 
the Carivbean area. Whenever 
possible, without in any way en- 
dangering the war program, the 
committee has held public hear- 
ings. In many other cases its 
hearings have been _ private. 
Many of its recommendations 
during the past year have been 
adopted. There has, however, 
frequently been unnecessary de- 
lay before attempting to make 
corrections. 


Three Basic Weaknesses 


A short time ago the Commit- 
tee made its second annual re- 
port to the Congress. In that 
report, the Committee has 
pointed out three basic weak- 
nesses in our war program. 
First, inadequate overall plan- 
ning by Government agencies 
and delay in working out their 
basic policies. Second, conflict- 
ing authority over various 
phases of the war program, re- 
sulting in delays and buck-pass- 
ing. Third, hesitancy of the 
government to adopt unpopular 
or unpleasant policies long after 
the facts clearly indicate the 
necessity. 

As to the latter, what is needed 
is more of such firm actions as 
the inflation-control policies of 
Stabilization Director James F. 
Byrnes, which have been main- 
tained so tar in the face of op- 
position from powerful groups. 
The committee believes that suc- 
cessful operation by the War 
Production Board also calls for 
a strong directing head. Donald 
Nelson has wide authority vest- 
ed in him by the President and 
should exercise the powers dele- 
gated to him. 

For instance, though we are 
producing airplanes in very 
large quantity, far exceeding 
anything our enemies can pro- 
euce, we are not producing to 
capacity because there are: first, 
frequent changes of Army and 
Navy specifications; second, dif- 
ficulties in getting materials at 
the right times in the right 
amounts; third, lack of trained 
foremen, supervisors and skilled 
workmen. In the future, the 
Army and Navy must keep 
changes in specifications to a 
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minimum, or accept responsibil- 
ity for smaller airplane produc- 
tion. 

Turning to our building of 
merchant vessels, we have pro- 
duced them at a rate that our 
friends and enemies thought im- 
possible. Our shipyards should 
be well able to meet the goal for 
1943—18,000,000 tons. But mer- 
chant ships alone are not enough. 
We must have escort vessels to 
protect them. For a long time, 
the Navy paid too much atten- 
tion to larger and more compli- 
cated naval vessels. However, 
progress is now being made. 


Need to Expand 


Almost from its inception, the 
committee stressed the need to 
expand facilities for the produc- 
tion of the basic raw materials 
such as steel, copper, and alumi- 
num. There was a long delay 
in the expansion program, but 
the committee is glad to report 
that rapid progress toward al- 
leviating the shortages has been 
made during the past year. 

We sti!l do not have enough 
of all the critical materials to 
supply all the needs under the 
specifications scheduled by the 
various claimant agencies. Con- 
sequently if we are to obtain the 
number of airplanes, escort ves- 
sels, synthetic rubber plants, 
merchant ships, 100-octane gaso- 
line and other products, that 
the high command has deter- 
mined are necessary, there must 
be a coordinated effort not only 
to allocate fairly the scarce ma- 
terials but to organize the pro- 
duction of allb these competing 
articles. 

These competing demands for 
productive facilities and prod- 
ucts are tremendous. ‘Too much 
of one thing at the wrong time 
is almost as bad as not enough 
at the time needed. Excess and 
unusable production means that 
vital materials have been im- 
properly diverted either from 
military or essential civilian 
needs. In effect, what we must 
have above everything @lse is the 
delicate balance of production 
and use. We must plan to make 
the raw materials available as 
required, and then we must allo- 
cate them to the production of 
the items that we can use as 
produced. 

We could use more strategic 
materials than we will have 
available, but we will have avail- 
able many materials which could 


be manufactured into useful ane 
necessary civilian goods. 


Important Articles 


There are many manufacturec 
articles used in essential civilian 
needs that are as important as 
guns or tanks. Take some of 
the standard hardware merchan- 
dise used in the home, on the 
farm, and in the factory. To 
keep the plumbing system in 
proper operation in the home 
and factory is as equally impor- 
tant as safeguarding the arm) 
eamp against unsanitary condi- 
tions. To make sure that the 
farmer has the necessary farm 
equipment to produce food is as 
important as to provide the need- 
ed tools tor the defense plant. 
Many hand tools are as impor- 
tant to the farmer and city gar- 
dener as the machine tools are 
to industry. These and many 
other examples are the reason 
we must be so meticulous in 
keeping the delicate balance be- 
tween production and use. The 
rule of “first things first” of 
course must hold, but extreme 
care must be taken so as to in- 
sure against unnecessary dis- 
allocation of essential needs on 
the home front. 

At this time, when the farmer 
is being asked to produce more 
and more food for our armies. 
our allies, and for our use on the 
home front, we must make sure 
that every implement that will 
help him in this stupendous task 
be made available. This problem 
is receiving the continved atten- 
tion of our committee, and I am 
happy to say that our recommen- 
dation to the War Production 
Board that increased allocation= 
of materials be made for the 
manufacture of farm tools and 
machinery, has been azted upon 
and so ordered by Mr. Nelson. 

Sufficient provision fcr food 
must be made and it must be 
regarded as vital to our war ef- 
fort. We must produce more 
food of all kinds than we have 
ever produced in our history. 


Must Live on Less 


At the same time, we must 
learn to hve on less. This re- 
quires material adjustments in 
our usual way of living. Some 
persons might call these adjust- 
ments sacrifices. But we civilians 
are not really sacrificing — we 
are fighting. The adjustments 
are our weapons. We will make 
them willingly and cheerfully 
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since they mean more food, more 
tanks and guns, more ships and 
planes and bombs for “the boys 
out there.” 

That is why we have ration- 
ing—in order that what we have 
may be divided fairly among all 
of us. fationing isn’t taking 
away. It is giving. It is mak- 
ing sure that everyone gets an 
equal share of things that the 
war makes scarce. 

Let’s see what rationing is. 
First, it is not starvation, long 
bread lines, shoddy goods. Rath- 
er, it is a community plan for 
dividing fairly the supplies we 
have among all who need them. 

Second, it is American. The 
earliest settlers of this country, 
facing secarcities of food and 
clothing, pooled their precious 
supplies and apportioned them 
out to everyone on an equal 
basis. It was an American idea 
then, and it is an American idea 
now, to share and share alike— 
to sacrifice when necessary, but 
to sacrifice together because the 
country’s welfare demands it. 

We Americans fighting on the 
home front in a total war have 
adopted the policy of “first 
things first.””, We no longer have 
in this country an abundance 
of raw materials to make auto- 
mobiles and refrigerators and 
radios for our own civilian use. 
These are also the raw materials 
that must go into weapons for 
our armed forces. We have made 
our decision. We are determined 
to beat the Axis. To accomplish 
that end we can do without a 
lot of things we had learned to 
take for granted—had grown to 
consider necessities, rather than 
luxuries. Having made our de- 
cision, we must divide fairly 
what is left after the needs of 
our fighting men have been met. 


Local Administration 

At the same time, I believe 
that such rationing should be 
administered locally by local 
boards who are familiar with 
local problems and have author- 
ity to make decisions based on 
them. We should not attempt 
to administer rationing pro- 
grams from Washington through 
complicated formulas which can- 
not be easily understood. Bu- 
reaucrats should have more con- 
fidence in the ability of the 
American people to handle such 


matters locally through persons | 
familiar with the local problems, | 
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A step ahead of industry's demands since 1904 by 
anticipating engineering developments, Continental 
Screw Company was completely equipped with men, 
methods and machines to fully meet defense require- 
—_ and later the sudden heavy war production 
oad. 


Working for many years on a three-shift schedule 
our skilled operatives, augmented by 
trained helpers, take the present 
emergency demands in their usual CUT YOUR 
stride. Equipped with the latest pre- FASTENING 
cision machines, and directed by ex- TIME 50 
perienced Engineering and Labora- 
tory Staffs, our full roster of workers 
daily produce huge quantities of HOLTITE fastenings 
. . . the most precise, rugged and enduring assembly 
units science and human skill can devise. 


You can specify HOLTITE fastenings completely 
confident that they will provide service—a step ahead / 
of the times! , 


CONTINENTAL 
SCREW CQ. ri iioet wat sons 








who have cbtained the facts from 
the persons whose lives are be- 
ing rationed. 


We must also be mindful not 
to impose unnecessary burdens 
on industry. Regulation merely 
for the sake of regulation is 
nonsense. The imposition of com- 
plicated rules by people who 
know nothing of the industry 
they are running cannot be tol- 
erated. Complex regulations 
must give way to simple, fair 
and easily understood rules. 

With this end in view, the 
committee has only recently 
made an investigation and re- 
port on the renegotiation of war 
contracts. This law, since its 
enactment in April, 1942, has 
been a source of much confusion 
to those companies performing 
war contracts. We found that 
because of the wartime need for 
rapid procurement of new ma- 
terials of war with which there 
had been no previous manufac- 
turing experience, and other 
articles previously manufactured 
only in small quantities, there 
was no well determined basis for 
fixing a cost. This has natural- 
ly resulted in some companies 
receiving returns far in excess 
of what would be a fair profit. 
To adjust such contracts was 
the purpose of the renegotiation 
contract law. However, we found 
the principles and results of 
renegotiation had been shroud- 
ed with entirely too much secre- 
cy, not only as to the public but 
as to the renegotiators them- 
selves, causing many war con- 
tractors to be distracted by 
wholly unwarranted but never- 
theless natural fears of the un- 
known. We found that procure- 
ment agencies administering the 
law had set up entirely different 
types of vurganization, sometimes 
applying different basic princi- 
ples in determining allowable 
costs, allocation of renegotiable 
and non-renegotiable business 
and amounts of profits deemed 
excessive. In some renegotia- 
tions good performance was 
taken into consideration while 
in others straight percentage of 
profit only was considered. 

Un‘form Price Policies 

The committee recommended 
an immediate adoption and pub- 
lication of uniform price adjust- 
ment policies, most important of 
which should be to measure the 
reward by the quality and econ- 
omy of the production job done 
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and thus offer an additional in- 
centive to high quality, low-cost 
production; also, that one gov- 
ernmnetal determination of al- 
lowable and non allowable costs 
should be made binding on con- 
tractors and on government for 
both income tax purposes and 
renegotiation; and that unneces- 
sary duplicating government au- 
dits shouid be eliminated. 

Many patriotic war contrac- 
tors have already recognized and 
conscientiously assumed the re- 
sponsibility for tailoring their 
own profits on war business to 
rates which can be clearly de- 
fended as fair in the “court of 
public opinion,” and offering 
voluntary refunds of any excess. 
As soon as that attitude becomes 
general and war _ contractors 
learn from experience that it 
pays (both in personal satisfac- 
tion and in dollars) to cooperate, 
the burden of renegotiation will 
be minimized both for business 
and for government. The con- 
tractor who delays renegotiation 
in the hope that the law is slat- 
ed for repeal or that the atti- 
tudes of the renegotiators may 
be more liberal at a later date 
cannot profit from continuing 
such an attitude. 

Full and effective utilization 
of our available manpower re- 
sources is one of the biggest 
jobs on the home front this year. 
It will become more and more 
urgent as induction of men into 
the armed forces continues. 
Strong, firm policies of govern- 
ment, backed by the cooperation 
of labor, industry, and agricul- 
ture, are vital. 


Increased Productivity 


The greatest contribution 
which can be made to alleviate 
the manpower shortage is by in- 
creasing the productivity of our 
present labor force. The chief 
source of increased productivity 
must come from increased ef- 
ficiency. To obtain that efficiency, 
we must perfect our system of 
allocating raw materials and of 
scheduling production so that all 
of the necessary materials will 
flow into the factories at such 
times and in such quantities as 
to enable them to operate to the 
maximum extent possible for 
their men and machines. In ad- 
dition to providing materials at 
the right times, less efficient 
plants must be raised tuo the 
standard of those doing the job 
properly. 


When materials flow smoothly 
onto and through prceduction 
lines in adequate quantities in 
an efficiently operated plant, the 
men can constantly see the fin- 
ished results of their work. This 
gives them inspiration to stay 
at their jobs and even increase 
their individual efforts. 

Companies engaged in produc- 
tion must realize that it is ab- 
solutely essential to get the 
greatest production with the 
least possible use of manpower. 
Companies hoarding manpower 
which they do not absolutely 
need are just as guilty as work- 
ers who by absenteeism or other- 
wise desert their posts. More- 
over, when the workers can be 
kept busy turning out war ma- 
terials, absenteeism without 
cause will decrease. 

The absenteeism rate among 
women has always been greater 
than for men. And this is only 
natural. Women are not as 
strong as men physically. But 
more than that— women have 
two jobs to do—one in the fac- 
tory and one in the home. To 
help this situation, every effort 
must be made to ease the burden 
of the woman worker. She is 
doing a magnificent job in this 
emergency and the part she is 
playing is hastening the day of 
victory. 

This nation is fighting for its 
very existence and for the pres- 
ervation of all our rights, includ- 
ing the right of labor to seek by 
proper means a fair and just 
share of the goods produced. In 
such a struggle, our Government 
has the right to expect that labor 
and those who represent it, and 
management and its representa- 
tives, shall not permit stoppage 
of work in essential industry. 

At the same time Government 
must recognize that when it tells 
labor not to exercise during war- 
time its right to strike, it is de- 
priving labor of its chief weapon 
with which to force management 
to be fair te labor. Governmen: 
must, therefore, assume a duty 
to labor to see that it gets fair 
and square treatment. 

Labor leaders have a right 
and a duty vigorously to call at- 
tention to any failure of Govern- 
ment to carry out its obligation 
to protect labor, and Govern- 
ment should examine and re- 
examine ics actions to muke sure 
that it is being fair to !abor. 


(Continued on page 164) 
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HANOVER 


HANOVER is now weaving its traditionally superior steel wire cloth 
— HANOVER “Super Apex” Zinc Electroplated — and HANOVER 
“Vulcan” Black Painted — in quantity permitted by W.P.B. limita- 
tions. The balance of HANOVER tremendous capacity is utilized to 
the limit in production of protective equipment and material for 
the Armed Forces. Your jobber will do his utmost to supply you. 


APRIL 29, 1943 
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For the 
Toughest Jobs 
oe. 
VAUGHAN 
TOOLS 










THIS VAUGHAN 
BALL PEIN HAMMER 
for Machinists is but one 
of the complete line of 
Vaughan's highest quatity ham- 
mers — for every type of job. 


VAUGHAN'S AXES are 

tougher — because they are 

electrically fused and’ double 

heat treated. Wide range of sizes 
and designs. 


VAUGHAN & 
BUSHNELL 


MANUFACTURING CO. 
Chicago : Illinois 














Farm Water Systems 


Must Be Maintained 


Available new equipment extremely 
scarce. Repair parts stocks are ex- 
pected to be adequate. Water systems 
constitute an extremely vital part 


of our 


By H. E. CARLOSS 
Sales Manager 
The Deming Co 

Salem, Ohic 


: a are too few 


complete new farm water systems 


available to meet the farm re- 
quirement for this year or for the 
emergency, but the government 
realizes the great need for water 
and permits the pump manufac- 
turer to supply all the necessary 
repairs and replacements to keep 
the present installations in work- 
ing order. It is, therefore, your 
duty to keep your water systems 
in first-class condition. There are 
many ways you can insure this 
continued service such as, keeping 
the electric motor oiled and in 
good running condition. See that 
the belt has proper tension; by 
keeping the entire system clean: 
see that the 


pump is operating at full capacity. 


frequent inspections; 


Do not let your system freeze. Call 
your dealer in the event full bene- 
fil is not being realized from your 
system. 

Should you discover some noise 
in your frequent inspections, try 
to determine its cause and, if un- 
successful, consult your dealer 
and take his advice as you would 
your doctor’s advice. He is con- 
stantly and conscientiously trying 
to keep his pump patients operat- 
ing at full efficiency. 

Very few people realize the im- 
portance of running water until 
the pump breaks down and it is 
necessary to have water for house- 
hold use. Neither do they realize. 
nor can they estimate the loss in 


food production 


facilities. 





H. E. CARLOSS 


man hours. productivity or insani 
tary conditions caused by a pump 
breakdown. All such losses can be 
explained by your county agent 
who has made a life study of farm 
This county 
agent can give you sound advice 


operations. same 
regarding the care and service o! 
your water system in the event 
you are unable to reach your reg 
ular dealer. 

There is not one among you 
who has not wished for a good 
rainfall in the hot months of July 
or August. nor is there a cow, 01 
horse, or hog, or chicken, which 
has not wanted for a cool drink of 
water at some time during those 
months. If each of these animals 
or fowls could talk, they, too. 
would advise you to care for you 
water system and would promise 
you a far greater return in ex 
change for your thoughtfulnes- 
and care in supplying them with 
the necessary gallons of water 
This same thing would apply to 
your garden and other crops if an 
adequate water supply were avail 


able. 


A good draft animal require- 
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20 to 25 gal. of water a day. Tests 


show cows having drinking water 
available at all times produce 
more and richer milk than cows 
watered intermittently. Hogs with 
an abundant supply of water gain 
weight and are less susceptible to 
diseases. Well watered chickens 
lan more eggs. Irrigated crops 
have been known to double the 
v\ield of non-irrigated ones. 

You did a great job in 1942, 
producing an abundance of farm 
products in a fine growing year 
although you did lack adequate 
help and tools and had other 
headaches caused by wartime re- 
strictions. 

But this year you have even 
more handicaps, such as less help, 
a serious shortage of fertilizer, 
and greater difficulty in getting 
new tools and machines. And 
right now the prospects for a 
srowing year are unknown. 

\t the same time, your coun- 
ry. your state and your commu- 
nity are asking you to exceed 
your 1942 production! The only 
way you can do it is to make 
every animal, every fowl. every 
piece of land, every tool and every 
machine do a bigger job than ever 
before. 

Here is where your water sys- 
tem can help you overcome many 
obstacles if that water system is 
put into good operating condition. 
\ good water system in good Op- 
erating condition is capable of 
working ’round the clock, 24 hr. a 
day. seven days a week! But to 
do that, a water system must not 
only be in good condition—it 
must be kept that way. Don’t neg- 
lect your water system now of all 
times! You need its help more 
than ever before! 

[ am not a farmer, but I do 
know pumps, and I know there 
are many more gallons of life-giv- 
ing water in your well or spring 
or lake. Your water system can 
deliver this water to all desired 
points (to the extent of its ca- 
pacity) if you will have it thor- 
oughly reconditioned. Use your 
barnyard faucets, water trough 
faucets and your household fau- 
cets freely; irrigate your garden 
at night. Your pump can stand it 
and the cost of pumping water 
averages less than 5 cents per 
thousand gallons delivered. 
APRIL 
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POWERED BY SMALL GASOLINE MOTORS 





Roaring planes returning to outlying 
and secret air bases far from electric 
power lines — inky blackness below. 
Then compact, portable units, powered 
with flash-starting Briggs & Stratton 
gasoline motors, swing into action and 
floodlights gleam. Ample light for a safe 
landing and for speedy service. This is 
but one of scores of jobs that more than 
a million and a half Briggs & Stratton 
motors are doing daily — with our 
armed forces everywhere, as well as on 


farms, in homes and on industrial jobs. 






















For the duration, in ever 
increasing quantities, 
Briggs & Stratton 
4-cycle, air-cooled motors are 
being produced only for war uses, 
and those classified as “essential 
civilian.” Owners are urged to check 
their motors at regular intervals. It 
will add years to their life — and 
keep them at peak performance — 
delivering the same economical, 
trouble-free service that has made 
Briggs & Stratton motors “preferred 
power” throughout the world. If re- 
placement parts or service are need- 
ed, get them from your dealer or an 
Authorized Service Station. 


BRIGGS & STRATTON CORP. 
Milwaukee Wis., U.S.A. 
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Atkins & Co. Opens 
San Francisco Branch Office 


Dissolving a California distrib- 
utor relationship of long standing 
and inaugurating a direct 
representation through own | 


northern half of Shasta County. 

As manager of this branch, 
E. C. Atkins and Co. has chosen 
W. L. Davies, well known to the 
majority of saw men and 
buyers in this territory and well 
qualified by experience to repre- 
sent the company and give any 
service which may be necessary. 
To assist him, the company has 
appointed a staff consisting of 
Charles Platek, B. B. Berry and 
J. E. Hibbert, all experienced 
engineer-representatives of the 
| Atkins line. Mr. Platek will de- 
| vote his entire time to the mill 
|}and woodworking market; Mr. 
| Berry and Mr. Hibbert contact- 
| ing and servicing industrial saw 
buyers and users. 


new 
its 
saw 


SMITH NAMED PRESIDENT 
OF BRUSH MFGRS. ASSN. 








Norman F. Smith, vice-presi- 
dent and general manager of 


Ww. L. 


DAVIES 


The Osborn Mfg. Co., Cleveland 


: Pree ‘ the American Brush Manufac- 
brane h office, E. C. Atkins & Co.,|,,.sers Association at the 26ta 
Indianapolis, Ind., announces an | annual convention of that organi- 
important change in its contacts | ration held at Rye, N. Y. 

with the hardware, mill and in- Mr. Smith is one of three sons 
markets of Califor- 


— Nes of Franklin G. Smith, president 
= Se ‘ of the Osborn company, pro- 
For many years, all Atkins ducers of industrial brushes and 


business in these territories has 
been handled through the San 
Francisco and Los Angeles offices 
of the W. W. Brasier Co. As of 
Jan. 1, 1943, however, this asso- 
ciation has been terminated and | 
no further relationship will exist | 
between the two companies. To | 
replace this sales and service 
representation, the Atkins com- 
pany has already selected its own 
branch manager and _ technical 
staff and early in March opened 
its branch office and service head- 
quarters at 989 Howard Street, 
San Francisco, Calif. 

The territory over which this 
branch will have complete juris- 
diction and for which it will be 
responsible in both sales and ser- 
vice, includes the entire state of 
Nevada an@ all of California 
with thé exception of Siskiyou 
and Medoc Counties and the 


foundry moulding machines. He 
with Osborn 


associated 


became 











NORMAN F. SMITH 
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Ohio, was elected president of | 
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in 1925 and has been active with 
that company for the past 18 
years. 

In his new post as president of 
the American Brush Manufac- 
turers Association, Mr. Smith 
will assist in directing the greatly 
increased activities of this or- 
ganization for rendering service 


to each of the association’s 162 
member companies in meeting 
emergency conditions arising 


from expanded war production. 


ESHLEMAN OCD REGIONAL 
SECURITY OFFICER 


I. S. Eshleman, 
Eshleman, Inc., builders’ 
ware specialists, New York City, 
and a past president of the Na- 
tional Contract Hardware Asso- 
ciation and the American So- 
ciety of Architectural Hardware 
Consultants, has been appointed 


Ostrander & 





I. S. ESHLEMAN 


regional security officer, 2nd 
Civilian Defense Region, Office 
of Civilian Defense. 

A facility security program 
has been established by the OCD 
to assume the development and 
execution of measures for the 
protection of essential facilities 
from sabotage and other destruc- 
tive acts. This program is corre- 
lated with the protection pro- 
grams of the Army, Navy and 
Federal Power Commission. 

Mr. Eshleman, as regional se- 
curity officer, has charge of 
operations of the program in the 
states of New York, New Jersey 
and Delaware. 


| 
} 
| 
| 
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hard- | 








SARGENT ACTING MGR. OF 
MARKET DEVELOPMENT 
FOR WESTINGHOUSE 

The appointment of John R. 
Sargent as acting manager of the 
market development department 






lt. Gen. 

Columbia 
Seated, Le 
Knudsen ; 
Reedall, € 
Winfred ¢ 
Dan C. Si 
bach, U.S 


vice-presic 


Colu 





JOHN R. SARGENT 


of the Westinghouse Electric & 
Mfg. Co. was announced recently 
He was formerly the company’: 
eastern district market develop 
ment representative and succeeds 


Donald C. Hooper, who is on Lt. Gen 
active duty in tae U. S. Navy. personally 

From 1934 to 1937 Mr. Sar Navy “E” 
gent was employed with the In the Colum 
dustrial Research and Develop Cleveland, 
ment Bureau, Philadelphia Cham- J} ceremony 


ber of Commerce. He then moved 
to the Sm‘th, Kline & French 


grounds 7) 
was limite 


Laboratories in Philadelphia. [their fami 
where he engaged in market re- cepted by 
search activities from 1937 to lent of th 
1940. He became associated with [Seymour, y 
Westinghouse in 1940 as its Tramsak, 
eastern district market develop Dr. Win 
ment representative with offices [dent of W 


in New York C'ty. He is a mem sity, presic 





ber of the Market Research ceremony ; 
Council and the American Mar- fcome was 
keting Association and the author [Frank J. | 
of numerous articles on markets The “E’ 
and marketing analysis. be worn b 
company, 
METROPOLITAN HDWE. ea 
ASSN. ELECTS OFFICERS bach, U.S. 
New officers of the Metropoli- Material : 
tan Hardware Association, New ruilding. . 
York City, were elected recently | emplo 
for the term of 1943-1944, M. F. "ho has b 
Miller, Miller Hardware Co. §'™ for 3 
Jersey City, N. J., was elected § *°eptance 
president; Henry Bond, treasurer. il employ 
and John W. Nielsen, secretary pins, 
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R. OF which bear concise information 
[ENT that will lead to the most effi- | AMERICAN CRAYON CO. 
SE cient and productive operation of a | a or on 
hn R. thirty-four kinds of tools essen- | the position of president of The 
of the tial to war production. The suc: | American Crayon Co., manufac 
veil cess of the plan in the United 
States already has been attested 
by such firms as General Motors, 
DuPont, Studebaker, Standard 
Oil, Republic Steel, U. S. Steel, 
the aviation industry generally, 
and a great many individual firms 
of national and _ international 
reputation. Nearly a million con- 
trol cards have been used. Near- 
ly 3000 plants have installed the | 
plan. 
li. Gen. William S. Knudsen addresses the employees of the Now there is recognition from | 
Columbian Vise & Mfg. Co., at the ceremony held on April 8. Australia and New Zealand. Re- 
Sted, left to right, are: Maj. W. M. Collins, aide to Gen. | “ests have come to Disston for 
Kudsen; Col. Walter Bain, Army Air Corps; Col. N. M. | large quantities of control rh 
| Reedall, Ordnance; Mayor F. J. Lausche, City of Cleveland; Dr. | so that war industries in these 
Vinfred G. Leutner, president of Western Reserve University; | countries may profit by the ex- | 
Dan C. Swander, president of the company; Capt. R. P. Schla- | ample of American war indus- 
bach, U.S.N.; Lt. (J.G.) E. L. Wilson, U.S.N.; H. F. Seymour, nae ‘eid Rees teelied the | 
vice-president: J. F. Munhall, oldest employee of the company: | , 
and John Tramsak, another old employee. oo. EARL L. CURTIS 
a " | RICKETT PROMOTED BY | 
ric & Columbian Vise & Mfg Co AMERICAN SPECIALTY CO. | turers of industrial chalks and 
cently . ng ° H. N. Rickett, formerly as- | crayons, Sandusky, Ohio, at a 
pany’: » om sistant sales manager for the | recent meeting of the board of 
velop ecelves Army-Navy E sales and distribution of vege- | directors of the company. He 
eceeds | table bunch washer equipment at | succeeds the late A. M. Spore. 
is or Lt. Gen. William S. Knudsen |, The American Flag and the ome ge Page mo on we ne ae es. OS, OP: 
avy. personally presented the Army-|“E” burgee were raived by a pert fon a pines sewly | Mr. Curtis came up through 
. Sar Navy “E” Flag conferred upon | color guard detail of the United er 7 sales of the new'y | the ranks, from factory through 
he In the Columbian Vise & Mfg. Co., | States Coast Guard. —— —— a he and office and management to head 
velop Cleveland, Ohio, at a private Although it has fewer than 100 rao ‘ gee 28 ay ’e MaT- | the organization of which he has 
cham ceremony held on the _ plant | employees, the Columbian Vise & eis va +n mpeeregeunrsg COO ey boyhood 
moved [grounds on April 8. Admittance | Mfg. Co. is one of the nation’s ye vow ahora Durin vacations and after 
*rench ee wie : : ‘ ed Victory Garden program. & on — 
renc was limited to the employees and | largest builders of vises. The firm Mr. Rickett h ws sith school, Mr. Curtis worked in the 
Iphia. their families. The flag was ac-| is engaged 100 per cent in war The A _ : Ss ee a “ factory and when his high schoo) 
et re-  Fcepted by Dan C. Swander, presi- | production and is supplying vi-es eS | ee +r in 1906, he be 
a7 to . ying the past 10 years. days were over in , he be 
37 Ae dent of the company; Harold F. | to all branches of the armed ser- came an office boy. He worked 
with Seymour, vice-president, and John | vices and to industrial plants . ad b an ie h tin cs 
sits | Tramsak, for the employees. throughout the country which are vee P 4 he ° , 
velop Dr. Winfred G. Leutner, presi- | engaged in war production cee a ae errs A gs 
ffices fd as " Tate a chasing agent and vice-president 
a eee enny Citee ee in charge of purchasing, to hi 
mem sity, presi — os in ¢c ze snasing, § 
earch + angen the oddone of wel DISSTON’S CONTROL PLAN present post as president of the 
Mar flcome was delivered by Mayor EXTENDED TO AUSTRALIA company. He was seated on the 
thor [Frank J. Lau-che of Cleveland. Through advertising, the Con- board of directors in the early 
arkets The “E” lapel pins, which will | servation Control Plan of Henry 1920's and has continuously 
be worn by all employees of the | Disston & Sons, Inc., Philadel- served in that capacity up to the 
company, were presented at the! phia, Pa., is being widely used present time. 
VE. ceremony by Capt. R. P. Schla- | by American industry. Now it i oo 
ERS _ U.S.N., Insp~ctor of Naval | aiding the war effort in Australia CLARK LEATHER PRODS. 
ancl, Material and Supervisor of Ship- | and New Zealand. This plan, 
New building. J. Frank Munhall, old-| created for the purpose of in- i Ce 
ently ‘st employee of the company, | structing workmen in the correct Due to increased volume of 
M. F who has been associated with the | selection, use and care of tools business, the Clark Leather Prod 
Co. frm for 27 years, delivered the | to insure faster production, is ucts Co., Chicago, Ill., has moved 
ected ‘ceptance address in behalf of | bringing remarkable results in into larger quarters. The com 
surer. il employees on receipt of the | longer tool life. The basi- of tne , pany’s new address is: 3261-3 
etary pins. plan rests with the control cards H. N. RICKETT Milwaukee Ave., Chicago. TIl 
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DISSTGN NAMES SLACKE 
INDUSTRIAL SALES MGR. 

As of April Ist, 1943, George 
\. Slacke manager of 
sales, Industrial Division, Henry 
Disston & Sons, Inc., with head- 


became 





GEORGE A. SLACKE 


quarters at the home office in | 
Philadelphia, Pa. Mr. Slacke | 
formerly was sales manager of | 
the western division. He has 
heen associated with Disston for 
27 years, most of which have 
heen spent in sales and manage- 
ment for the company in its | 


branches at Seattle, Portland and 
san Francisco. 


Mr. Slacke Is sUuCCE eded as | 
sales manager of the western | 


division by Morris R. Scott who 
has been a Disston man for 17 
vears and who is well-known in 
west coast territory. He was 
formerly office manager and sales- | 
man at the Portland branch of | 


Henry Disston & Sons, Inc. 


the 


ADVISORY COMMITTEE 
FOR WHOLESALE 
HARDWARE INDUSTRY 


An advisory committee for the 
has 
heen officially appointed by the 
War Board. All geo 


sraphical sections are represent- 


wholesale hardware industry 
Production 


ed and large, medium and small 


wholesale house representatives 
ire included. Members are: 
W akefield Baker, Baker & Ham- 
ilten, San Francisco, Cal.; Lewis 


Herndon, Belknap Hardware & 
Mfg. Co., Louisville, Ky.; A. W. 


Shapleigh, Shapleigh Hardware 
Co., St. Louis, Mo.; Edmund | 
Orgill, Orgill Brothers & Co., 


Memphis, Tenn.; Glenn E. Jen- 
nings, Wright & Wilhelmy Co., | 
Omaha, Neb.; I. S. Dillingham, | 
Bigelow & Dowse, Boston, Mass.; 
Leo C. May, May Hardware Co., 


Washington, D. C.; R. R. Witt, 
Builders Supply Co., San An- 
tonio, Tex.; Henry J. Allison, 
Glasgow-Allison Co., Charlotte, 


116 


W. A. Parker, Beck & 
Hardware 
T. Cecil, Interstate Hard- 
Bristol, 
Montgomery-Ward & 


a. 
Gregg 
Ga.: z. 
ware Co., 
Firestone, 


Co., 


FOLEY A CONSULTANT 
IN WASHINGTON, D. C. 

Eugene Foley, Bayonne Steel 
Products Co., Newark, N. J., 
present serving temporarily as a 
consultant in the Sheet Metal & 
Metal Lathe Unit, Building Ma- 
terials Division, Construction & 


Utilities Bureau, WPB, 470 Indi- 


is at 


ana Ave. N. W., Washington, 
D. C. Mr. Foley is president of 


the National 





EUGENE FOLEY 


Metal Distributors and a vice 


| president of the National Whole 
| sale Hardware 


Association. 


BENTLEY ELECTED PRES. 
OF ATLAS TACK CORP. 


years and was counsellor for the 
corporation for five years prior 


to his election. 


Atlanta, | 


Va., and H. | 


| recently. 


Association of Sheet | 


Samuel E. Bentley has been 

| elected president of the Atlas 
Tack Corp., Fairhaven, Mass., | 

succeeding Roger D. Edwards, 

who retired recently. He has been 

a director of the Atlas Tack 

Corp. for approximately two 


In 1914 Mr. Bentley went into 


partnership wth T. O’Brien and 
formed the of O’Brien & 
Bentley, with which he is still ac 


firm 


tively engaged. He is a member 
of the New Bedford, Bristol 
County and Massachusetts Bat 
Associations. 

His son, S. Emory Bentley, is 
serving his second year as secre- 
tary of the corporation. 


KLEIN & SONS OFFER 
TOOL CARE BOOKLET 


As a contribution to tool con- 
servation, Mathias Klein & Sons, 
3200 Belmont Avenue, Chicago, 
Ill., have issued a _ pocket-size 
booklet on the proper care of 
tools containing suggestions for 
their safe This booklet 


1s 


use. 


: P. 
illustrated with many _ sketche 1H. Ca 


and give better service. A copy 
will be sent without charge by the 
manufacturer to anyone who can 
make use of it. 


L. ROSENTHAL PRES. 
CF TECHNICAL GLASS | 


Lawrence L. Rosenthal has 
elected president of the | 
Technical Glass Co., Los Angeles, | 
Cal., succeeding his father the 
late M. H. Rosenthal, 
He will 


general manager of the company. 


been 


who died 
also serve a: 

Edwin P. Rosenthal, younger | 
son of the former president, is | 
now first vice-president in charge 





of sales; Ben N. Rosenthal is 
second vice-president, and Wil- HENRY CLAY 
liam A. Anderson is secretary 


HENRY CLAY JOINS 

ART PUBLISHING CO. 

Henry Clay, formerly _ sale 
manager of Brown-Camp Hard 


and treasurer. 

The new president of the Tech- 
nical Glass Co. has been with the 
company for 14 years and Edwin 
P. Rosenthal has been associated 


with it for 12 years. Both of these | joined The Art Publishing Co 


men have been actively engaged | Chicago, Ill, publishers and 
in the management of the com-! manufacturers of decorative art ¥ 
pany and are well equipped to novelties in wood and _ other s 
continue operating it success- | jtems. He will represent the 


fully. 
Ben N. Rosenthal. new second 
had 


New 


firm in the state of lowa. 


vice-president, formerly 
of 


the company’s customers either in their stores 


charge 


York office. William A. Anderson,| or through centrally _ located 
elected secretary and treasurer,| sample rooms. For the present 
has been with the firm for quite} Mr. Clay can be contacted at 
some time and was previously in| 3117 Grand Ave., Des Moines 
charge of production. Iowa. 











PITTSBURGH STEEL GETS TWO-PLANT “E” AWARD— 
In separate ceremonies, Army-Navy “E” recognition was 
granted to both the Allenvort and Monessen, Pa, plants ol 
the Pittsburgh Steel Co., Pittsburgh, Pa., on March 18, con- 
ferring the honor of a two-plant award to one company in 4 
single day. Lt. Col. Ralph L. Dunckel, Deputy Chief, Indus 
trial Division, Pittsburgh Ordnance District, presented the 
“E” flags which were accepted for the company by E. 

Protin, operating vice-president. Commander Carl E. Egeler. 
in charge of Naval Inspection, Munhall-Pittsburgh area, 
awarded token lapel “‘E”’ pins to representa‘ive employees o 
the company. Holding the “E” flag at the Allenport plant o! 
the company are (left to right): Lt. Col Raloh L. Dunckel: 
ance, works manager, Seamless Tube Division; Joseph 
rter, president of the company; Henry A. Roemer 


and contains valuable suggestions | chairman of the board: E J. Protin, operating vice-president 
on how to make tools last longer | and Commander Carl E. Egeler. 


HARDWARE AGE 


ware Co., Des Moines, Iowa, has § 


ae 


Just as soon as possible, Mr 9 
Clay wi'l contact the company: @ 
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LT. STEIN REPORTED 
MISSING IN ACTION 

Lt. Thomas W. Stein, son of | 
{Luther R. Stein, vice-president, | 
Belknap Hardware & Mfg. Co., | 
Louisville, Ky., wholesale hard- | 





LT. THOMAS W. STEIN 
wate distributors, has been re- | 
ported missing in action after a | 
raid over Europe on March 8. 
As a pilot of a Flying Fortress. 
he had been on combat duty in 
England since October, 1942. 


Lt. Stein was graduated from 
a civilian pilot training course at | 
Centre College in 1941, and later 
enlisted in the Air Forces. He 
was commissioned a second lieu- 
tenant at Sacramento, Cal., in 
February, 1942, and went to | 
England last October. 

In his last letter to his father, 
he told of the last of his three 
pals having been reported miss- 
ing the day before. This letter 
was written on March 3, five 
days before Mr. Stein received | 
word that his son was missing. 
It is our hope that the Stein | 
family will receive a further re- 
port of its son’s safety in the 
near future. 


NYLON WINDOW SCREEN 
AVAILABLE AFTER WAR 


An entirely new window screen, 
chemically made, and containing 
no metal, will be available to 
American householders after the 
war, according to a release by 
E. I. du Pont de Nemours & Co., 
Inc., Wilmington, Del. 

[It is made of nylon, now used 
exclusively for vital military pur- | 
poses. Having all of the good 
characteristics of metal 
ing, and many qualities besides, 
it can be produced in any color, 
will not stain the sills, will not 
corrode, requires no painting, 
and tests indicate it has extraor- | 
dinary durability, reports the 
company. Pencils or other sharp- 
pointed objects can be shoved | 


screen- 


APRIL 29, 1943 


wide-scale 





|through it without damage and | 
\the strength and elasticity of the 


strands is so great that they come 
back into place merely by rub- 
bing them with one’s fingers, the 
du Pont company reports. 

In many cases the new screens 
will not even have to be put up 
in the spring and taken down in 
the fall. They will just be rolled 
up and down on tracks like a 
window shade. 

During the coming summer 
tests of the new 
screens will be made, looking to- 
ward military applications and as 
a guide to further development 
of the product. 


MASBACK HDWE. CO. 
ELECTS OFFICERS 


At the annual meeting of the 
Masback Hardware Co., whole- 
sale hardware distributors, New 
York City, held on April 16, the 
following directors were elected: 
Edwin R. Masback, Sr., Harold 
FE. Masback, Edward L. Steckler 
and Emil W. Cook. 

Mr. Cook, who was elected a 
director, has been associated with 
the company for many years and 
is now a vice-president. Edwin 
R. Masback, Jr., formerly a di- 
rector, was not re-elected be- 
cause of his absence 
No chairman of the board was 
elected to replace the late R. J. 
Masback and the office was de- 
clared vacant. 


overseas. 


The following officers were 
|elected for the coming year: 


Edwin R. Masback, Sr.,_presi- 
dent; Harold E. Masback, 
vice-president; Emil W. Cook, 
vice-president in charge of pur- 
chasing; Cyril H. Haas, 
president in charge of industrial 
division; August H. Pahl, assis- 
tant vice-president; Edwin R. 
Masback, Jr., treasurer (on leave 
of absence for duration), and 
Edward L. Steckler, 
William K. Donald was ap- 
pointed controller. 


vice- 





EDWIN R. MASBACK, SR. 


secretary. | 
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CONSERVE YOUR TOOLS 








CARELESSNESS IS THE MEANEST FORM OF SABOTAGE! 





1014 x 15" reproductions of the above 
illustration for posting in your shop, 
will be sent to you upon request. 


This advertisement is a part of The 
Fairmount Tool Victory Drive,tool 


conservation campaign. 


Hand Tools * Special Tools * Forgings 














Install this new 


Soo DAD 


ALL PLASTIC 


TOILET SEAT /~ 
PERMANENCY 
and ECONOMY! 





One-Piece 


SANITARY, DURABLE 
MOLDED PLASTIC TOILET SEAT 


Attractive, lustrous, satin-smooth, San 
DURO Plastic Toilet Seats are strong, 
yet light in weight. They are moisture- 
proof, acid-proof—not affected by oil, 
alkalies, or elements—will not warp, sur- 
face is easy to keep clean and sanitary— 
has no joints, crevices or seams. Requires 
no maintenance or refinishing. Especially 
suited for public buildings, apartments, 
hospitals, institutions, schools and fac- 
tories. Three models fit all standard bowls. 


Write for descriptive literature 
and prices. 


5154 NORTH THIRTY SECOND ST. © MILWAUKEE, WIS 





Changes In Paint Industry Caused by War an 


May Be Permanent, Says Dr. Long 


The American paint industry,| restrictions were placed on caste 
like many other industries, will} oil a further shift was made to 
not be dependent on importation | specially processed linseed i] 


of basic commodities from foreign | derivatives. This produced minor 








countries in the post-war period,| losses in some respects, but we 
according to Dr. J. S. Long, head | get along quite well with them 
rede ee ae | “There will be no turning 
ment o evoe 3 aynolds Co.,| back, Dr. Long 
Inc., New York City. He stated | 


that we are depending more and | 


continued 
“Many of the products we have 
learned to make possess advan 
more on raw materials from our | tages. We will not return in the 
own soil and that many of the | post-war era to all the formula 
new products and processes de-| we once used. We have learned 
veloped since the start of the war} to build on raw materials grow: 
possess advantages over those| annually in the United States. 
used prior to that time. Soy bean oil is an example. 

In some respects, the war is a| There are others I cannot talk 
blessing in disguise, continued| about. We will depend mor 
“We grouse because | largely on products from the soil 


Dr. Long. 
of restrictions on gasoline and 
rubber, sugar, coffee and butter,| cles from now on will come each 


the raw materials of our vehi 
but careful inspection of some of | year from the soil of our own 
these restrictions shows that there | country.” 

are some advantages to them,” 
he said. “We at least think about 
our habits and will probably 
change some of them permanently 
for the better. We are under- 


PAUL LINGENER JOINS 
JOHN H. GRAHAM & CO. 
going a refining and hardening} Paul Lingener has been ap 
process and will be stronger in- | pointed Pacific coast represents 
tive for John H. Graham & Co 
than we were at its start. Inc., manufacturers’ representa 


dividuals at the end of the war 


“What can be said in general | tives, New York City, and will 
can also be said specifically about | cover the entire coast area fo 
the paint business. It had become | the duration of the war. 
so accustomed to certain mate-| At the present time Mr. Lin- 
rials and processes that it was} gener is in the company’s offices 
hard to stir it out of its lethargy.| in New York City, becoming fa- 
Our two coat system of exterior | miliar with its lines and policies 
painting was a great surprise and | and visiting the various manufac: 
disturbance to the old and hon- | 


. turers. He will probably arrive 
orable industry but now we 


on the Pacific Coast within six 


would wonder how to get along ‘ 
‘ or eight weeks. 


without it.” . 
| Mr. Lingener was connected 

Dr. Long pointed out that) with the cutlery division of the 
there were many prejudices in| Remington Arms Co., Bridgeport. 


Conn., for 15 years and prior to 
known to be obsolete. He enumer- | phat 


the paint industry which are now 
was associated with Th: 
ated various basic ingredients | ¢,,. Worthington Co., wholesale 
once considered _ irreplaceable, | hardware distributors, Cleveland, 
which the _war had eliminated, | Ohio, 

and explained that alternates 
were found which improved on 
the original formulas. 


“Many formulas in the past | 
were based on China wood oil 
(Tung Oil),” he said. “This 
arose because it was cheap, and 


because it cooks fast and saves | 
time in varnish stacks, and pro- | 
vides varnishes which have good | 
water resistance and fast dry. 

“When wood oil went out and | 
could not be obtained we shifted | 
readily and easily to dehydrated | 
castor oil and the difference was | 
never noticed. There had been | 
practically no difference except 
to cause the varnish kettles to 
run more hours per week. When | 





PAUL LINGENER 
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; recently announced by B. W. | 














\ppointment of A. J. Bronold 
as assistant to vice-president, was 





A. J. BRONOLD 


Clark, vice-president, Westing- 
house Electric & Mfg. Co. Mr. 


of the company’s Los 


make his headquarters in Pitts- 


Bronold, who has been manager | 
Angeles, | 
(al., ofice since March 1941, will | 


burgh, Pa. He will devote his 
e } 


LA. J. Bronold Named to Westinghouse Post 


|attention to general marketing 
| policies of the company. 

Succeeding Mr. Bronold as Los 
Angeles manager is Walter G. 
Willson, for the past 18 years 
Westinghouse manager at Phoe- 
nix, Ariz. 

Mr. Bronold joined+ Westing- 
house at its East Pittsburgh 
Works in 1926, After serving for 
three years in the central station 
sales department, Pittsburgh of- 
| fice, he became branch manager 
for the Westinghouse Lamp Di- 
vision, first at Columbus, Ohio. 
then at Grand Rapids, Mich. In 
1936, he was appointed special 
representative for the Lamp Di- 
vision at Chicago, and in 1939 
was named manager of the 
specialties division 
District. 
Chicago. 


agency and 
for the Northwestern 
with headquarters in 
Ill. 

Mr. Willson, a native of Boze- 
man, Mont., joined Westinghouse 
as an electrical engineering grad 
uate student in 1913, following 
completion of his studies at Mon- 
tana State College. 








CONGOLEUM-NAIRN 
NAMES NEW DISTRIBUTOR 


Announcement of the appoint- 
ment of Baker & Hamilton, hard- 
ware wholesalers, San Francisco, 
Cal., as a distributor of Con- 
goleum-Nairn products, effective 
(pril 1, was made recently by 
Congoleum-Nairn, Inc.., 
New Jersey. 


Congoleum-Nairn products in the 
San Francisco area are Butler 
Brothers and the D. N. & E. 
Walter Co., the latter distributing 
Congoleum-Nairn products also 
in Fresno, Los Angeles, San 


Diego, Portland, Seattle and Spo- | 


kane as well as in San Fran- 


cisco, 


HOFFMAN PRESIDENT OF 
ST. LOUIS HDWE. CLUB 


At the regular monthly meet- 
ing of the St. Louis Hardware 
Club, St. Louis, Mo., held at the 
Hotel York on March 22, Joseph 
J. Hoffman, Central Hardware 


Co., St. Louis, Mo., was elected | 


president. Other officers elected 
are: Joseph T. North, 
facturers’ agent, vice-president; 


Charles Miller, Geo. 


Joseph Jutzi, Shapleigh Hard- 
ware Co., treasurer; Al Klaysing,. 
Neidringhaus, Inc., sergeant at 
arms. The directors elected are: 


Wayne Larson, manufacturers’ 


APRIL 29, 1943 


Kearny, | 


Continuing as distributors of | 


agent, Benjamin Melcher, Mel- 
cher-Schene Hardware & Lumber 
| Co.; William E. Way, Vonnegut 
Hardware Co.; Arthur Rorert, 
Builders Hardware & Paint Co.; 
Daniel MacCarty, Star Expan- 
sion Bolt Co., and R. A. Bohn, 
Melcher-Schene Hardware & Lum- 
ber Co. 


The retiring officers were given 
a vote of thanks for their past 
| efforts in behalf of the club. 





manu- | 


E. J. DOUCET 


A. Rubel- | 


mann Hardware Co., secretary; | 


who recently was appointed 
| general sales manager of the 
| Detroit Lubricator Co., Detroit, 
| Mich. The story of Mr. Doucet’s 
|appointment was covered in 
| the April 1, issue of HARDWARE 
AGE. 





TODAY'S Seutang 
SOWS THE SEED FOR 


TOMORROW'S Sates! 


REP 
~ 


ranges, and heaters, is now producing almost exclu- 


Allen, maker of quality stoves, 


sively for Uncle Sam. Though you cannot, at pres- 
ent, offer your customers new Allen appliances, you 
can prepare the ground for future sales by servicing 
stoves in your community, and by supplying Allen 
parts for needed repairs. 

Another suggestion — urge ws 


customers to check up now 






on their cooking and heating 





equipment, and have neces- ; _ oN Hi 
sary repairs made, so as to ea 
avoid delay and disappoint- ne 
ment which the Fall rush may bring. 

In these ways, you can "sow the seed" for sales of 
new and even finer Allen appliances that will be 
available when Victory is won. Meanwhile, you can 
hurry the day of Victory, 
and help your custon ers be 
financially prepare d for 
post-war purchases, by urg- 


ing them to 


BUY U. S. WAR SAVINGS BONDS 












Allen flies the 


©... 
Minute Man = 
flag showing * & * 
10% gross pay- * 

roll participa- * * 
tion. bad sd 


PARLOR FURNACES—PRINCESS RANGES 
STREAMLINE RANGE ETERNAL 
ALLEN MANUFACTURING COMPANY 


NASHVILLE, TENNESSEE 
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| FORMER HARDWAREMAN | Ga. His background of Lusines 
MADE VICE-PRESIDENT | experience includes 10 years 
OF SHIPBUILDING CO. |New York manager for Russel 
| Walton N. Hicks, who has | ® Erwin Mfg. Co., New Britain 
been serving as executive assis- Conn., and six years as managy 
tant to President George B | for the Lock & Forge Iron Diy, 
; “| sion of the McKinney Mfg. Cp 
| Pittsburgh, Pa. 


TAPERED NYLON UNIT 
STARTS PRODUCTION 


The first fudl-scale unit fo; 
| making tapered nylon to replag, 
Aciatic hog bristles in critical); 
needed paint brushes started 
April 4, at a New Jersey plap 
of the plastics department 
E. I. du Pont de Nemours & ( 
The government has preempte 
the unit’s entire production fy 
paint brushes required by th 
armed forces and war industries 
A small semi-works, used in de 
veloping the synthetic bristle, ha 





relatively limited quantities for! 
| the government during the pas! 
Howell of the Tampa Shipbuild- | few months. 

ing Co., Tampa, Fla., since June, These nylon bristles are the 
1941, has been made vice-presi- | first man-made ones with th 
dent at the shipyard and his host | taper, strength, inertness to pain 


WALTON N. HICKS 


| learn of his merited promotion. | natural product, reports the com 
For four years prior to joining | pany. They wear at least three 


|the shipbuilding company, Mr.| times longer than the best hog 
will help YoU Hicks was southeastern manager | bristles, are. not affected by so 


| for the Pittsburgh Screw & Bolt | vents used in brush cleaners, and 
Corp., Pittsburgh, Pa., and had| are not attacked by moths o 
eI the war his headquarters at Savannah, 


rats, the company states. 
Maybe it hadn't occurred to you that the diversi- 
fied war production which McKinney has added | 
to its regular hardware line (the making of parts 
for numerous war items from aircraft to hand 
grenades and landing mats to tanks) will add 
much to McKinney's production skill—will help 
make McKinney more broadly known than ever, 














after the war is over. 

Add that to McKinney's 75 odd years of ex- 
perienc€ in meeting changing trends and you 
have the assurance of a more salable line to meet 
competitive postwar markets. 





First consider McKinney for wartime building .. . 
then talk McKinney and display McKinney for 


building afer the twar. Army-Navy “E” Prodaction Awards 
Of Interest to the Hardware Trade 


Animal Trap Co. of America, Lititz, Pa. 

Chicago Flexible Shaft Co., Chicago, Ill. 

Chicago Roller Skate Co., Chicago, Ill. 

Columbian Vise & Mfg. Co., Cleveland, Ohio. 

Eclipse Lawn Mower Co., Prophetstown, Ill. 

Electric Vacuum Cleaner Co.. Inc., Cleveland, Ohio. 

General Electric Co., Bridgeport Works, Bridgeport, Conn 

Irwin Auger Bit Co., Wilmington, Del. . 

Lufkin Rule Co., Saginaw, Mich. 

Owens-Corning Fiberglas Corp., Toledo, Ohio. 

*Philco Corp., Storage Battery Division, Trenton, N. J. 

Pittsburgh Steel Co., Pittsburgh, Pa., Allenport and Monessen. 
Pa. plants. 





* Award won for second time. 
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been producing tapered nylon in® 


| of Tampa friends will be glad to | ingredients and resiliency of th§ 
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TOM GROGAN NEW PRES. 
OF BROOKLYN ASSN. 


[Thomas Grogan was elected 


ident of the Brooklyn Hard- | 
Association at the April 15} 
ng held at the Knights of | 


neetl 
, 


| 


pre 
wart 


| 
} 


| 
| 
| 
| 





THOMAS GROGAN 


Institute, 81 Hanson 
Place, Brooklyn, N. Y. Edward | 

. r | 
F. Daily and T. Hansen are the | 
new vice presidents and Henry 
F. Bond was reelected as trea- 
sures and the new secretary is 
J. W. Nielsen, Hardware Dealers 

Mutwal Fire Insurance Co. Alec 
Dow, Baldwin, and Sam Singer 

were elected members of the 
board. 

4. C. Flamman, Mellen, Flam- 
man & Simpson, legal counsel, 
reported that due to the efforts 
of various groups opposing an 
increase in the city sales tax the 
plan has been temporarily aban- 
doned. The association 
record as approving the action | 
Dewey in recom- 





went on 


of Governor 
mending economies in the oper- 
of the New York City 
government and suggesting ac- 
tion be taken to amend the ex- 
cess profits tax to allow retention 
of sufficient funds to tide busi- 
lean 


ation 


ness concerns 
and as favoring the Ruml “pay- 
as-you-go” tax plan. S. H. Atkin- 
son discussed the use of CMP 5 
and CMP 5A by hardware deal- 
and also the of | 
using E-5-a for machinist’s tools 


over years 


ers necessity 


due to the revocation of P-100. 


HUDSON COUNTY PAINT 
DEALERS ASSN. NEWS 


At its regular monthly meeting 
the Hudson County Paint Deal- 


ers Association inaugurated its 
spring advertising campaign to 


appear in the local daily papers. 
The theme of the campaign is 
that there is plenty of paint and 
that it is patriotic to paint. The 
first ad will appear in connection 
with the local Clean Up-Paint Up 
campaign. The program will in- 
clude subsidizing by the associa- 
tion of advertising with partici- 
pation by each member to include 
his personal message. An adve1 
sing committee was appointed 
by the president, Max Kaufman. 
Jersey City, and includes the fo! 


| another 


lowing: Louis Gutman, Hoboken; 
Michael Sherman, Jersey City, 
and Irving Siegel, Union City. 
The committee has already start- 
ed working on the contents of 
the first advertisements, with 
others to follow. 

Members voted to contract for 
year for the window 
dressing service which provides 
for windows of each member to 
be dressed, free of charge, each 
month. The advertising 
mittee was instructed to effect a 


com- 


tie-in between window trimmings 





and newspaper displays to bring | 


about a unified merchandising | 
appeal. 
The association contributed 


$25 to the American Red Cross, 
besides personal donations made 
by members individually. 

A special tribute was paid to 
Samuel Novick, Jersey City, one 
of the oldest members, upon his 
50th wedding anniversary, and a 
duly endorsed felicitation to that 
effect was forwarded to Mr. and 


Mrs. Novick. 





SLEZAK PROMOTED TO 
RANK OF COLONEL 

Lt. Col. John Slezak, deputy 
chief of the Chicago Ordnance 
District and 
absence 


on a leave of 
president of — the 
Turner Brass Works, Sycamore. 
Ill., has been promoted to the 


now 


as 


rank of colonel. 
Col. Slezak first went on active 
duty with the Chicago Ordnance 


District in January, 1942, first 
serving as assistant chief of the 
ammunition branch. In March 


of that year he was promoted to 
chief of the tank branch and in | 
September was named chief of 
the Industrial Division. On Dec. 
15 he was made deputy chief. 

Col. Slezak became associated | 


| with the Turner Brass Works in | 


1932. When called into active 
service, he was given a leave of 
absence for the duration of the 


war. 





COL. JOHN SLEZAK 











































































for Air Conditioning and 
Forced Warm Air Equipment 


Research Air Filters offer you a new, profitable merchan- 
dising opportunity. Now is the time filters should be 
changed . . . to remove winter lint, dust and dirt before 
spring decorating and before the air conditioning unit 
goes into operation. Replacing filters is the perfect “foot 
in the door” to give you the chance to suggest air condi- 
tioning or furnace improvements. Research “Rip-Clean” 
feature keeps service calls down and builds 100% greater 
customer satisfaction. 


Complete Merchandising 
Program Furnished FREE 


Write for free information about our new introductory as- 
sortment. Includes filters for nearly all types of installations 
and a complete advertising, merchandising program. Cost 
of ample, original stock, is amazingly small. 





RESEARCH PRODUCTS CORPORATION 
MADISON, WISCONSIN 





* 2) LAWNDALE 
oa o | Cotton CHALK LINES 
<Y ~Y’ (2 BALLSHBBMMMBSO Feet 


= 





Connected balls 


Exclusive put-up 


EACH BALL TIED 
SEPARATELY 





Only Famous Lawndale Chalk Line is avail- 
able in this exclusive put-up that enables 
dealers to supply any continuous lengths 
up to 600 feet, by stocking ONLY 50-foot 
balls. Also put up in 100-foot balls 
Made of pure, white, high grade cotton 
EXTRA strong and smooth . Our original 
twisted construction preferred by most 
users... Available in 15-18-21-24 plys. 


. We also 


MASON LINES 
STAGING 
HAND LINE 


CLOTHES LINE 
NET TWINE 
TROT LINE 


Write for Samples and Prices. . 


invite inquiries on Special Constructions. 


CLEVELAND MILL & POWER CO. 





LAWNDALE, NORTH CAROLINA 


TAKING THE MEASURE OF THE // 


In these days of total war, the 
entire Master Rule organization 
is bending every possible effort 
towards hastening the day of victory. Yet in research and in retail sales 
planning, the return of less restricted selling is being anticipated. 

“Taking the measure of the future” . . . adding improvement to im- 
provement . . . developing today features which will make tomorrow's 
Master Rules your post-war profit leaders—these are aims now being 
translated into definite plans for action as soon as conditions permit. 

For your present priority customers, we offer a standardized, simpli- 
fied line of Master Rules which meet wartime needs. These rules meet 
quality standards. They can be sold on quality as well as on the preci- 
sion and convenience for which Master has been known for many years. 


Master Rule Mfg. Co., DeptyA4, 815 E.136 St, N.Y.C. 
We are interested in your streamline 
steel tape rule. Please send details 
immediately. 

Company Name = 
Address. 
CO ———————— 
Title 
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MAKE IT A RULE TO 
SELL THEM A MASTER 














pesseeseseeesee=4 















OBITUARIES 


E 
i 
- 








J. A. Warner Passes at 76 Years of Age 


Albert Warner, 76, 
treasurer of the Wyeth Hardware 
& Mig. Co., wholesale hardware 
distributors, St. Joseph, Mo., 
passed away on April 6, after a 
two-days’ illness. 


James 


Mr. Warner had been asso- 
ciated with the company for 58 
years. Since young manhood, his 
business life had been centered 
around Wyeth’s. He joined the 
company in 1885 as a stock clerk 
and for more than half a century 
played an integral part in the 
development of the company. 
Soon after joining the organiza- 
tion, he began to work his way 
up in the hardware department 
and eventually became its buyer. 
Although sub-equent years saw 
him rise to excutive position, he 
never relinquished his hold = or 
interest in this department. In 
1901, Mr. Warner became secre- 
tary of the company and _ sue- 


ceeded to the position of trea- | 


surer upon the death of Huston 
Wyeth in 1925. 
Known as one of the best in- 


| executive committee of the Na 
| tional Wholesale Hardware Ass 


formed hardware men in the | 


Missouri river country, Mr. War- 
ner had been a member of the 








J. A. WARNER 


ciation from 1928 to 1940. With 
one or two exceptions, he at 
t nded every convention the asso 
ciation held in the past 40 year: 
He was one of the first members 
of the Harpware Ace Fifty Year 
Club. 

His widow, Mrs. James A 
Warner, and one daughter -u 


Vive. 








FRED ADDISON HALL 


Fred Addison Hall. 19, a di- 
rector of the Belknap Hardware 
& Mfg. Co., Louisville, Ky. 
passed away in a hospital in that 
city on March 27 from a heart 
attack. Despite an illness of a few 
weeks, Mr. Hall had continued 
his duties until a week before 
his death. 

Mr. Hall started with the com 
pany in 1912 and left his terri- 
tery in southern Indiana to join 


the Navy during World War I. 





FRED ADDISON HALL 


Returning in 1919, he took over 
a territory in Ohio and continued 
to represent the company in this 
territory until 1936, when he was 
transferred to the company’s 
offices in Louisville. In March. 
1940, Mr. Hall was appointed 
buyer of the housewares depart 
ment and in May, 1942, was 
elected a director of the com 
pany. 

Surviving are his widow and 


three daughters. 


CHARLES F. MILLS 


Charles Fremont Mills, 84. 1 
tired office manager for P. & F 
Corbin in New York City, died 
at his home in Port Chester. 
N. Y., on April 13. 

Mr. Mills became a sociated 
with P. & F. Corbin in New 
Britain, Conn., in 1883. Some 
years later because of — poor 
health, he left the East and went 
to Denver, Colo., where he be 
came connected with the George 
Tritch Hardware Co. In 1902 he 
returned to Corbin in New York 
and in 1915 became New York 
office manager, which positien he 
held until his retiremert in 1925 
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HAROLD W. ALLEN 

Harold W. Allen. 62, former 
president of the New York State 
tail Hardware Association and 





HAROLD W. ALLEN 
the Mohawk Valley Hardware 
\ssociation, died at his home in 
(Vinton, N. Y., on April 12. 

VW. Allen, 
known and well liked throughout | 
he New York hardware circles, 


who was well | 


tad been a hardware dealer in| 
Clinton for more than 
in a store that had 
lished by his father. He was 
president of the New York State | 
Retail Hardware 
1936-37. 

His widow, Mrs. Sara Ransom 


10 years 
been estab- | 


Association in | 


Allen. and a brother survive. 


WARREN W. WELLIVER 

Warren W. Welliver, proprie- 
tor of W. W. Welliver Hardware 
Co., Danville, Pa., passed away | 
recently. He had not been active 
in the business since he suffered 
a heart attack on August 5, 1942. 

Mr. Welliver began his hard- 
1887 as an em- 
ployee of the Welliver Hardware 


ware career in 





WARREN W. WELLIVER 


(o.. Nanticoke, Pa., 
operated by his father. The Nan- 


which was 


ticoke business was sold in 1895, 


APRIL 29, 1943 





| coast, Mr. 





at which time he moved to Dan- 
ville and again entered the hard- 
ware business. 


Welliver Hardware Co. was orig- 


inally an exclusive jobbing house 


and was conducted that way for 
several However. Mr. 
Welliver 
retail store as well as the whole- 
1910 the 


present 


years. 
decided to operate a 
business and in 
acquired — its 
Besides 
owner of the wholesale company. 
Mr. Welliver was also a partner 
in the Andrews Co., 
Northumberland, Pa. Since the 


sale 
company 


premises. being — the 


Hardware 


management of the Welliver Co. 
required most of his time, he 
left the management of the An- 
drews Hardware Co. in the hands 
of his partner, Paul Andrews. 
Mr. Welliver had been a mem- 
ber of the Harpware Ace Fifty 
Year Club since September, 1938. 


CHARLES H. CASEY 


Charles H. Casey, hardware 


| dealer and former secretary of 


Hardwar 
away) on 


Retail 


passed 


the Minnesota 
Association, 
March 28, after a long illness. 





CHARLES H. CASEY 


Mi. Casey was in the retail 


hardware business in Jordan, 
Minn., for many: years and was 
appointed secretary of the Min- 
Hardware Associa- 


He served in this 


nesota Retail 
tion in 1923. 
capacity until 1932 when he re- 
tired and moved to California. 
Shortly after his arrival on the 
Casey was seriously 


injured in an automobile acci 


dent and as a result was partially 
years 


incapacitated for several 


prior to his death. He was a past 


| pre ident of NRHA. 


CHARLES W. LAMMERS 


Charles W. Lammers, 69, prom- 
inent hardware dealer of Madi- 
sonville, Ohio, died on April 13. 
He had 


store in 


operated a hardware 
Madisonville for 
years and was a pa t president of 
the Ohio Hardware Association. 


many 





The W. W. 








Uncle Sam Knows Quality 


The same quality that has made Eagle Cans and Oilers 
the best for shop, home, and farm, today makes them 
standard equipment for aeroplanes, tanks, jeeps, guns 
and ships. 

lf you can’t get all the Eagle products you want now, 
you'll know that Uncle Sam, like you, knows quality 
—and he comes first. And when that job is done, we 
will be able to fill your order more promptly. 


EAGLE MANUFACTURING CO. 


Wellsburg West Virginia 

















“ROYAL JIM” says: 


PD-IX WILL GET 
YOU ROYAL 
FUSES P DQ 








ROYAL Crystal Glass Top Fuses, and 
ROYAL Cartridge Fuses, are still avail- 
able for civilian purposes despite heavy 
war demands. WPB insured adequate 
supply for the American public thru use 
of PD-1X applications by wholesalers. 
++. SO specify ROYAL — the 
PERFORMANCE plus fuses! 
ROYAL has plonsored major improve- 


ments in fuse design and construction, 


/ ROYAL wire also 


available, but 


and maintains exclu- 





sive features today! 


ROYAL Fuses are the 


only for war es- 


best to use... to buy 


sentials. 
... to sell! 





R Y & 1 


ELECTRIC COMPANY, INC. 


95 GRAND AVENUE * PAWTUCKET, R. I. 
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Four Orders Change 
Farm Rationing Setup 


Farm fencing, peanut pickers removed from 


group of rationed articles. 
placed under rationing. 


Pressure cookers 
Quota controls re- 


moved on milking machines, grain and forage 
blowers and portable and stationary elevators. 


In four orders affecting the 
rationing of farm machinery and 
fencing and 
nut pickers were 
the of 
pressure cookers were placed un- 


der 


supplies, farm pea- 
removed from 
group rationed articles, 
rationing, and quota controls 
milking and 


forage blowers and portable and 


on machines grain 


stationary elevators were re- 
the Department of Agri- 
culture said April 16. 


The 


moved, 


farm fencing list includes: 


barbed wire, poultry netting, 
poultry flooring and the follow- 
ing woven or welded wire fence 


hog and cattle fence and poul- 


try fence. 


will be 


Fencing was dropped from the 
program following the 
of CMP-4 by the War 
Production Board, which provides 
for the 
Present WPB regulations permit 


rationing 
issuance 


distribution of fencing. 


any person to purchase amounts 


of fencing not exceeding $10.00 


the 
of home-canned non-acid 


obtaining greatest possible 
volume 
vegetables and meats. Community 
pools and organizations composed 
to 


use a pressure cooker jointly will 


of several families who agree 


have a better chance to obtain a 


pressure cooker than individual 
families who usually can little 
food, according to Department of 
ficials. 

Peanut pickers, instead of be- 
distributed 
associations 


ing rationed, will be 


by peanut growers’ 
in cooperation with the Depart- 
of milk- 
make 
of 90 


cent of their authorized produc- 


Manufacturers 
may 


ment. 


ing machines im- 


mediate distribution per 


tion but must reserve 10 per cent 


in a single purchase, or 4000 | 
lb. in a quarter-year period. 


The 150,000 


which will be 


cookers 
1943 
rationed by County Farm 
Rationing Committees or by sub- 


pressure 
produced in 


| committees established for urban 


areas. Eligibility to purchase new 
pressure cookers will be based on 


to meet emergency requirements. 


Manufacturers of grain and 





| to 





NO RESTRICTION EASE 
ON CAST IRON SOIL PIPE 


There will be no relaxation in 


restrictions on the manufacture 
of cast iron soil pipe, it was em- 
phasized at a meeting of the Cast 
Iron Soil Pipe & Fitting Industry 
Advisory Committee in Washing- 
ton. The announcement 
made to correct what appeared 
be a general impression in 
industry that pig iron 


was 


the 


and 


| scrap were in plentiful supply. 


forage blowers and portable and | 


stationary elevators may distrib- 
100 cent of their 
thorized production. No national 


ute per au- 


reserve of any of these items is 


needed because their use is sec- 


tional rather than national. 








ORDER M-106 CLARIFIES 
PROVISIONS ON SHELLAC 


(Washington Bureau 


of HAKDWARE AGE) 
Definitions and existing stocks 
exemptions in the shellac order | 
have been clarified by WPB 
through issuance of Allocation | 
Order M-106 as amended. The 


section on applications is amend- 


ed to provide that a supplier 
seeking authorization to accept 
delivery of shellac for inventory 


shall apply on Form PD-617 in 
the prescribed, specify 
ing “to hold 
pending further authorization.” 

The 
shellac as including lac processed 
further than 
chlorine 


manner 


as end use intact 


amended order defines 
with 
alcohol 


but not includ- 


bleaching 
with 


no 
or cutting 


or other solvents, 


ing lac after it has been mixed 
with a substantial quantity of 
other materials or after it has 


been incorporated into molding 
compounds or after it has been 
made an integral part of 
article such as electrical 
ment or parts. 
defined as any person 
uses shellac that it ceases to be 
shellac so defined. A 


some 
equip 
is re 
who 


A consumer 


so 


as 


person 


| Price 


| 


| lac 


| of a person other than a bleacher 
|or importer on Feb. 25, 


or who uses a molding com- 
not 


pound containing shellac is 
a consumer. 
Cut bleached 


cluding seedlac, 


shellac, in 


in the 


or 


possession 
1943, 


Shellac in the hands 
of a bleacher or importer which 


quirements. 


| was cut or bleached prior to July 


31, 1942, 
bleached prior t 


seedlac cut or 
Feb. 25, 1943, 


or 





except where special directions 
were given by WPB, are ex- | 
empted. 


FARM STONEWARE 
MAKERS CAN SEEK PRICE 


RELIEF 
Stoneware and stoneware spe- 
cialties for farm use have been 


added to the list of products on 
which manufacturers may apply 
for adjustment of maximum 
prices under a recently revised 
method, OPA pointed out recent- 
ly. The method designed to 
meet problems created by acute 
local shortages in building mate- 


Is 


rials. It is embodied in Maximum 
Regulation No. 188 and 


who merely cuts or bleaches shel- | stoneware and stoneware special- | 
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ties have been added to Appendix 
B in that regulation by 
ment No. 11 


Amend- 


Suggestions were made that 
pipe and fittings and job castings 
be segregated when reporting 
inventories so that a clearer pic- 
ture of Victory Pipe sales might 
Efforts are 
made to assist producers in dis- 
posing of existing stocks of extra 
A task 
appointed to 
conserve trans 
Following a 
of 


cast iron soil pipe fittings, it was 


be shown. being 


heavy pipe and fittings. 
committee was 
to 
portation facilities. 
simplification 


study means 


discussion on 
decided that a copy of the sim- 
plified list of fittings should be 
sent to each producer for analysis 
and comments. 

May 10 was set as the tenta- 
tive date for the next meeting of 
the Committee. 








“ New Set of Class B Product 


}exempted from authorization re- 


Symbols Assigned by WPB 


An entirely new set of Class B 
Product Symbols has been as- 
signed to items falling within the 
jurisdiction of the various Indus- 
try Divisions of the 
tion Board, it 
April 14. 


These new symbols replace the 


War Produe- 


was announced 


former S-3 designation which was 
used for B Products during the 
second quarter. The new symbols 
will not be applicable until the 
third and subsequent quarters. 
The purpose of applying the 
new symbols to B Products is to 


\ special program, designated 


B| 
} 
| 





provide the War Production | 
Board with a means of determin- 
ing at mill levels, the uses to 
which controlled materials will 
be put. 

Each symbol indicates a B 
| Product program, lists of which 
| may be obtained from WPB. 


S-4, is established to cover a mis- 
cellaneous group of B Products. 


including such items as _ loose- 


leaf binders, printing rolls, mul- 
tigraph and_ printing presses, 
power coding machines, paper! 
folding machines, wire stitching 


machines, and others. The plan 


for using the new B Products 
symbol calls for continued us¢ 


of the S-1 symbol applying to 
repair parts. The new B Product 
designations completely replace 
the use of the former S-3 symbo! 

This means that in applying 
a preference rating to industria! 


dust-collecting equipment, fo! 


example, the preference rating 
will be accompanied by the syn 
bol J-5, which will give it an 


up-rating similar to that former! 
granted by the 
S-3. 


use of the symbu! 
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Binder Twine Affected At 


All Levels by MPR 360 


fhe Office of Price Adminis- | 
tration issued, on April 6, Maxi- 
mum Price Regulation 360, set- | 
ting maximum prices for the sale 
of binder twine, at all levels. | 
Dollars-and-cents ceilings are set | 
for sales to wholesalers and _ re- 
tailers and definite retail mark- | 
ups are supplied for retailers to 
add to their maximum purchase 
These prices apply both 
twine and combina- 


prices. 
to all-agave 
tion cotton and agave twine and 
become effective April 5, 1943, | 
to supplant “formula ceilings” 
for twine established under vari- 
ous regulations at different sales | 


levels. 


Sales to retail stores are sub- 
iect to the following ceilings, 
job applicable base-point: 

quantity 

purchased 500-foot 550-foot 600-foot 
es ihan 

200 ~bales $6.12% $6.37%% $6.75 
WM to 399 bales 6.00 6.25 6.62% 
100 bales 

or more L.8T Me 6.12% 6.50 
Maximum prices are estab- 
lished for retail sellers of two 


general classifications based upon | 
the mark-ups generally prevailing | 
in the trade in the past. If, dur- 
ing the preceding binder twine | 
year, the seller had retail binder | 
twine sales totaling less than 400 | 
bales, he is allowed a mark-up | 
of $1.00 per bale over the sum | 
of his maximum price and ap- 
propriate freight rate to his store. | 
If his sales for this period were | 
400 bales or more the mark-up is | 
75 cents per bale. 

For retail than 
bale lots, the ceiling per ball of | 
twine is determined by the maxi- 
mum price for the full bale di- 
vided by the number of bales of 
twine packed in the full bale. 

The regulation preserves the 
freight equalization plan used by | 
the principal producers for sales | 


sales of less | 


of binder twine during the past 
several seasons. Maximum prices 
are f.o.b. the “applicable 
point.” 


hase- 


The same maximum prices ap- 
ply both to jobbers and manufac- 
turers. Jobbers are required to 
ontinue the same terms and dis- 
counts granted to purchasers dur- 
ing the preceding binder twine 
each 


vear—ending Oct. 31 of 
vear—with the limitation that the 
terms shall in no event be less 
favorable to the purchaser than 
five per cent discount for pay- 
ment within 10 days of the date | 
of invoice, net 30 days. 

Sales by manufacturers are sub- 


ject to discounts and terms of 


sale listed in the regulation based 
APRIL 


29, 1943 





partly upon the date of shipment 
during the binder twine season, 
and the subsequent date of pay- 
ment. 

With ceiling prices on a slid- 
ing scale based upon the quantity 
of twine purchased, provision is 
made for rebates or allowances to 


| purchasers who, at a later date 


in the binder twine year, buy 
additional quantities from the 
same seller and thus become eli- 
gible to a lower maximum price. 

Under this system, shipments 


| made during the course of a year 


may be invoiced and paid for at 
for the 
quantity shipped. If and when a 
later purchase entitles the buyer 
to a lower maximum for the total 
up to that 


the applicable ceiling 


quantity purchased 


time, the rebat s or allowances 
made to the purchaser shall be 
shown on an invoice or credit 


memorandum delivered to the 
purchaser within 30 days of the 
date of shipment of the purchase 
establishing the lower maximum 
price. 

All sellers of binder twine are 
required to keep records of each 
sale for which a ceiling is estab- 
lished by the binder twine regu- 
lation. This record includes a de- 
scription of the twine, the name 
and address of the buyer, the 


| date of sale and the price. Every 


buyer making purchases for re- 
sale must keep similar records 
of such purchases, including the 


| name and address of the seller. 


Licenses are automatically 
granted by OPA to all sellers of 
these twines. This license may 
be suspended for violations in 
the sale of 

no 


connection with 


binder twine and 
whose license is suspended may 
cell twine during the period of 
suspension. 


person 








To Make 150,000 


Pressure Cookers 


Three companies have been 
authorized to manufacture a 
total of 150,000 steel pressure 
cookers. These will be made 
by The National Pressure 
Cooker Co., Eau Claire, Wis.; 
Burpee Can Sealer Co., Bar- 
rington, Ill., and the Wisconsin 
Aluminum Foundry Co., Inc., 
Manitowoc, Wis. 

These cookers will be ra- 


| tioned by county farm ra- 
|tioning committees or by 
sub-committees established 


for urban areas. 








Why do we spend our money 


Advertising Whitney hampers 


to your customers? 





BECAUSE, while we assume we'll never create a positive 
demand for Whitney hampers, we have created a consumer 
preference that does make your selling just a little easier. . . 


a little faster. 


What's more, we'll wager the dollars Whitney has spent 
(and will continue to spend) in consumer advertising has 
created a consumer acceptance equaled by no other hamper. 


A fact for you to consider when we can again supply all the 


Whitney hampers you'll need. 









Your Whitney HAMPER 
Laas Lhe We 







tl 












» Bete 
| V/hitney’ HERE'S JUST SOME OF THE 
cuaTies HAMPERS ADVERTISING WHITNEY 





HAS DONE IN AMERICAN HOME 
AND HOUSE BEAUTIFUL ffs 
SINCE SEPT. 1942 








HAMPERS 


BEST KNOWN IN THE PAST... BEST KNOWN IN THE FUTURE 


F. A. WHITNEY CARRIAGE CO. -: LEOMINSTER, MASS. 
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Here's the answer! 
Say, this DEMING 
SERVICE MANUAL 


DOK 


@ Here, in this 68-page DEMING WATER 
SYSTEMS SERVICE MANUAL, you have the 
correct answers to hundreds of questions on WHAT 
to look for and HOW to service all types of 
Deming Shallow and Deep Well Water Systems. 


Team-mate for this timely Service Manual is the 
84-page Deming PARTS LIST NO. 42 which 
covers all parts and ceiling prices on each part. 


The two books are the backbone of the DEMING 
PUMP PROTECTION 
PLAN, designed to help 
YOU meet wartime 
conditions in a PRAC- 
TICAL way! Any part 
or ALL of this plan is 
available for YOUR 
use at no cost to you! 
Write for complete 
details NOW! 


THE DEMING CO. 
SALEM, OHIO 


avin ic 


PUMPS AND WATER SYSTEMS 








|new provision of Food Distribu- 











To Exempt More of 


Construction Industry 


Price control soon will be re- 
parts of the 
industry. In an- 
nouncing this recently, Prentiss 


moved from most 


construction 


Brown, price administrator, said, 
however, that repair and main- 
tenance services, which are a fac- 
tor in civilian rents, will remain 
under control. 

All general contracting and 


many types of sub-contracting 
for jobs on new dwellings and 
factories, as well as the services 


in connection with the construc- 


lation. Mr. Brown said the nee- 
essity for a regulation over the 


entire construction field had been 
eliminated by wartime limitations 
on civilian construction and the | 
construction 


drastic decline of 


activity. 


tion work which will 
under control are: Repair ser. 
vices, including plumbing and 
the repair and maintenance of 
heating plants. Sheet metal 
work. The sale of maintenance 
materials, such as roofing, floor- 
ing and siding—on an installed 
basis. The sale of building ma- 
terials on ai unit “installed 
basis.” This includes materials 
such as pipe and fencing, and 
equipment such as water-heaters 
and furnaces, when sold on an 


remain 


. : | installed unit basis. 
tion, will be removed from regu- | 


of the 
Examples of construc- | Board. 


Prices for materials purchased 
by the industry wiil also remain 
subject to applicable price regu- 
lations. 

Wages paid will remain sub- 
ject to applicable wage controls 
National War Labor 








Fat, Oil Quotas for Paint 
Floor Coverings Etc., Reduced 


More definite exemption of | 
food and industrial 
needed by the Army, Navy, and 
other war agencies from quotas 
major 


products 


on fats and oils is the 


tion Order No. 42, which Secre- 
tary Wickard March 31 
to replace War Production Board | 
Order M-71. Quotas for the use 


issued 


lof fats and oils in making edible 





products, soap from primary fats 
and oils, and printing ink con- 
tinue unchanged. Due to the ex- 
emption of direct war needs from 
the quotas, however, the previous 
quotas on paint, varnish, other 


floor 


ings, oilcloth, and other coated 


protective coatings, cover- 
fabrics have been reduced from 
70 per cent to 50 per cent, and 
the quota for soap made from 
domestic vegetable oil foots and 
fatty acids from 150 to 100 per 
cent. 


The order also reduces the 


| quota on deliveries of linseed oil 
{to all except manufacturers from 
| 70 per cent to 50 per cent of the 


deliveries during the base period, 
1940 and 1941. 


| change, the 


A similar provision applies to 


protective coatings, including 


paints, varnishes, linoleum and 
other coated fabrics made for the 
armed forces and the United 


Nations, but manufacturers must 
obtain authorization for the ex 
emption from the Director of 
Food Distribution. In another 
order extends the 
quota exemption on edible prod 
ucts made for the Army, Navy. 
and certain other war agencies 
to cover those delivered through 
wholesalers and jobbers or used 
by contractors in feeding Army 
and Navy personnel. 

The revised quotas for the use 
of fats and oils in producing 
civilian goods, based on the man 
ufacturers average use during 
1940 and 1941, include: soap, 84 
per cent of primary fats and oils, 
and 100 per cent of domestic 
vegetable oil foots; paints, var 


nishes, lacquers, water paints. 
and other protective coatings, 50 
per cent; linoleum, oilcloth, and 
felt base floor coverings, 50 per 
cent; other oilcloth and coated 
fabrics, 50 per cent; 


inks, 90 per cent. 


printing 
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Release Steel Parts 


For Some Civilian Goods 


\Miany civilian products in 
which the has for 
some time been barred will soon 
be available to consumers in 
limited quantities as a result of 
an action announced April 8 by 
the War Production Board which 


use of steel 


releases certain stocks of — par- 
tially or wholly fabricated steel 
parts. 

By an extensive revision of 


Order M-126 (Iron and Steel 


Conservation), these inventories, 
which have been frozen for three 
io eight months, are permitted to 
about 20 


be used in items for 


which they were originally in- 
tended. The inventories are esti 
nated roughly at about 3,000 


was. No new steel may be used 
i the items involved. 

The products in which steel 
naterial, already processed by 
the dates in 1942 shown for each, 
may be used, include: cold and 
registers 
frames—June 18; 
eum binding—-Dec. 5: 
brush-backs 


warm air 
awning lino- 
} brushes 
Aug. 14; non- 
hair curlers—June 18: 
floor and counter covering trim 


and 
electric 


June 18: and screen frames 
June 18. 
Other changes made by the 


amended order include: 


l. Reinforcings for concrete 


culverts and sewer pipe are pet 


mitted from discard steel, re 
rolled rail steel, or “top-cuts” 
only. 


2. Production of wheelbarrows 
for use in dairies is permitted. 

order to 
steel for more 
war purposes, only Bessemer steel 


3. In 
hearth 


conserve open 


essential 


can be used in the production of 
A quota of 
the 
of roofing and siding for mainte 


roofing and siding. 


1331/3 per cent of output 
nance and repair purposes dur 
ing 1942 is established for 1943 
production of roofing and siding 
for these purposes. 

1. Added to the prohibited list 
are the following: linen hampers, 
except 


frames; shelves for do 


mestic ice refrigerators; and food 


carts, except for hospital use. 


9. To eliminate conflict — be- 
tween Order M-126 and other 
WPB IL. and M orders, all items 


covered by M-126 as well as by 


another order are amended by 


an appropriate cross reference to 


the applicable order. Thus an 


item on the prohibited list of 


M-126 covered by an L_ order 
has the clause “except as may 
APRIL 29, 1943 


June 18; | accessories is prohibited. Pre 


be permitted under Limitation 
Order L * set forth 
The items affected 
include: L-30 


oppo 
site the item. 
by this change 
(kitchen, 
iniscellaneous articles) ; 


series household and 
L-39 and 
L.-126 (industrial and commercia! 
refrigeration and air-conditioning 
machinery and equipment); | 

62 (metal household furniture) : 
(office I -227 


(fountain pens, mechanical pen 


1-73 supplies) ; 
cils, wood cased pencils, pen nibs 
pen holders); L-236 

simplification) and 


(hard 
1-248 


washers). 


and 
ware 
(commercial dish 

6. Since they are covered by 
Order M-2l-e, tin 
terneplate are removed from the 


plate and 


definition of iron and steel cov 


M-126. 


> a 
7. Production — of 


ered by 
warm alt 
registers from Bessemer steel ot 
top-cuts is permitted. 


8. Production of all automobile 


viously, M-126 contained an ex 
ception for those automobile ac 
law. \ 


specific order covering these ac 


required by 


cessories 


| cessories is being prepared and 


will shortly be issued by the 


\utomotive Division. 

9. Fences of all kinds are pro 
hibited except as permitted by 
Order L-211. Chain link 
for use of the armed 
however, are specifically — per- 
mitted by List C of M-126. Fence 
posts for the armed services and 


fences 


serv ices, 


for agricultural purposes, from 
re-rolled rail steel, are permitted. 
10. The metal 


cloth is clarified to permit the 


definition of 


production of insect screening 


and hardware cloth. 


TO RELEASE 400,000 | 
HOUSEHOLD REFRIGERA- 
TORS 
100,000 household _ re- 
frigerators, 148,847 of them elec- 
tric and gas-operated, and the re- 
mainder non-mechanical, will be 


Some 


available to civilians this spring, 


WPB has announced. 
{ new amendment to Order 
L-5-d provides that only those 


who cannot be served by other 
types of refrigeration are eligible 
to buy gas or electric refrigera- 
Each purchaser must attest 
on an application form that the 
refrigerator required is necessary, 
and that the applicant has no 
mechanical _ re- 
refrigeration 


tors. 


other domestic 
frigerator or any 


equipment that is usable. 











“That never happened 


on my Range . .- 


‘a R oven pilot blew out? Why, that can’t happen 


here! You see, my GRAND Range has a wonderful 


Safety Oven Pilot that's actually draft-proof. The flame 
can’t be blown out by vagrant breezes or by opening or 
closing oven doors. So there’s no chance of gas escaping 
. no risk, or waste of precious fuel.” 
The Safety Oven Pilot is just one of dozens of ways in 
which Grand Ranges are proving their mettle in extra 
wartime economy and for-the-duration service. Thanks 
to their built-in quality, Grand Ranges are doing tire- 
less service on the home front 
today ... and thousands of 
delighted users will turn to 


new Grands again in the post- 





war world of tomorrow. 


WHEN PEACE COMES...IT WILL BE GRAND 


Grand Ranges 


DIVISION OF THE CLEVELAND COOPERATIVE STOVE COMPANY 
CLEVELAND, OHIO 


GAS AND 
€Lecrric 












an the fifth time in the 127 years of 

our existence we, of The F. H. Lawson 
Company, are serving to help America 
defeat its enemies. And today, over seven 
acres of floor space in our plant are 
devoted to the production of the tools 
of war. 


Tomorrow we will again turn to the manu- 
facturing of a complete line of bathroom 
cabinets—cabinets designed for the house 
of the future from the materials best suited 
to their design. Perhaps they will be made 
of steel, perhaps of plastics or of alumi- 
num or even of plywood. In any case, 
the finest cabinets will bear the name of 
Lawson. 


PF epi 


THE F. H. LAWSON CO. 


Bathroom Cabinet Division 





Cincinnati, Ohio 


BATHROOM 
\ CABINETS 


\ 127 YEARS | 
4 OF QUALITY 


“ke 


INVEST in AMERICA 
BUY WAR BONDS 
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Working on Maximum Prices for 
Tron, Steel Warehouse Products 
In All Zones of United States 


Progress is being made toward 


2 of members of the industry 


| from 1] eastern and mid-western 


establishing specific maximum 

prices for heavy line iron and| states to discuss specific mavxi- 
steel warehouse products for | mum prices for zone 5. 

zones in addition to the four| Thursday's meeting was de- 


eastern ones made effective April 
16, the Office of Price 
tration has announced recently. 


A dminis- 


The specific maximum prices are 
to replace those established under 
a “freeze date and 
method and are fitted to market- 
ing areas. 

The statement followed a meet- 
April 15 
at Washington and was attended 
by 16 prominent heavy line ware- 
from central 
and western states extending as 
far as the Rockies. That confer- 
ence followed a meeting on April 


ing that was called on 


housemen western 


formula” | 


voted to discussion of proposals 
by industry members concerning 
trading areas in 16 states that 
will be in zones 6 to 9 inclusive. 
This territory includes parts of 
Indiana and Michigan, and al! 
| of Wisconsin, Illinois, Minnesota. 
Towa, Missouri, Arkansas, North 
'and South Dakota, Nebraska, 
| Kansas, Oklahoma, Montana, Wy- 
|oming and Colorado. 

| Within the next several weeks 
| meetings will be held with in- 
dustry representatives from south- 
ern and far western states, al- 
| though the exact dates for them 
| have not been determined. 














Copper, Brass Mills Receive 
May, June Delivery Instructions 


Special Directions under CMP 
Regulation No. 1 were issued to 
and brass 
mills, stating that products ap- 
proved by WPB for delivery dur- 


copper wire mills 


ing April could not be displaced 
in mill production schedules by 
any other orders, including au- 
thorized controlled materials or- 
ders, notwithstanding any provi- 


sions in CMP Regulations, unless | 


specific directions to the 
trary are the 
duction Board announced April 9. 

Direction No. 3 
mills), 


con- 
issued, 


(copper wire 
No. 


embody 


Direction 
products) 


and 
(brass mill 
these instructions. 

Direction No. 4 further states 
that in the case of brass mills, 
authorized controlled materials 


War Pro- | 


Regulations, and all orders -o 
accepted must be reported to the 
WPB Copper Division. 

Orders bearing the program 
symbols N-l, O-1, and O-4 for 
May and June delivery are to be 
accepted and produced only in 
accordance with detailed instruc- 
tions which will be 
| each brass mill. 


issued to 


Authorized controlled material 
| orders for copper wire mill prod 
ucts calling for May and June 
| deliveries must be accepted and 
scheduled in accordance with the 
| provisions of CMP Regulation 
| No. 1, ahead of orders bearing 
| preference ratings only. 





| In the case of both brass mills 
jand copper wire mills, the Di 


| rections provide that where an 





orders for May and June deliv. | 
eries (for other than Navy and | 
Army Ordnance programs desig- | verted into an authorized con- 
nated N-1, 0-1, and 0-4) must | trolled material order the effe 
be accepted up to 100 per cent | tive date of the conversion is the 


order previously placed is con- 


of production directives issued | date on which the allotment num 
with respect to such programs. | ber is received by the producer. 


If no special production direc- | Delivery of such orders may | 
tives have been issued, brass | refused if the allotment numbe1 
mills are required to accept such |is not received in 
|with time limits for placement 


accordance 
orders up to 100 per cent of ca- 


pacity. Production of these or- | of controlled materials orders a= 

ders, under Direction No. 4, must | established in Schedule III 

be in accordance with CMP |CMP Regulation No. 1. 
HARDWARE AGE 
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Ease War Restrictions on Certain 
‘Minor Construction” Categories 


Restrictions on war-time civil- 


ian construction were eased 
slichtly in certain 


struction” categories April 17, by 


“minor con- 


an amendment of Conservation 
Order L-41, which controls civil- 
ian building operations. 

the principal change brought 
about by the amendment is that 
which broadens the 
pr ects restricted by 
Orcver. 
construction, 


types of 
the 
Formerly, certain minor 
defined by dollar 
limits, was unrestricted if no pri- 


not 


orit assistance was needed for 
obtaining material. The new 
amendment retains the dollar 


limitations but removes from the 
the Order this 
minor construction regardless of 
whether or priority 
tance is required, provided no 
naterials are used for utility con- 
Authorization for this 
itter use of material is provided 
inder orders in the l 
Where 


needed 


restrictions of 


assis- 


not 


ections, 


series. 
priority assistance is 
for minor construction, 
the applicant must use either a 
PD-200, a PD-200-c, or a PD-105 


form. This is necessary as a| 
matter of administrative policy 
so that the War Production 


Board may examine the project | 


ments as would be the case if 
PD-1A forms were used. 
Preference ratings for various 
minor construction jobs are auto- 
matically assigned under certain 
blanket preference rating orders 
such as CMP Regulation No. 5 


and Preference Rating Order 
P-144. Where applicants come 
under these regulations, they 


need file no other application. 

Minor construction referred to 
in the amendment is that which 
fits into one of the following 
categories: 

1. Residential construction and 
not multiple residential, or that 
which is listed in a group of 
the 
mated cost of construction is less 
than $200. 

2. Multiple 


cultural or 


special projects, and esti- 


residential, agri- 
other restricted con- 
struction, which is not listed in 
the 


and 


group of special 
the cost of 
struction is less than $1.000. 


projects, 
estimated con- 


}. Industrial construction, not 
listed on the group of special 
projects, the 
cost of construction is less than 
$5,000. 
1. The 


necessary to 


where estimated 


minimum construction 


make safe and to 


protect any structure, or its con- 


. 199 OA2 
as a whole and not in small seg- | ““’ 1943 


fire, flood, tornado, or other dis- 
aster. 

ds. Agricultural construction 
necessary to avert threatened loss 
of farm products. 

The list of special projects in- 
cludes those 
function is 


whose principal 


public or private 
occupancy by not 


five 


amusement; 


more than establishments 


selling or dispensing goods, mer- 


chandise, food or drink, or pro- 
viding services; use as a club, 
lodge, fraternity or sorority 
houses, auditorium or assembly 


hall; or for the manufacture, 
processing, or assembling certain 
types of goods. 


MAXIMUM PRICE ORDER 
ON MANILA ROPE 


\ maximum price order was 
issued by the Office of Price 
Administration April 9 to facili 
tate acquisition from 
Manila 
use of the Army and Navy. 

Issued under Maximum Price 
Regulation No. 204—Idle or 
Frozen Materials Sold Under Pri- 
orities Regulation No. .13—the 
Order is No. 12, effective March 


private 


owners of new rope for 


It applies to sales of 
new Manila rope by owners who 
have acquired the rope for their 
own use but who will sell it un- 
to the Metals 
or its agent. 

Prices established are the net 
price of the rope to the owner 


used Reserve Co. 


exclusive of freight handling 
charges plus 10 per cent, and | 


apply at point of shipment. 
The OPA order refers specifi- 
cally to sales made by any con- 
sumer-holder of Manila rope of 
certain grades and dimensions to 


4 


Metals Reserve Co., Murray Cook | 
Metals | 


for the 
any of their 
agents, pursuant to the War Pro- 
duction Board’s Recovery Pro- 
gram RD-47, issued March 22. 
Murray Cook’s address is 


Fast 44th St., New York, N. Y. 


acting as agent 
£ £ 


Reserve Co. or 


The WPB program is intend- | 


ed to enable owners of Manila 


rope to sell it for use of the | 
Army and Navy. 

As described in this OPA 
maximum price order, Manila 


rope is undamaged, unused rope 


Manila fiber 


and cable in which 


is used either alone or in com- 
bination with other fibers, and 
which is of a diameter 3/16 in. 


or larger and in lengths of not 
less than 200 ft. Grades included 


are those designated by manu- | 
facturers as “better than grade | 
“orade 2,” and | 


1,” “grade 1.” 


tents, damaged or destroyed by! “grade 3.” 
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KURSH PAPER COMPANY 


Three New Ways to Ride the 


VICTORY GARDEN 


BAND WAGON 


to timely 


EXTRA 
SALES! 











Self - selling displ 
rack FREE 
Gross Numerals. Holds 
12 each of numbers 
l to 0. 


with 2 








Sell Double-Action 
X-RAY Numerals! 


(1. Luminescent 2. Reflecting) 


Here is a proven fast-selling line of non- 
priority merchandise. Customers like this line 
now because they’re lawn and home conscious 
this year—thanks to national Victory Garden 
promotions. Sell this line three ways (as illus- 
trated above) and cash in right now on its 
strong seasonal demand. 1. Lawn Marker 2. 
House Marker 3. House Number 

Numbers are double-acting tempered mason- 
ite, coated with a luminous paint, which makes 
them glow in the dark, also reflect light from 
flash lights, street and aute lights. The markers 
are weatherproofed for long outdoor use in 
all kinds of weather. Black, green or natural, 
made of sturdy, good looking Red Oak. 
Markers retail at $1.00 with four numbers. 
Individual numbers are priced at’ 10¢ each. 


HERE'S PROOF 
THEY'RE SELLING FAST 


Jobbers everywhere 
are sending in re- 
orders once a month 
and oftener. That's 
how we know this 
item is selling in big 
volume from Coast to 
Properly displayed in 
it will sell on sight 
to city and suburban home- 
owners, Write for 
circular and price list. Don't 
miss this timely opportunity 
for Spring and Summer Profits. 





Coast. 
your store, 






Representatives in leading cities. 


1933 Euclid Avenue 
Cleveland, Ohio 
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“p T”’ 
BOATS 


AND 


GUN 
STOCKS 


“PT” boats and gun stocks are only two of the hundreds of wood 
products that are being produced today in tremendous quantities 
as weapons of war. These hundreds of wood products, on high 
priority, have increased demands for woodworking tools of all 
kinds. But the woodworking tools in greater demand today are 
those of high quality... tools that will withstand longer hours 
of wear and tear. Yes, that’s one reason why today essential 
users — those high priority buyers of quality — have increased 
the demand for Greenlee Tools. And to the Hardware Trade 
special credit is due for having opened and extended the supply 
line to many of these new fields of America. 








ee ——__— 


Shown above are a few popular items from the Greenlee line of 
hand tools ... tools that will one day again be available for all 
craftsmen. These are a few of the Greenlee tools of quality that 
are selling in tremendous quantities ...tools that hold their 
cutting edges and withstand the wear and tear of hard usage. 
They will again, when peace returns, be easy to sell. 








Note: As usual, high priority orders are required, and shipments will be made for | 


essential users as rapidly as conditions permit. To increase productive efforts we 
recommend follow-ups only in cases of urgent necessity. 


reenlee 
TOOL CO. 


1805 HERBERT AVE., ROCKFORD, ILL. 


La . 
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certificate 


| athletes, 
| shoes worn by them are not con- 








OPA Issues Rules for Sales of 











Baseball and Other Athletic Shoes 


With summer sport. bringing 


customary increased de- 
athle tic 


Administration 


on the 
mand for shoes, the 
Office of 


has explained how to buy them 


Price 


under rationing. 

Baseball 
letic 
the follow ing 


ath- 
be acquired in 


shoes and other 


shoes may 
ways: 


By profe sional 


coaches, managers, ete.: Shoes 


worn by big league and minor 


league players are considered 


‘work shoes’ and when bought 


by the club itself, the shoes can 
be furnished members of | the 
teams without the players having 
ration currency for 
them, as long as the club retains 


to surrender 


title to the shoes, 
Provision was made in the orig- 
inal order to permit employers to 
purchase work shoes for their 
employees, and employers of pro 
fes ional ball players qualify. To 
get certificates for the purchase 
of these shoes, an employer ap 
plies to an OPA district office. 
When the player himself buys 
the shoes, he must first spend his 
stamp 17, and any unspent 
stamps held by members of his 
family. However, 
the stamps, a_profes:ional 
player upon application to his 
War Price and Rationing Board, 
can be given a shoe purchase 
certificate or permitting 
pair of spiked 
than 


stamp 
him to buy a 


shoes, if he has less two 


pairs which are wearable or re- | 


pairable. This permits a_ ball | 
player to have necessary ball 
shoes in addition to his shoes 


for street wear. 


By members of the armed 


forces: When a member of the 


| armed forces needs athletic shoes. 


he applies to an authorized issu- 
ing officer, stating his necessity. 
when needing 


just as he does 


dress shoes. The authorized offi- 
cer may issue a shoe purchase 


which must bear his 
signature. 
“company” 


By semi-pro and 


trams: Members of these teams 
are not considered professional 


and, therefore, baseball 


sidered “work shoes”. For such 
persons, athletic shoes can be 
acquired only in conformance 


athletes, 


after spending | 


ball | 


| all others. 


as they apply to the average cur 
sumer. However, if a member of 
a semi-pro or “company” tean 
spends his stamp 17 for athleti: 
shoes, and there are no unspent 
stamps in his family, he ca 
apply for a supplemental ration 
for street shoes when he has les- 
than two pairs of wearable or 
repairable street shoes. Employ 
purchase — basebal 


furnished to 


ers cannot 
shoes to be sucl 


teams, as they can for profes 
sional teams. 

By non-profit educational inst 
tutions: colleges and schools may 
furnish athletic 
team members so long as thes 
retain title to the shoes. Applica 
tjon for certificates to purchas 
made at an 


shoes to their 


the shoes is to be 
OPA district office. 

By non-professional consumers 
Individual sportsmen and athletes 
can get a pair of baseball, bow! 
ing, track or other rationed ath 
letic spending ration 
stamp 17. If a person who is not 
a professional athlete spends his 
stamp for athletic shoes, and 
later needs street shoes, he can 
apply to his local board for an 
additional ration, providing there 
are no unspent stamps in his 
family and he has less than two 


shoes by 


| pairs of wearable or repairable 
street shoes. He is not eligible 


for extra rations for athletic 


shoes. 








PD-1A Form Revised in 
January Must Be Used 


Business firms and individuals 
who normally apply for priority 
assistance on Form PD-IA are 
warned by War Production 
Board officials that, beginning 
April 15, only applications made 
on the revised version of that 
form issued jan. 16, 1943, will 
be considered. 

The new form is printed in 


| two colors, yellow to be used 
|in applying for preference rat 


ings for items to be exported 
without further processing in 
the United States, and white for 
Ample supplies of 
each are now available in WPB 
field offices. 

PD-1A applications must he 


| filed with the field office neai 

| est the person seeking priority 
| assistance. 
| rectly to Washington entails de 


To send them di 


with the shoe ration regulations | Jay in final action. 


HARDWARE AGE 
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CMP Reg. 3 Amendment Grants 
Priorities Assistance Until 


June 30 on Orders Already Placed 


Dealers. distributors, and job- 


bers. who are permitted to ex- 
tend priorities ratings under the 
terms of Controlled Materials 
Plan Regulation No. 3, as amend- 
been granted 
30, 1943, 


which have already been placed, 


ed, have assistance 


until! June on orders 


to prevent discrimination against 


orders without allotment numbers 


by dealers. 


placed 
jobbers prior to 


or “symbols, 


distributors, or 


| April 7, 1943, calling for delivery 
|not later than June 30, 1943, 


lof rating 


must be deemed of equal rating | 


to orders bearing the same grade 
with allotment numbers 


or symbols. 








: : This means that companies 
their rated orders to which al- , ag agar 
which supply distributors, job- 
sare numbers have not been hers, and dealers, will have to 
applied. This action was an- take this factor into account in 
nounced by the War Production adjusting production and deliv- 
Board with the issuance of Di-| .:y schedules of items ordered 
rection No. 1, CMP Regulation | f,; delivery prior to the begin- 
No. 3 ning of third quarter operations 
The Direction indicates that | under CMP. 
ROTENONE INSECTICIDE valid purpose served by posting 


PACKAGING CHANGES 


linor changes in 

‘ packaging of rotenone ins°c- 

ides were made April 17 by the 
War Production Board 
ssuance of Conservation 
M-133 as amended. 

The amended provides 
that WPB may at any time issue 
directions to processors concern- 


provisions 


throu) 
Order 


order 


ing the package size for rotenone 
insecticides. It also exempts from 


the various restrictions on de- 
livery any rotenone insecticides 
packaged in quantities of one 


pound or less in solid form or 
one pint or less in liquid form. 
Rotenone is the insecticidal 
element contained in certain 
The Far East was the orig- 
inal source of more than 60 per 
cent of The 
of rotenone was restricted by an 
order issued on April 13, 1942, 
imports from Peru and 
Brazil were affected by shipping 
difficulties. That order stated in 
eflect that rotenone would be re- 
stricted to use 


roots. 


our rotenone. use 


because 
2 


as an insecticide 
for peas, beans, cole crops, sweet 


corn, and cattle. 


DEALERS DON’T HAVE TO 
POST OR FILE RETAIL 
ACCOMMODATION PRICES 


Maximum prices on accommo 


dation sales at retail need no | 
longer be posted or filed with 
local War Price and Rationing 


Boards, the Office of Price Ad 
ministration announced today. 
Accommodation sales are trans- 
actions in which a manufacturer 
or other person sells items to his 
employees at actual cost. Since 
costs vary from time to time, the 
retail seller has a floating ceiling 


on these sales. Because of this, 
OPA pointed out, there is no 
APRIL 29, 1943 


and filing the ceilings. 


The exemption is = made in 


Amendment No. 49 to the Gen- 
eral Maximum Price Regulation. 
effective April 10. 


Loss-leader sales and othe 


transactions of the kind made by 


regular retail establishments are 


not included among accommoda 


tions sales, 


EASED RESTRICTIONS ON 
RATIONED COAL STOVES 


The restriction of purchases of 


rationed coal-burning stoves to 


be used for supplementary heat- 


ing by owners of private resi- 
dential premises were _ lifted 
March 30. 

Under Amendment No. 6. to 
Ration Order No. 9 (Heating 


Stoves) these stoves may be pur- 
chased by anyone who wishes to 


supplement central  oil-burning 
equipment for health and comfort 
or 
the 
war effort, to public health, or to 
The 


only in these di triets where 


in any essential living space, 


working space essential to 


rationed 


fuel 


safety. stoves are 
oil rationing is in effect. 
that 
no person is eligible to purchase 


It is provided, however, 


a coal-burning stove who in the 


60 days before application dis- 
posed of any coal-burning equip- 


ment which could have been used 


for heating the space. 
This change in the stove ra- 
tioning program, which became 


effective 
able 


pitals, 


March 30, 


indu ‘tries, 


1943, will en- 


institutions, hos- 


clinics, and others who | 


qualify under the living, war ef- 
fort, public health or safety pro- | 
visions, these 


to buy stoves for | 
| 


supplementary heat. 








“Handy” Sponge 
Chenille Covered 
35c, 50c, 75c, $1.00 


“Handy Maid” Sponae 
Cloth Covered 
25¢, 35c, 50c, 75¢ 





Be ready when your customers call 
for “HANDY MAID” or “HANDY” 
Chenille... for here’s a profitable answer 
to the sponge shortage and skyrocket- 
ing sponge prices. 


People who prefer Natural Sponges 
for many types of cleaning will read about 
“Handy Maid” and “Handy” in national 
magazines . . . and they will come to you 
ready to buy because “HANDY MAID” 
and “HANDY” Chenille are Genuine 
Natural Sponges, selling at prices most 
people are glad to pay. 


They’re genuine Natural Sponge pieces 
enclosed in suitable covers as shown — for 
friction, desired shape and greater wear. Soft 
and pliable when wet... hold plenty of water 
... will not drip. Sell ‘HANDY MAID” for 
ordinary household cleaning . . . “HANDY” 
Chenille for heavy duty and Bath and Toilet use. 


NATURAL 


SPONGES 








SCHROEDER « TREMAYNE, inc. 


ST. LOUIS, MO., 1711 Delmar Blvd. 
NEW YORK, N.Y., 291 Church St. 
MONTREAL, CANADA, 455 St. Sulpice 


Please address nearest division 


a 
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IS THE 
TIME 


, NOW 


OILS and 
GREASES 






Build a 
STEADY 
Trade with 


ODAY, with so many gas stations closed, 

and the farmers’ greater need for good 
lubricants, there’s a beautiful opportunity for 
hardware stores to build a large profitable vol- 
ume on oils and greases for autos, trucks, trac- 


tors, farm machinery and industrial machinery. 


FILM-X « PROTEX 


Motor Oils and Greases 
have a national reputation that make first sales 
easy. They also have the superior lubricating 
qualities and true economy that bring cus- 
tomers back again and again. They're quality 
products — at reasonable prices! 

The APEX line includes every specialized 
type of oil, grease and allied product for which 
there is a profitable retail demand. All required 
sizes of containers. Oils also available in 30 


and 55 gallon drums. 


APEX FLY SPRAY — a tried and proven prod- 


uct, is both an effective killer and repellent. 


Ask your Jobber about APEX Products 
and selling helps. 
"The largest supplier of Motor Oils and Greases to Inde- 


pendent Hardware and Implement Dealers in America.”’ 
Jobbers in 40 states, Canada and Mexico sell APEX Products. 








APEX Ol PRODUCTS CO. 


MANUFACTURERS OF PETROLEUM PRODUCTS 


00-200 17th AVENUE NO MINNEAPOLIS, MINN 
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PRIORITIES — 


-TIME ORDERS 
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Exempt Production Gages From 
Inventory Limitation Under E-5-a 


Production gages are exempted 
from the provision placing a limi- 


tation on us«rs’ and distributors’ 


that a purchase order be accom- 


panied by a certification that it 
does not increase the purchasers’ 
beyond a 30-days’ 


inventory sup- 


ply. The amended order exempts 
production gages from this re- 
quirement and, as_ noted on 





inventories by General Preference 


Order E-5-a as amended April 17 
by WPB. 
The original order required | 


Schedule B, lists the 
types of production gages coy- 
the 


nome 
gages, 


following 


by exemption: 


round 


ered round 


external internal 


gages, external thread gages, 


In 
ternal thread gages, snap g 


gages and flat gage- 


iges, 
fixture 
Production gages 


are 


rages 


that are part of larger production 


tools. They are exempted by the 
amendment because they are 
usually purchased on _ specia 


orders and to fit special speci 
fications. 








REVISED MPR 135 SETS 
PRICES ON ARSENICALS 
Nationwide specific dollar-and- 
cents maximum prices for manu- 
fecturers’ sales of 
| other than lead arsenate were | 
| established April 1 by the Office | 
of Price Administration. At the 
same time ceilings were set for 
distributors’ sales of these im- 
portant agricultural insecticides. 
The distributors’ 
mums determined by 
ing normal 1942 margins to the 
manufacturers’ maximum 
on sales to them. Average 
to consumers will remain 
changed, but hereafter all 
ceilings will be 


new maxi- 


were 


prices 


man- 
ufacturers’ uni- 
form. 

Ceilings set in a revision of 
Maximum Price Regulation No. 
315 Lead Arsenate) are kept at 
the same average level as under 
|the General Maximum Price 
Regulation, and_ distributors’ 
prices in most cases 
as in the 1942 

Retail margins arsenicals 
not affected by the present 
revision and remain under control 
lof Maximum Price Regulation 
No. 144 (Retail Prices for Agri- 


Insecticides and Fungi- 


are the same 
season, 
on 


| are 


cultural 
cides), although it is expected 
that OPA will establish 


specific profit margins or maxi- 


either 


mum prices for both distributors 
and retailers of all arsenical in- 


secticides sufficient 


as soon as 
| statistical information has been 
accumulated and _ studied. 


The present revision of Maxi- 
mum Price Regulation No. 315 
enlarges the scope of that ruling 
all of the 


insecticides 


|} to include important 


arsenical at manu- 


arsenicals | 


add- | 
prices | 


un- | 


facturers’ and distributors’ levels. 
The original regulation covered 
jonly lead arsenate. Six other 
are included-—calcium ary 
nate, Paris green, 
London purple, magnesium 


now 
zine arsenite 
arse 
nate and zine arsenate. 

Maximum prices, per pound. 
|to retailers for the two leading 
arsenical insecticides are typical 
calcium arsenate, 7% cents to 20 
cents and Paris green, 25 cents 
to 44 cents. Prices within these 
ranges depend on the size and 
|type of containers in which the 
| insecticide is sold, and whether 
| shipments are in carload lots or 
|less. The regulation was effec 
| tive April 4. 


CLARIFY DEFINITIONS 
ON COAL STOKERS 


Questions have ariserf relativ 
| to the definition of a Class A coal 
|stoker, quoted in Limitation 
Order L-75. To more clearly de 
| fine the term, the War Produc 
{tion Board has issued Interpre 
tation No. 1 to the order, stating 
that “grate means only the 
live grate side 
dump plates. Also, “coal feed 
ing capacity” means the coal 
feeding capacity performance ol 
a stoker with a commonly used 
stoker coal. 

Under P-75, permission t 
manufacture Class A 
stokers is granted only on Form 
PD-668. Most of the production 
currently into heating 
plants being converted from oil 
This type stoker is 0! 
a size required to heat a lo oF 
20-family building 
The manufacture Class B 
stokers, resi 
dential size, 


area” 
and excludes 


and _ ship 


going 


is 
to coal. 


apartment 
of 
which are of single 
is prohibited. 
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EASE RESTRICTIONS ON 
WASH POWDERS, 
CLEANSERS 


Marketing restrictions on wash- 
ng powder: and cleansers hav- 
0 per cent or less dry-soap 

April 15 
the Office 
nistration. 


content on were re- 


moved by of Price 


of the 
critical 


The action, part 


conserve 


pro- 
mate- 
encourage 


rials. is designed i 


ales of cleansers, scouring 
and 


wide 


powders washing powders 
containing 20 per cent or less of 
anhydrous soap for functions in 
which higher quality soaps were 
being used, 

Commodity Practices Regula- 
1942, lim- 


ted manufacturers’ sales of wash- 


tion 1, issued July 17, 


ng powders, cleansers and scour- | 


ng powders with low soap con- 
ent to the areas in which they 
the 


nade sales during 


| of 
30-day 


eriod ending July 17, 1942. This | 


mm was part of the program 


sbodied in the regulation to 
il levels such as the selling of 
educed size and reduced quality 


vaps for prices at which larger 


coolers, inc ubators, brooders and 
feed grinders. The necessity fot 
certi- 


War 


farm is lo 


connection must be 
the USDA 


which the 


each 
fied by 
Board 
cated. 


County 
in 


FURTHER CUTS IN SHEET 
METAL HOUSEWARES 


The WPB on Mar. 
Order L-30-a, covering galvanized 


22, amended 


ware, and other sheet metal 


household articles. Items whose 
manufacture for civilian purposes 
unchanged 


is prohibited are 


from the original order, but there 


| are further restrictions as to the 


which may be used in the 
manufacture of pails, buckets and 
tubs, during the respective quar- 
terly periods of 1943. 

Instead of authorizing the use 
in these articles of 50 per cent 
the average quantity and 
weight of steel used in the base 

(the 12 months ending 
31, 1943), the 


steel 


period 


June revision 


authorizes using up to 50 per 
it manipulative practices at re- | 


cent only of waste steel or “sec- 


onds,” Bessemer steel, steel in 


| the possession of the manufac- 


izes and better qualities former- | 


vy sold. 


The action of April 15 permit- | 


ting unrestricted marketing of 
those powders and cleansers 


which were sold during the base 
period will make available more 
stocks of these for 
household functions such as floor 


products 


washing, ete.. and conserve better 


quality soaps for laundry and 


toilet uses. 


CERTIFICATION FOR FARM 
WIRING REQUIREMENTS 


Farmers for electric 
utility connections under Order 


U-l-c have been enabled by WPB 


to obtain necessary materials for 


eligible 


“on-the-farm” wiring by a simple 
certification. The action 
taken in Order P-144, issued 
April 10 by WPB after consulta- 
with the Department of 
Agriculture. 


was 


hon 


If a farmer is eligible for elee- 


tric service under the terms of 
Order U-l-c, and has been so 
certified by his USDA County 


War Board, he can now purchase 
up to 75 lb. of wire, plus neces- 
from 
plier and is granted a preference 
rating of AA-3 to obtain it. Sup 
pliers are required by the order 
© forward to the War 
Board which made the certifica- 


ol 


sary accessories any sup 


' 


County 


endorsed each 


tion an copy 
purchase contract. 

farms 
U-1-« 


the operation of water pumps for 
livestock, milking machines, milk 


Elec tric service to 


authorized under Order 


are 


for 
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turer on Mar. 22, or steel which 
he may be able to pick up from 
warehouse sources. 

With these exceptions, the use 
of new steel is now cut to one- 
sixth of the monthly amounts 
by the makers of 
articles during the base year. 


used these 


AMENDED REG. NO. 8 
ELIMINATES 43 FORMS 


No. 8 


in a 


Priorities Regulation 
the first 


move to eliminate unnecessary or 


which was step 


duplicating reports, has been fur- | 


ther amended, as of April 5, to 
eliminate requirements 
any of the 


Appendix A 


ports 
listed 
regulation. 


on 


in to that 


Previously, many uses, of these 


forms had been eliminated, but 


until April 5, users had to report | 
the | 


the listed forms, under 

existing P orders. 
Reports on the 

forms need no longer be filed: 


Forms PD: 


following 


6 15 58A 
6A 15A 63 
13 16 63A 
14 L6A 64 
30 A7 65 
x0A 147A 68 
38 18 68A 
t] 1A 74 
LLA 52 74A 
}2 352A 81 
12A 56 81A 
13 564A 93 
13 57 119 
}4 57A 

LEA 58 


for re- | 
43. forms 








Ban Thermoplastics for 


More Civilian Lines 


The list of civilian products 
for which thermoplastics may no 
longer be used was revised March | 
26 by the War Production Board 
through 
Preference 


issuance of General 

Order M-154 as 
amended in its entirety. 

Restricted items are listed in 
Exhibit A attached to the 
amended order. Use in the 
manufacture of any unrestricted 
item of more thermoplastics than 
are necessary to accomplish the 
item’s functional purpose is pro 
hibited. Use of thermoplastics in 
the manufacture of 
attachments for any 
also forbidden. 


decorative 
article is 


An exemption is _ provided | 
which allows use by any person 
of thermoplastics in his posses- 
sion prior to the restriction date 
to make any restricted article. 
Any person may also use thermo- 
plastics in the possession of his | 
supplier that have been processed 
prior to the restriction date in 
such a manner that they cannot 
be used for unrestricted articles. 


Exemption is also granted on 


specified uses for the Army, 
Navy, Coast Guard, Maritime | 
Commission or War Shipping | 


Administration. 

Thermoplastics are defined as 
the following synthetic resins and 
cellulose 


derivatives; cellulose 
acetate, cellulose acetate butyrate, 
plasticized cellulose nitrate, plas- 
ticized ethyl cellulose and 
polymers and copolymers of 
styrene. 

definition 


Exceptions from the 
are plasticized cellu- 
lose nitrate used in explosives 
and protective coatings and also 
styrene copolymerized with buta- | 
diene. 

Thermoplastic scrap does not 
fall under the limitation provi 
sion provided it is of a quality 
which cannot be re-used in the 
operation or product from which 
it was originally 
does not exceed 15 per cent of 


obtained or 


the quantity of plastics from 
which it was obtained. 
Additional articles for which | 


thermoplastics are now pro 
hibited include: 
Automobile accessories, but 
not including standard equipment 
(war use exempted); calendar 
holders, calling card cases, clock 
crystals (war use 
clothes pins, 
closures 


exempted), 
containers except 
for pharmaceutical 
preparations in standard dosage 
forms, crumb 


curtain 
fixtures and window pulls (war 
use exempted for use on board | 


scrapers, 
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| goggles 


ship only), darning eggs. eve 
wash cups, food containers ex- 
cept closures. 

Also prohibited are: 
knobs for doors and frames (war 
use exempted), 


house address 


numbers, ice cube trays. jewelry | 


and ornaments including hand 
fabricated jewelry, lamp cord 
protectors, lamp shades and bases 
except industrial and office (war 
use exempted), laminations and 
covers to photographs and _pic- 
tures (war use exempted), mag- 
nifying lenses 
empted), 


(war use ex- 
phonograph or auto 
radio receivers and (war 
use exempted), pistol grips and 


parts 


rifle butts except for governmental | 


use. Pocket and scout knives 
(war use exempted), poker chip 
holders, 
ers (war use 


brush contain- 
exempted), ski 
(war use exempted), 
sleeve protectors, cigarette light- 
ers, Cigarette 


shaving 


lighter flint con- 
tainers, soap containers (war use 


exempted), envelope openers, sta- | 


tionery moisture applicators ex- 
cept sealing tape machines, pen- 
cil sharpeners, sun goggles except 
for use with 


corrective lenses 


(war use exempted), syrup dis- | 


pensers, tableware: cups. saucers. 
plates, tumblers, knives, forks, 
spoons except handles for knives. 
forks, spoons 
empted), toothbrush containers 
(war use exempted) and visors 
except industrial 
empted . 


(war use ex 


(war use exX- 


STOVE MAKERS GIVEN, 
PRICE PROTEST RIGHTS 


(Washington Bureau 
of HARDWARE AGE) 


Handle | 


Manufacturers of domestic | 
Order P-65 as amended. The 


| cooking and heating stoves whose 
| operations are proving unprofit- 
| able may apply for adjustments 
} in their 


OPA has 
i suing 
Revised 


Such an ad- 


ceilings, 
pointed out in 
ment No. 6 to 
Schedule No. 64. 
justment may be granted, only if 


Amend- 
Price 


(a) the maximum price is below 
the manufacturer's total costs to 
make and sell the steve, and 
(b) the manufacturer's 


stove manufacturing operation is 


entire 


being conducted at a loss or if 
it is shown his 
present prices will result in a loss 
within 30 days. 

The amendment further speci- 
fies that such an adjustment if 
granted will fix a maximum 
price which will permit the man- 


ufacturer to sell the stove or 


operations al | 


stoves without loss. An order 
granting such an adjustment may 
| also adjust the maximum prices 
| of the stove to the consumer. 
| This action has been taken, OPA 
| said, so that the production of 
| stoves, deemed e-sential to the 
| civilian economy, may be con- 


| tinued. 


FOR CIVILIAN USES 


Under WPB Limitation Order 
No. L-236 (Builders’ Hardware} 
effective Apr. 1, four 
liquid door closers have been dis- 
continued: Nos. 1 and 2 for light 
doors, and Nos. 5 and 6 for heavy 
installations. Two sizes are still 
permitted: Nos. 3 and 4 for 
medium interior and for heavy 
exterior doors. The two per- 
mitted sizes may be used for the 
following civilian purposes only: 
1. Where fire regulations require 
self-closing. 2. For exterior doors 


| LIQUID DOOR CLOSERS 
| 


sizes of 





ings. 3. In essential locations in 
hospitals. 4. In any ship or ves- 
sel. 5. In rolling stock of rail- 
| roads or street railways (but not 
in buildings). 6. In protecting 
electric power equipment. 


| closers. Orders to manufacturers 
| require certification that door 
| closers ordered will be used in 
| accordance with the above L-236 


regulation. 


MARINE PAINT MAKERS 
TO BUILD UP INVENTORIES 


(Washington Bureau 

of HARDWARE AGE) 
Marine paint manufacturers 
will be enabled to build up in- 
ventories to meet repair demand 
on ships of the Army, Navy, 
Maritime Commission and War 


of public and industrial build- | 


There is no restriction on the | 
| manufacture of parts for the re- | 
pair and maintenance of door 


eae 


SOME PIPE FITTINGS | 
NOW SUBJECT TO L-28; 
Gray cast iron, malleable ir 

and brass and bronze pipe 
tings hereafter will be admin 
tered under Limitation Ord4) 
| L-288, issued today by the Wal 
Production Board, instead of \ 
der Schedule II of Limitati 


ec ata Yn- <0. 


Order L-42. Schedule Hl of Lap 


is revoked, and its provisions a 
incorporated without modificatio 
| in L-288. 

The change follows the rece: 
transfer of supervision of Schei 
ule Il from the Plumbing an 
Heating Division to the Shi 
building Division. The transfer 
ends the situation in which par 
of a single order were separate! 





administered by different diy 
sions. Operations of concerns si! 
ject to the order are not affecte: 





PRICE CEILINGS 
ON ONION SETS 


The temporary price contr 
which has existed over onior 
sets, used by farmers for plant 
| ing onion fields, was made px 
manent April 14 by the Office «' 
Price Administration. 

This step was taken throug! 
Maximum Price Regulation Ni 
371 (Onion Sets), which becan: 
effective April 15, 1943. Contr 
previously had been under Ter 
porary Maximum Price Regula 
tion No. 26 (Onion Sets, 194 
Crop). 

This action simply maintain 
prices at the level where the 
had been frozen, the individua 
seller's high for the period Fe! 
| 10 to 15, 1943. 

OPA emphasized that contro! 
of the price of onion sets was 0! 

| added importance at this time 
since they are needed now by 
Victory Gardeners as well as by 
the commercial farmer. 


Shipping Administration through | 


issuance April 10 by WPB of 
amended order assigns preference 
rating AA-l to deliveries to a 
producer by his supplier of ma- 
terial to be incorporated into 
marine paints for the listed claim- 
ant agencies. The amended ordet 
assigns the preference rating 
AA-1 to be applied or extended 
in accordance with Priorities 
Regulation No. 3. 

Marine paints are defined a- 
paints, coatings and finishes pro- 
duced for use (other than orna- 
mental or non-utilitarian) in 
coating bottoms, top-sides, super- 
structures and interiors of ocean- 
going vessels or vessels operating 
in salt water, and gear, tackle 
fittings and other usual and 
neces ary accessories of such 


vessels, 


CHANGE RULES ON LAMP 
PREFERENCE RATINGS 


WPB order L-28 has _ been 
amended to limit application of 
preference ratings in distribution 
of incandescent lamps and fluor 
escent or glow discharge lamps 
to ratings of AA-5 or higher. 
Such ratings are applied pr: 
marily to military,: export and 
industrial orders. 

Under CMP regulations, Nos 
5 and 5-a, effective Apr. 1, stores. 
theaters and nightclubs will be 
able to obtain A-10 ratings. This 
would have placed them in 4 
preferred position over residen- 
tial users in procurement of light 
bulbs. The new provision means 
that bulbs that remain (after 
AA-5 orders are filled) wil! be 
distributed fairly among all 
classes of civilian users. 
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The New Price Administrator 
A Close-Up of Prentiss M. Brown 





PRENTISS M. BROWN 


ic, BROWN, re- 


cently appointed price administra- 
tor, has received wide commenda- 
tion for the way he is going about 
his job. That is because he is using 
common sense, of which he has a 
great abundance, and because he un- 
derstands his responsibility to the 
public and accepts “public office as a 
public trust.” That is a refreshing 
thing. and a welcome turn from the 
performance of too many Govern- 
ment administrators who seem to 
take over office as a self-proprietary 
interest and that the public is en- 
titled only to what. if any. service 
they see fit to dole out to it. Grow- 
ing out of this habit of mind almost 
inevitably is what has come to be 
popularly known as a “crack-down 
policy” on business. 

There need be no false idea that 
Mr. Brown won't enforce the law as 
head of OPA. He has already dem- 
onstrated that fact. But. on the other 
hand. he has announced a reorgani- 
zation plan that clearly shows he is 
net going to indulge in punitive ex- 
peditions against business but rather 
is going to establish his price con- 
trol and rationing program on a 


APRIL 29, 1943 





(Harris & Ewina) 


sounder and more practical basis. 
This means. among other things. 
that he will simplify OPA which 
had become unwieldly and impossi- 
bly cumbersome. Business men will 
be given a greater voice in admin- 
istering the huge organization. Mr. 
Brown. former Senator from Michi- 
gan, an able lawyer, also is going to 
put businessmen instead of lawyers 
in key positions. That a decimation 
of the OPA battery of lawyers is 
pressing necessity is evident from 
the fact that OPA has a vastly over- 
staffed legal 
large that its 2700 lawyers equal 
almost 20 per cent of an Army divi- 


division—in fact so 


sion. In Great Britain a comparable 
price organization has only 10 


lawyers. 


More Local Authority 


Mr. Brown also is going to give 


more authority to local — ration 
boards. a highly desirable step  to- 
ward decentralization. \ 


nent Chicago merchandising leader” 


will become the new general man- 
ager. and that’s good news for mer- 
chants in all lines of business. He 


By L. W 
Washington Representative 


MOFFETT 


of Hardware Age 


will replace John E. Hamm, senior 
deputy administrator, who was the 
chief aide of former Price Adminis- 
trator Henderson. Selection of the 
Chicago merchant is the first move 
in keeping with Mr. Brown’s an- 
nounced purpose of getting “more 
men of experience in the merchan- 
dising field who will be able to run 
OPA as a large and successful busi- 
ness undertaking.” 

Quite correctly. Mr. Brown has 
pointed out that OPA has suffered 
“though _ partially 
justified” criticism, because it had 


from adverse. 


relied too much on “crackdown psy- 
chology” instead of public willing. 
ness to cooperate. To offset this. 
Mr. Brown has decided upon nam- 
ing a successful Detroit advertising 
executive to heid OPA’s information 
office, and a Detroit attorney will 
simplify the sprawling legal set-up. 
To do this. the attorney will analyze 
functions of the legal staff and sub- 
mit recommendations. 


Personnel Reductions 


The personnel is to be cut. and 
that a sharp slash is in order is 
evident from the fact that it has 
mounted up to the enormous total 
of 45.000 
sions. But significantly. the enforce 


equal to three Army divi- 


mentment branch personnel will not 
be pared. Mr. Brown. it is evident. 
will enforce the law. but he will not 
indulge in petty persecution. Petty 
things are “out.” Heckling the citi- 
zenry is not to Mr. Brown’s taste. 
and he is fully aware that the citi- 
zenry still has constitutional rights. 

Demonstration of this awareness 
has been disclosed by him. He said 
there would be no searching of 
homes for canned goods hoards. “ex- 
cept in the most flagrant cises.” 
Eastern pleasure drivers have been 
put on the “honor” Then 
there are other things Mr. Brown 
has done that reflect his realization 


(Continued on page 166) 
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Revised steel ceilings—O.P.A 
has made effective April 15, new list- 
ings of dollars-and-cents prices tor all 
heavy iron and steel products sold’ by 
steel warehouses in four eastern) mar 
keting areas. They will enable the in 
dustry to determine its maximum prices 
more easily and more precisely in line 
with prices on April 16, 1941, estab 


that year as the 


lished in December o 
base date for the industry. Eventually 

possibly by next fall-——similar tables 
will be provided for marketing zones 
throughout the entire United States, 
iffecting iron and steel products ware 
house sales which approach $500,000. 
000 annually. All or parts of 14 states 
und=sthe District of Columbia ar: 
iffected by the above action, which is 
in Amendment No. 14 to Revised Price 
Schedule No. 49 Resale of tron. or 
Steel Products. Included are such heavy 
-teel forms as plates, shapes, rods, bars. 


rails, and heavy sheets and strip 


handles \ 


n repair han 


Repair 


shortage has developed 


dles for farm tools. Manufacturers pre 
fer to take what timber they are able 
to secure, to make handles for their 
new tools, Actually, they say that ob- 
lumning a supply ol handles for new 
farm tools has become as great a prob 
lem as steel. Handle factories are over 
90 days behind in shipping, and no 


early relief seems to be expected, 


Sereen cloth—poultry net- 
ting —As the year progresses, the cer 
tainty of shortage of supply on screen 
cloth becomes more manifest. Many 
large jobbers report that less than hall 
their requirements for a normal season 
have received a priority rating. and 
much of the quantity rated has been 
rated too low to effect delivery this 


eason. Nine widths in two meshes. 


black or galvanized, will be authorized. 
Sixteen mesh plastic sereen cloth. de- 
spite its price, is selling fully up to 


the limited amounts available. On this 
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line, also, government orders take 
a edence, and keep the manufacturer- 
busy. W.P.B.’s 
making of 60-in., 


poultry netting has been generally wel- 


action in authorizing the 


20-gage, 2-in. mesh 


comed, but in all the three sizes now 
permitted, there is an insufficient 


supply. 


Poultry equipment short) Con- 
firming what most jobbers have been 
reporting as to the situation, the poultry 
equipment industry advisory committee 
has told W.P.B. that inventories of thi 
equipment are depleted throughout the 
country, and large backlogs of orders 
are on hand. Manufacturers pointed out 
they had encountered difficulties in ob- 
taining materials to be substituted for 
steel, and that some of the equipment 
made of substitute material is not en- 
tirely satisfactory to poultry growers. 


* 


Light plastic mallets —A light 
plastic hammer or mallet, handled, is 
available in face diameters 4, 1 and 
1), in. as a substitute for rawhide mal- 
lets not now obtainable. Most rawhid 
is water-buffalo hide, and heretofore 
has come from India. The new plastie- 
headed hammer is claimed mar-proof 
and unbreakable, practical for light 
work around lathes and milling ma- 
chines, but not recommended for heavy 
duty. In comparison with the rawhide 
hammers, the price is considerably less, 
while deliveries at present are secured 
promptly without rating. 


* 


Precision hand tools ~The de 
mand for precision tool---gages, mi 
crometers, calipers, ete.—in war plants 
continues so tremendous that practically 
the only flow of these tools is on high- 
rated orders for war production plarts 
and their workers. Jobbers are keeping 
liberal orders with their manufacturers, 
but are impressing buyers that the ex 
tension of high ratings is necessary. 
Under the CMP regulation for mainte 


nance, repair and operating supplies. 





tools for use in important war industries 


now rate AA-l. The extension of this, 
or other high available plant ratings, 
will greatly hasten deliveries, which had 
been almost unobtainable under the old 


\-10 rating for maintenance tools. 


Garage appliances limited 
W.P.B. has imposed restrictions on the 
manufacture of various items ued in 
repair and mairtenance of automotive 
vehicles. Order No, L-270-x provides the 
following restrictions after April 30: 
Prohibits production of 30 items of au 
tomotive maintenance equipment, in 
cluding elaborate garage equipment 
such as combustion analyzers, frame 
straightening machines and _ gasoline 
mileage testers. Limits production of 
12 items to 20 per cent of the amount 
sold in base period of 1941, includ 
ing axle-bending bars, front-end com 
bination inspecting machines, _ tire 
pumps and certain types of automotive 
jacks. Permits production equal to 75 
per cent of the number sold in 1941. 
of 35 items such as tire air gages, crank 
shaft and cylinder grinders, piston pin 
reamers, and transmission jacks. 

* * & 


Liquid pumps — Controls on 
production and distribution of liquid 
pumps were modified by War Produ 
tion Board in order L-246. After May 
22, no manufacturer or dealer shall 

cept any orders for pumps or parts 
other than on approved purchase order- 
After May 12, delivery may not be made 
of any pump: or parts already made 
for the fulfillment of other than ap 
proved purchase orders. Rating of ap 
proved purchases is raised to AA-5. 


= a 


Blow torches — Blow © tore! 
manufacturers now require AA-4, or bet 
ter, rating, but, even so, prompt ship 
ment is not being made. Sixty to 120 
days is reported as the usual lengt! 
of time required for filling whole alers 
orders. The new torch, constructed o 
non-priority materials, has not yet be 
come generally available. Perhaps thi- 
is because brass for the tanks an 
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PURITAN 
S2csh Cords 


ARE HELPING TO 
TANGLE-UP THE 





@ Yes sir, Puritan Sash Cords are important in helping beat the 
Axis! Used ashore, afloat, and aloft—Uncle Sam needs a lot of 
Puritan cords and naturally we make sure he gets all he wants to 
tangle Adolf and his pals—good, strong dependable cord that 
will do the job and last a long, long time. 

We want to supply you too with the cord you need for your part 
in the war effort. And we're doing our best to do this promptly. 
But Uncle Sam is our No. | customer now, and we know you 
want him to be served first. 


PURITAN 


CORDAGE MILLS, INC. 


LOUISVILLE, KENTUCKY 


Mf'rs. of sash cord, clothes line, and braided and twisted cotton cords 
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Dowels 


And Bits 
Match = 








Accurate Doweling 


One of the many uses for 
Russell Jennings matched sets 


In Russell Jennings sets, bits may be had in assort- 
ments graded from 4/16 to 16/16 divided among 
13 bits, or in sets of 7 bits in sizes 4, 6, 8, 10, 12, 
14 and 16 sixteenths. In this range most doweling 
is done, and it will be found that standard dowel 
stock accords in size with the markings on the 
shank of each Russell Jennings Auger Bit. 


These auger bit sets come in hard wood boxes 
having three hinged divisions. Access may be had 
to any one division without disturbing the other 
two. Russell Jennings Auger Bits may also be had 
in handy canvas rolls—a form in favor in certain 
lines of work. 


SELL 


For the duration, the de 
livery of all Russell Jen 






nings Auger Bits is de 
pendent upon war rul 
ings and supply condi 





tion 
ot s 


Russell Genn nings 
AUGER BITS 


THE RUSSELL JENNINGS MFG. CO., CHESTER, CONN. 
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Men who use glue for a living and those 
who do wood work for fun are enthusiastic 
users of Weldwood Waterproof Glue. 
From coast to coast, this strong, enduring 
glue is selling fast. 

Convenient to handle and display... 
attractively packaged in display cartons of 
10¢, 25¢ and 50¢ cans. Also available in 
1 Ib. (85¢) and 5 Ib. cans. 

Order Weldwood Gluc and attractive, 
attention-arresting counter display (free) 
through your jobber. Act now’. supply 
limited by Uncle Sam's war needs. 


For full information mail coupon below. 


Weldwood Glue has everything: 


1. Tremendous Strength 

2. Waterproof, Bacteria- 
and Rot-Proof. 

3. Quick and Easy to use. 
No heating. Nowaiting. 


-WELOWO9 
Plastic’ Resin 
WATERPROOF GLUE 
4. Economic al Se wet 
5. Applied Cold, quick-  ___& a 
setting. "F100 one 
6. Stain-Free 





“*Makes the glue line the SAFETY line” 


WELDWA4VD 


WATERPROOF. GLUE 





UNITED STATES PLYWOOD CORPORATION 


Weldwood Glue Dept., 103 Park Ave., N.Y.,N. Y. 


Please send literature, prices, disc »unts, samples 


ind information on wELD woop G ue dealer plan 
Nam oe , 
H.A.4-29-43 


1ddre 


Our Jobber : 
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bronze for the burners are still avail- 
able for torches with AA-4 rating. 


8 % 


Tackle blocks—Tackle block 
supplies have been a~ “headache” fot 
many months. It is reported that now 
tackle blocks with high ratings (AA-1 
or AA-2) are being shipped in about 
four weeks. However, some styles are 
still unobtainable by other buyers, due 
to heavy Navy and Maritime Commis- 


sion requirements. 


Further copper restrictions 

To conserve copper and brass used in 
manufacture of electrical wiring de- 
vices, W.P.B. has issued order No. 
L-277 barring these metals for speci- 
fied current-carrying parts. Order 
M-%e prohibited use of such materials 
for non-current-carrying parts. The new 
order provides a distribution control by 
re-tricting manufacturers’ sales to or- 
ders rated A-1-j or better. Also, dis- 
tributors must apply on PD-IX appli- 
cations to replace supplies sold on un- 
rated orders. “Electrical wiring device” 
is defined as any unit of an electric 
circuit which does not consume elec- 
trical energy, but is used for switching. 
tapping or connecting. Among items in 
cluded are: sockets, switches, recep- 
tacles, caps, plugs, connectors and taps. 
Exempt from the new provisions are 
lighting fixtures, portable lamps, fla=h- 
lights, fuses, and cutouts, plugs, knife 
blade switches, relays, push buttons, 
automatic control equipment or any 
unit of an electric circuit designed to 
convey or control electrical energy. 
Some of these items are covered by 
orders already in effect. The order also 
does not apply to electrical wiring de- 
vices or parts to be used in exterior 
lighting equipment, alarm and _ signal 
systems, or X-ray and physical therapy 
equipment.‘ 


* * 


Radio tube production—The 
radio division of the War Production 
Board says that the production of radio 
tubes for civilian use is almost as high 
as in peace time, but that faulty dis- 
tribution appears to have caused short- 
ages in some sections. The division sug 
gests that manufacturers concentrate 
their civilian production on tube types 
most generally in demand, even though 
such types may be low-profit items. 
Radio tubes currently manufactured to 
keep home sets in repair will continue 
for the present to carry their familiar 
brand names. 


* * 


Cotton sash cord—-The short- 
age of all cordage for civilian use has 
definitely extended to sash cord. While 
leading mills recently have demanded 


A-l-j or higher ratings for the a 
ceptance and filling of orders, now som, 
important makers have completely wit! 
drawn the larger (10 to 16) sizes fron 
sale. Some jobbers report fair deliver». 
still obtainable on sizes 5 to 9, except 
in the old “competition” grade. noy 


practically off the market. 


* 


Steel products distribution 
Old Steel Order M-21-b has been re. 
voked, and is superseded by Orders 
M-21-b-1 (heavy steel products) and 
M-21-b-2. (merchant steel products) 
which tie in with the now-governing 
Controlled Materials Plan, and with 
CMP Regulation 4. New order M-2]. 
b-2 permits a warehouse to place or 
ders for steel pipe, galvanized sheets, 
plain wire, nails, staples and wire rope 
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up to the percentage of mill production 
set aside for warehouses. Warehouses, 
however, must place their orders for 
such products only with producers with 
whom they have a base tonnage. Such 
orders are considered authorized Con- 
trolled Material orders. In addition, a 
warehouse may replace in stock, with 
out limit as toe quantity, “merchant 
products” of the same type it has 
shipped out on authorized controlled 
material orders during the preceding 90 
days, or on orders rated AA-5 or higher. 
Orders of this sort must be accom 
panied by Form CMP-11. For “farm 
steel products,” such as barbed wire, 
fence, netting, bale ties, and formed 
-teel roofing, a different procedure is 
to be followed. Warehouses can obtain 
these products directly from their regu- 
lar mill sources, up to a specified per 
centage of their base tonnage, but these 
orders are not considered authorized 
controlled material orders, and take mill 
precedence after CMP orders. A ware 
house, however, can obtain earlier de 
liveries on such orders by filing with 
the producer a copy of Form CMP-11. 
indicating the tonnage delivered during 
the preceding 90 days on orders beat 
ing allotment numbers or on orders 
rated AA-5 or higher. 

The procedure under which retail 
dealers may make their purchases from 
warehouses or wholesalers has been 


made as simple as possible. 
* * *# 


Jute or istle rope——Supplies 
available at present of rope in farm 
sizes, made of jute, or a mixture of jute 
and istle, are only a small fraction of 
the amounts in demand. Some large 
rope mills are so rationing their limited 
output of jute and istle cordage that 
even the larger jobbers have only the 
equivalent of a small “retail” supply 


* * * 


Chinaware shortage— Vitrified 
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the af hinaware supplies for commercial and 
OW som jnstitutional use are falling short of de- 
ely with mand. with shortages critical for hos- 
zes from§ pital. restaurant and hotel dining use. 
leliveri. | WPB says. Although there has been 
+ excep: f , 30 per cent increase in production 
de, nowf over 1941, more than half of the cur- 
rent output is for military use. Present- 
production for hotels and restaurants, 
is less than 60 per cent of normal, and 


ution the -upply is even less adequate when 
een Ty mea ured against present increased de- 
Orders manits. 

=) and * x % 

ducts) 


: Fiber and wood tableware 
ver go 
ming F effective Apr. 12, OPA established 


1 with 
Price Regulation 359, setting maximum 


M21 

prices for manufacturers of paperboard 
ie oF e 

plates and dishes, molded woodpulp 
sheets, 


plates and dishes, wood dishes. fiber 







e rope 
poons and forks, wood spoons and 





luctior 5 
forks and liquid-tight containers. Ceil- 


ae ngs for distributors, including retailers, 
a n these lines continue to be governed 
Such y the General Maximum Price Regu- 
ail tion, at each seller’s highest March. 
bit 442, level. In most instances, the new 
with prices for manufacturers will not change 
hea previous ceilings 
| has * * 
rolled Shellac substitute—A_ «satis- 
ne 90 factory shellac substitute is now avail- 
igher. able, in both white and orange, which, 
oe while it may dry a little more slowly, 
farm possesses mot of the advantages of 
wae, natural shellac. In covering mahogany 
rmed and walnut, it is said to have been 
7 found superior in showing less “bleed- 
ptain ing.” The price is slightly under regu- 
—_ lar shellac, and unlike shellac, the sub- 
a stitute can be delivered promptly with- 
hese out priority rating. 
rized ‘ 
mill Pe Pe 
fare Linseed oil and turpentine 
de The market is at present firm on linseed 
with oil. Paint manufacturers’ quarterly sup- 
11. plies have been cut to 50 per cent of 
ring their corresponding quarterly quanti- 
eal ties used in 1940-1941. The market 
lers has been steady on turpentine, with the 
usual spring increace in demand. There 
tail have been no recent price changes. 
om 
Pen - ” ” 
Wallpaper——The spring de- 
mand for wallpaper is finding deliveries 
slow, due to the 50 per cent cut in pro- 
les duction. Ceiling papers are especially 
rm dificult to obtain. 
ite 
of * * é 
ue Paper products relaxed 
ed Modifying order No. M-24l-a on paper 
at products recently, and to aid in the 
le liquidation of inventories, WPB has 
permitted manufacture of the following 
products up to these percentages of 
1942 production: Table covers, all types, 
d and shelf and drawer lining paper, 60 
E APRIL 29, 1943 








WORK GLOVES SERVE: 
AMERICA AT WAR! 


The glove needs of our Armed Forces added to the needs of war workers 


in the factory and on the farm are requiring the utmost of our production 
facilities. The loyal Boss workers who are pressing production with 
greater and greater efficiency and helping direct distribution on an 
equitable basis ask your help in getting the right glove to the right place 
at the right time. By studying local changes in type of work and in type 
of workers you can better serve the work glove needs of your com- 
munity. And by not overbuying, you can help avoid a critical work glove 
shortage. Work gloves are war gloves, and all supplies are needed! 
Gloves idle in your stock may create a shortage where they are urgently 


needed to help build vital war equipment. 


THE BOSS MANUFACTURING COMPANY + KEWANEE, ILLINOIS 






WORK GLOVES 


PROTECTING THE NATION’S HAND-POWER! 


ARE WAR GLOVES * 






Ry BUY U.S.WAR BONDS EVERY PAY DAY—10% OR MORE! 
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per cent; venetian blinds, 90 per cent; 
paper napkins and towels, 95 per cent; 


and doilies, 60 per cent. Quota restric- 


tlons on envelopes, tablets, notebooks, 


paper stationery, waxed papers, toilet 
seat covers, paper ribbons and non 
commercial decalcomania transfers were 


eliminated. 


Steel production — All previous 
monthly records for U. S. steel pro- 


duction were broken by the indu-try 
during March, when operations were at 
a full 100 per cent of capacity, to pro- 
duce a total of 7,670,187 net tons of 


steel ingots and castings. That total 


exceeded by nearly 90,000 tons the 
previous record produced last October, 
and compared with 7,392,111 tons pro- 

Maintenance, repair and 
operations—The familiar order P-100, 


duced in March last year. Steel produc- 
tion in the United States is now entirely 
controlled by the WPB Steel Division, 
-upplies for certain essential mainte- through “directives” issued to more 


with its A-10 rating for materials and 


nance and repairs, was revoked Apr. 1. than 200 companies. These directives 


On the same date, Controlled Materials list the tonnages of specified steel prod- 





regulations 5 and 5-a went into full ucts to be manufactured each month, 
effect. These assign preference ratings, segregated by plant or district. They 
and establish a new certification, for are based on determinations of the 
orders for “MRO” supplies—for mainte WPB Requirements Committee as to 
nance, repair and operation of specific the war demand for each product re- 
essential indu tries and services. MRO ported by the various Claimant 
Ratings of AA-1 for schedule [—projects Agencies under the “Controlled Ma- 
of top importance— of A A-2x for terials Plan.” 


Schedule Il—other highly — essential 
project——-and of A-10 for activities not 


included in the first two Schedules, in- 


The “Durable Goods” study 


sure that all those MRO purchases On Apr. 15, WPB Chairman Nelson 
formerly correctly rated under order appointed Arthur D. Whiteside, presi- 
P-100 will still be rated, and some of dent of Dun & Bradstreet, Inc.. New 
them more favorably York. as a WPB vice chairman, in 





- 


Treat ‘em Rough! U.S. Army Engi- 
neers, Construction Crews, and Demo- 
lition Squads handle tough assignments 
that call for tough tools. Magor shovels 
are tough. You can treat ’em rough be- 
cause they are made from steel of high 
quality — rigidly maintained at the maxi- 
mum consistent with today’s quota 
available for shovel manufacture. 


—— 
GET IT OVER FASTER! rn 
Buy More Bonds... Ware 
Buy Them Regularly scan | 










CAR CORPORATION 











“SHOVELS - SCOOPS - SPADES - SCRAPERS | 


@® 3888 
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charge of civilian requirements. Pre- 
ceding this appointment, however, and 
in line with the policy that the civilian 
economy must be “sound” as well as 
“lean.” the Office of Civilian Supply 
had commenced studying a report—pre- 
pared at its reque-t by a special com- 
mittee of four well-posted business*men 

dealing with some 200 items and 
classes of items which may need to be 
protected as necessary for essential 
civilian use. Most of the items they 
have listed are still being produced, 
and should be in continued production. 
However, eight are items which now are 
not being produced, but which will be 
examined to see whether partial pro- 
duction can be resumed. These are: 
enamel tea kettles, enamel combinets, 
blued steel drip pans, ice picks, fire- 
place screens, non-automatic electric 
irons, gasoline cans for tractors and 
spring scale. The Office of Civilian 
Supply comments: 

“The current status of this study is 
being made public so that everyone 
may know what is going on in this 
field. However, the fact that such a 
study is being made should not be in- 
terpreted as meaning that a lot of 
civilian items are going to be brought 
back into production, or that produc- 
tion of others is to be suddenly in- 
creased. However, adequate  produc- 
tion of essential items for civilians is 


in integral part of the war effort.” 


Products considered essential 
Following is a partial list of items 
which the Committee considered essen- 
tial for home and farm use. Except for 
the eight items above listed, none of 
these has been prohibited, though all 
have been in some measure controlled 
or limited. Continuing studies are be- 
ing made to determine whether produc- 
tion is now sufficient, or whether in 
some cases it should be increased: 
Axes, rivets, hammers, steel washers, 
wedges, tacks, wrecking bars, glazier’s 
points, picks, nails, brads and staples, 
hand and power saws, wire, barbed, etc., 
files and rasps, poultry netting, bits and 
braces, rope, hay, screw drivers, chains 
and accessories, punches, belt lacing. 
chisels, wheelbarrow wheels, _ pliers, 
pincers and nippers, horseshoes, nails 
and calks, wrenches, clevises, vises, har- 
ness and wagon hardware, tongs, lock 
sets and repairs, forges, locks and keys. 
grinders and grindstones, butts, shovels. 
spades and scoops, springs and latches. 
scrapers, buttons for screens and doors, 
garden and farm forks, pulleys, rakes. 
casters, hoes, hasps and hinges, hand 
cultivators and plows, screw and gate 
hooks and eyes, hay hauling equipment 


and shade rollers and accessories. 
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P H Noland’s Address The greatest forward move- 


ment in the next 25 years will 
without question be in the 


(Continued from page 104) south. Your opportunities are 


harness, etc., you will be able to 
sell him many other things he is 
not buying now. ; 

Let’s take an example—These 
mechanized farms require an up 
to date shop to maintain and 
repair this equipment. Is there 
any reason why you should not 
sell these farmers these shops, 
and all the various types of ma- 
chine tools and other equip- 
ment that should go into them? 
If thousands of men in the cities 
buy this shop equipment for 
work in their basements as a 
hobby, surely the farmer who 
has daily use for a well equipped 
shop will buy the necessary tools 
to keep his farm equipment in 
first class repair. 

Suppose, for example, you 
had attractive literature show- 
ing complete shops, or plans for 
shops for large, medium and 
small farms, with cuts of vari- 
ous machine tools for it—such 
as, a drill press, lathe, welding 
torch, complete set of hand tools 

-don’t you think farmers would 
buy this shop equipment? 

Keep in mind the fact that 
thousands of soldiers with fine 
mechanical training will go back 
to these mechanized farms after 
the war. They will have good 
implements and well equipped 
shops for their maintenance. 


Sales Possibilities 

As another example, consider 
the volume of tractor and im- 
plement accessories your dealers 
will be able to sell to these mech- 
anized farms. Your dealers 
should sell the tires, magnetos, 
spark plugs, pistons, rings and 
all of the thousand and one 
items the farmer will need for 
his mechanical equipment. 

This new business you gain 
should be many times greater 
than the implement and _ har- 
ness business you lose. 

You and your dealers are 
largely dependent upon the 
farmers’ prosperity Anything 
that benefits the farmer also 
benefits you jobbers. 

While none of us want to make 
distant future predictions, I feel 
very strongly that farmers as a 
whole will be very prosperous 
for the remainder of the war, 
and for a_ reasonable period 
thereafter. 
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almost limitless. They are just 
what you make them. 
Summing up what I have said: 


We need all the food they can 
produce during the war period 


and after the war we will have 1—We have seen the worst 

a large part of the world to of the farm equipment situ- 

feed. ation. The future looks dis- 
Throvgh the efforts of the tinctly brighter. 


Triple A, the Soil Conservation -We will be able, I believe, 
Service, etc., the country as a to get the steel to build next 
whole finally has a real appre- vear’s quota at about the right 
ciation of the value of our agri- time. 

culture. We have stopped min- 3—Next year’s quota will 
ing our land. We are now farm- provide for a larger volume of 
ing it—I think we need have no farm equipment. 

fear of a repetition of the agri- 4—Concentration with all its 
cultural conditions we saw in 
1932. 

Just as the industrial south is 
changing so is the agricultural 
south also changing. The one 6—You will probably sell 
crop farming day is gone. In- ; 
stead these mechanized farms fewer and fewer horse drawn 
will be highly diversified. We implements each year. 
shall soon see a variety of crops 7—Mechanization of south- 
on almost every farm; better and ern farms will increase the 
more livestock, and most im- farmers’ buying power and 
portant of all a greater variety will give you many oppor- 
of better grasses. The eroded tunities for a larger and more 
red clay hills will be a rarity. profitable volume of business. 


complexities is apparently out. 

5—Tractors will be sold in 
larger and larger volume all 
over the south. 



















. Low-Cost Protection 


weeyclad 
Roof Coating 


The amazing wearing quality of CAREYCLAD is a 
story of triumphant scientific research—a basic 
CAREY discovery in the asphalt, roof coating field. 


CAREYCLAD forms a continuous ore-piece coating 
on entire roof surface . . . is not subject to hair crack- 
ing, alligatoring, pinhole formation, slipping or sliding. 
CAREYCLAD also provides low-cost protection for 
metal buildings, iron sheets, structural steel, bridges, 
heavy machinery, and numerous sheet metal products. 


Years of actual rocf service have proved conc'usively 
that CAREYCLAD wears 100%, or more, longer than 
ordinary quality coatings. Promptly available 
through Carey Branches and Distributors. Write for 
details—Address Dept. 66. 


THE PHILIP CAREY MFG. COMPANY 


Dependable Products Since 1873 
LOCKLAND, CINCINNATI, OHIO 


In Canada: The Philip Carey Co., Ltd. 
Office and Factory: Lennoxville, P. 9. 
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And Still Available tor Hardware Distribution 


Asbestos Felt Wicking 
“R/M Tri-Ply” wicking. The center 

layer of the three-ply construction i- 

composed of crimped asbestos — felt 


which provides a multiplicity of oil pa- 





sages and alse a high rate of capillary 
action. The wicking has a hard outer 
layer to resist wear and tear, and an in 
ner layer of soft asbestos paper to keep 
the fuel supply uniform. Rippled con 
structions is said to permit the wick to 
be rolled without buckling or break 
Ing; assures proper alignment and seat 
ing of wick in burner-channel. Maker 
states that “Tri-Ply” construction ef 
fects complete fuel-vaporization, — re 
duces carbonizing. Comes ‘s, 1 and 
I’. in. wide, 6 ft. to the bex, 12 boxes 
to the carton. Also in cartons of 100 ft. 
Raybestos-Manhattan. Inc... Industrial 
Sales Division. Manheim, Pa 


Reciprocating Sander 
“Nedco” Model “R”——said to provide 


the smooth, high speed reciprocating 
action sought in the war industries for 
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finishing jobs too slow and difficult to 
do by hand. Has many applications, 
especially in aircraft, tool and die, and 
woodworking industries. Maker states 
that it includes a unique principle that 
eliminates the violent vibration and lost 
motion ordinarily expected from a speed 
of 3000 oscillations per minute. Unit is 
supplied completely ready to plug in the 
nearest outlet and rugged enough for 
continuous production work. Equipped 
with hand grips, the balanced weight 
and smooth action allow even pressure 
on the work with only guidance neces- 
sary by the user. Can be used even by 
inexperienced women throughout the 
shift without excessive fatigue. Motor 
ix easily removed without disturbing the 
drive assembly. The Lintern Corp.. 
“Nedco” Division, 20 Lincoln Ave.. 
Berea, Ohio. 


War Time Lunch Kits 


“Columbia”—lunch kits are made of 
water-repellant fiber board. Kit, which 
comes in midnight blue with a black 
leather strap and metal clasps, is en- 
tirely durable for normal usage and 

; 





contains either a half pint or pint 
vacuum bottle. Cover of the lunch kit 
fits tightly over the body which is made 
to carry enough food for substantial 
lunches. Kits are both light weight and 
attractive, being designed as a replace- 
ment for former metal kits. Landers, 
Frary & Clark, New Britain, Conn. 


“Winchester” Gun Oil 
in New Packing 


Winchester Repeating Arms Co.. 
New Haven, Conn., has completely re- 
designed its packaging for “Winches- 


WINCHESTER 


GUN 


1.7 COMPOUNDED 











ter” Gun Oil to meet the situation cre 
ated by the war restrictions on the use 
of tin. Handy glass bottles, with new. 
colorful label of highway visibility, are 
now being used in place of the familiar 
tin cans. Each bottle is packed in an 
individual colored carton, with 12 bot- 
tles in a container. With each package 
of 12 comes one of the counter display- 
illustrated. Display is in red, yellow 
and blue. Showing six bottles at a 
time, it is only 10% in. high and takes 
up less than 21 sq. in. of counter space. 
Bottles contain the same net contents. 
3 oz., as the former tin cans. 


Plastic Garden Hose 


Plymouth”—plastic garden ho-e is 
very much like that of regular garden 
hose in appearance. Its water pressure 
resistance is said to be 250 to 450 Ib. 
Light and durable, 50-ft. length of this 
hose weighs only 5 Ib. and can _ be 
easily operated by women and children. 
according to the maker. Plymouth Rub 
ber Co., Inc.. Canton, Mass. 
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ANYONE 


WHO HAS A | 
UNION 
CHISEL 


Tough, stay-sharp 





blades and properly 
fitted handles make 
users of UNION 








chisels want more of 


the same. They'll be 


glad to know of other Duration = 7 iy 


UNION tools, so hand | 


can be had again, R/M Tri-Ply Wicking will do. . . 


| Soe: them UNION every 
Ras <— ithain Until R/M Woven Glass and woven asbestos wicking 





APRIL 


and do very well. Here’s why: 





1. Hard outer ply resists wear and tear. 


2. Middle layer of crimped asbestos felt 
sends fuel racing-to-the-rim for quick 
lighting. 


3. Inner layer of soft asbestos paper keeps 
fuel-supply uniform. 


4. Rippled construction permits wick to be 
rolled without buckling ér breaking; assures 
proper alignment and seating of wick in 
burner-channel. 





5. Tri-Ply construction effects complete fuel- 
vaporization, reduces carbonizing. 


| R/M Tri-Ply Wicking comes %”, 1”, 1%”, and 1%” 

| wide——SIX FEET TO THE BOX, 12 boxes to the carton. 

| Also in cartons of 100 feet. Sell duration-quality 
R/M Tri-Ply Wicking. Ask your jobber. 


HARDWARE COMPANY 
aw EWE Gwe 


RFC US PAT OFF ESTAGLISMEOD (854 


TORRINGTON, CONN. 


NEW YORK OFFICE ISi CHAMBERS STREET 


INDUSTRIAL SALES DIVISION 


RAYBESTOS-MANHATTAN, INC. 


MANHEIM, PA. NORTH CHARLESTON, S.C 
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A Sportsman's 
Hatchet . 
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Pe, 
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— 
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A Double-Bitted 


a _ * 
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ae 
DY Since 1826 thie tre 


the best inaxes = 


They cut longer 
between sharpenings 


AXES «nd HATCHETS | 


The Collins Co., Collinsville, Conn. 








WATS NEW 


“Easy” Log Carrier 


Made of colorful, heavy canvas with 
polished metal tubular handles which 
extend the full width and support the 
load at every poinit. Handles also per- 
mit the carrier to be hung above ot 





along side the fireplace. Dimensions 

25 in. wide by 41 in. long, when open. 
Stocks are available in green, brown, 
terra cotta, burgundy, blue, plain and 
striped. Packed four to a carton. Paul 


S. Vengel Co. Wilmette, Il. 


Plywood Garbage 
Receptacle 


Side, or cylinder, is constructed of 
three ply 3/16-in. Douglas Fir Plywood 
bonded with phenolic resin. Bottom 
and top are constructed with five ply 
's-in. Douglas Fir Plywood also bonded 
with phenolic resin. Bottom, top rim 
and lid are reinforced and protected by 
steam bent wood bands, securely fast 
ened with wire staples, cement coated 
nails and phenolic resin glue. Inside 
is protected by a wood sealer and three 








coats of acid-resisting, non-corroding 
black asphalt varnish mixed with 
graphite. Out ide, excepting lid, is fin- 
ished with wood sealer and two coats 
of long oil slow drying deck enamel. 
Lid finished same as inside. Handles 
are of laminated steam bent hard wood 
secured with wire staples and glue. Re- 
ceptacles are said to be impervious to 
rodents and termites. Maker states that 
they are water tight and have great ten- 
sile strength. Come in three sizes—10. 
16 and 25 gal. Aberdeen Wood Prod 
ucts.. Inc.. Aberdeen, Wash. 


Plastic Stoppers for 
Basin, Bath and Sink 


“Air Seal”—plastic stoppers for 
basin and bath are said to make a sure 
water-tight seal. Maker states that one 
size stopper will fit several size drains. 
Two handy sizes will fit all drains from 





1 to 2 in., according to the manufac- 
turer. Small size is said to fit 1 to 1%s- 
in. drains; large size, 1% to 2-in. 
drains. Made of high grade plastic that 
will retain its shape and polish. Packed 
one dozen to a box. Also offered is the 
plastic stopper for all size sinks, also 
has the “Air Seal” feature which is 
said to make it water-tight. According 
to the maker, one size stopper fits all 
the new style sink strainers. Also re 
tains its shape and polish. These sink 
stoppers are packed one dozen to a box. 
Keystone Brass & Rubber Co., Inc.. 
Broad and Lehigh Ave., Philadel 


phia. Pa. 





Latest News on 


PRIORITIES 


and 
WAR-TIME ORDERS 
on page 124 
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3 “Spradling’s” Duffle” 
Bag and Bike Basket 


Duffle bag is a sturdy, three-button 
bag, made from waterproof materials. 
with strong handles and_ stiff bottom 
supporting it. Approximately 1512 in. 
long. Trimmed in fancy colors. Packed 
bulk. Bike basket for handle bars is 
approximately 9 by 12 by 7 in. deep. 


These assorted cofors. 


bags come in 
Packed bulk. 
18 oz. Spradling’s, Inc., 
Blvd., St. Louis, Mo. 


Shipping weight about 
1116 S. Grand 


Wooden Bird Cage 


No. W-100 Cage 
wood, finished with clear lacquer and 


Packed for ship- 


is made entirely of 


natural wood finish. 





1 y 
ment it weighs 6 !b. The Andrew B 
Hendryx Co., 82-92 Audubon St.. Ne 
Haven, Conn. 


Air Filter Catalog 


Owens-Corning Fiberglas Corp., To 


ledo, Ohio, has published a 28-page 
catalog of “Dust-Stop” air filter size- 


for practically all makes and models of 
domestic forced warm air furnaces and 
ir conditioning units. Catalog covers 
the number of filters required for each 
make and model. Also has alphabeti 


cally arranged listings. 
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“Pyrex” Brand Ware 
Displays 


\ complete display kit for Brides’ 


Gift Promotion. Island and table dis- 







play including side card. Both sides 
alike, in full color featuring the best 
selling “Pyrex” brand ware items. Kit 
contains colorful selling displays, re- 
print from 
dealer mat and 
Mother’s Day. Four-color advertise- 
display and the Mother’s Day 
ecards are packed with the Bride kit. 
Corning Glass Works, Corning, N. Y. 


advertisement, 
material for 


national 
special 


ment 


Razor Blade Sharpener 


“Spee-D-I lone” 


double-edge blades. 


sharpener for 

According to the 
manufacturer, this sharpener i: easy to 
strokes after each 
shave will blade last for 
These hones have the instruc 


operate and a few 
make one 
weeks. 
tions printed on the cover of the card. 
Each hone is mounted on an individual 
display card. One dozen of the mounted 
hones are packed in an attractive coun- 
ter box. Standard shipping carton con- 





(72 hones). 


Blvd... 


tains six of these boxes 
Duer Sales, Inc.. 622 Diversey 
Chicago, Tl. 





* * 


~ * 


UNBREAKABLE 


SPECIAL FLEXIBLE 


HACK SAW BLADES 


For difficult sawing— 
offer this standard 
alloy, highly flexible 
STAR Blade that cuts 
like an all-hard yet 
eliminates breakage 
and tooth strippage. 
Easily identified by the 
(patented) all-over 
green finish. 














v 


For details of 
these fast-selling, 
fast-cutting 
STAR Blades— 
write today. 


S/ 
¥-/{LEMSON 


Bros., Inc. 
2) MIDDLETOWN e NEW YORK 


D 32827 
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2 New 
Victory Model 


Electric Fence Controllers 


Available, saleable, profitable— 
equipment you're proud to offer 


Here’s the story: 


America needs food. The farmer 
needs fence. You need merchan- 
dise. 

Prime helps meet all three needs 
with these new models. They’re 
identical with famous Prime 
Grand Champion and Standard 
models, except some “conven- 
ience” features have been re- 
moved, saving critical material, 
saving money for the farmer. All 
the quality, safety, and dependa- 
bility are still there. 

Model 48-V for hi-line use, car- 
ries the Underwriters’ Seal, proof 
of high standards of safety and 
construction. Sells for $34.50. 


Model 33-V for battery use, an 
outstanding unit for the money. 
Sells for $15.50. 


Farm paper advertising is telling 
the farmers to see the Prime 
dealer. Get your share of this 
business. Ask your jobber, Prime 
sells only through jobbers. 


The Prime Mfg. Co. 


Milwaukee, Wisconsin 




















© 1943 
The Prime Mfg. Co. 





Model 48-V 
for hi-line 
use 
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Game of “Ranger 
Commandos” 


Can be played by two to four and is 
particularly suitable for those of ten 
years or over. It closely follows the 
action of real Ranger Commandos. The 
preparation, the invasion barges carry- 
ing the Commandos to enemy territory, 
the raid, the warning and the escape. 
are all included in this new game. The 
compass or direction finder is always 





















GAME OF RANGER 


COMMANDOS 





used in approaching and returning from 
enemy territory. Parker Brothers, Inc.. 


Salem, Mass. 


“Digest” Editions of 
Popular Games 


“Checkmates” —editions of America’s 
most consistently popular games. 
Board. are dark polished hardwood. 
Pegs and chips are brightly colored 
plastic. Saddle-tan covers are em- 
bossed with the Great Seal of the 
United States. Each game individually 
packed in tweed mailing container. 
For service man’s duffle, civilian travel- 
ers and home use. Checkers, chip set, 
cribbage, gin rummy, chip set with 
cards, cribbage ‘with cards and gin 
rummy with cards are available. The 







Spartan Co.. 1498 Merchandise Mart. 


Chicago, Hl. 


“Fighting Marines” 
Game 


\ game that is played on a_ two- 
decker board, the top part revolved in 
a player's effort to prevent the Marines 


from making contact and successfully 
landing. Novel method of play plus an 
unusual design and timely theme make 
“Fighting Marines” ar interesting and 
exciting game to play. Size—17 by 1912 
in. Milton Bradley Co., Springfield, 
Mass. 








“Lionel” War Time 
Construction Train Set 


Train is of heavy fiber board, packed 
in flat sheets, printed in full colors and 
completely die cut. Easy to assemble 
and needs no pasting. The train, when 
complete, consists of locomotive and 
tender, 18 in. long, a gondola, box car 
and caboose. After a boy assembles the 


train, he ean then pull it around the 


track. There is full piston action and 
all wheels roll. Length of the train is 
46 in. Included in the contents of the 
box are 42 special flanged wheels, made 
of pressed laminated board, over 200 
points in thickness. Also 21 wooden 
axles. Includes track to make a circle 
5 ft. in diameter. Instruction sheet is a 
large four-page -heet, with line draw- 
ing covering each step of the construc 
tion. The Lionel Corp., 15 E. 26th St.. 
New York City. 
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KEEP EM —_ _ MIATA 


@ In fields and on roads all over 
the country, Phoenix and Juniata 
shoes keep ’em pulling for Victory. 
Today the job of keeping Ameri- 
ca’s work animals in top condition 
is more important than ever. And 
that’s why Phoenix and Juniata 
shoes are preferred—as they have 
been for more than 50 years. 


There isn’t a better shoe made. 
The special analysis open-hearth 
steel insures extra long wear. The 
skill and experience of Phoenix 
workers is a guarantee of correct 
shape, easy fit, and uniform punch- 
ing, creasing, and shaping. And 
they’re made in every size and 
shape for both horses and mules. 
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Note High 
Inner Rim 


JUNIATA 


Short Heel 


Front 


wine Polo 










PHOENIX 
Ever Ready 
Horse 
Shoe 





PHOENIX 
Toed and 
Heeled 





JUNIATA 


Light Mule 








Sweet's Toe Calks 





id Blunt 





Country Pattern 


0 










PHOENIX MANUFACTURING COMPANY 


est manufacturers of horse and mule shoes and calks in the world 
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29, 








1943 


Phoenix also manufactures turned 
heel and toed and heeled shoes, 
sport shoes, chain hooks, tractor 
spuds, drop forged welding and 
slip-on flanges, and commercial 
forgings. 


Leading jobbers everywhere dis- 
tribute Phoenix and Juniata horse 
and mule shoes on an established 
policy through regular trade 
channels. 


Write for FREE copy of this book 


This new booklet, explaining fully 
the proper care of the feet of horses 
and mules, is now available to your 
customers. Authoritative—concise— 
easy to understand—fully illustrated. 
Endorsed by leading horsemen and 
veterinarians. Write for your copy 
and details of distribution. 


JOLIET, ILLINOIS 







° 400 N. LEAVITT S$ 





NATIONALLY ADVERTISED 
IN LADIES‘ HOME JOURNAL 








No. 430 DRIPLESS SERVER 


\'/, qt. capacity . holds point-saving 46 
oz. can of fruit juice. Fits in refrigerator 
keeps juice better, longer no contami- 
nation . . no refrigerator odor . no 
drip, spill, waste. Always ready to serve 
Easy to clean. Has Tenite plastic top and 
slide in choice of colors; clear-glass con- 


toiner. Retails at 75¢. 





No. 465 OIL AND 
VINEGAR SET 


For serving salad-dressing 
blended to individual taste 
Has sanitary Tenite plastic 
dripless server tops and tray 
in red; 7-oz. clear-glass con- 
tainers, 4'' high. Retail price: 
70 complete. 





No. 429 NO-DRIP SERVER 


As smart as it is practical for serving 
cream, condiments, etc. An ideal refrig- 
erator container avoids contamination 
and odor. Easy to clean. Has Tenite 
plastic top and slide in choice of colors 


clear-glass jar is 7-oz. size. Retails at 25. 





No. 456 SHAKERS 


Note sanitary ''side-flow'’ pour- 
ing holes in shaker tops te 
keep dust and grease from 
settling down and into con 
tents. Tops are red Tenite 
plastic, embossed ‘'S'’ and 
"p'':  J-oz. containers are 
clear-glass. Shakers retoil ot 
10¢ each. 





SEE YOUR JOBBER... 


(All retail prices as listed above are suggested retail prices; they may be 


slightly higher west of Mississippi) 


NEW YORK OFFICE—200 FIFTH AVENUE 





WESTERN OFFICE—TERMINAL 


FEDERAL TOOL CORP. 
CHICAGO, ILLINOIS 


SALES BLDG., SEATTLE, WASHINGTON 








Scale Model Victory 
Jeep 


Model jeep, exactly to scale, with 
finely detailed reproduction. 





Length, 


6', in., with five wheels. Made of wood 
cardboard, die cut and 
printed in three colors. Quick and 
easy to build. Megow. Howard and Ox 
ford Sts., Philadelphia, Pa. 


and heavy 









Construction Toy 
“Konstruct-A-Kit” 


which used non-critical, heavy card 
multiply 


construction toy 


fabricated to 
There are 


board parts, 


trength and _ rigidity. 


FLOUR SIFTERS ARE 
WAR WEAPONS NOW! 





angles, heavy 


square girders, rigid 
looped connecting boards and colored 
decorative plates. Parts are arranged to 
fit together to make hundreds of realis- 
tic models. Simple objects such as doll 


Enlisted 100% in war work 


are the materials ... the 





men... the machines .. . formerly chairs, beds and teeter-totters can be 
made, and also railroad bridges, signal 
used to make Androck Flour Sifters. towers and water tanks. Houses, barns 

and stations also can be constructed. 
Even the millions of Androck Flour Kits, Inc., Miamisburg. Ohio. 
Sifters sold before the War are 


helping prepare nutritious foods on 


Army and Navy 
Construction Toys 


Patriot”—made of heavy 


the Lome front. Yes, Washburn is 


all-out on the most important job soung - 
cardboard and easy to assemble. These 


of all! toys have wheels that roll, guns that 


P ANotner 


ANDROC 


KITCHENWARE, HOUSEWARES, HARDWARE 


THE WASHBURN COMPANY 


WORCESTER, MASSACHUSETTS + ROCKFORD, ILLINOIS 





actually shoot, targets, bombs that drop, 
realistic tanks, jeeps, planes, etc. The 
(Army and Navy sets, which come in five 
-izes, are individually packed, ready to 


ASSOCIATED COMPANY, MICHIGAN WIRE GOODS CO., NILES. MICH, assemble, in separate full-color boxes 
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Displays are available which include ac- 
tual toys assembled for demonstration. 
Colorgraphic, Inc., 4223 W. Lake St., 
Chicago. Tl. 


Aircraft Recognition 
Models 


“Sil-O-Models” 
educational models of leading Allied 
All are 1/72 scale, 


official, authentic. 


and enemy planes. 


and when seen at a distance of 36 ft.. 
are said to look like real planes one 
Substantial, die-cut 


half mile away. 


from special black board. 








Range from 
5 to in. wingspread. may be as 
sembled and reassembled. or glued for 
permanent models.  Die-cut pieces fit 
together easily and no tools are needed 
Maker states that these models are 
identical designs created to supplement 
the program of teaching U. S. Navy 
fliers distinguishing characteristics of 
combat aircraft. Co-Operative Displays 
Inc.. 327 E. Eighth St., Cincinnati 
Ohio. 
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Just Brush It On! 


Drre is the thrifty compound in powder form 
that makes waterproofing simple. Anyone can 
use DRYE— just brush it on, inside or outside, to 
stop leaks in basements, cisterns, reservoirs, ete. 
Seals eracks, makes quick, durable repairs in 
masonry, cement and iron. Protects 

walls, plaster and equipment from 
seepage and moisture. Its many 
uses in home and industry make 
DRYE an assured repeat item. 
IMMEDIATE DELIVERIES. 
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ATHLETIC EQUIPMENT 


Complete Line - Competitively Priced 





Write today for litera- 




















ac . \ 
rs Prompt Shipment ture. Soll 
Your Jobber can give you full “Sorwacress y LiquiDRY 
information... or write us direct CINCINNATI, O. gg Eg. 
proofing Seals pores 
BUY against leaks in brick, 
THE DRAPER-MAYNARD CO. on ware us sraseT A an ean mere, Rese, oa 
von 400 YORK STREET CINCINNATI, OHIO 
lied 
ale, 
2. 





= || Here’s a Quick Way | SOUTHINGTON 


look for that Trade-name in the General Direc- 
tory Section of the: “Who Makes It?” Number 
’ of HARDWARE AGE. You'll find it listed 


Since 1867 the name Southington has stood tor 
dependable value in hardware. Southington 


alphabetically under the product heading of the 
item in question. Alongside the Trade-name 


you'll find the name of the manufacturer who 


Wood Screws, 


Drive Screws and Sheet Metal 


Screws are in constant demand because of their 
superior quality. All standard sizes with vari- 
ous styles of heads in the most called for types. 


makes it. In this same list appears the firm Send for Catalog which illustrates and describes 


name and address arranged alphabetically. 
Keep this Merchandise Directory Issue right at 


the entire line. 
Government restrictions prevent us filling orders 
on certain lines. “Our Country _first”—you 


understand! 


{ || To Find Who Makes | ' 
—— 
for your finger tips where it will solve your buying 


A Certain Product When 
SCREWS 
or problems in a jiffy. THE SOUTH INGTON 


Only the Trade-Name Is 
Known to You— 
For Wood or Metal 
rn HARDWARE AGE HDWE.MFG.COMPANY 
SOUTHINGTON. CONN. cc: 


of Est. 


ys 100 East 42nd Street, New York City | 1867 
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No. 102W Wood Cabinet 


MIAMI 


WOOD CABINETS 


nd 


WOOD FRAMED MIRRORS 


For the duration, only wood cabinets 
and wood framed mirrors will be in 
production. True to the Miami-Carey 
tradition, these cabinets are complete 
in every detail—no doors to hang and 
fit; no hardware to buy and fit; no 
mirrors to hang; no painting to do; no 
shelves to make — even the four in- 
stalling screws are furnished. 


Whatever your customers’ bathroom 
cabinet requirements, you may recom- 
mend MIAMI with every assurance 
that these new cabinets will prove 
worthy of the name. Write Dept. HA 
for complete details. 


MIAMI 
MIRRORS 


In six sizes. Mir- 
rors are No. 1 
plate glass; hard- 
wood frames fin- 
ished in three 
coats of baked- 
on white enamel, 


a 





CASCADE 
ACCESSORIES 


Board No. 3 dis- 
~ plays 19 separate 
items, recessed and 
projection type 
# Fy tumbler holders, 


s= AL | 





ss = 


soap dishes, towel 


bars, etc. 





4 














MIAMI CABINET DIVISION 
The Philip Carey Mfg. Co., 
Dependable Products Since 1873 


MIDDLETOWN, OHIO 
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Wood Construction Toy 


having the basic 
in wooden form, 


“Erector Junior” 
features of “Erector” 
simplified for boys in the five-year-old 


class and up. Simplified assembly— 


hs so a] 


fe 
0902000 





the adaptation of patented peg-pins, 
eliminating nuts, bolts and screwdriver 
and substitution of wood for steel makes 
a construction set for young builders. 
By the simple use of pegs, the parts are 
put together with speed and ease and 
workable models can be as- 
sembled. Parts are interchangeable and 
a wide variety of models can be con- 
structed. Patented assembly pins have 
big heads so that they can be gripped 
and manipulated with ease. The A. C. 
Gilbert Co., New Haven, Conn. 


practical, 





Wilson Super Dart 


Games 


“Eight Ball”—a game which allows 
participants to play Kelly pool, rota- 
tion or any popular pocket billiard 
with darts. Fifteen regulation 
reproduced in color on the 
board. Counters 1 to 15 
are included for “Kelly” and to keep a 
record of the balls “made.” Three 
darts are included. “Cardart” is 
another dart game which is said to add 
new interest to poker, black jack and 
other popular card games. Winning 
hands are scored by throwing darts at 
the “Cardart” board. Full deck of 


game 
balls are 
superwood 





THteam SIGHT BALL 





cards reproduced in color on this wall 
type board. Five darts and rules of 
play included. Wilson Sporting Goods 
Co., 2037 N. Campbell Ave., Chicago, 
Il. 





“Plassie”’ Doll 


A doll with a plastic head that tilts 
and turns into many positions. Has 
chubby, full length baby arms and 
curved baby legs. Of light weight and 
strong, this doll also comes in a fancy 


hinged box with extra playsuit and 
layette. Deluxe sets also are available in 
wide gift box with elaborate extra 
layette. Ideal Novelty & Toy Co., 23-10 
43 Ave., Long Island City, N. Y. 
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BEREA SCYTHESTONES 


Farmers and homeowners swear by BEREA Scythe- 
stones . . . buy them again and again! These stones 
have been popular for two generations, and are ~_ 
selling in large volume right now because of war- | 
time need for sharper tools. Manufactured and 
natural abrasives . . . fine, medium, coarse. Packed 


in attractive self-selling display boxes. 






A shape and grit for every keen-edged 
farm and garden tool .. . and for many 
other uses, too! Priced at 10c, 15c, 20c 
and 25c for quick, profitable sales. 


BEREA ABRASIVES Gtsceats 


Division of The Cleveland Quarries Co. - Cleveland, Ohio 












LLOYD STARTERS 


Hold first place for efficiency and long 
life wherever 100-watt lamps are used. 
They have longer life . . . start more 
surely more times. 


Ss tt FS-6 Master No-Blink (2-prong) 


FS-6 (2-prong) Regular 


- 
g 
Yi Me 


Lt LLOYD PRODUCTS COMPANY 


i FS-64 (4-prong) Regular 
A ae Dept. HA-42 Providence, R. |. 


Lloyd Policy Insuvres Quality 





REPRESENTATIVES — BRANCH OFFICES — WAREHOUSE STOCKS IN 23 LEADING CITIES 
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LCHEK TOOLS 


By the millions Vichek Tools 
"are going to the armed forces 
of our Nation and its Allies. 
These tools are playing a vital 
part in keeping equipment 
rolling and fit to fight. 
And valuable lessons are being 
learned about tool perform- 
ance, during the war, which 
will mean even better Vichek 


Tools after the war. 


tt VLCHEK TOOL CO. 


3001 E. 87th St., Cleveland, Ohio 
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The C.M.P. Plan 


(Continued from page 88) 


tem of priorities and material 
allocation and the other develop- 
ment, although not so well known 
to the public, has been a contin- 
uing effort to find a better meth- 
od of programming and schedul- 
ing. 

When the defense program 
was relatively small and there 
were plenty of materials to meet 
its requirements, preference rat- 
ings of “the first things come 
first’’ were adequate. These rat- 
ings diverted materials from 
non-essential production into war 
production. But when we came 
into the war program which 
soon reached a point where the 
supplies of critical material be- 
came tight—tighter and tighter 

preference ratings no longer 
sufficed. They did not take into 
consideration demand and sup- 
ply and they lacked the two es- 
sentials of any system where 
there is a shortage of materials, 
namely quantity and time. 


Another Step Needed 

As an example of this difficul- 
ty, many of you were given a 
certain preference rating only to 
find that while it did secure 
steel for your product, it was 
not a high enough rating to se- 
cure any copper, or aluminum. 
The subsequent issue of higher 
preference ratings without con- 
trol made the original prefer- 
ence rating for steel worthless. 
Everyone knows what happened 


to the preference rating system. 
It became inflated and another 
step in WPB control was neces- 
Sary. 

The next step was the refine- 
ment of the preference rating 
system and the development of 
“allocations” of certain critical 
material such as aluminum un- 
der “M” orders. While all of 
these “M” orders were not suc- 
cessful, and many of them caused 
undue hardship in industry, they 
did accomplish a conservation of 
critical materials and prevented 
them from being used by non-es- 
sential production. 

Unfortunately under the allo- 
cation system, industry was re- 
quired to set up a very elaborate 
series of reports. In addition. 
due to the fact that different 
methods were developed for dif- 
ferent materials without effec- 
tive coordination, WPB was con- 
fronted with the necessity of 
setting up elaborate machinery 
to allot materials so that a man- 
ufacturer using several materi- 
als for his production would not 
be short any one of them. In 
other words, it was necessary to 
see that no manufacturer of 
combat tanks would get steel 
plate for armor and still fail to 
get copper for his gasoline lines 
and motor equipment. 

As a refinement of the prefer- 
ence rating and allocations sys- 
tems, the Production Require- 
ments Plan was put into effect 


S.H.J.A. ADVISORY BOARD 


COL. R. H. BAKER 
Fones Bros. Hdwe. Co.., 
Little Rock, Ark. 





A. C. RANKIN 
Teague Hardware Co., 
Montgomery. Ala. 





MARK LYONS 
McGowin-Lyons Hdwe. & 
Supply Co.., 
Mobile, Ala. 
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H. J. ALLISON 
Glasgow-Allison Co., 
Charlotte, N. C. 
Member S.H.J.A. 
Executive Committee 
and Advisory Board 


last year. The idea of PRP, as 
it is known, was that balanced 
quantities of different materials 
would be alloted to each produc- 
tion plant for three months in 
advance. This plan also attempt- 
ed to control the flow of mate- 
rials without adequately control- 
ling the scheduling of end prod- 
ucts in relation to the available 
supply. It is well known that 
many contracts were let for 
more war products than we 
could possibly manufacture from 
the available raw materials, par- 
ticularly those products requir- 
ing steel, copper and aluminum. 


Dependent Upon Congress 


Looking back over this and 
the other attempts at control, 
we realize that the only ceiling 
on scheduling and programming 
by the procuring agencies such 
as the Army, Navy and Mari- 
time Commission and others, 
was the extent of their Congres- 
sional appropriations. Each of 
you can readily understand that 
when billions of dollars are 
given out quickly and hurriedly 
they do not present any system 
of control or regulation. Every 
agency, every service, every in- 
dividual felt that he wanted to 
get as much goods and basic 
equipment as he could possibly 
secure. Each one of them had 
the altruistic purpose of want- 
ing to win this war, but wars 
are not won in the absence of 
an overall plan of coordinated 
action. 

There was only one end to this 
under PRP and that was that 
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all agencies ordered more mate- 
rials with the best of motives 
than American industry could 
possibly produce. Needless to 
say, such a system was leading 
to a chaotic condition among the 
producers of war materials in 
American business. As long as 
we attempted to program more 
products than we could possibly 
produce, no mere material con- 
trol, no matter how ingenious, 
could allow American industry 
to turn out the maximum of 





a 
wee A 00 Fh. 





military and naval products nec- 
essary to win this war. These 
things happened under PRP and 
it soon became evident that it 
Was necessary tc take action 
quickly along three different 
lines of control. 


Three Lines of Control 
First, war production pro- 
grams would have to be set up 
that took the overall strategic 
needs picture into consideration. 
Second, that it would be nec 


FARMERS NEED 


YOUR HELP... 





4 Well-kept fences are more important this year than 
ever before. For, never before was food production and pro- 


tection more vital. 


There is some Mid-States Fence available, if needed by 
your customers for essential repairs. It isn’t plentiful, for war 
is taking its heavy toll of steel. 

But, whatever you do now to help make necessary repairs 
will not be forgotten when farmers need a lot of new fence— 
when the same dependable Mid-States Fence is plentiful 


—when the war is won. 


Until then we are sharing what fence we have, equit- 
ably, with Mid-States dealers—so that they, in turn, may 


serve their customers. 


MID-STATES STEEL AND WIRE COMPANY » CRAWFORDSVILLE, INDIANA 





Mid-States advertising appears regularly in i ame 5 
The American Farm Youth Magazine - Capper’s Farmer « Poultry Tribune (Central & 





West. Ed.) + Prairie Farmer + Progressive Farmer (Ky. & Tenn. Ed.) + Successful Farming 
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New York 


essary to schedule the produc- 
tion of certain critical compo- 
nents of these programs to as- 
sure an adequate supply of these 
components. 

Third, that a method of con- 
trol should be set up to see that 
the proper materials were in the 
hands of the proper producers 
on time ready for their produc- 
tion runs. 


Something New in Business 


These three factors are not 
something new in American bus- 
iness. In fact, the mass produc- 
tion lines of the automotive in- 
dustry and many other plants 
have worked successfully on this 
basis for many years. And I'll 
venture to say that most of you 
in your plants and_ business 
operations work in the same 
manner. You set up a produc- 
tion program; you sub-let con- 
tracts for component parts; you 
check back to see that the prod- 
ucts arrive on time and you buy 


the necessary materials to ar- 
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When a small spring breaks, when wire forming’ 
is needed, when a new design is required, you 
can perform the job quickly by using the correct 
size of XLO music wire. 


XLO comes to you in attractive packages in red and 
silver for all standard sizes of music wire in units of '/ Ib., 
V2 Ib., | lb., also special 5 Ib. packages. Wire sizes from 


Johnson Steel & Wire has enlisted a heavy produc- 
tion of music wire for the war. 


ON STEEL & WIRE CO.INC. 


WORCESTER * MASSACHUSETTS 


Akron 
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R. H. GATES 
Turner, Day & 
Woolworth Handle Co. 


rive in your plant at the time 
when they are needed on your 
assembly line. This, gentlemen, 
is the basis of operations under 
the Controlled Materials Plan. 
Basically CMP is very simple, 
but in spite of this fact the fun- 
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PHILLIP ROGERS 
Millers Falls Co. 





FRANK A. BOND 
The McKay Co. 


damental plan is often lost 
among the confusion of details. 
As you know, CMP places steel, 
copper and aluminum under al- 
location and makes it necessary 
for a schedule to be set up be- 
fore these three critical mate- 
rials are allocated to a manufac- 
turer for his production. 

Now let us look at what the 
Controlled Materials Plan does 
for the nation and how it oper- 
ates to increase the effective pro- 
duction of war materials as well 
as to obtain the maximum num- 
ber of civilian items possible in 
our War economy. 


1—CMP and Overall 
Planning 


Under CMP for the first time, 
accurate methods of determin- 
ing the total supply of critical 
materials are available and, at 
the same time, we have a means 
of estimating overall demand 
for these materials. This en- 
ables the Requirements Commit- 
tee of WPB to review both the 
supply of materials and demand 
for them by the procuring agen- 
cies both military and civilian 
before the materials are alloted 
to producers. The basic materi- 
als alloted under CMP are steel, 
copper and aluminum and, due 
to the fact that these three ma- 
terials are used so extensively 
in industry, and are, at the pres- 
ent time, in such demand, the 
control of these three tends to 
control the extent to which all 
materials may be used in pro- 
duction. 
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We’ see here for the first time 
an effort on the part of WPB to 
re-schedule programs within the 
supply ot available raw materi- 


als. 


2—CMP and the 
Claimant Agencies 

Each agency, that is Army, 
Navy, Maritime, Aircraft, Civil- 
ian Supply and others, prepares 
a program of the products cailed 
Class A products it expects to 
require during the coming spe- 
cific quarter of a year. Before 
making out these schedules, the 
claimant agency goes to the 
manufacturers who supply them 
with products, to obtain the in- 
formation as to the material 
content of these products. This 
information is obtained in the 
form of a bill of materials and, 
since the bill of materials forms 
the basis of the amounts of cop- 
per, steel and aluminum which 


are requested from the Require- 


ments Committee, it is necessary 
that these bill of materials be 
as accurate as possible. 

After setting up its program 
and estimating the total amount 
of material it will require to 
manufacture the products in 
this program, the claimant agen- 
cy submits these requirements 
to the War Production Board. 


If the demand of all the agen- | 


cies exceeds the supply of ma- 
terials, as so often is the case, 
the Requirements Committee, 


acting with the Joint Chief of | 


Staffs cuts down the allotments 
of materials to some of the 
agencies and requires them to 
adjust their programs accord- 
ingly. This means that each 
claimant agency, after it re- 
ceives its allotment of materials, 
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WORKING TOGETHER... 


Juice King has enlisted the aid of two good friends to 
help on an important job . . . advising the more than 
a million Juice King owners on the proper care of 
their Juice King Extractors. 

Copy will emphasize the importance of periodic 
oiling, keeping the extractor clean, and avoiding abuse 
to prolong the life of the machine. The first advertise- 
ment will appear in the June issue of Better Homes and 
Gardens and the August issue of Ladies’ Home Journal. 

This advertising, we are confident, in addition to 


building good will with Juice King owners, will also 
help to establish the name JUICE KING in the minds 
of the millions who will be prospects for this fine 


appliance in our post war period. 


Watch for JUICE KING advertising. 


Juice 
hing 


NATIONAL DIE CASTING COMPANY 
600 North Albany Avenue + Chicago, Illinois 
200 Fifth Ave. and 23rd St., New York 
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066 
THE VERY BEST 


TOUT XIBLE 
The “Very Best” is a big statement 
—but no exaggeration when refer- 
ting to the Lufkin 066 folding wood 
rule. Superior in quality of mate- 
rials, in finish and in appearance, 
this “Red End” rule is a fast seller 
for you and an outstanding rule for 
your customers. Feature Lufkin 066. 
It’s one of the reasons—"It always 
pays to talk Lufkin.” 
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PRECISION TOOLS + TAPES + RULES 
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must re-schedule its program so 
as to bring its program within 
the materials alloted. For exam- 
ple, if a claimant agency re- 
quests material for 10,000 com- 
bat tanks and receives material 
enough for only 9000 it must cut 
back its schedule to 9000 tanks. 

If the Controlled Materials 
Plan is accomplishing nothing 
else other than to force the 
claimant agencies to re-schedule 
their programs within the supply 
of materials, it has overcome one 
of the factors that has been re- 
sponsible for the failure of PRP. 
CMP forces the agencies to con- 
sider the overall picture of the 
entire war effort and not just 
their own particular part in it. 
The claimant agencies, after they 
have re-scheduled their  pro- 
grams, then allot enough ma- 
terials for each of the programs 
to their prime contractors. 


3—CMP and the 
Industry Divisions 


Under the Controlled Materi- 
als Plan the Industry Divisions 
of the War Production Board 
have been made responsible for 
the scheduling and programming 
of the Class B products. You 
have all heard of Class B prod- 
ucts and while the original con- 
ception of this list was that it 
should contain only those prod- 
ucts that were impractical for 
a claimant agency to handle, it 
has not been possible to translate 


this principle into practice. Im- 
practical becomes a vague term 
when one considers the many ap- 
plications of over 250,000 mem- 
bers of American industry pro- 
ducing millions of products. 
However, the actual result has 
been to use the Class B Product 
List as a means of telling Amer- 
ican industry when to apply to 
the War Production Board for 
the materials with which to pro- 
duce these products. 

In general the Class B Prod- 
uct List covers items which are: 

1—Civilian type end products 
like farm machinery produced 
largely for the general domestic 
market. 

2—-Industrial machinery and 
equipment which are sold to 
thousands of firms except where 
these are designed and installed 
in conjunction with construction 
products. 

3—Products which require 
very small quantities of con- 
trolled materials such as wood 
furniture and apparel findings. 

4—Certain components like 
standard nuts and bolts, electric 
motors, etc. which are ordered 
in small quantities. These are 
bin type items whose producers 
supply hundreds or thousands of 
customers. 

As in the case of any new plan 
where a list requiring technical 
definitions is involved, there have 
been numerous instances where 
complete understanding of the 
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from Youngster 
to Marine 


Keeping ‘em Fit on BATTLESHIPS 


We kept them fit as youngsters—now 
we're keeping them fit on Uncle Sam’s 
Battleships. 

To our Soldiers—Sailors—Marines 
and millions of American Youths, the 
name “CHICAGO” on Roller Skates 
remains a symbol of outstanding serv- 
cein JOY, HEALTH and PHYSICAL 


FITNESS. our 
RLYIN SrYINGe Skates 


CHICAGO” Roller Skates— our engineers and technical 
experts, yes our entire manufacturing facilities with many 
hundreds of loyal “CHICAGO” workers —are now 100% 
in defense work and proud to serve Uncle Sam. 


CHICAGO ROLLER SKATE CO. 


World’s Greatest Roller Skates for Over 40 Years 
Chicago, Illinois 
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Glass Coffee Maker 
When you set the upper containing 
the coffee on the decanter contain- 
ing the water, you form the ground 
glass seol. It's that simple! Thrifty, 
tool More cups to the pound! 


, Modernizes other makes ‘;° 
Packed individually with CORY Glass Filter ROD, featured iy 


all the deluxe CORY with al! CORY models, also 

fits most other makes. No 

Features cloths, hooks, springs, chains. 
Hinged Decanter Cover Over 6,000,000 in use. 


Coffee Measure CORY Glass 
Filter ROD 50¢ 
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CORY Glass Filter ROD, etc. 
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The WRIGHT family has produced wire and 
wire products through three wars. Today, all 
the resources of this Organization are first for 
war. Every effort possible is being made by 
us to meet the requirements of our customers, 
and with equipment that will bring to them 
greater service when victory comes. 


GE WRIGHT resco 
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PROFITABLE FAST SELLING | 
PACKAGED PRODUCTS 


Quality Unconditionally Guaranteed 
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stra PATCHING PLASTER 
PLASTER OF PARIS 

INSIDE COLD WATER PAINT 
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WATER PAINT (WASHABLE) 

CONCRETE PATCHER 

WHITING 

PLASTIC PAINT 

All of Above Packed in Various Size Cartons 

Many Other Tried and Proven Items 
IMMEDIATE SHIPMENT 
Write for Full Information—Price List—Color Cards 


AMBASSADOR SPECIALTIES, INC. 
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distinction between Class A and 
Class B products has not been 
immediately attained. However, 
it is our effort to constantly im- 
prove this classification list so 
as to work the least hardship on 
most manufacturers. 

In addition to alloting materi- 
als for Class B products, the in- 
dustry divisions are also respon- 
sible for programming and 
scheduling the production of 
these products to make certain 
that a sufficient supply will be 
available to complete the author- 
ized end product programs of 
the claimant agencies. Recent 
indications have shown that 
among these Class B products 
certain critical manufacturing 
situations have developed be- 
cause of facility changes. This 
lead to the issuances of the 
Scheduling Order M-293 which 
set up a list of critical compo- 
nents and outlined a policy and 
procedure for eliminating these 
bottlenecks which were stopping 
the tremendous production which 
is possible in American industry. 
This plan has been successful 
and we are now well along the 
way to clearing up problems 


which were apparent two months 
ago. 

Each of us can see that these 
individual scheduling programs 
of critical components and facil- 
ities must be closely integrated 
with the Controlled Materials 
Plan. This is absolutely neces- 
sary and it is being done in 
Washington today so that we 
will have a balance of the de- 
mand of the particular compo- 
nent in relation to the amount of 
material alloted to such produc- 
tion programs. 


4—CMP and Industry 

Manufacturers and producers 
are assured under CMP of ob- 
taining the materials with which 
to fill their production schedules. 
Not only this but also because of 
this assurance, a manufacturer 
does not have to build or lease 
warehouses in which to keep a 
tremendous inventory for fear 
that he will not receive the ma- 
terial on time for his produc- 
tion runs. He is protected by the 
inventory provisions under the 
plan which enable him to keep 
a 60-day supply of material. This 
provision also forces the hoarder 


For fighting equipment that takes 


The bolts you sell that must stand the 
gaff of heavy punishment are those now 
going into war equipment. For toughness 
and strength combined with neat fitting 
heads and smooth running threads the 
choice today is TRIPLEX. And it's this 









fighting quality that keeps your trade sold 
on TRIPLEX. Keep tuned to TRIPLEX 
and have less regret. Your letter will 
receive prompt attention. 


TRIPLEX SCREW COMPANY 
5317 Grant Avenue, Cleveland, Ohio 
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L. M. STRATTON, SR. 


The Stratton-Warren Hdwe. Co.., 
S.H.J.A. Advisory Board and re- 
elected Chief X of the X-Club 


to work down his supply of ma- 
terials and enables you to get 
your proper share for your pro- 
duction programs. 

CMP, if used properly, can be 
a real help to manufacturers be- 
“ause it enables them to period- 
ically review their consumption 
of material. It suggests possible 
cost reductions due to _ better 
planning of production § runs. 
Not only this but it forces the 
procuring agencies to give you 
schedules in advance so that you 
may run your equipment at the 
greatest efficiency. Under CMP 
the prime contractor is respon- 
sible for all of his subcontractors 
because he receives the material 
for the total production and in 
turn allots to them the share that 
they need to make their part of 
the product. This means that in 
production of major programs, 
the producer always looks to his 
customer for the means with 
which to secure his materials. 
It is highly desirable that when 
an order is placed for a product 
that an allotment of material be 
given it at the same time. 

Industry is beginning to feel 
the affect of CMP and all indi- 
cations are that this method of 
control will enable American 
business to produce at capacity. 

And for those of you who pro- 
duce controlled materials, it has 
leveled out your load of orders 
and made it possible for you to 
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schedule deliveries more in line 
with your production facilities. 
This is in addition to the fact 
that you should receive your 
orders far enough in advance so 
that your mill runs can be set 
up on a most economical basis. 


5—CMP and Warehouses 


One entire regulation has been 
written to cover steel, copper and 
aluminum warehouse operations 
under CMP. This regulation 
points out the limitations under 
which a manufacturer may pur- 


chase from a warehouse and sets - 


up the processes for handling 
orders of these controlled ma- 
terials. This regulation has been 
designed to prevent any run that 
will deplete warehouse stocks to 
a point where the operators can- 
not function properly under the 
Controlled Materials Plan. This 
method of operation and the ad- 
vance scheduling that will enable 
mills to make longer and more 
economical production runs, will 
likewise set up warehouses for 
use more and more by manufac- 
turers to obtain orders in lesser 
quantities than mill runs. This 
fact, coupled with the sugges- 
tions within the plan that manu- 
facturers obtain small quantities 
of material from warehouses, 
should be a distinct help to the 
warehouses in this country. It 
might be pointed out that under 
the plan the warehouse will ob- 
tain their supply of controlled 
materials on directives (in the 
case of steel, M-21-b) from the 
industry divisions of the War 
Production Board. 


6—CMP and Distributors 


The distributors part in CMP 
is a most important one. And 
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while I don’t want to take your 
time to go into the intricate de- 
tails of the different orders and 
forms that must be handled by 
a distributor, there are a few 
regulations and interpretations 
of the regulations which I am 
sure are of definite interest to 
you. 

The first of these is the fact 
that the distributors may ex- 
tend both preference ratings and 
allotment numbers or symbols 
on orders for fabricated prod- 


ucts that they have filled for 
their customers. This enables a 
distributor to fill an order and 
provides the steps for replenish- 
ing his stocks from the producer 
of the product. Secondly, num- 
bers and ratings, excepting those 
covering controlled materials, 
may be basketed by the distrib- 
utors purchase order providing 
a record is kept that shows the 
amount represented by each 
major CMP program. These pro- 
gram numbers are the short ones 


here is Wire Mill Production 








CARBINES, for Example 


These carbine parts are just a 
few of thousands of wire mill 
products for war uses. 
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The 30-calibre M-1 Carbine leaps 
into prominence as the side-arm 
of officers, specialists and gunners. 
It multiplies manyfold their firing 
effectiveness in close action. It is 
now being manufactured on a 
large scale. 


Notice, in this one weapon, the 
many parts that come direct from 
wire mill production. It is typical 
of hundreds of war items that 
“draft” mills like Keystone — 
almost to full capacity. 


Meanwhile, every single pound of 
steel that can be spared is going 
into woven wire fence and barbed 
wire production. 


KEYSTONE STEEL & WIRE CO. 


PEORIA, ILLINOIS 
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a Oe | for the Top Wire Painted RED” 
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Of Modern War 


BROOKS special wire forms, often 
of very small size, cope with the 
wracking strains of war in a way 
heretofore thought possible only 
through heavy, cumbrous design- 
ing. This means extra safety for 
our boys, extra service for our 
equipment 


Meantime, we're doing our best to 
deliver hardware. Hope youll 
bear with us until you can again 
say “fill ‘er up’ and we can say 


0. K.!" 
M. S. BROOKS & SONS 


—_— CHESTER, CONN. 


Since 1848 


Made of 
strong, non-critical 
materials. Light weight. 
Easy to use. Retails for 
. under $2.00. Something 
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and include the abbreviated al- 
lotment numbers that you receive 
from your customers. Third, is 
the fact that maintenance, repair 
and operating supplies which 
form such a big percentage of 
most of the distributor’s business 
will be purchased using the sym- 
bol “MRO.” This symbol has the 
same status as an allotment num- 
ber and all of your MRO sales 
of controlled materials from 
stock can be grouped for replace- 
ment purposes but you must 
keep a record of these sales by 
item quantities or dollar value. 
For MRO purchases of fabri- 
cated products you must keep 
the above records as well as 
records by the preference rating 
on the order. This is in keeping 
with the procedure under Pri- 
orities Regulation 3 and under 
this procedure your MRO rat- 
ings will fall into three classes. 
AA-1—AA-2X—and A-10. 


To Replenish Stock 


On your purchases of products 
to replenish your stock, you 
must extend these ratings show- 
ing the percentage of each of 
these three classifications plus a 
certification as provided in CMP 
Regulation 7. This standard 
form of certification may be 
used in lieu of any form con- 
tained in other CMP regulations 
but not in lien of the certifica- 
tion form provided in Priorities 
Regulation 3. The distributor 
may use the CMP Regulation 7 
certification in basketing all rat- 
ings with allotment numbers or 
symbols but he must also use 
the Priorities Regulation 3 cer- 
tification for basketing ratings 
alone. 

While it is true that there are 
additional details to be worked 
out under CMP to strengthen the 
position of the distributor you 
must remember that the provi- 
sions of all existing War Pro- 
duction Board orders which are 
not in conflict with the CMP reg- 
ulations are still effective. It can 
definitely be said that the War 
Production Board does realize 
the important position that the 
distributor holds in American in- 
dustry. I believe that the best 
indication of the strength of the 
position of the distributor is the 
fact that in England where a 
plan similar to the CMP has been 
in operation for more than three 
vears, the distributor has been 


functioning most effectively in 
helping to keep English produc- 
tion schedules running in spite 
of bombings and whole factories 
being wiped out. The English 
distributor has proved his place 
in the war effort. I am sure that 
the American distributor’s posi- 
tion will become stronger and 
stronger as this war continues. 


Job Not Finished 


The job of bringing about the 
evolution of controls necessary 
to bring order to the war pro- 
duction program is not finished. 
We are confident, however, that 
we are working along the right 
lines and we believe that our ef- 
forts in the future will be con- 
centrated on perfecting the ma- 
chinery that we have now set up 
under CMP. It has taken time 
to find this approach and because 
of this we appreciate that at 
times there has been a seem- 
ingly long delay to get you the 
information and regulations un- 
der which to operate your plants 
and warehouses. 

These problems of material 
control in an all out war econ- 
omy are entirely new to us 
Americans and while at first 
glance it did appear that the dic- 
tator nations had some advant- 
age over us in this regard, the 
success that we have had in the 
last few months indicates that 
we are on the way to victory. 
The reason that we can be as- 
sured of this victory is the fact 
that you in American industry 
have given us your intelligent 
support in working out these 
new methods, new regulations 
and new controls while still con- 
tinuing to produce tremendous 
quantities of war materials. 





A. E. ALVERSON 
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FOUR SIZES IN 
ECONOMY DiIS- 
PLAY UNIT. For 
quick over -the- 
counter sales 
use this Econ- 
omy Display 
Unit, containing 
3 packages 15E 


THIS 


ECONOMY PACKAGE is a 
particularly attractive merchan- 


FOR KEEPING | 
UP YOUR STOCK 
these Economy 
Packages are 
packed 10 of a 
single size in 
corrugated ship- 
ping carton 
shown above. 


dising item. It avoids the neces- 
sity of breaking a standard box 
of lacing. Contains one set of 
lacing complete with gauge and 
hinge pins for a 12" belt and the 
lacing can be broken to length 
for the narrower belts. 













Lacing List Weight Belt 2 of 20E, 3 of 255 
No. Per carton Per carton Thickness and 2 of 27E. 
15E $4.75 3.llbs. | 14" to %o” 
20E 5.00 4.1 Ibs. Bho" Ne. 410. Econ- 

\ 25E 6.25 4.9 lbs. ha’? omy Display 
27E 6.65 5.8 Ibs. yj," Unit, List. $5.60 
8. 94o"" 
{ 35E 50 8.4 lbs. Xa" to 5 onsen nen 











All prices subject to discount YOUR JOBBER 


FLEXIBLE STEEL LACING COMPANY 


4616 Lexington Street, Chicago, Illinois 
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It’s Easy 


to See — 


Why so many adver- 
tisers use the Classi- 
fied Opportunities 
Section of Hardware 
Age when they want > 
to reach Manufactur-,” 
ers, Manufacturers’ 
Agents, Jobbers, Job- 
bers’ Salesmen, Re- 
tailers and Retail 
Salesmen. They reach the very class they 
want to reach and get results. That is 
why the— 





CLASSIFIED 
OPPORTUNITIES SECTION 


of Hardware Age is so well patronized—advertisers know 
they are advertising in the right medium. Hardware Age 
carries their message straight to the “Cream of the trade” 
without waste circulation. Your advertisement speaks the 
Hardware language to the Hardware trade. Send your ad 
with remittance to— 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St. New York City 








Its New! It’s Better Than Ever! 


MINUTE MOP 
ann DRAINER 


_& New Features ! 


New 8-ply long fibre cotton 
cord mop-head. New ad- 
justable drainer fits any 
pail! New money - back 
ot ye behind MINUTE 


& New Sales Power ! 


Houseware Departments 
everywhere found the orig- 


inal MINUTE MOP a 
sure-fire seller. One store 
sold over 500 in ONE 


DAY! Another sold 13,000 
in 22 weeks . . . others 
average 3 gross a week! 


* New Profits ! 


The new MINUTE MOP 
is available for immediate 
delivery. Write for our 
special demonstration and 
advertising deal that will 
introduce it to your cus- 
tomers. 


Minute Mop Co. 
| 2225 Calumet Avenue 
Chicago, Ilinois 








BUSY HOUSEWIVES NEED IT! 


This all-purpose mop cleans everything, 


from floors and walls to even autos. 
Keeps hands out of water. Saves tire- 
some wringing, stooping, splashing. 
Drainer fits any pail and drains mop 
quick as a wink. No mechanical parts 
for women to fool with. 








FOR VICTORY 


Buy U. 
For Defense Construction 
Buy Spring Hinges of Quality 


T S 
R I 


S. War Bonds and Stamps 


wom casing | 


Ko=e 





SPRING HINGES, 


We that 
Chicago Spring Hinges have been specified and 
used for many of our Country’s greatest defense 


plants and for ships of our Navy. 


Type 2001 


The 


“Triplex 


are proud 


Chicago Spring Hinge Company. 
CHICAGO NEW YORK 
U.S.A. 
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Every User Recommends It— 


Every man who uses a Townsend Wire 
Stretcher is pleased with the ease with 
which it is attached to the wire, the rapid- 
ity with which the wire is brought into 
position for nailing, and the fact that he 
can stretch the wire and nail it to the post 
without assistance. These time and labor 
saving features have made the 


Stretcher 


a profitable seller for over 30 years. It 
will stretch plain, twisted, barbed, woven 
wire or large mesh open wire. The 3 foot 
wooden handle is fitted with malleable 
iron pincers with serrated steel grips war- 
ranted not to slip. Also ideal for tight- 
ening bands and wire on large shipping 
boxes. crates and bales. Send for Trade- 
prices, also folder which gives complete 
details, 


Townsend Wire 


B. W. TOWNSEND 
Painted Post, N. Y. 








DETACHABLE BLADE 
K NIVES.. for HOBBYISTS 


a oe re ae 
CRAFT! 













No other item you've ever handled 
returns you so much sound, steady 
profit, or your customer such com- 
plete satisfaction and that's why con- 
stant repeats make your profits swell. Here's 
healthy prosperity just waiting to be asked 
. GRAB IT 


Address inquiries to Alfred Fleld & Ce., sele 
distributors in Hardware Field, 93 Chambers 
Street, N. Y. 






Get our deal for 
this beautiful 
silent salesman. 





Let Sharp-Edged Advertising Help 


A national “‘big push”’ in publications reaching the 
very people who buy from you ° plus strong, 
compelling ‘“‘Dealer Helps’’ and this handsome 
time-proved display cabinet containing ample stock 
. . « these together make X-acto Knives with 8 in- 
terenangeable blade types PROFITABLE. Get all 
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H. L. George’s Address 
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ducer. After very careful survey 
of the situation it is discovered 
that men working in war plants 
who were being called into the 
armed services were taking their 
tools out of circulation and leav! 
ing them at home. 


Relieving the Shortage 


The plan that has been origi- 
nated will encourage these men 
in selling their tools through a 
department within the producer 
to another worker who is stay- 
ing behind. A means has also 
been set up for the workers in 
these plants to exchange tools 
or turn in idle tools that are in 
their kits which are no longer 
needed in their particular job. 
As an illustration of what can 
be done in this respect to relieve 
the acute shortage of tools, we 
will take the city of Baltimore 
and the surrounding area, which 
at present is employing 465,000 
defense workers. Let us as- 
sume that this plan will cause 
the exchange and the conserva- 
tion of just one tool from each 
workman’s kit at a value of $2, 
which is perhaps a pretty con- 
servative figure, and in that one 
area alone you will keep in cir- 
culation and in use nearly a mil- 
lion dollars’ worth of merchan- 
dise on which there is an acute 
shortage. Multiply this figure 
by the many defense areas that 
are in this country and it can 
be readily understood how the 
shortage of ‘this material could 
be relieved, thus enabling civil- 
ians and particularly farmers to 
obtain such tools as it is now 
very difficult for them to obtain, 
and in some instances at present, 
they are not obtainable under 
any circumstances. This is just 
one of the things that was origi- 
nated by the branch which I rep- 
resent, and I am merely men- 
tioning it to tell you of some of 
the things that we are doing in 
Washington to try and assist 
our distributors in obtaining 
more of this merchandise. 

As I see the picture right now, 
the branch which I represent is 
gaining strength very rapidly 
and with the support of you dis- 
tributors we will be placed in 
position to render a greater ser- 
vice to you in those lines which 
vou distribute. 


I am happy to announce that 
a wholesale hardware industry 
advisory committee has been or- 
ganized and our first official 
meeting will be held with the 
War Production Board on April 
20. This committee represents 
all sections of the United States 
and you are fortunate to have 
several men chosen from your 
association and who are now un- 
doubtedly in this audience. At 
this first meeting I hope to bring 
out into the open for airing 
some of your most important 
problems, that there may be a 
better understanding of the im- 
portant part the hardware dis- 
tributor is playing in the war 
program. This can be accom- 
plished by your committee as 
many branches of the Govern- 
ment will be represented there 
for the purpose of learning and 
listening. 


Use the Service 


In closing, allow me again to 
invite you to Washington to be- 
come better acquainted with the 
Industrial and Hardware Sup- 
plies Branch and to take every 
advantage of our service of that 
branch. Make my desk your 
headquarters and if I can’t give 
you all the answers I will en- 
deavor to find someone who can. 
That is your branch, so use it 
to the fullest extent. 





EDMUND ORGILL 
Orgill Bros. & Co., 
Memphis, Tenn. 
Retiring Member 
S.H.J.A. Executive 
Committee 
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THE BIT WITHOUT A 
CENTER SPUR.. 


The Forstner Augur Bit Is 


Guided By Its Circular Rim 


Tue Forstner 
Augur Bit bores at 
angles, cuts any 
arc of a circle, and 
leaves a smooth- 
walled, flat-bot- 
tomed hole in the 
toughest, knottiest 


If your customers have war uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from '4° to 114" by sixteenths; with 
machine shanks, from 155" to 3” 
by eighths. 


The PROGRESSIVE MFG. CO 


TGORRINGTORN Seem meCTicurt 









The original HY-FLEX Blade—of speciai 
analysis molybdenum steel — scientifically 
heat treated to give maximum service on 
stubborn cutting jobs. They're gauged and 
checked every step of the way and subjected 
to exacting bending tests. HY-FLEX is 
the blade to offer those who seek the 
performance of high speed tungsten steel. 





A popular WHALE BRAND Hack 
Saw Frame with pistol grip and 
plenty of rugged strength. Ideal 
for machine shop mechanics and 
electricians. Adjustable for 8” or 
works for you. 12” blades. 


Speed up sales with this Silent 
Salesman — Deal 1012 — complete 
with all metal counter merchan- 
diser and sales literature—a con- 
stant reminder selling aid that 


GET TO KNOW THE 
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“mM. oze Powe to You / “ 


and LONGER SERVICE with 
BERNARD TOOLS 


Every Part Replaceable! 


¢ Only Bernard Parallel Action 
1K Tools have this feature—Ordi- 
‘> nary tools must be discarded 


Parallel 
Action 





when a handle or jaw breaks. 


Parts for Model 
102 Plier 









Compound Leverage 
Parallel Action 
Open Throat 











Dealers:—Hold your cus- 
tomers’ goodwill —sell them 
replacement parts or repair 
their old and worn Bernard 
Parallel Action Tools. Our 
parts and repair department 
can give you fast service. 


THE WM. SCHOLLHORN CO. 
P. O. Box No. 1944— New Haven, Conn. 


Exclusive Manufacturers of Bernerd Parallel Action Tools 
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FITLER NO. | 
TREATED JUTE ROPE 


is made from the best quality 
Jute Fiber obtainable. It is lubricated 
against internal friction and surface 
wear: also treated with a water-repellent 
preparation that has been fortified with 
a mildew proofing agent. 


Equal in tensile strength and in all other respects to any similar 











Jute Rope manufactured. 


THE EDWIN H. FITLER CO. 


Manufacturers of Quality Rope for Over a Century 
Established 1804 MAIN OFFICE, PHILADELPHIA, PA. 
New York Chicago los Angeles Sanfrancisco Portland 












St. Lovis 
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EXTRA SALES AT YOUR 
PAINT COUNTER! 


TAKES THE ODOR OUT OF 
PAINT, VARNISH, ENAMEL 


a teaspoonful deodorizes a 
full gallon of paint! 25c size 
good for entire apartment 
Ridsmel does not affect 
color, drying or durability 


T 
' RAGES PAIN 
ENC OT SH SALES! 


No ‘closed season 
for painting when 
Ridsmel is used 


DISPLAY CARTON 
SELLS FOR YOU! 


Try a box on 

ae eee 
sample order. 3 
dozen 25c bottles 
$5.40. FOB. N Y 


HOLLEY CHEMICAL CO. 


122, «East 25th St., NEW YORK 





Modern in design. Modern in appear- 
ance. Sheds water like a duck. New 
Aero combustion. Storm and wind- 
proof. All weather controls. Favorite 
with farmers. Ideal for any emer- 
gency use. Order NOW. 














Embury Mfg.Co.,Warsaw,N.Y. 
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Perry E. Patteson’s Address 


(Continued from page 100) 


producer when they should go 
in larger quantities. 


The Plan 

So here is the plan. We pro- 
pose, and it has been approved 
through a major portion of the 
WPB, and I believe it will con- 
tinue through, to set up dis- 
tributors’ inventories in certain 
spots to start off with where we 
feel that it is essential—and 
»ny of you are welcome to come 
in and prove that you are in an 
essential locality—and we pro- 
pose to set it up on the basis 
that we will provide and set up 
a 30-day basic inventory. 

Don’t let this 30-day basic in- 
ventory disturb you and say 
that isn’t sufficient. What we 
are trying to do is spread it 
thin. We know where there are 
a few tools, and for those of 
you that I might mention in the 
room, there is a study being 
made of earmarked stocks. We 
know where there is a bunch of 
inventories; we are going into 
the plants where they have ex- 
cessive inventories, we are 
going into the distributors’ 
businesses where they have ear- 
marked stocks set aside for pro- 
ducers, and we are going to find 
those inventories, because the 
new order says that you cannot 
carry over 30 days’ supply. So 
if you are holding this ear- 
marked inventory over 30 days’ 
supply you would be in viola- 
tion of the regulation to start 
with. So we are going to 
start those as basic inventories 
and have a spread so that we 
can give every distributor a fair 
chance to get into this tool pro- 
gram or back into the business 
again. That same principle, ex- 
cept that it will not be under 
the E-5-a order, will apply on 
metal working tools. 


Allotments and Symbols 


The basketing of the allot- 
ments and symbols under the 
CMP Regulation 3 is going to 
be a bit more work for the dis- 
tributor, but we found that we 
were faced with a problem of 
the choice as to whether or not 
the distributor would be per- 
mitted to handle those orders. 


We decided that it would be 
better to let the distributor ex- 
tend his allotment numbers and 
symbols and do the extra work. 
Generally speaking, the ma- 
jority of the orders that you 
would receive would come under 
the MRO or the CMP-5 regula- 
tion. 

For those of you that have 
been using the PD-1X applica- 
tion lately, I think you have 
found that in the past two or 
three months the processing 
time of the application in Wash- 
ington has been much slower 
than previously, and I would 
like to explain why that condi- 
tion exists. The reason is that 
most distributors after they had 
their inventory figures, decided 
to file a PD-1X at one time. For 
your information, the boys are 
working night and day to try to 
return those applications to you. 


Hon. H. S. Truman’s 
Address 


(Continued from page 110) 


Leaders of labor must now 
demonstrate that they are states- 
men and patriots as well as 
paidadvocates for worthy causes. 
Labor has come of age, and the 
country expects these leaders to 
recognize that labor has duties 
as well as rights. Labor must 
not repeat the mistake of arro- 
gant capitalism, which forged 
the shackles that now restrict 
its every act. 

One fina! point I wish to make 
clear. The War Investigating 
Committee was not organized to 
tell the war agencies what to do 
or how to do it. The purpose of 
the committee is not to substi- 
tute its judgment for theirs. Its 
function is to insure that intelli- 
gent consideration is given to 
the important and difficult prob- 
lems presented by the war pro- 
gram, so as to make certain that 
our victory is won with the least 
cost in human lives and prop- 
erty. To do this it will take the 
combined strength of all Amer- 
icans, of agriculture, labor, in- 
dustry, and government, to make 
common effort to throw against 
our enemies the full power of 
this nation. 
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ee 9 
Wh Yew “Nick e& PULL 
WITH PATENT STRING FEATURE 


IN 2 2 COLORS 


WITH THE NEW SMOOTH 
BRILLIANT COLORED LEADS 


laisdell enc co. 


PHILADELPHIA, PA uy 


Have You Any Questions 
About Glass Cutting? 


Do you hesitate to cut a 
piece of window glass? or plate 
glass? or any glass? 


Are you of the opinion that only an 
expert can cut glass to proper dimen- 
sions? Perhaps some years ago that 
would have been true, but with present 
day tools you can cut glass with confi- 
dence. 

GLASS IS EXPENSIVE 


Improper methods and inferior tools 
can ruin many dollars worth of costly 
glass so vitally needed today for indus- 
try and defense. But it is just as easy 
to handle a glass cutter in the correct 
manner, and the best glass cutter is not 
expensive. 


WRITE TO DEPARTMENT “H” 


If you have occasion to cut glass 
and want to know how, perhaps we can 
help you. It will not obligate you in 
any way. This is a free service and we 
will be glad to hear from you. Just a 
post card addressed to Dept. “H” will 
do 


THE FLETCHER TERRY CoO., Dept. H 
FORESTVILLE, CONNECTICUT 
CANADA: JOSEPH TAYLOR & SONS, TORONTO, CANADA 
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BOMMER 


| SPRING HINGES 


| ARE THE BEST 


ESTABLISHED 1876 


While many of our products are still avail 
able. the main effort of our company is 
| devoted to the manufacture of items for the 
| armed forces. 

| 





We will give you the best service under War 
Production Board Order L-236. 


TRADE MARK 









Standard Type No. 29 Standard Type No. 0 


BOMMER SPRING HINGE CO., BROOKLYN, N. Y. 


CHICAGO SALES OFFICE: No. 180 N. WACKER DRIVE 


| Double Action Single Action 
| 











STRONG 
INEXPENSIVE 
* DURABLE 


LARSON 
SAW-HORSE 
BRACKETS 


EASY TO USE 
EASIER TO SELL 


* * 


Made of heavy gauge steel 
rust proof finish. 


* * 


Packed one set in display 
carton. Retailing for 75¢. 
Delivery at once thru your 
Jobber or write direct. 








Manufactured by CHAS. O. LARSON CO. Sterling, Illinois 
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Division 


4307 HIGHLAND AVENUE 
NIAGARA FALLS, N. Y. 


SPECIFY 





h eailleded 





Gone for 
the Duration 


Your best seller will be 
missing from your Fish Rod 
display until after we've | 
won this war. Premax is de- | 
voting its entire facilities to 
essential production for the 


armed forces. 


Premax An- 
tennas are 
playing an 
important 
role in main- 
taining com- 
munications 
on land and 
sea. 


der ~o re 


f Crisholm 





on your 


priority orders to Jobbers 








Our modern facilities, 45 years ex- 
perience, and consistently high stand- 
ards of manufacture are your best as- 
surance of receiving the best quality 
hardware for defense housing. A com- 
plete line of Government-specified 
items and finishes. 


THE SHELBY SPRING HINGE CO. 
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SHELBY, OHIO 


oblys SINCE 1898 


BUILDERS HARDWARE 


Gevd Lovks - Bellar Wear 















The New Price 
Administrator 
(Continued from page 135) 


of his duties to the public. He has 


announced that he will live within 


his means. not ask for a deficiency 


appropriation. and “do more with 


less.” a happy switch from the epi- 
demic of * 
that 


ington. Mr. 


a plague 
Wash- 
wisely and nat- 
for one of his 


*squandermania,” 
is so commonplace to 
Brown, 
urally background, 


“open house” for members of 


keeps 


Congress, and receives their com- 


Hen- 


admin- 


plaints and suggestions. Mr. 
derson would still be price 
istrator if he had done likewise. 
Mr. Brown’s price control policy 
also is based on a sound idea. His 
job, he has said, “is to fix prices, 


not profits.” He proposes to reduce 


price ceilings in cases where the 
unit cost of producing goods has 


declined because of expanding pro- 
duction. He has said that it is nec- 
essary, however, to fix a price which 
allows a reasonable margin between 
Sensibly, he main- 
tains that there isn’t much that price 
Rath- 
that is 
that 
taxes 


costs and prices. 


control can do about profits. 


er. it is his idea, and one 


shared in business, 


profits can be controlled by 


generally 


and renegotiation of contracts. 


Razor Blades 


“Gem” Reversible Blades are again 
available for general trade distribution. 
For the past several months, the entire 
taken by the United 
with the 
Processed to give two 


production was 
Mates 
armed 
keen 


“Gem” 


Government for use 
forces. 
shaving elges to the users of 
Clog-Pruf and 


according to the 


Micromatic ra- 


zors, maker. Shaving 


edges are numbered | and 2 and the 
shaver uses edge No. 1 until he gets 
his full quota of shaves, then reverses 
the blade and uses the No. 2. side. 
Edge not in use is covered at all times 
{merican 


Brook- 


protection. 
315 Jay St., 


to insure its 
Safety Razor Corp.. 
lyn, N.Y. 











(AND THEY’RE ALL STERILIZED 


TTT] 


Jacks and staples 


for new en 
a specially ~ ~ 


W.W. (ross & CO. ING 


EAST JAFFREY. N.H. 








1. OFF 
corstento US: PM 





U.S. Patent D-133-413 
Other Patents Pending 


> HEAT-RESISTING lads 
| Ring Mold 


i The fastest-selling item in America 
a today! The only “all-purpose” 


guaranteed heat-resisting glass 
ring mold, for making hot or cold 
dishes. One-quart capacity. Indi- 
vidually packed (12 in a carton). 
Prompt delivery. 


Retails at $]9° 
WEST OF DENVER 1.25 
BY MAKERS OF “GLASBAKE” 





HICKEY SALES CO. 


5558 Wilkins Ave., Pittsburgh, Po. 
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E. F. Studwell’s Address 
| 
(Continued from page 92) 


| same quarter will not exceed 
these limits. This does not gov- 
ern deliveries to dealers, which 
are controlled in M-21-b-2. 


ack | PETIT EAE 
ACK The blass Mail Box... 


LIZED) —— 


For those agricultural require- 
ments which might make neces- | 
sary the delivery of additional | 
quantities of wire products above 

those limits, provision will be 

Plestic Fasteners made in near future. As you are 
Absolutely No Metal or ° ° - - 

Wood Parts all aware, the rationing of fenc- 
ing, barbed wire and poultry net- 
ing by the Department of Agri- 
culture was withdrawn on 
April 1. 





Multiplies Its Own Sales 
Every Home a Prospect 
The Ali-Glass Mail Box with 





Because of demands of War 
Housing Projects, we cannot 
always fill orders imme- 
diatey. War orders must have 
priority, but the regular 
trade gets quickest possible 
attention. THE COLLINS 
VISIBLE creates quick sales 


3 
PROMPT SHIPMENT 
UNIFORM HIGH QUALITY 





ales 





repeat orders and year-round 


There is one point on which 


10 LARGE PLANTS 







market for a handsome, use- te > legulati \f ¢ —— . ~ 
nts hd, spneempatitive Weuse CMP Regulation No. 4 and Principal products include—Alloy Steels, 
hold Specialty Order M-21-b-2 are not con- Tool Steels, Stainless Steel, Hot Rolled 
Tt ‘ » Y . 2 + 

> FEATURES sistent. CMI No. 4 provides Bars, Hoops and Bands, Beams and 
“ —_ Unnecessary © Contents Always Visible for distribution of large tonnage Heavy Structurals, Channels, Angles, 

rips and Exposure in en Crystal Gi P . . Y € “mite on ¢ ~ . 
Bad Weather in Attractive Saeea” of free steel. M-21-b-2 permits Tees and Zees, Plates, Sheets, Cold 
INC tg me = you to procure only that amount Finished Shafting and Screw Stock, 
2 . of steel which is available on Strip Steel, Flat Wire, Boiler Tubes 





A WARTIME SALES LEADER 


Dealers everywhere report increased sales. Stock and display 
now. National advertising in leading home magazines is 
creating an ever-increasing demand 


and Fittings, Mechanical Tubing, 
Rivets, Bolts, Nuts, Washers, etc. Write 
for Stock List. Joseph T. Ryerson & 


basis of production. You will 
therefore have to conduct your 











ORDER THROUGH YOUR JOBBER TODAY 


GEO. F. COLLINS & CO. 


SAPULPA, OKLAHOMA 








If You Want 
What You Want 
When You Want It- 


Then place your “WANT AD” 
in the Classified Section of 


activities accordingly, doing your 
best to provide such free steel 
as is authorized in CMP regula- 
tion No. 4 by maintaining such 
distribution within quantities 
made available to you by M-21- 
b-2. Between now and July 1, 
it is hoped that we will have 
such records available that will 
give us indication of 
amount of additional tonnage of 
various products which we can 
provide under the Warehouse 
Load Directive. 

This is merely a quick resume 
and we wish to emphasize the 


some 


Hardware Age. Hardware Age necessity of careful reading of 
will tell your “WANTS” to the actual orders. 
; the greatest number of read- 
ers of any paper in the Hard- 
ware trade. It brings employ- 
er and employee, buyer and 
H seller together—and gets re- 
3 sults for its classified as well 


as display advertisers. 


Hardware Age is not only 
widely, but thoroughly read. 
Address with copy and remit- 
tance — 








Son, Inc., Chicago, Milwaukee, Detroit, 






Cincinnati, Cleveland, Buffalo, Boston, 
St. Louis, Philadelphia, Jersey City. 


IDEAL CHAIN TONGS 


For Pipe, Fittings and Flanges 


The JAWS have 
shaped teeth for fittings 


traight teeth for pipe, and \V 
Drop-forged from special 
high carbon steel carefully milled, heat-treated and 
hardened for toughness and lasting qualities 

The HANDLES are forged from spring steel heat- 
treated to give the required stiffness 





The CHAINS are proof-tested. 





Write for catalog C-39a for com 
plete showing and description of 
irmstrong Fipe Tools. 


HARDWARE AGE 
Classified Opportunities Section 
100 East 42nd Street 
New York City 








ARMSTRONG BROS. TOOL CO. 

“The Tool Holder People” 
314 N. FRANCISCO AVE CHICAGO, U.S.A 
Eastern Warehouse & Sales: 199 Lafayette St., New York 






ROBERT GARLAND 







Garland Mfg. Co. 
A.H.M.A. Advisory Board 
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WHALE 


CLOTHES LINE 





Solid braided cotton, all 
yarn, Strong, smooth, dur- 
able. Packed in display 
cartons, Moderately priced. 


We also make other clothes 
lines, and a wide variety of 
kinds. sizes and qualities 
of braided cords, including 
sash cord, masons’ line, 
shade cord. awning line. 
Venetian blind cord, and 
others for use wherever 
smooth, durable cord is 
required. 


SAMSON CORDAGE WORKS 
Boston, Massachusetts 


* 
SKAAHAAAARAARARRAAERRAER AER 
FREEDOM 


Freedom is @ government of, for 
and by the people. As Americans, 
we inherit it. As a Nation, we 
have earned it. Let’s preserve it. 


Peeeeteesee. 


De ie ee 





¢ 
-eweTwrwererrerrrrrrrr rrr. 








Gian. is Bs. hs. & Vall 


— 


~~ 





@ When Happy Days are here 
again, Everhot users will find more 
satisfaction than ever before in 
the use of Everhot appliances 
refined and further perfected 
through intensive product re- 
search now being aggressively 
carried on by Everhot engineers. 





THE SWARTZBAUGH 


MANUFACTURING CO., TOLEDO, OHIO 
FOUNDED IN 1884 
ROASTERS~APPLIANCES 
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W. Gibson Carey, Jr.'s Address 


(Continued from page 85) 


as that in 
engaged. 
Related to this question of a 
collective organization for world 
security there is an important 
American policy which in any 
opinion must be preserved. Un- 
less you have followed my state- 
ments in the past, you may 
think it queer that a northern 
manufacturer should speak in 
such glowing terms of a yreat 
citizen of this State of Tennes- 
see, the father of our reciprocal 


which we are now 


trade treaties, the Honorable 
Cordell Hull. I think my con- 
clusions have been formulated 


more from my personal observa- 
tions in Europe, South America 
and in the Orient than in the 
United States. I have seen at 
first-hand the utter disaster 
which results from bilateral 
trade agreements which lead, 
inevitably, to all kinds of weird 
governmental interference with 
privately conducted interna- 
tional trade. I have seen the 
dampening effect of quotas and 
exchange controls. Despite this, 
I would perhaps not support so 
fully our reciprocal trade treat- 
ies were it not for two funda- 
mental considerations directly 
affecting our relationships with 
the world. The first of these is 
the fact that a nation which 
shifts from a debtor to a credi- 
tor position must inevitably 


change its trade policies. The 
second is that in my opinion a 
heavy international trade will 
have a tremendous influence in 
preventing another war. In 
other words, I believe there is 
the closest kind of connection 
between the trade policies which 
we adopt and the success of an 
international collective security 
organization in which I trust we 
will play our full part. 


Manpower 


You of the South may or may 
not agree with the views I shall 
now express on the manpower 
problem as it exists today and as 
it will, I believe, affect our fu- 
ture unless we can interrupt in 
some way the present disastrous 
trends. Let me say at the begin- 
ning that I approach this prob- 
lem from the point of view not 
only of winning the war but of 
preserving for the individual the 
maximum ssible freedom in 
the post-war era. Frankly, I 
have little doubt that we shall 
win the war even if we continue 
our pampering, unrealistic and 
inflationary labor policies. I 
have an equal conviction, how- 
ever, that unless we change our 
course we shall, by dire experi- 
ence, in the post-war years re- 
gret deeply our lack of foresight 
and action. 

It is painfully evident that we 
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want to clean and 
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them safely with this 
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of satisfaction with 
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One thing is certain in these 
uncertain days—your best pros- 
pects are those plants engaged 
in defense production. You can 
sell DRAKE Soldering Irons to 
those plants—for DRAKE irons 
have the stamina to take the 
punishment of constant use. In- 
vestigate this “live” prospective 
market. 


Iilustrated here is No. 600-10 (100 
watts, % in. tip) from the line of 
DRAKE Industrial Soldering Irons. 


ASK YOUR 
JOBBER FOR 
INFORMATION 
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should, at least two years ago, 
have adopted an over-all price 
ceiling to control not only the 
cost of the war but, as nearly as 
possible, the basic relationships 
between the different segments 
of our population. At the same 
time we should have relaxed or 
amended Federal control of the 
hours of work before overtime. 
If we had done these things 
there would today unquestion- 
ably be a greater production of 
farm products, a greater produc- 
tion of civilian goods, more men 
available for the armed services, 
more production of shipping and 
war materiel and a much re- 
duced inflationary gap. This 
last, by the way, according to 
my economist friends may well, 
in the months ahead, rise to a 
rate of some $40,000,000,000 per 
annum. However, we did not 
adopt such policies two years 
ago, with the result that we are 
today in a woeful mess. 
Overtime 

The most far-reaching eco- 
nomic corrective which I can see 
and which I advocate is the im- 
mediate abolition of the peace 
time, spread the work 40-hr. law 
with time-and-a-half for over- 
time. When our whole future is 
at stake, certainly overtime pay- 
ments should not start before 48 
hr. of work a week. Despite the 
difficulties and despite the un- 
popularity of such a change, it 
should, for the long-term inter- 
ests of the nation, be made at 


once. No politician will agree 
with this, but I honestly believe 
that every statesman must. No 
labor leader will agree with this 
publicly, but I believe that every 
intelligent and patriotic one in 
his private thoughts must. And 
I want to add an additional 
thought, and that is, if the infla- 
tionary possibilities are nearly 
as dangerous as I think them to 
be, the conclusion is inescapable 
that the workers who are now 
employed over 48 hr. will be far 
better off if they take less now. 
By doing this they, and all of us, 
will avoid, at least to a large de- 
gree, the disastrous impact on 
their families of an extensive 
price inflation. 


The Middle Classes 


Such a proposal as I have just 
made (and which, of course, has 
been made by others) must be 
taken in relationship to the war, 
to the military problem, to the 
farm problem which, paren- 
thetically, I think to be very 
serious, to the inflation problem, 
to the national debt problem, and 
to many other’ tremendously 
important problems, only two 
more of which I shall mention. 
The first is that the middle 
classes of the country are, be- 
cause of fixed incomes and ris- 
ing costs of living and increas- 
ing taxes, between the upper 
and the nether millstones. This, 
from the point of view not only 
of the present but of the future, 
is a disastrous as well as an un- 
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fair circumstance. The second 
is that I personally fear greatly 
the passage by Congress of a 
manpower law that would give 
to the Federal Government con- 
trol of civilians. Such a law, if 
enacted in a desperate effort to 
correct the mistakes we have al- 
ready made, might turn out to 
be an instrument of dictator- 
ship. I, for one, think that or- 
ganized labor does well in oppos- 
ing such legislation. 
Post-War Recession 

After the war shall we have a 
short recession and then an ex- 
tended period of prosperity with 
a reasonably stable currency, or 
shall we have a period of ex- 
treme economic and social diffi- 
culty? Frankly, I do not know, 
but at least I have great hope. 
There is a bright spot on the 
horizon. The American people 
are, I believe, waking up and I 
neither know nor care whether 
this is from insight, intelligence, 
foresight or irritation. What- 
ever the cause, I believe the fact 
to be evident. In addition, I 
have the conviction that when 
our boys in uniform come home, 
and God grant they may come 
home, this enlightenment will 
spread rather than recede. I be- 
lieve, too, that the American 
people are adaptable. They can 
take hard knocks, if they must, 
and be tempered for better 
things ahead. And there are 
those, I think. in every strata of 
society and in all callings who 


will help us in reorienting and 
gaining perspective. This is a 
hope it is true, but with me it 
has almost the solidity of a con- 
viction. 


The Hard Road 


From my study of history, I 
know that we have had many 
difficult periods in these United 
States. Men have despaired of 
the future. Such men are not 
the ones who have fought 
through to a successful conclu- 
sion on the military, economic 
and the social fronts. Rather it 
has been those with foresight, 
backbone and conviction and 
who have been willing to stand 
up and be counted. The easy 
road may be pleasant tempora- 
rily, but all of us know that it 
leads to disaster. The hard road, 
which requires the facing of 
facts and the solution of prob- 
lems, is unpopular and difficult. 


Play Your Parts! 


Considering our men in the 
Army, in the Navy and in the 
Marine Corps who are sacrific- 
ing their lives; considering our 
heritage and our obligations to 
our children and to our chil- 
dren’s children, are we, you and 
I, going to play our parts? That 
basically is the question which 
we all must ask ourselves as we 
take our individual positions 
with respect to the affairs of our 
communities, our States and our 
Nation. 
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Homes, trucks, autos, offices, garages, | 
service stations, camps, fishermen, hunters, | 
bomb shelters, air raid wardens, civilian 
defense—are all prospects. Each kit con- 
tains 15 important First-Aid items in a 
handy Utility “Safe Deposit Box.'' Order 





President Parker’s Address 


(Continued from page 81) 


foregoing comments do not re- 
flect any feeling that the hard- 
ware wholesaler is seriously in 
need of any defense or is about 
to “fold up.” I have emphasized 
these points merely because I 
feel so strongly the essential 
nature of the hardware whole- 
saler’s functions and the great 
need of preserving free Amer- 
ican business enterprise, today 
and after this war, that I 
thought it might be well to talk 
about these things. We as hard- 
ware wholesalers may not come 
out of this war period with any 
“E” awards or Distinguished 
Service Crosses; but just the 
same we are playing a most im- 
portant part and can hold our 
heads high in any company. 


Outlook Is Brighter 


As to the immediate future, I 
believe most of us feel that our 
outlook is brighter and our posi- 
tion more secure than for some 
time past. 

Some of us are still doing a 
record volume of _ business; 
while for most of us, our vol- 
ume is still running above what 
might be considered normal. 
Since the first of the year we 
have all obtained more goods 
than it seemed, last fall, we 
dared hope for or believed we 
would get. Then, too, the new 
lines many wholesalers have 
added are proving good produc- 
ers of volume and profit. There 
is evidence that Washington is 
now realizing, that the home 
front or the home economy must 
be sustained, and there are defi- 
nite possibilities that the re- 
newed manufacture of a num- 
ber of eliminated hardware 
items will be ordered. 


The Manpower Problem 


Among the problems facing 
us today, it seems to me that 
one of the most difficult is the 
manpower problem. A year ago 
we might have felt that we 
would run out of goods before 
running out of people; but to- 
day the situation seems to be 
reversed. But even here, should 
worst come to worst, there is 
evidence that the hardware 
wholesaler might not be too far 
down the manpower priority 
list. 


In analyzing the picture, how- 
ever, let’s not make the mistake 
of glossing over our troubles 
and problems. While we may 
feel that our position is a little 
more secure than we had re- 
garded it as heretofore, at the 
same time we should give due 
consideration to the rough sled- 
ding that may be ahead and pre- 
pare ourselves to measure up to 
the responsibilities that we 
must assume. 


Our Obligation 


Among the foremost of these 
responsibilities is the very great 
obligation that we as business 
men and citizens owe our coun- 
try. The old saying, “A chain 
is no stronger than its weakest 
link,” is pertinent in this con- 
nection. We are all a part of 
the chain, and it is up to all of 
us to make our individual little 
links as strong as we know how 
to make them. It is selfish, per- 
haps, but it is patriotic as well, 
that we should do everything in 
our power to maintain and im- 
prove our own functions in this 
great democracy, and to make 
as strong as we know how, our 
respective little links in the 
business chain of this country. 


Turn Toward Government 


I read somewhere recently a 
statement to the effect that in 
this country’s infancy, the best 
minds were devoted to the prob- 
lem of government, and a great 
government resulted; and that 
later the best minds were de- 
voted to industry, and a great 
industry resulted. The state- 
ment concluded that it was now 
time for our best minds to turn 
again toward government. This 
is something that it might be 
well worth while for us to think 
about. 
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NEW JAR SEALER—BIG PROFITS 
__ FOR DEALERS 


Thousands of American Housewives 
Want This Clever Canning Helper, Now bo 


Home canning will increase tremendously 
this year. The Foley Food Mill is in lim- 
ited production because it was declared 
essential for home canning and straining 
baby foods from fresh vegetables. Saves 


more vitamins and minerals. 


The new ‘‘Nork-On-Wood’’ JAR SEALER is the first 
sensible aid in canning foods, for every housewife. 
Merely twist jar against Sealer. Special metal knob 
smoothes flange of lid into jar rubber, sealing tightly 
Dispenses with old-fashioned method of using heel of 

| knife. 


ORDER ONLY THROUGH YOUR JOBBER. SELL FAST ON SIGHT 


A true sight seller. Stock these now and get quick, 
+ | profitable turnovers. 40% DEALER DISCOUNT. 
| LIST PRICE: 15¢ EACH 
Packed 12 to carton. Shipping Weight per 
carton: 1 Ib. 11 oz. 
Order through your jobber. Send today for cata- 
log of new and useful Nock-On-Wood items. 
"Ideas in Wood" 


NOCK-ON-WOOD, LTD., BLOOMFIELD, IOWA 


He will serve you the best he can 
from restricted stocks. For FREE 
DISPLAY CARD for window or coun- 
ter, also recipe circulars,—write us 
direct. 


FOLEY MFG. CO. 


4 Second St. N. E., Minneapolis, Minn. 











LAD ALUMINUM ORIGINATED 1896 5 | AND ALUMINUM 


MAYES GUARANTEES ACCURACY, SERVICE 
ASK YOUR DEALER * AND DURABILITY: LOG toe 


maves roots {MAYES BROS.TOOL MANUFACTURING CO., Inc. Port Austin, Micu. 


lor NWN olce 9); ) 
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Coming Conventions and Events 


Corrected Each Issue According to Latest Data 


Alabama, Retail! Hardware Associa- 


tion of, annual convention, May 11-12, 
1943, at Birmingham, Ala. Headquarters 
and sessions at the Thomas Jefferson 


Hotel, J. H. Crowe, 410 N. 2st St., 


Birmingham, Ala., is secretary. 


Carolinas, Hardware Association of 
the annual convention during the sec- 
ond week of June, 1943, at Raleigh, 
N. C. Headquarters and sessions at the 


Sir Walter Raleigh Hotel, C. B. Glad- 
den, 407-11 Commercial Bank Building, 
Charlotte, N. C., is secretary. 
Louisiana Retail Hardware and Im- 
plement Association, annual convention, 
June 10, 1943, at New Orleans, La. 
Headquarters at the Roosevelt Hotel. 
District conferences: June 11, at the 
Gordon Hotel, Lafayette, La.; June 14, 
at the Washington Youree Hotel, 











r Lie 
e. tf $ 
aS 
S : Ea 
Help Wanted, Accounts Wanted Positions Wanted 
P a (Special Rate) set solid, maximum, 
Business Opportunities $0 words ..........-. eceats $1.00 
Each additional word. errr 05 


Sales Representatives Wanted 


Set solid, maximum, 50 words..... . $4.00 
All capitals, maximum, 50 words.. 5.00 
Each additional word... .08 


Allow Seven Words for Keyed Address or Your Address 


BOXED DISPLAY RATES” 
gk PPeTerrerTUrcr errr ce J 
Each additional inch......... 4.00 








ATTENTION BUYERS OF— 


builders’ and shelf hardware contem- 
plating a visit to New York City. 
No Priorities Necessary! Nationally- 
known brands in stock for immediate 
delivery! The largest and most com- 
plete assortment in the country, con- 
sisting of locksets for store, front and 
inside doors, steel and bronze butts, 
chrome cabinet hardware, and thou- 
sands of miscellaneous items too 
numerous to mention. Also mechanics’ 
tools and many of the most critical and 
hard to get items you may just be 
looking for. For additional informa- 
tion, write— 


Bex H-182, eare of HARDWARE AGE 
190 E. 42nd Street, New York City 





4 
i> 
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SPECIAL 
Large Quantity of GARDEN HOSE NOZZLES 


S$ Available without priorities, due to 
Conversion of other type defense work 
by manufacturer. Immediate delivery, 
priced to sell jobber trade. 


> «=Address—HOSE EQUIPMENT CO. 
$ 1652 Loma Vista, Pasadena, California 











WE WILL PURCHASE FOR CASH 
Entire Stocks 
HARDWARE — PAINT — TOOLS 
Write what you have to offer 


MILTON HARDWARE CoO. 
OXFORD, PA. 
We also buy factory elescouts, 
surplus or discontinued items. 











MANUFACTURER'S LINE WANTED 
ON COMMISSION BASIS: 
Have salaried salesmen contacting the 
hardware, mill supply and _ industrial 
trade in the 8 North Central States. 
Due to drastic curtailment on major 
lines, can do a selling job for another 
factory. Inquiries solicited. Address— 
FOTHERINGHAM SALES AGENCY 
43 E. Ohio Street, Chicago, Ill. 











WHOLESALE LAWN SEED CONCERN 
HAS attractive proposition for commission sales 
nen calling on hardware, feed, seed and garden 
ng trade Prefer men covering a limited terri 
tor Openings available in Massachusetts, 
Connecticut, Rhode Island and Northern New 
York State The right men can materially in 
rease their incomes Our representative will 
rive sales assistance Address Box H-219, care 
of Harpware Ace, 100 E. 42nd St., N. Y. City 


INSIDE MILL SUPPLY MAN, who knows 
ources of supply and is able to quote Address 

Lancaster Hardware Company, 22 Cook St., 
Jersey City, N. J. 


SALESMEN CALLING ON JOBBERS AND 
dealers for paint specialty sideline. Address Box 
H-207, care of Hanpware Acz, 100 E. 42nd St., 





N. Y. City. 
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JOBBERS AND RETAILERS ATTENTION. 
We will pay highest cash prices for entire inven- 
tories or surplus stocks of hardware, tools, plumb- 
ing and electrical supplies, paints, etc. No stock 
too large or too small for our consideration. Get 
our price before you sell. Write Box 582, 1474 
Broadway, N. Y. 





ATTENTION JOBBERS—FOR YOUR RE- 
QUIREMENTS of all brass, rubber, china, and 
iron, plumbing and heating specialties, send us 
your inquiries. Write for our catalog and price 
list. Address — Plumbing Products Company, 
Charlestown, Mass. 





MANUFACTURERS’ AGENT COVERING 
Rocky Mountain States interested in securing 
desirable line to sell hardware dealers and job- 
bers on a commission to be paid on all shipments 
shipped into assigned territory proposition. Ad 
dress Box H-221, care of Harpware Ace, 100 
E. 42nd St., N. Y. City. 


_DO YOU WANT REPRESENTATION in 
Kansas City Territory on a commission basis? 
Want items for jobbers, manufacturers and 
chain stores. H@V¥e lhuyers for miscellaneous mer- 
chandise and closeouts. Address Box H-220, 
care of Harpware Acre, 100 E. 42nd St., N. Y. 
City. 


Shreveport, La.; June 15, at Virginia 


Hotel, Monroe, La. David O. Mans- 
field, P. O. Box 1696, Jackson, Miss., 
is secretary. 

Mississippi Retail Hardware and 
Implement. Association, annual conven- 
tion, June 8, 1943, at Jackson, Miss. 
Headquarters is at the Heidelberg 
Hotel. David O. Mansfield, P. O. Box 
1696, Jackson, Miss., is secretary. 

Triple Mill Supply Convention. 
May 10-12, 1943, at the Netherland 
Plaza Hotel, Cincinnati, Ohio, compris- 
ing the Southern Supply & Machinery 
Distributors’ Assn, E. L. Pugh, 314 
Volunteer Bldg., Atlanta, Ga., secre- 
tary; National Supply & Machinery 
Distributors’ Ass’n, H. R. Rinehart, 505 
Arch St., Philadelphia, Pa., secretary, 
and American Supply & Machinery 
Manufacturers’ Ass’n, R. Kennedy Han- 
son, 1108 Clark Bldg., Pittsburgh, Pa., 
general manager. 

Sheet Metal Distributors, National 
Association of, war-time conference 
May 17-18, 1943, at Cleveland, Ohio. 
Headquarters and sessions at Hotel 
Cleveland. Thos. A. Fernley, Jr., 505 
Arch St., Philadelphia, Pa., is secretary- 
treasurer. 














SAM GETTEM WAS A SALESMAN 6BOLD- 

HE KNEW,TO DO HIS BEST — A LOT 

DEPENDED ON THE WAY IN WHICH 
BE WORE HIS CHEST— 








WHEN HE WENT OUT TO MAKE HIS CALLS- 

HE KNEW WITHOUT A DOUBT~ HE'D MAKE 

MORE SALES AND EARN MORG DOUGH 
IF IT WAS STICKING OUT } 


a, vlues 
A VENCE 








MIKE MISSEM LOST A LOT OF SALES~ 

HG WASNT VERY BRAVE -HE DIDN'T 

KNOW WHAT GETTEM KNGW= HE WIRE 
HIS CHEST CONCAVE - 








HARDWARE AGE 





Ql 
Tt 
OF 


Cor 
hel 
sali 
tio 


ing 
fac 


bra 


list 
To 
Far 
Ins 
Ele 
etc 
ite 


Al 

















OF THE 









euee 88, teen 








QUICK FACTS ABOUT 
THE VITAL USEFULNESS 
OF THIS 21ST EDITION 


1. 739 pages of Product Listings G © 


Condensed Catalogs—streamlined to 
help hardware retailers and whole 
salers meet today’s wartime condi 
tions. 


8 330 pages of Product advertis 
ing—the ad-catalogs of 525 manu- 
facturers. 


3. Over 20,000 manufacturers 
brand and trade names under ap 
proximately 7,500 Product-Headings 
—all streamlined and modernized 
for quick and easy reference. 


4, More than 30 Editorial Refer 
ence pages present needed data on 
a variety of subjects vital to hard- 
ware merchants. Included are sum- 
maries of war-time and priority “P” 
orders affecting hardware merchan- 
dise. 


5. Special listing of trade names 
and house brands owned by and 
originating with hardware jobbers. 


6. The most complete and compre 
hensive Directory Number ever pub 
lished of manufacturers of Hardware. 
Tools, Household and Kitchen ware 
Farm, Garden and Dairy Equipment: 
Insecticides, etc.; Paint, Stoves. 
Electrical Appliances and Supplies: 
etc., plus hundreds of merchandise 
items made of non-critical materials 
to meet war-time conditions 


APRIL 29, 1943 
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THE 21ST EDITION 


MERCHANDISE 
DIRECTORY 
NUMBER OF 
HARDWARE AGE 


Is now actively performing a 
vital wartime service for wholesalers 


and retailers of hardware 


HIS new edition has been streamlined to meet the urgent needs of 
26,000 Hardware Buyers. 


In one book they can locate all important hardware manufacturers for 
substitute or alternate products of non-critical materials to make up for the 
loss of sales and revenue on normal products which are now unavailable 


This makes the new edition more useful, more needed, than ever before- 
a veritable lifesaver—a key to gearing their merchandising activities for a 
more profitable survival under today’s conditions. 


Equally important is the Editorial Reference Data presenting a summary 
of war-time orders affecting hardware store merchandise, priority “P” 
orders and up-to-the-minute data on a variety of subjects vital to hardware 
merchants. 


In every way this 2lst coming-of-age edition of “Who Makes It” is a 
splendid example of the editorial service that has made HARDWARE AGE 
the acknowledged leader in the field 


HARDWARE AGE 


A. B. C. © Charter Member @ A. B. P. 
PUBLICATION 


100 East 42nd Street, New York, N. Y. 
A CHILTON ® 


177 





Ee ee RR 


30.000 DOZENS 

A complete stock for immediate delivery of 
CORNING STANDARD, PYREX HIGH PRES- 
SURE, PYREX RED LINE and PYREX BROAD 
RED LINE GAUGE GLASSES. 

Machine facilities available for special lengths. 
Also Glass Cylinders, Oil Cup Glasses, Lubri- 
cator Glasses, etc. Write, wire, or phone. 


. oer ht eke 


10 JAM . 


ELMIR 





JWIF 


Until the War Effort is Served 


NEW HAIR CLIPPER MANUFACTURE IS SUSPENDED 


Materials and equipment ordinarily 
used to produce Brown & Sharpe 
Hair Clippers are being directed 
for the present to work considered 
more essential by our Government. 


~ BROWN & SHARPE MFG. CO. 
PROVIDENCE, R. I., U. S. A. 











157 VARIETIES! 


Hodell., in war as in peace, is a specialist in producing chain 
assemblies with or without attachments—assemblies that 
cover the widest range of sizes and uses. If wartime produc- 
tion presents chain problems, let Hodell engineers help 
you. Send blueprints for estimate. 


Genuit® DOMES SILENCE 





SLIDE SILENTLY - SOFTLY - SMOOTHLY 


= SET-10c SET-10c SET SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Look for name 
“Domes of Silence" 













Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 





If he is not write to 


N.Y.C 


Ask your Jobber 


supplied 


DOMES of SILENCE, Inc., 35 Pear! St. 
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A 
Ackermann Steffan & Co. 
Allen Mfg. Co. 
Alter Company, Harry 
Ambassador Specialties, Inc. 


American Chain 


Inc. 

Chain Div. 

Fork & Hoe Co 
Grease Stick Co. 
American Mfg. Co. 


American 
American 


American 


American Specialty Co. 
American Steel & Wire Co. 
American Thermos Bottle Co. 
American Wire Fabrics Co. Div. 
Ames Baldwin Wyoming Co. 
Animal Trap Co. 

Apex Oil Products Co. 
Arcade Mfg. Co 
Armstrong Bros. Tool Co. 
Arvey Corp. 

Atkins & Co., E. C 
Autoyre Co 


Berea Abrasives 
Blaisdell Pencil Co. 
Bommer Spring Hinge Co 
Boss Mfg. Co., The 


Boston Varnish Co. 


Boston Woven Hose & Rubber Co. 


Briggs & Stratton 
Brooks & Sons, M. S. 
Brown & Sharpe Mfg. Co 


c 
Camillus Cutlery Co. 
Carborundum Co., The 
Carey Mfg. Co., The Philip 
Carrom Industries, Inc. 
Cheney Hammer Corp., Henry 
Chicago Lock Co. 
Chicago Roller Skate Co. 
Chicago Spring Hinge Co. 
Clemson Bros., Inc 
Cleveland Chain & Mfg. Co. 
Cleveland Cooperative Stove Co. 
Cleveland Mill & Power Co. 
Cleveland Wire Spring Co. 
Coleman Lamp & Stove Co., The 
Collins Co., The 
Collins & Co., Geo. F. 
Collot Supplies, A. M. 
Columbia First Aiders 
Columbia Steel Co. 
Columbian Rope Co. 
Columbian Vise & Mfg. Co. 
Columbus McKinnon Chain Co. 
Consumers Glue Co. 
Continental Screw Co. 
Cook Co., H. C. 
Cory Glass Coffee Brewer Co. 
Crescent Tool Co 
Cross & Co., W. W 


D 
Damascus Steel Prod. Corp. 


Delco Appliance 
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175 
157 
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64 
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180 
2 
160 
33 
50 
26 
60 
57 
132 
173 
167 
169 
22 


37 | 


151 
165 
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139 | 


24 
113 
160 
178 


97 
45 
14) 
169 
44 


175 | 


161 
145 


127 | 


122 


172 | 


144 


167 
172 
36 
33 
38 


55 | 
56 | 


180 
109 
174 
157 

46 
166 


180 
93 


Deming Co., The 126 
Diamond Calk Horseshoe Co 58 
Dixon Crucible Co., Joseph 19 
Domes of Silence 178 
Drake Electric Works, Inc. 170 
| Draper-Maynard Co. 149 
Dri-Kleen Co. 172 
E 
Eagle Mfg. Co. 123 
Eclipse Plastic Industries, Inc. 118 
Edlund Company 171 
Elastic Tip Co. 179 
Embury Mfg. Co. 164 
F 
Fairmount Tool & Forging Co. 117 
Federal Tool Corp. 147 
Fitler Co., Edwin H. 163 
Fletcher Terry Co., The 165 
Flexible Steel Lacing Co. 16! 
Flint & Walling Mfg. Corp., Inc. 20 
Foley Mfg. Co. 175 
| Formica Insulation Co., The 42 
Forsberg Mfg. Co. 163 
Franklin Glue Co. 173 
G 
Galena Oil Corp. 6 
Gamble Stores, Inc. 171 
General Electric Co. 

Lamp Div. 35 
General Hdwe. Co. 54 
Gephart Mfg. Co. 40 
Graham Mfg. Co. 174 
Greenlee Tool Co. 130 
Griffin Mfg. Co. 56 

H 
Hanover Wire Cloth Co. WH 
Heller Bros. Co. 3! 
Hickey Sales Co. 166 
Hodell Chain Co. 178 
Holley Chemical Co. 164 
Hoyt & Worthen Tanning Corp. 174 
Huenefeld Co., The 182 
| 
Indestro Mfg. Corp. 133 
Ingersoll Steel & Disc 23 
Irwin Auger Bit Co., The 
J 
Jacobsen Mfg. Co. 6 
Jennings Mfg. Co., Russell 137 
Johnson & Johnson 4-5 
Johnson Steel & Wire Co., Inc 154 
| Justrite Mfg. Co. 52 
K 
Katzinger Co., Edward 27 
Keystone Steel & Wire Co. 59 
Klein & Sons, Mathias 29 
Kursh Paper Co. 129 
Kyanize Finishes 39 


HARDWARE AGE 





iA I 





os 





LO} 


Londer: 
Larson 
Lawson 
Lloyd | 
Lockwo 


Lufkin 


Magor 
Master 
Master 
Mayes 
McKay 
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Mid St 
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Nation 
Nation 
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Patters: 
Peck, S 
Phoenix 
Pittsbur 
Div. 
Plymou 
Premax 
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c Ss 
ws bf HOW VICTORY 
58 
Londers, Frary & Clark 99 | Samson Cordage Wks. 168 2 
i wuss fl DRIVE! 
Larson Co., Chas. O. 165 | Schaffner Co., Gus J. 174 e 
178 Lawson Co., F. H. 128 | Schalk Chemical Co. 32 
170 Lloyd Products Co. 151 | Schatz Mfg. Co. 54 SAVE TIME — SAVE MANPOWER! 
Because its automatic grip ture high-quality blades, 
149 Lockwood Hdwe. Mfg. Co. 67 | Schollhorn Company, Wm. 163 enables the worker to hold, tempered entire length: 
| start and set up screws in hand-ground bits; unbreak- 
172 Lufkin Rule Co. 156 | Schroeder & Tremayne, Inc. 131 unhandy places with a mini its, Ganttadion tenting | 
mum of time and effort, a ‘ t eT ag heey - 
Schwartz Mfg. Co. 105 Hold-E-Zee screwdriver is a ee Advertised in 
natural for speeding Victory Popular Mechanics and 
production. “Popular Science’’ to reach 


Sheffield Bronze Powder & Stencil 
Co. war workers. 











123 M 175 In addition to the patented Order Th hy Jobb 
' P P Gripper, Hold-E-Zees fea- roer roug our Jobber 
Shelby Spring Hinge Co. 166 
18 Magor Car Corp. 140 |. iia UPSON BROS.,INC.,84 Exchange St., Rochester, N.Y. 
atin tae * Silver Lake Co. 58 
= ee ee ee | Simoniz Co. 30 TOOLS ARE WEAPONS—Take Care of Yours! 
179 Master Rule Mfg. Co. 122 | . 
Smith, Inc., Landon P. 175 
164 Mayes Bros. Tool Mfg. Co. 175 é 
Southington Hdwe. Mfg. Company 149 
McKay Co. 17 | 
Spartan Co. 173 
McKinney Mfg. Co. 120 é 
iami Cabinet Di none Eig a DED RUBBER GOODS spscxar: 
ae Miami Cabinet Div. 150 Stanley Works . MOL SPECIALTIES 
Mid States Steel & Wire Co. 153 | 
sed Miller, Inc., Robert E. 178 | Star Mfg. Co. 58 Plain and Mushroom Bumpers — Suction Rubbers 


163 Ss Rubber Co., Th 25 ; : 
vn Minute Mop Co. 161 es “ S dak ' 2 . he Rubber Head Nails Toilet Seat Bumpers 
6 ' . . a 
Moore Push Pin Co. 179 ee =— Chair Tips Crutch Tips 
16! Swift Lubricator Co. 178 
a Multi Products Inc. 4i | 
5 Myers & Bro. Co., F. E. 10 
75 
T 


42 
163 Tennessee Coal, Iron & Railroad 
” N Co 33 
! 
eee eteems THE ELASTIC TIP CO 
Corp 173 bd 


National Enameling & Stamping 
Cc 10 


o. 7 | Townsend, B. W. 162 SEND FOR CATALOG 370 ATLANTIC AVE. 














6 National Mfg. Co. . 28 | Trico Fuse Mfg. Co 175 
171 National Screw & Mfg. Co. 181 | Triplex Screw Co 158 OF COMPLETE LINE BOSTON, MASS. 
. Noblitt-Sparks Industries, Inc. 173 | Troy File Works 172 
35 || Nock-On-Wood Ltd. .... 175 
54 | Northwestern Steel & Wire Co. 10! 
a | u WAR COMES FIRST 
174 Union Hardware Co. 143 
130 ° United Brush Manufactories 58 We're trying to keep all our friends 
56 Oliver Iron & Steel Corp. 14 United States Plywood Corp 138 ae Be my _ Fancy 
Onthank Co., G. W. . 60 | United States Steel Co. 33 HANGERS. But sometimes it just 
Owens-Corning Fiberglas Corp. 13} Upson Brothers, Inc 179 hasn’t been possible, due to war 


needs, manpower and material short- 


ang | Utica Drop Forge & Tool Corp 52 ages. If you haven't been able to 
get as many MOORE products as MOORE 
3! 


























p you need, we ask your indulgence. 
166 i With us, as with you, war comes ¢ 
we { Patterson-Sargent Co. 16 v first. Rest assured, though, that we PUSH-LESS HANGERS 
P | | Vaughan & Bushnell 112 are doing everything possible to keep 
164 | eck, Stow & Wilcox Co 5 | ug production geared to your needs. PUSH PINS 
we Phoenix Mfg. Co. 147 | Vichek Tool Co 152 
Pittsburgh Plate Glass—Pennvernon MOORE PUSH-PIN co. 
182 . Since 1900 
Div. 18 - 113 Berkley Street, Philadelphia, Pa. 
Plymouth Cordage Co. 48 
Premax Products 166 | Washburn Co., The 148 
133 Prime Mfg. Co. 146 | Warren Tool Corp. 34 
23 Progressive Mfg. Co., The 163 Weather Seal Co. 149 Gc d 7 l W ted 
| — 
Puritan Cordage Mills, Inc 137 | Weaver Pres-Kloth Co. 171 oO a esmen an 
Feitien Seles Go. et ee Cee be If you’re a good salesman inside or outside and 
| i i 5 : 
Vane See Ss. * 8 ; want to get located, use the Classified Oppor- 
i i o,° . , 
6 ee ee ee : bt tunities Section of HARDWARE AGE. That's 
7 R peda =catle<inimimnaaendlnats a the place where concerns looking for qualified 
. i i 16 A ‘ ° 
4.5 |) Raybestos Manhattan, Inc. (Indus- re arp a ~ : men and men looking for desirable connections 
154 trial Sales Div.) an a: oo usually advertise and “connect”. HARDWARE 
52 Reading Hdwe. Co. ree AGE is read by more men in the hardware busi- 
Remington Arms Co., Inc. 91 ness than any other trade publication. Consult 
Republic Steel Corp. 21 ¥ and use it for quick, tangible results. Address 
27 Research Prods. Corp 121 
‘ X-Acto Crescent Prods. Co 162 
59 || Reynolds Wire Co. 47 HARDWARE AGE 
29 Richards-Wilcox Mfg. Co. 103 Classified Opportunities Section 
129 Royal Electric Co., Inc. 123 ¥ 100 East 42nd St. New York City 
39 Ryerson, Jos. T 167 | Yale & Towne Mfg. Co 3 
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Forged 
HAND TOOLS 


Dasco chisels, punches 
drills, bits, nippers and 
numerous other hang 
tools are the products 
of skilled craftsmen . 

quality built to stand up 
under the hardest usage 


The cost is less when 
you buy the best 
Dasco! 


Sold Bu Leading Jobbers 


DAMASCUS STEEL 
PRODUCTS CORP. 


ROCKFORD, ILLINOIS 


sales... 


DOODR-IEASIE 


STAI LESS STICK LUBRICANT 


BUT... 


NOT IN 


QUALITY 





TROJAN SAW BLADES 


—are still made of high carbon content wire rolled to 
TROJAN specifications, and oil hardened and tempered 
to stand maximum abuse. Teeth are filed and set (not 
stamped). That's why they outlast ordinary blades. 
TROJAN BLADES are available if you are supplying 
War Plants, Governmental Agencies or Training 
Schools who are able to extend the required preference 
ratings. 





EASY TO BUY---STOCK:-: SELL: 


DOOR-EASE Stainless STICK LUBRICANT 


Add to your profits with this mee 10c item. Quick 
sure repeats! No styles ... no seasons... no 
obsolescence. Packed 12 sticks on : counter display, as 
shown, or 24 to a box for bin sales. Each stick in litho- 
graphed metallic container, individually carded. Order 
from your jobber. 


AMERICAN GREASE STICK CO., MUSKEGON, MICH. 





ACKERMANN, STEFFAN & CO. 


4534 W. Palmer Street — Chicago, Illinois 
New York: 200 Church Street a San Francisco: 1270 Bush Street 


i i ae ae ae ae a ae i a ae ae a ae ae aes 




















_We Solicit Inquiries From Wholesalers. 





It is so easy to do those repair jobs with Consumers Products 
DAN—the handy man Say$S: and they are packaged in such convenient sizes. 








= 
DAISY BRUSH CLEANER CONSUMERS LINOLEUM | DANDY 
' CRACK FILLER CEMENT WALL 
ere ten ea tenes Brushes need Tiger Grip has PAPE 
B41E2| better care Mixes smooth been a stand- R 
Ne, is yj} better care now ; ’ by of linoleum REMOVER 
~ vr h; a dries hard and layers for 
BuA Mts) than ever since ak: eh an —ene veers. neg 
i ir eer . _—e : This high a 
: oi bristle is more not chip, crack, grade cement, tive easy 
scarce Daisy | shrink or peel. tele: : : ‘ ae job ¢ an- 
* smé ‘ ° er 
will do the job. Fills holes, cracks me cans ont jare, tough dis- 
w treake | 2 OO SS FT agreeable 
10c cartons 314 oz. oe pint to gallon sizes. For task. Pint 
~~ “ ’ ’ : patching linoleum, gluing sufficient 
25c Economy package 120z. | 5 oz. and 1 Ib. cartons — treads and seams, | for average room. 








Ill Ask For Our Folder Showing Products Of Merit. 





CONSUMERS GLUE CO. since 1906 ST. LOUIS, MO. 
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HARDWARE 


GUARDS THE 
HOME FRONT 





“Patch it up — Make it last!’ 
That’s the slogan for the duration 


Many worn and broken agricultural implements and 


household appliances can be made serviceable again with 











oO. a bolt or a screw. 
linois 
Street Often a carriage bolt with a nut and washer can bind 
* e 

af the broken parts of a wheelbarrow together again so 
oom | firmly that it’s “stronger than ever.” 
cts { 

But these fasteners and hundreds of other items must 
Y be available on the hardware retailers’ shelves if the 
: patriot is to “Patch it up—make it last!” The Hardware 
ER Man must be permitted to replenish his stocks if he is to 
5 8 ‘ on , 
ra- continue as “Conservation Headquarters.” 
asy 
an- 
er 
jis- 
ble 
int 
ent 

THE NATIONAL SCREW & MFG. CO., CLEVELAND, 0. 
———- ~- 
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BOSS BLU-HOT 
Adjustable Wickless 
B-3WS COOK STOVE 


Back of Boss Victory Models is 
the same dependable manufac- 
turing which has made ‘‘BOSS”’ 
the Quality Leader. 


PRIZE WICKLESS 
NEEDLE VALVE 
STOVES... 


Made in both Table Model 
and High Leg Types. 


C-29-N Table Model 
C-28-N High Leg Model 


VICTORY 
MODELS 
For the 


Duration. 
C-39-N Table Model 
C-38-N High Leg Model 
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THE HUENEFELD CO. CINCINNATI, OHIO 
i 





] 














